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Coming Meetings 


American Chemical Society, Mi- 
ami, Fla., March 26 to 29. 

Michigan Independent Petroleum 
Distributors Association, Olds Ho- 
tel, Lansing, Mich., March 27. 

Bonded Gas & Oil System, Hotel 
Severin, Indianapolis, Ind., March 
28, 29. 

American Petroleum Institute, 
Division of Production, California 
district, Los Angeles, Calif., April 4. 

Western Petroleum Refiners Asso- 


ciation, Elms_ Hotel, )xcelsior 
Springs, Mo., April 5, 6. 
American Petroleum Institute. 


Division of Production, Eastern dis- 
trict, State College, Pa., April 6, 7. 
National Oil Marketers Associa- 
tion, some time in April. 
Oil Equipment & Engineering Ex- 


position, Houston, Tex., April 16 
to 21. 

National Petroleum Association, 
Hotel Cleveland, Cleveland, O., 
April 19, 20. 

American Petroleum Institute, 


Southwestern district, Division of 
Production, Fort Worth, Tex., Apr. 
20, 2 

American Chemical Society, Kan- 
sas City, regional meeting, May 3, 
4, 5. 

Natural Gasoline Association of 
America, annual meeting, Tulsa Ho- 
tel, Tulsa, Okla., May 9, 10, 11. 

International Petroleum Exposi- 
tion, Tulsa, May 12 to 19. 

American Institute of Chemical 


Engineers (tentative), Waldorf- 
Astoria, New York City, May 14 
to 21. 

Mid-Continent Oil & Gas Asso- 
ciation, annual meeting, Tulsa, 
May 16. 


Virginia Oil Jobbers Association 
and Virginia Oil Men’s Association, 
Roanoke, Va.. May 17, 18. 


National Oil Scouts Assoc. of 
America, annual meeting, Lake 
Charles, La., May 21, 22 

American Petroleum Institute, 


mid-year meeting, Wm. Penn Hotel, 
Pittsburgh, Pa., May 22, 23, 24. 

Northwest Petroleum A ssociation, 
North Dakota division, June 14, 15; 
place to be decided later. 

Pennsylvania Grade Orude Off 
Association, State College, Pa., June 
14, 15. 

Society of Automotive Engineers, 
Saranac Inn, Saranac, N. Y., June 
17 to 22. 

American Society for Mechanical 
Engineers, Denver Colo., June 25 
to 29. 

American Society for Testing Ma- 
terials, annual meeting, Atlantic 
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City, N. J., June 25 to 29. 

West Virginia Oil Marketers Asso- 
ciation, Charleston, W. Va., June 
28, 29. 


Michigan Independent Petroleum 
Distributors Association, Oct. 9, 
place to be named later. 

Big Four State Jobbers Associa 
North American Gasoline Taz _ tion, Kansas City, Oct. 16, 17, 18. 
Conference, Atlantic City, N. J., Automotive Industries 
some time in September. Show, Public Auditorium, Cleveland, 

American Chemical Society, O., Nov. 5 to 9. 

Cleveland, Sept. 10 to 14. American 

National Petroleum Association, 
Atlantic City, N. J., Sept. 19, 20, 21. 


Service 


Petroleum Institute, 
annual meeting, Dallas, Tex., Nov. 
12 to 15. 














UDGE AMOS L. BEATY, who last week was elected 
chairman of the Planning and Co-ordination Com- 
mittee, has been on the job at Washington almost 
continuously since he was made a member of the 
committee last fall by President Roosevelt. He has 
served as vice-chairman during the period. 

This new position of leadership in the industry 
falls naturally on the ‘‘Judge’’ because of his inti- 
mate knowledge of its affairs since the days of 
Spindletop in 1907 when he became associated with 
The Texas Co. as attorney. He was made general 
counsel for The Texas Co. in 1913, president in 1920 
and chairman in 1926. He resigned from that com- 
pany in 1927. 

Judge Beaty has been active in the American 
Petroleum Institute since its organization and has 
served it as president. He is now a director of 
Phillips Petroleum Co. 
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Self-Government or More U. S. Laws? 


By V. B. Guthrie 
N. P. N. Managing Editor 


HE oil industry stands at a crossroad in its 
T tunctioning under the supervision of federal 

authorities at Washington. Events of per- 
haps the very near future will determine 
whether it will continue to enjoy the same 
limited degree of self government as at present, 
or whether it will come under more direct fed- 
eral control. 


It is no secret that Administrator Ickes is dis- 
satisfied with the results the oil industry has 
achieved since it started to function under a 
code as a part of the NRA. The industry itself 
may not share his views and, indeed, it can 
point to considerable in the way of putting its 
own house in order, through the oil code; but 
Ickes’ views are shared by a good many in the 
official family in Washington. 

While it is known that Ickes intends to ask 
Congress for new legislation making it possible 
to tighten up the federal regulation of the oil 
business, many people have taken it for granted 
that the additional laws to be sought would fur- 
nish the authority to federal agencies, under the 
commerce clause of the Constitution, to regulate 
crude production. Such power has been denied 
the federal authorities by the recent decisions 
of the federal courts in Texas. 

There is every reason to believe that the new 
laws the oil administrator will seek, however, 
will be much more far reaching in their granting 
of federal authority. They may provide the 
machinery for regulation by the federal govern- 
ment of crude production and also the manufac- 
ture of motor fuel during any period of over- 
production, some federal agency probably to 
have the power to determine when over-produc- 
tion exists. Such a law, if enacted, would likely 
stand indefinitely on the statute books, irrespec- 
tive of the NIRA. 
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It is true that Administrator Ickes may not 
have in mind the use of this authority. He may 
desire to have his regulatory rights clearly de- 
fined by law, for use if other means for admin- 
istering the affairs of the oil industry fail. It 
is also true that Congress may hesitate to give 
a federal agent the absolute control over any 
industry, which many believe will be sought for 
oil. However, the fact that such regulatory 
legislation is even being talked about in Wash- 
ington should be sufficient notice of a change in 
the relationship of the oil industry with the 
administration at Washington. 


HE alternative to more direct federal control 

over the operations of all oil companies, of 
course, is self-government, the administration of 
the code through the oil industry’s own agency, 
the Planning and Co-ordination Committee. 

In the opinion of many oil men who are close 
to the situation at Washington, it is going to 
do no good now for the industry to attempt to 
stand on its accomplishments to date in ruling 
its own affairs under its code and argue for con- 
tinuance along present lines. There is no doubt 
that the oil companies have accomplished a good 
deal. They have carried out the labor and wage 
provisions of the code. They have improved 
their financial positions. The buying they are 
starting to do now will help other industries. 

Along the same line, it can be argued, in many 
cases where the oil code has fallen down in its 
administration, that the conditions were entirely 
outside the oil industry’s control. The industry 
itself had attempted, practically since the East 
Texas field came in, to bring it under the same 
degree of proration as many other Texas fields 
had voluntarily conformed to. The federal 
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authorities tried their hands and 
have been beaten so far by the 
same conditions, the crooked- 
ness of a handful of operators 
there. 

In answer to this, those con- 
nected with the administration 
at Washington say flat-footedly 
that the only provisions in the 
oil code which have been ¢car- 
ried out to an effective degree 
are the wage and hour clauses 
and the regulation of crude oil 
output to current market de- 
mand, all of which are under 
direct federal control. They 
point out that, even though the 
regulation of crude production 
has not been effective to the 
highest possible degree, that 
this one factor has been respon- 
sible for the improved operating 
conditions the industry has en- 
joyed to date. 

It seems clear that, if we are 
to continue self-government in 
administration of the oil code, 
in the place of facing an effort, 
at least, for more direct federal! 
control, the degree of self-gov- 
ernment has got to be much 
more effective than at present. 

This means, in short, that the 
larger oil companies must co- 
operate with the code agencies 
to a greater degree than hereto- 
fore. We say larger oil com- 
panies because they are the bulk 
of the oil business, in volume 
of material handled, in person- 
nel, in facilities and so on. 
Hundreds, almost thousands, of 
small oil operators, individua! 
station operators and so on can 
bend every effort to comply with 
the code on their own initiative. 
They can even bend backwards 
in their efforts, and yet one big 
company alone, by its degree of 
co-operation can overshadow 
everything the large group of 
smaller concerns can do. 

A few large oil companies, by 
taking matters in their own 
hands and cutting their own 
runs to stills to the degree their 
executives knew to be necessary, 
regardless as to what all the 
small refiners together mighi 
have done, could have brought 
the refinery control program in- 
to line and prevented its virtual 
collapse. 

It cannot be denied that it is 
more difficult for a big oil com- 
pany to do quickly the things 
that a small company can put 
into effect almost overnight. In 
spite of this, some of the large 
oil companies have accomplished 
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a great deal in bringing their 
operations into compliance with 
the code, and later rulings and 
interpretations applying to it; in 
making their executives and 
agents down the line understand 
what the changes meant and 
seeing that they were put into 
effect. Where there has been 
an honest doubt as to what 
would mean compliance with 
the code and what would not, 
the doubtful practice has been 
dropped. 

As against this type of execu- 
tive with the large companies, 
there have been others who have 
been loath to accept that the 
new deal really meant the New 
Deal, with the emphasis on the 
reiteration. Ensconced for a 
great many years at the heads 
of big organizations, surrounded 
with secretaries and under ex- 
ecutives, involved in the red 
tape of a big concern, it has 
been difficult for them to see 
that a new economic order was 
not only in the offing, but was 
actually at hand. 

Following their practice of 
times past, they have tried to 
make a trading proposition out 
of the Code. In place of coming 
forward, before the P. & C. Com- 
mittee or the federal authori- 
ties, with their best idea as to 
the program the industry could 
adopt, this type of executive has 
waited until the program was 
announced and then has tried to 
horsetrade some other plan for 
it. It is known that this policy 


May Submit Substitute 


Refinery Plan 


By Teletype 

WASHINGTON, Mar. 19.— 
Status of the refinery control 
plan recommended to the PAB 
by the P. & C. Committee re- 
mains unchanged, it was under- 
stood here today. The Commit- 
tee is apparently waiting for the 
major companies who are said 
to oppose the plan, to submit 
their substitute proposal. Rep- 
resentatives of the major com- 
panies are understood to be 
meeting in New York today on 
the matter. Meanwhile, oil men 
are becoming more and more 
convinced that the new oil legis- 
lation being drafted by the PAB 
will contain a stringent refinery 
control plan. 


particularly has roused the ire 
of Administrator Ickes. 

At the best, Administrator 
Ickes cannot have too high an 
opinion of oil executives if one 
can judge from an address he 
made recently before a league 
of Women Voters in Chicago. 
Referring to the visit of execu- 
tives of many companies and as- 
sociations to Washington just 
about a year ago, he said: 

“The proposition the oil in- 
dustry made to the government 
was the startling one that the 
Government, in effect, take ove! 
the industry and run it. It was 
frankly confessed that the situ- 
ation was beyond control and 
that only the strong hand of the 
Government could save it. 

“T listened in amazement to 
the urgent representations of 
men whose very names had al- 
ways filled me with awe, that 
they would’ sponsor a bill before 
Congress to give the Secretary 
of the Interior dictatorial pow- 
ers in the oil industry. Only 
the Secretary of the Interior 
knew how little the Secretary cf 
the Interior knew about oil. 

“The mental state of these 
great industrialists can be 
judged from the fact of their 
willingness to entrust the desti- 
nies of a great business enter- 
prise to a Government official 
who was’ without — scientific 
knowledge with respect to oil as 
a product or special acquain- 
tance with oil as a business.”’ 

Many people believe that, by 
and large, the administrator’s 
opinion of oil executives has not 
changed greatly since his first 
experience with them. 

However, there is not muck 
point to debating now the de- 
gree of effectiveness of compli- 
ance with the code to date by oil 
companies, large or small. 

Of far greater importance is 
the fact the industry must recog- 
nize that any greater degree of 
co-operation within the industry 
must come through the will and 
desire of the executives with the 
big companies to do whatever is 
necessary to bring the industry 
into line. Anything further the 
small oil companies could do 
would be only a drop in the 
bucket. 

Lacking that will and desire 
on the part of the larger com- 
panies all told, the industry 
faces much more direct regula- 
tory legislation. 
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To Shut Down Refinery 
By Teletype 

TULSA, Mar. 19.—The Casper 
refinery of the Standard Oil Co. 
of Indiana will be shut down 
during May, according to infor- 
mation received here. R. E. 
Beard, western manager for the 
company in a statement Mar. 
14 said the shut-down was due 
to excess gasoline stocks. 


Program is Announced for 


Eastern A. P. |. Meet 


OIL CITY, Pa., March 17.—A 
varied program has been pre- 
pared for the spring meeting of 
the eastern district production 
division of the American Petro- 
leum Institute which will meet 
at State College, Pa., April 6 
and 7. 

On the evening before the 
opening of the meeting an in- 
formal smoker will be held at 
State College and the research 
laboratories of the School of 
Mineral Industries will be open 
for inspection. 

First formal meeting will be 
at 1:30 p.m., April 6 opened by 
an address by Dean Edward 
Steidle of the School of Mineral 
Industries. Design and Opera- 
tion of Control Equipment for 
High Pressure Gas Regulation 
will be discussed in a paper by 
Jack Geddes of the North Penn 
Gas Co. and Joe Chilcote of the 
Lycoming Production Corp. 

Employe Education will be 
discussed by Dr. H. B. Northrup 
of the State College faculty. Oil 


Well Cementing will be dis- 
cussed by C. P. Parsons of 


Halliburton Oil Well Cementing 
Co., Duncan, Okla. At the an- 
nual dinner and dance in the 
evening there will be an ad- 
dress by Ralph D. Hetzel, State 
College president. 

Saturday morning’s§ session 
will open with an address on 
safety by J. R. Craig, safety di- 
rector of the Pennsylvania In- 
demnity companies of Philadel- 
phia. The motion picture “‘Hell’s 
Wells’’ will be shown depicting 
spectacular blow-outs and fires 
in the Mid-Continent and Gulf 
Coast areas. 

Russell B. Brown, secretary 
of the P. & C. Committee, Wash- 
ington, D. C., will discuss the 
code from the producer’s stand- 
point. 
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Supreme Court May Hear Arguments 
On Code Validity by May 1 


WASHINGTON, March 19 


CTING with unexpected 
swiftness on the govern- 


ment’s appeal in the East 
Texas “hot oil’? case, the U. S. 
Supreme Court today’’ noted 
probable jurisdiction.’ The case 
may come up for oral argument 
about May 1, it is said. 

This means that oral argu- 
ment of the government’s ap- 
peal from Judge Bryant’s deci- 
sion holding unconstitutional 
the oil code and regulatory or- 
ders issued under it and under 
the NIRA will come earlier 
than was expected—possibly as 
early as the first week in April. 
The appeal was filed in Supreme 
Court March 16. 

The appeal was taken from 
Judge Bryant’s quashing of 
several of the so-called “hot 
oil’? indictments in East Texas. 

On request of Administrator 
Ickes, Attorney General Cum- 
mings has consented _ that 
Nathan R. Margold, solicitor of 
the Interior Department and 
chairman of the Petroleum Ad- 
ministrative Board, and Charles 
Fahy, assistant solicitor and 
vice-chairman, -should conduct 
the case for the government. 
Both are special assistants to 
the attorney general. 

“The appeal,’ Ickes’ ex- 
plained, ‘“‘is based on the quash- 
ing by Judge Bryant of indict- 
ments against J. W. Smith, Roy 
Taylor, John M. Kerr, W. B. 
Gossage and Marvin Jones, for 
conspiracy to violate Section 9 
(c) of the NIRA and regula- 
tions issued thereunder, and 
Sec. 4 of Art. III of the oil code. 

“See. 9 (c) makes illegal the 
shipment in interstate com- 
merce of oil produced in viola- 
tion of State laws. The code pro- 
vision makes illegal production 
of oil in excess of State or Fed- 
eral allocation an unfair trade 
practice considered ruinous to 
an industry which for some 
vears has been gripped by chaos 
because of the waste resulting 
from over-production.’’ 

The appeal was signed for the 
government by S. D. Bennett, 


U.S. District Attorney at Beau- 
mont, and Charles I. Francis,. 
member of the PAB’s legal 
staff. F. W. Fischer signed for 
the defendants. 

Thirteen assignments of er- 
ror in Judge Bryant’s decision 
were noted in the appeal. 

Because an appeal from 
Judge Bryant’s adverse decision 
in the Panama and Amazon 
cases would have to come up 
through the Circuit Court, the 
federal oil administration’s at- 
torneys decided on a method of 
going direct to the Supreme 
Court. Judge Bryant’s quash- 
ing of the ‘hot oil’’ indictments 
provided such a method. 

Statutory authority for this 
is cited in a statement of juris- 
diction filed with the appeal. It 
reads, in part, as follows: 

“Under the criminal appeals 
act, there may be a direct re- 
view by the Supreme Court of 
a decision by a district court 
sustaining a demurrer to an in- 
dictment where such a decision 
is based upon the invalidity of 
construction of the statute upon 
which the indictment was 
founded. 

“In the present case the de- 
fendants demurred both on the 
ground that the statute upon 
which the indictment was found 
was invalid and_ unconstitu- 
tional, and upon the ground 
that the indictment did not con- 
form to the statute when prop- 
erly construed, and the de- 
murrer was sustained on both 
grounds.’’ 


Seminole Holiday Off 
TULSA—Following  confer- 
ences between Dr. George 
Stocking, of the National Petro- 
leum Labor Policy board, and 
employers and employes in the 
Seminole district, the strike, or 
“holiday” of oil field workers, 


set for March 14, was _ post- 
poned indefinitely. Oil com- 
panies will deal with author- 
ized representatives of their 


employes and not with the so- 
called committee of the three or 
four unions in the district. 
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Code Applies to U. S. Purchases, 
President's Order States 


CHICAGO, March 17 
ODE administration  offi- 
cials in the middle west 
have been advised that the 
oil code applies to all bids 
made on U.S. government pur- 
chases and on all purchases 
made by state, municipal and 
other local units where U. 5. 
funds are involved. These pro- 
visions are contained in a re- 
cent executive order by the 
President. 

The Planning and Co-ordina- 
tion Committee advised the re- 
gional committees of the execu- 
tive order March 15, and notice 
was sent to state officials today. 
Following are the major points 
in the order: 

All invitations to bidders on 
purchases by government owned 
or government controlled cor- 
porations shall contain a pro- 
vision that no bid will be con- 
sidered unless it includes a cer- 
tificate by the bidder that the 
bidder is complying with and 
will continue to comply with ap- 
proved codes. 

A bid that does not comply 
with this requirement will not 
be considered or accepted. 

All contracts and purchase 
orders authorized by any 
agency of the U.S. shall contain 
a provision that the parties 
awarded any such contracts or 
purchase orders shall comply 
with the approved code for that 
industry. 

No U. S. agency or govern- 
ment contractor shall accept or 
purchase for the performance 
of any contract or purchase 
order or enter into any sub-con- 
tract for any supplies produced 
or furnished by any person who 
shall not have certified that he 
is complying with and will con- 
tinue to comply with the ap- 
proved code for that industry. 

The provisions above likewise 
apply to state, municipal and 
other local governmental unit 
purchases in connection with 
projects carried on wholly or in 
part by funds loaned by the 
federal government. 

Any bidder falsely certifying 


compliance with a code is sub- 
ject to a $500 fine or 6 months 
imprisonment. 

The oil industry is mainly 
concerned with bids on govern- 
ment post office gasoline pur- 
chases, and the code method for 
pricing bids over quarterly 
periods. 





Postpones Regional Meet 


CHICAGO, March 17.— The 
meeting of the marketing com- 
mittee for Region 3 scheduled 
for March 21 has been _ post- 
poned to March 23, P. J. Martin, 
secretary of the committee, an- 
nounced today. 

The regional marketing com- 
mittee will meet in conjunction 
with the marketing sub-commit- 
tee of the Planning and Co- 
ordination Committee. The 
meeting will start at 10 a. m. 
March 23 in the Blackstone 
hotel. 


CD-1 Discounts Allowed 


On Government Sales 


CLEVELAND, March 20.— 
S. O. Ohio will revise its policy 
in connection with government 
business, according to an an- 
nouncement made today. 

All gasoline prices for tank 
wagon delivery to governmeni 
units will be quoted at the post- 
ed price on date of delivery: 
there will be no fixed or flat 
prices. Commercial discounts 
will be allowed where contracts 
are executed on Form CD-1 ov 
equivalent government form. 

The announcement reads in 
part: “All government contracts 
for motor gasoline by tank wag- 
on delivery will be cancelled, 
effective immediately, pursuant 
to the instructions of the Oil 
Administrator under date of 
Feb. 20, 1934.* This order is ef- 
fective regardless of whether 
our contract contains a cancella- 
tion clause on our part or not, 
and the oil Administrator’s in- 

*See pg. 24a, NATIONAL PETROLEUM 
News, Feb. 28, 1934. 


structions are effective as a mat- 
ter of law on all contracts for 
consuming tank wagon business 
entered into since Aug. 19, 
1933.” 


Further deliveries are to be 
made at the posted tank wagon 
price, or under contract, where 
the prices and terms will be con- 
trolled by those set up in Form 
CD-1, it was stated. The gov- 
ernment’s own forms may be 
used, ‘‘but in any case a definite 
amount within the required 
bracket must be ordered, with- 
out condition,’’ it continued. 


Buy Wyoming Refinery 
By Teletype 

TULSA, Mar. 19.—E. G. Win- 
ter and associates, of Kansas 
City, Mo., have bought the 
Egasco refinery at Osage, Wyo., 
according to announcement re- 
ceived here. The buyers were- 
understood to have an Ethyl 
license and are installing new 
equipment. The plant was built 
in 1925 and now has a rated 
capacity of 1000 barrels daily. 





Detroit Court Enjoins 


Giving of Premiums 


WASHINGTON, March 17.— 
A temporary injunction has 
been issued against several De- 
troit filling station operators 
charged with violating the oil 
code’s prohibitions against giv- 
ing away premiums, according 
to an announcement today by 
the Interior Department. 

Persons against whom the 
injunction was issued, accord- 
ing to the announcement, were: 
Otto Kostendt and Charles 
Scheezer, trading as Otto’s 
Super-Service; David J. John- 
son and George Cody, trading as 
The Johnson Oil Co.; Harry 
Victor and Aaron Silverman, 
trading as Victor & Silverman 
and as Liberty Super-Service. 

In granting the injunction, 
Master in Chancery Sayres said 
that it was necessary to “pre- 
vent immediate and irreparable 
injury to the United States and 
to all persons whom it repre- 
sents.””?’ He indicated that he 
thought giving away of pre- 
miums, while taking place in 
intrastate commerce, closely 
affected interstate commerce. 
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Controversy Over Major Company 
Affiliates Continues in West 


LOS ANGELES, March 16 


LTHOUGH major com- 
panies continue to oppose 
attempts of the govern- 


ment to change the California 
gasoline cartel through indirect 
means, some independent refin- 
ers are supporting some fea- 
tures asked by the Department 
of Justice. 

Points which the government 
seeks to enforce through the 
modification of the anti-trust 
consent decree of 1930 include 
stipulations that oil companies 
shall abandon price differentials 
when selling through affiliated 
or subsidiary companies and 
that different brand names Shall 
not be used for the same gaso- 
line. 

Some independents have al- 
ways been antagonistic toward 
secondary companies controlled 
by the majors and have never 
accepted them as_ legitimate 
competitors. 

Representatives of this group 
recently telegraphed the Presi- 


dent, Secretary Ickes and the 
Planning and Co-ordination 
Committee requesting the im- 


mediate elimination of the sec- 
ondary companies. They 
charged that secondary outlets, 
controlled by the major com- 
panies, were responsible for the 
current price war and that they 
imperiled the existence of inde- 
pendent companies. 

As a remedy, they recom- 
mended the insertion of the fol- 
lowing clause in the national oi! 
code: 

“Every refiner of gasoline 
who is also a marketer, retailer 
or wholesaler of such gasoline, 
either directly or through a sub- 
sidiary and/or controlled or 
other outlets, shall require that. 
no gasoline manufactured by 
such refiner shall be resold at 
retail or wholesale in any ter- 
ritory or locality where the re- 
finer’s gasoline is so sold direct- 
ly or through such controlled 
outlets at a lesser price, whole- 
sale or retail, than the price at 
which the refiner so sells its own 
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gasoline in such territory or lo- 
cality. Any sale or resale of 
gasoline contrary to the provi- 
sion of this rule shall be deemed 
an act of unfair competition un- 
der this code.”’ 

Independent refiners assert 
that their recommendation was, 
in part, responsible for the ac- 
tion of the Attorney General in 
imposing the restrictions affect- 
ing the operations of secondary 
companies. They expect the 
government to insert the sug- 
gested clause in the petroleum 
code if the major companies 
should decline to accept the 
cartel as amended. 

Many supporters of the cartel 
admitted that the secondary 
companies are undesirable and 
should never have been organ- 
ized. They contended, however, 
that since a majority of them 
have existed for a number of 
years very serious hardships and 
injustice would result if the 
affiliations were now dissolved 
or if the use of different brands 
for the same gasoline were pro- 
hibited. The general opinion 
appeared to be that a comprom- 
ise plan must be evolved that 
will permit secondary com- 
panies to operate under certain 
rigid restrictions. 


RBITRARY 
the ruling 


enforcement of 
that different 
brands must not be used for the 
same gasoline would result in 
serious financial if, for 
instance, the purchaser of the 
Richfield Oil Co. were not per- 
mitted to use the trade names 
that that company has made 
popular by extensive advertising 
over a long period of years. 
Eleven defendants, perma- 
nently restrained by the con- 
sent decree, are supporters of 
the cartel plan and vitally in- 
volved in proposed changes in 
the plan. Associated Oil Co., 
General Petroleum Corp., Rich- 
field Oil Co., Shell Oil Co. and 
Standard Oil Co. of California 
are credited with selling to sub- 
sidiaries or affiliates gasoline 
that is identical with their own 


losses 


brands although sold by the 
subsidiaries under different 
trade names. 

Gilmore Oil Co., Guardian 


Oil Co., Seaside Oil Co., Signal 
Oil & Gas Co., Sunset Pacific 
Oil Co., and Rocket Distributing 
Co. are generally mentioned as 
the secondary companies that 
sell major company products in 
whole or in part under their 
own trade names. 


N some instances these sub- 

sidiaries are directly con- 
trolled by the parent company; 
in others, only contractual rela- 
tions are involved. In all instan- 
ces, however, these distributors 
would be compelled to sell the 
gasoline under the brand name 
of the refiner from whom it was 
purchased and at the price he 
charged for it at service sta- 
tions owned or controlled by 
him. 

No possibility was seen that 
either the subsidiaries or the 
parent companies would accept 


these changes in the terms of 
the cartel agreements. Indica- 
tions were that rather than fol- 
low that course, these firms 
would withdraw their signa- 
tures and give up any thought 


of putting the cartel into opera- 
tion. Such a result, however, 
was recognized almost in- 
evitably leading to even more 
serious breaks in the gasoline 
market structure on both the 
-acific and Atlantic coasts than 
have occurred in the past. 

A further danger and one that 
concerned marketing companies 
in all sections of the country, 
was seen that these same re- 
strictions if allowed to be im- 
posed in California might be 
inserted in the national code. 

Under Section V, subsection 
2c, the modification of the con- 
sent decree says: 

“The affiliated companies 
shall be required publicly and 
consistently to identify their 
principal and their sources of 
supply of gasoline and motor 
fuel, and when selling the prod- 
ucts of their principals to sell 
them at the same _ identical 
prices and under the same iden- 
tical brands as their principals. 
(Affiliated company as_ used 
herein shall include one whose 
policies or whose. regular 
sources of supply are or shall be 
directly or indirectly controlled 
by any other company.” 


as 








Speakers Announced for Annual 
Spring Meeting of N. P. A. 


WASHINGTON, March 17 
PEAKERS on the program 
S for the semi-annual meeting 
of the National Petroleum 
Association in Cleveland on 
April 19 and 20 were an- 
nounced today. 

Those listed to speak at the 
general sessions, the afternoon 
of April 19 are: Charles L. 
Suhr, Pennzoil Co., Oil City, 
president of the association; 
Albert W. Atwood, financial and 
editorial writer of the Saturday 
Evening Post; J. Howard Mar- 
shall, member of the Petroleum 
Administrative Board; and C. E. 
Arnott, president of Socony- 
Vacuum Corp. and member of 
the Planning & Co-ordination 
Committee. 

Speakers at the’ general 
morning session, April 20 will 
be: H. C. Mougey, chief chemist, 
General Motors Research Corp.; 
r. G. Johnson, President, 
United Aircraft & Transport 
Corp.; J. B. Fisher, Kendall Re- 
fining Co.; Willis Crane, associ- 
ate counsel National Petroleum 
Association; and W. T. Holli- 
day, president, Standard Oil Co. 
of Ohio, and also member of 
the P. & C. Committee. 

There will also be a number 
of group conferences. The eve- 
ning of April 18, there will be 
a conference on Pennsylvania 
gasoline. On the morning of 
April 19, group meetings will 
be held on Pennsylvania Lubri- 
eating oils, Mid-Continent lub- 
ricating oils: and proposed reg- 
ulations of the Bureau of In- 
ternal Revenue on taxes. 

It is expected that there will 
be a conference of members of 
the P. & C. Committee’s refinery 
sub-committees for the eastern 
and central states the evening 
of April 19. The association’s 
annual Fellowship Supper, with 
entertainment, will be held as 
usual at the Hermit Club the 
same evening. 





— 


Heads Production Committee 

WASHINGTON, Mar. 19.— 
Wirt Franklin, retiring chair- 
man of the P. & C. Committee, 


24 


has been elected chairman of 
Production Subcommittee ‘B”’ 
to succeed Charles F. Roeser, 
new vice-chairman of the P. & C. 
Committee, it was announced 
today. Bryan Houston, Cleve- 
land, of the Standard Oil Co. of 
Ohio, was named vice-chairman 
of the Labor Subcommittee. 
W. T. Holliday, Cleveland, also 
of the Standard Oil of Ohio, 
continues as chairman of the 
Labor Subcommittee. 


Gasoline Paper Features 


W.P.R.A. Meeting 


By Teletype 

TULSA, Mar. 20.-— Natural 
gasoline will have a place on 
the program of the annual meet- 
ing of the W.P.R.A. at Excelsior 
Springs, Mo., April 5 and 6. A 
member of the Natural Gasoline 
Association of America will 
prepare a paper on “Fitting 
Natural Gasoline Into the Motor 
Fuel Market.’ This paper will 
be given Friday, April 6. 

A technical paper by M. B. 
Cook, director of research for 
Alco Products Ine., New York, 
will be presented. His subject 
will be announced later. 

Joint meetings of state code 
committees have been scheduled 
together with talks on happen- 
ings at Washington in the past 
several months. 


Agreement Signers Meet 
P. & C. in Chicago 


By Teletype 

WASHINGTON, Mar. 20. — 
Members of the Marketing Sub- 
Committee of the Planning and 
Co-ordination Committee will 
meet in Chicago, Wednesday, 
March 21 to discuss with signers 


of the Pooling and Marketing 


agreements the _ proposed 
changes or reservations sug- 
gested by the group of Mid- 
Continent and middle west re- 
finers who met at Kansas City 
several weeks ago, it was 
iearned here today. 


According to opinion of those 
in close touch with the market- 
ing committee, the prospect of 
an accord being reached _ be- 
tween the Kansas City group 
and the agreement signatories 
is bright. 

Because it was felt that 
amending the original agree- 
ments to incorporate’ these 
changes would be too cumber- 
some a process, it was decided 
to incorporate them in a supple- 
mental agreement to be signed 
by the agreement signatories. 
It is understood that this sup- 
plemental agreement will be 
submitted to the signatories at 
the Chicago meeting. 

C. E. Arnott, chairman of the 
marketing committee, with H. 
W. Dodge, J. W. Carnes, Allan 
Jackson and other members will 
attend the meeting, it is under- 
stood. B.L. Majewski is still in 


Washington and probably will 


not attend. 

The Pacific Coast cartel situa- 
tion still stands as an obstacle 
to the agreements. However, 
R. K. Davies, Standard Oil Co. 
of California, is hopeful that 
the justice department will 
modify its stand on affiliated 
companies so that the California 
companies can participate in the 
agreements. 


Ruling on CWA Gasoline 
Purchases Modified 


WASHINGTON, March 14.— 
The Treasury Department has 
modified its former ruling re- 
garding application of the fed- 
eral excise tax on gasoline and 
oil used on CWA projects. The 
modification is based on the 
fact that in some instances state 
and local funds are used to pur- 
chase supplies used by the 
CWA. 

In the new ruling the depart- 
ment holds that in case all or 
any part of the money used to 
pay for gasoline or oil is fur- 
nished by the federal govern- 
ment the excise tax must be 
paid. In case purchases are 
made for an essential govern- 
mental purpose and paid for en- 
tirely with state or political sub- 
division money, then the fed- 
eral tax will not apply. 

The ruling was made in reply 
to an inquiry of the National 
Petroleum Association. 
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Wildcat Prospects Fade 


TULSA—Prospects for a new 
pool of importance in Logan 
county, near Langston, Okla., 
were dimmed the past week 
when the well found salt water 
in the second Wilcox sand. It 
will be a small producer in the 
first Wilcox sand, topped at 
5097 feet. 


Studies Significance 


Of Specifications 


WASHINGTON, March 10.— 
Significance of various items 
among gasoline specifications 
are being studied by a newly 
formed group in the American 
Society for Testing Materials it 
was reported at the recent 
meeting of Committee D-2 at 
Washington. The new body in 
the A. S. T. M. is the Section on 
Specifications of Technical Com- 
mittee A. 

The immediate objective of 
the new Section is “To deter- 
mine the significance of the 
specification items for gasoline 
with reference to its perform- 
ance in automotive engines and 
to indicate the economic factors 
involved in the formulation of 
gasoline specifications.’’ Such 
information will serve as a 
guide in specification writing, 
engine design, and _ gasoline 
manufacture. Yearly revisions 
will take care of progressive 
changes in engines and fuels. 

A special subcommittee work- 
ing on volume correction tables 
has nearly completed its work. 
It is expected that the Stand- 
ard Abridged Volume Correc- 
tion Tables (206-25) and the 
corresponding U. S. Bureau of 
Standards Circular No. 154, Na- 
tional Standard Petroleum Oil 
Tables, will be revised at an 
early date to include two addi- 
tional groups, one for products 
of A. P. I. gravity below 15 de- 
grees where the coefficient of 
expansion will be 0.00035, and 
the other from 94 to 100 A. P. I. 
gravity with coefficient of ex- 
pansion 0.00090. 

A new subcommittee was or- 
ganized to handle all matters 
pertaining to viscosity of petro- 
leum but action has been de- 
ferred because of the interna- 
tional significance of the prob- 
lem. 
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Dow Appeals to Senate Committee 


For Repeal of Gasoline Tax 


WASHINGTON, March 14 
EPRESENTING the Amer- 
R ican Petroleum Industries 
Committee, Fayette B. Dow, 
counsel for the National Petro- 
leum Association, appeared be- 
fore the Senate Finance Com- 
mittee, now holding hearings on 
the new revenue bill, to ask that 
the federal gasoline tax be re- 
pealed. It was in the Senate 
Finance Committee that the 
federal gasoline tax originated 
as an amendment to the 1932 
Revenue Act. 


Mr. Dow ecalled attention to 
reports of senate and house 
committees indicating that, at 
the time the tax was imposed, 
it was intended only as an 
emergency measure to expire 
July 1, 1934. Since then the tax 
has been extended to July 1, 
1935. 

The federal tax on gasoline, 
said Mr. Dow, invaded a field 
which had been fully exploited 
by the states. “‘States are col- 
lecting annually approximately 
$900,000,000 in special motor 
vehicle taxation,’ Mr. Dow 
pointed out. “To this must be 
added Federal Taxes of $181,- 
000,000-on gasoline; $22,000,- 
000 on lubricating oils; 
$25,000,000 on automobiles, 
$28,000,000 on tires and tubes 
and accessories.’’ 


“The present taxes on gaso- 
line, federal and _ state, are 
clearly excessive when shown 
in their relation to the cost of 
gasoline,” he said. He showed 
that the retail price of gasoline 
in 50 representative cities Jan. 
1, 1934, was 14.3 cents ex tax. 
Added to this was an average of 
5.18 cents tax, federal and state. 
““A tax of 36.2 per cent, such as 


this,’’ he added, “is indefens- 
ible.’’ 
Mr. Dow next pointed out 


that, ‘‘excessive taxation places 
a heavy burden on the oil in- 
dustry and is a large contribut- 
ing factor in making it impos- 
sible for the industry to earn a 
sufficient net income to pay cor- 
porate income taxes.”’ 
“Those who have 


any first- 


hand knowledge of the market- 
ing problems of the oil indus- 
try,” he said, ““know that gaso- 
line tax evasion, due in largest 
part to excessive gasoline taxes, 
is responsible in no small meas- 
ure for the oil industry’s fail- 
ure to operate profitably.” 

Emphasizing that the _ fed- 
eral gas tax was an emergency 
measure, Mr. Dow argued that 
with new sources of revenue 
opened up with the legalization 
of beer, wine and _ distilled 
spirits, which will bring in be- 
tween $500,000,000 and $600,- 
000,000 annually, there is no 
longer a need for the gas tax. 

In conclusion, Mr. Dow said: 
“The States are beginning to 
realize that they have overdone 
gasoline taxation and that the 
federal tax has invaded an 
overburdened field of taxation. 
Nine states have memoralized 
Congress to repeal the federal 
tax. These states are Arkansas, 
Mississippi, Montana, New 
York, Nevada, North Carolina, 
Oklahoma, Oregon, and South 
Dakota.”’ 

Mr. Dow left with the com- 
mittee a 31-page brief covering 
his arguments and giving fig- 
ures on the extent of gasoline 
taxation by the state, counties 
and municipal governments. 


Agrees with Borah 


WASHINGTON, March 15.— 
Responding to a newspaper- 
man’s request for comment on 
Senator Borah’s recent state- 
ment that the Oil Administrator 
was powerless under present 
laws to divorce pipeline owner- 
ship from persons engaged in 
the oil industry, Administrator 
Ickes said: “I suspect Senator 
Borah is right.’’ 

Senator Borah recently intro- 
duced two bills (S. 2994 and S. 
2995) aimed at pipeline divorce- 
ment. Companion bills have 
been introduced in the House 
by Representative Strong, of 
Texas. They are numbered 
H. R. 8572 and 8576. 








Marketers in Arkansas 
Ask 7-Cent Margin 


CLEVELAND, March 19.— 
That the proposed gross margin 
to jobbers, in the Marketing 
Agreement now under consid- 
eration by Administrator Ickes 
at Washington, be increased 
from 6 cents to 7 cents for the 
state Arkansas has been asked 
by the Arkansas Oil Men’s As- 
sociation. 

In a letter to the oil adminis- 
trator, E. P. Burton, president 
of the Arkansas association, 
points out that a recent poll of 
the larger jobbers in that state 
revealed that their actual cost 


of operations ran from 6.25 
cents a gallon in the larger 
towns, to 6.75 in the more 


sparsely settled districts. 

Mr. Burton says these figures 
are lower than the operating 
costs of the major companies in 
this territory. The statement 
of one major company Official is 
given to show his company’s 
marketing costs in this state are 
between 7.5 and 8 cents a gal- 
lon. 

The Arkansas _ association 
also protests the proposal in the 
Marketing Agreement to pay 
commission agents the same 
commission as jobbers are al- 
lowed in margin. On this point 
Mr. Burton says in his letter: 

“This is despite the fact that 
a commission agent does not 
bear many of the expenses in- 
cident to a jobbing business 
such as taxes, insurance, depre- 
ciation and advertising, nor 
need he have any investment in 
his business other than a truck, 
while an investment of $10,000 
is the minimum necessary for 
the equipment, merchandise 
and operating capital for the 
operation of a jobbing business 
and many of the independents 
in this state have an investment 
in their business of from $50,- 
000 to $100,000. 

“To sum up, the independent 
marketer bears exactly the 
Same expenses as his major 
competitor and any saving that 
he may make in operating costs 
over the majors is the result of 
better and more close manage- 
ment of his business than is pos- 
sible for major operations. To 
be put in the same category or 
remuneration as the mere 
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hauling or drayage agent of his 
major competitor is on the face 
of it unjust discrimination.” 
The Arkansas_ association 
also petitions that the inde- 
pendent marketers be repre- 
sented on whatever national 
and regional boards may be set 
up for the administration of the 
marketing agreement. 


Michigan Cost Data To Be 
Aired At March 27 Meet 


LANSING, Mich., March 16.— 
The first semi-annual meeting 
of the newly organized Michigan 
Independent Petroleum Dis- 
tributor’s Association will be 
held at noon at the Olds Hotel, 
Lansing, March 27, rather than 
April 10 as at first announced, 
according to Charles Goff, execu- 
tive secretary. 

The anxiety of Michigan dis- 
tributors to learn of marketin:: 
costs of petroleum products 
from bulk in their state is the 
reason for the earlier meeting 


date. Such a survey is now be- 
ing conducted and_ sufficient 


data will be on hand by March 
27, Mr. Goff believes, to make 
it possible to determine what 
these costs are. This will be the 
principal topic of discussion. 
This association recently suc- 
ceeded the Michigan Oil Men’s 
Association. Headquarters are 
at 507 Mutual Bldg., Lansing. 
An article on its organization 
meeting was published in the 
Jan. 31 issue of NATIONAL 
PETROLEUM NEws, page 18. 


Dixie Groups to Protest 
2-cent Jobber Margin 


CHICAGO, March 17.—Rep- 
resentatives of the Dixie Distri- 
butors group in the middle west 
will present their brief for a 
longer jobber’s margin under 
the proposed marketing agree- 
ment before the Petroleum Ad- 
ministrative Board in Washing- 
ton March 20. 

About 200 jobbers from nine 
states, Michigan, Wisconsin, I]- 
linois, Missouri, Iowa, Kansas, 
Nebraska, Colorado and Okla- 
homa, will be represented by 
spokesmen or proxies. 

Officials of the Dixie state 
organizations have been prepar- 
ing data on costs, and gather- 


ing other information, pertain- 
ing to their claim that the pro- 
posed 2-cent margin is insuffi- 
cient. 





Protest Jobber Margins 


WASHINGTON, March 14.— 
J. E. Fenn, Miami, of the Or- 
ange State Oil Co., and L. E. 
Belcher, Miami, of Belcher Oil 
Co., called upon officials of 
the Petroleum Administrative 
Board to protest the ‘inade- 
quate” margins in the _ pro- 
posed Marketing Agreement, in 
behalf of themselves and other 
Florida jobbers. 


The representative of the 
Orange State company, which 
operates three ocean terminals, 
two river terminals and 42 bulk 
plants in Florida, pointed out 
that commission agents in that 
state usually receive 2 cents a 
gallon which, with the 4 cents 
allowed the dealer under the 
agreement, would leave no- 
thing for the jobber. 


N. C. Jobber Association 


Adopts Former Name 


GREENSBORO, N. C.— Oil 
jobbers in North Carolina have 
resumed the old name (North 
Carolina Independent Oil Job- 
bers) for their association, fol- 
lowing the formation of a 
separate association by the 
South Carolina jobbers, accord- 
ing to L. H. Martin, secretary 
of the North Carolina associa- 
tion. About 18 months ago the 
North Carolina group changed 
the name to the Associated Oil 
Jobbers of the Carolinas in or- 
der to take in membership in 
both states. 


Officers of the new North 
Carolina association are: Joe 


Glenn, Quality Oil Co., Winston- 
Salem, president; R. L. Brinson, 
Southern Oil Co., High Point, 
vice-president; E. M. Thompson, 
Thompson-W ooten Oil Co., 
Goldsboro, vice-president; J. R. 
Harward, Apex; and L. H. 
Martin, Greensboro, secretary- 
treasurer. 

Officers of the South Carolina 
association are: W. J. Keenan, 
Columbia Petroleum Co., Co- 
lumbia, president and Frank 
Thompson, Anderson Petroleum 
Co., Anderson, secretary. 
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Oil Has Progressed Under the NRA 
Dawes Tells His Stockholders 


“The evolution towards a 
self-governing industry is un- 
der way,” states Henry M. 
Dawes, president of the Pure 
Oil Co., in commenting on the 
course of the oil industry un- 
der the NRA, in the course of 
his remarks to stockholders 
in submitting his company’s 


annual report. Recognizing 
the factional differences 


which have developed in the 
past several months, he be- 
lieves the period has been 
one of progress. 

While admitting the neces- 
sity of some degree of govern- 
mental supervision, Mr. Dawes 
says private initiative must 
continue to play a prominent 
part in the production of oil. 

Because of his close con- 
nection with both the govern- 
ment and the industry the 
past several months, as a 
member of the Planning and 
Co-ordination Committee, his 
thoughts along these lines 
should be of interest to the 


industry generally and this 
portion from his remarks is 
here republished in full.— 
Editor. 


HE past year has been one of 

experimentation in all indus- 
tries. Many novel and some 
‘radical expedients have been 
suggested, but the clear intent 
of those who have given their 
thought to the formulation of 
policies for the oil business has 
been to preserve private initia- 
tive to the greatest extent pos- 
sible and to invoke govern- 
mental help only when its pecu- 
liar conditions require it. 

One cannot intelligently con- 
sider the problem of oil without 
bearing constantly in mind the 
characteristic which distin- 
guishes it from other commod- 
ities. All other minerals are 
fixed in the place at which they 
are formed. When an oil well is 
drilled, however, the oil flows 
beneath the surface from one 
ownership to another. This is 
the reason for destructive over- 


production and competitive 
drilling which has occurred 
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periodically through the years. 

To control and regulate the 
operation of privately owned 
properties is justified and neces- 
sary in the production of oil 
only because the drilling and 
rate of production of any one 
well has an effect on every other 
in the field. The regulation of 
the drilling and the rate of pro- 
duction of oil wells is a function 
which would naturally rest with 
the states were it not for the 
fact that, to a great extent, all 
states serve a common market. 
If equity is to be established be- 
tween the owners of individual 
oil producing properties, it is 
necessary to extend control over 
fields and into the states. 


To regulate the flow of com- 
merce between states is a recog- 
nized function of the federal 
government, and to accomplish 
this in the matter of oil requires 
that it should act as an umpire 
between the states with power 
to act, and that it should exer- 
cise whenever necessary the im- 
plied right to see that the opera- 
tion of the industry within a 
state should be made to conform 
to the necessities of the nation. 


The solution of the oil prob- 
lem does not require the devel- 
opment of any new principles, 
but an application of old ones. 
No great industry has less of the 
characteristics of a public util- 
ity, and yet on account of the 
peculiar circumstances con- 
nected with the production of 
its raw material, it will prob- 
ably always require a degree of 
supervision. 

It may reasonably be assumed 
that the legal and _ physical 
problems involved can be met, 
but the best interests of the pub- 
lic as well as those engaged in 
the business require that it 
should be carried on in a way 
which will not do violence to the 
traditions of American business. 
The initiative which is a pre- 
requisite to an undertaking in- 
volving the hazard of periodical 
discovery to maintain a constant 
supply must be preserved. The 
producing of oil is not a task 
which will ever be successfully 


performed under a civil service 
regime. 

Were there not so many evi- 
dences of a real crystalization 
of opinion as to the desired ob- 
jective the bitter factional dif- 
ferences which have developed 
in the industry in the past few 
months would be very discour- 
aging. Itis, however, becoming 
constantly more evident to the 
rank and file that if the industry 
is to be self-governing it must 
become so by the recognition 
and representation of all the 
legitimate elements involved in 
its operation. General realiza- 


tion of this is a long step for- 
ward. 
Individuals who have in the 


past been in position to exercise 
arbitrary control are coming to 
realize that in the future their 
best interests will lie in the exer- 
cise of moderation and proper 
consultation with all of the in- 
dustry in the determination of 
policies. Those who have not 
before exercised the influence to 
which they may have considered 
themselves entitled must, on the 
other hand, learn to use their 
new power wisely and fairly. 
All of this takes time, but 
clearly the evolution towards a 
real self-governing industry is 
under way. Trying as the pe- 
riod has been in retrospect, it 


will be recognized as one of 
progress. The opportunity for 


statesmanship and _ leadership 
which has been given to the Hon. 
Harold L. Ickes as the Oil Ad- 
ministrator is very great. Con- 
fidence in his honesty of purpose 
and ability and courage is gen- 
eral throughout the industry 
and a vital factor in constructive 
efforts. 


Empire Announces Promotion 


BARTLESVILLE, March 17. 
—A. W. Ambrose, who has 
been vice-president in charge 


of production has been made 
assistant general manager of 
the Empire Oil & Refining Co. 
M. R. Shaffer, formerly general 
superintendent, has been pro- 
moted to be manager of pro- 
duction and J. E. Howell, who 
was assistant superintendent 
has been made general superin- 
tendent. J. M. Nisbet, chief ge- 
ologist, has been designated 
manager of the land and geo- 
logical department. 








Martin Elected Secretary 
Of Regional Committee 


CHICAGO.—P. J. Martin, the 
new secretary of the marketing 
committee in code Region 38, has 
returned to the scene of his first 
position, in the building at 910 
S. Michigan Ave., Chicago. 

Mr. Martin is a native son, 
having been reared and edu- 
cated in Chicago. His first posi- 
tion was in the claim and under- 
writing departments of the 
Continental Casualty Co., Chi- 
cago. 

Mr. Martin later was in the 
legal department of the Chicago 
Surface Lines for many years, 
and then was connected with 
the legal departments of several 
automobile clubs, working in 
the interests of the motorists. 

Last fall, when the Region 3 
marketing committee head- 
quarters were established in 
room 514, 910 S. Michigan Ave. 
to administer the code in the 
middle west territory, Mr. Mar- 
tin joined the staff as assistant 
to the secretary. When a change 
was made March 1, at the com- 
pletion of E. E. Hadlick’s leave 
of absence from _ association 
work, Mr. Martin was appointed 
secretary. 


B. L. Majewski Addresses 
New England Jobbers 


BOSTON, March’ 17.—The 
largest group of independent oil 
men ever assembled in New 
England heard B. L. Majewski, 
P. & C. Committee member, ad- 
dress the Independent Oil Men’s 
Association March 15. 

In the course of his address, 
Mr. Majewski stated that opera- 
tion under codes undoubtedly 
meant socialization of industry, 
but better conditions for all 
concerned. He said that the oil 
code provides for the preserva- 
tion and freedom of operation 
of the smaller interests, the 
stabilization of labor, manufac- 
turing and marketing and the 
ending of the former chaos that 
existed in the industry. 

Mr. Majewski predicted that 
if co-operatives gained much 
more headway that a conflict 
between the rural and urban 
population would certainly re- 
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sult. ‘“‘The independent jobber, 
not the large refiner, would suf- 
fer because the large com- 
panies will sell the co-opera- 
tives,’”’ he warned. He urged 
the closest possible organization 
of jobbers in associations to 
protect themselves from the ag- 
gression of the co-operatives. 


Commenting on code enforce- 
ment, Mr. Majewski said that 
the government was aware that 
violent competition could not be 
curbed by putting a competitor 
in jail. Only co-operation among 
jobbers could cure their trou- 
bles. 

Russell A, Harmon, secretary 
of the Massachusetts Rural 
Highways Conference, spoke on 
the diversion of gasoline taxes 
and the effect on highway con- 
ditions. ‘“‘The gasoline tax,’ he 
said, “is nothing more than a 
30 per cent sales tax from which 
all other products are exempt. 
At a time when the roads are in 
the worst condition in years the 
funds which are received from 
the gasoline tax and which by 
law should go to the mainte- 
nance of highways have been 
diverted into other channels. 
The maintenance’ appropria- 
tions have been cut.’’ 

George Barris, fuel engineer 
for the Colonial Beacon Oil Co., 
spoke on ‘Domestic Heating 
Oils.”’ 

The meeting was opened by 
Fred E. Bergfors, president of 
the association. F.S. Hale pre- 
sided. 


Southeastern States Ask 
50-Gallon Minimum 


COLUMBIA, S. C., March 19. 
—Approval by Administrator 
Ickes of a reduction of the min- 
imum delivery to commercial 
consumers from 100 to 50 gal- 
lons, for Region No. 2, under the 
code, is doubtful, according to 
information from Washington 
received by the South Carolina 
Petroleum Code Committee. 

The state committee reports 
receipt of a telegram from the 
marketing committee of the 
Planning & Co-ordination Com- 
mittee stating that complaints 
have been received from this 
region that many companies are 
already posting a  50-gallon 
minimum. The authorities at 
Washington urge compliance 
with the 100-gallon minimum 
until the matter is definitely 
decided. 

Region No. 2 takes in the 
southeastern states. <A reduc- 
tion in the minimum require- 
ment, in commercial consumer 
contracts, on which the tank 
wagon price will apply, and on 
which discounts may _ apply, 
from 100 gallons to 25 gallons 
has been approved by Adminis- 
trator Ickes for Region No. 3, 
including middle western states. 
Some other districts have also 
asked for a 25-gallon minimum. 


Eugene G. Palmer Dies 


SHREVEPORT, March 17.— 
Eugene G. Palmer, 63 years old, 
chairman of the board of Wood- 
ley Petroleum Co., died at his 
home in Shreveport March 16, 
following a heart attack. 

Palmer moved to Louisiana 
25 years ago from Findlay, O., 
where he has served a number 
of years with the Ohio Oil Co. 
He became prominent as a pro- 
ducer, was one of the discover- 
ers of the Haynesville field. 

Surviving are his widow and 
son. J. D. Palmer, a student at 
Columbia University. 

Bunker Oil Up 10¢ 

NEW YORK, March 20.— 
Late today the Standard Oil Co. 
of New Jersey announced that 
on March 21 it would advance 
bunker oil 10 cents per barrel 
at all Eastern seaboard and 
Gulf ports. 
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Railroad Commission Begins to Check 


East Texas Refining Plants 


HOUSTON, March 16 

TATE officials are proceed- 

G ins toward enforcement of 

the new refinery control law 

just as if it contained a penalty 

clause and was otherwise cap- 

able of withstanding pending 

court attacks to be made by 

East Texas skimming plant re- 
finers. 

Texas Railroad Commission 
inspectors, working under Capt. 
EK. N. Stanley, of the oil and gas 
regulatory agency’s East Texas 
staff, were detailed to check 
operations of the 60-odd plants 
active in the territory. 


Recently it had been reported 
that more than 73,000 barrels 
of crude were being run to stills 
daily by plants connected to 
wells having only approximate- 
ly 20,000 barrels daily prora- 
tion allowables. 

Various major operators have 
offered East Texas refiners a 
crude oil supply amounting in 
each instance to five per cent 
of their production in order to 
insure legitimate refinery oper- 
ations without crude oil short- 
age. 

A special committee of the 
East Texas Chamber of Com- 
merce directed a request to 14 
large operators in the field urg- 
ing them to follow the example 
of Humble Oil & Refining Co., 
which had proffered five per 
cent of its oil runs to independ- 
ent plants at the average posted 
price of East Texas crude to in- 
sure an adequate supply to 
these plants. 

“We have always advocated 
some such solution of this situ- 
ation,’’ wired J. Edgar Pew, 
production vice-president of 
Sun Oil Co., Philadelphia, in in- 
forming of his company’s will- 
ingness to co-operate. 

Others pledging co-operation 
were The Texas Co., Shell Pe- 
troleum Corp., Stanolind Oil & 
Gas Co., J. K. Walley, inde- 
pendent producer; Magnolia Pe- 
troleum Co., Tide Water Oil Co., 
Mid-Kansas Oil & Gas Co., and 
Atlas Pipe Line Co. 
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The “hole in the situation’’ 
is, however, that refiners oper- 
ating on ‘‘hot oil’’ in East Texas 
have been purchasing crude at 
40 to 50 cents a barrel below 
the posted price or have been 
taking unauthorized quantities 
from wells controlled by them- 
selves. 

As between the approximate- 
ly 20,000 barrels of proration 
allowables to be obtained from 
wells to which “hot oil’’ refiners 
are connected, plus an estimat- 
ed equal amount available 
from major companies at the 
posted price, there would be 
available for skimming plant 
operators in East Texas some- 
where between 40,000 and 45,- 
000 barrels of legitimate runs 
daily. The amount probably 
would equal or exceed the de- 
mand at fair prices. 

State railroad commission 
orders requiring a production 
check daily on every flush well 
in Texas were modified in an 
order issued March 16 which 
made the regulation apply to 
leases only. Oil from some 
leases is run into common treat- 
ing plants and from others into 
a common tank, or tanks, mak- 
ing individual well reports im- 
practicable. As modified the per 
well proration will be applied 
to lease units instead of indi- 
vidual wells. 

Increased production allow- 
ables were ordered for West 
Texas and Gulf Coastal areas, 
bringing the state total to 957,- 
369 barrels daily. The federal 
quota of Administrator Ickes 
for March is 947,500 barrels; 
the new figures thus place the 
Texas commission in the posi- 
tion of again flouting the Wash- 
ington administration. 

The new Gulf Coastal total is 
160,742 barrels, an increase of 
850 barrels, effective March 19. 
The West Texas increase of 
1450 barrels, retroactive’ to 
March 7, brings that territory 
to 133,832 barrels daily. South- 
west Texas, including the Lare- 
do district, had been increased 


earlier in the week from 46,762 
to 52,228 barrels daily. 

Allowables in effect else- 
where in Texas are: Panhandle, 
52,000 barrels; Greater Wichita 
Falls district, 56,500 barrels: 
General Ranger territory, 26,- 
500 barrels; East Central Texas, 
including Van, 43,797 barrels: 
East Texas (as of March 5) 
431,769 barrels. 

The Texas Railroad Commis- 
sion has called a state-wide pro- 
ration hearing for March 28. In 
addition to considering the 
usual field allowables the com- 
mission will discuss the new 
statute giving it authority to 
regulate refineries. An order on 
this subject is expected to fol- 
low the hearing. 


Plan Proration of New 


Osage County Pool 


TULSA, March 17.—With the 
Oklahoma Corporation Commis- 
sion planning to impose prora- 
tion and the Petroleum Admin- 
istrative Board ordering pro- 
duction stopped until a develop- 
ment plan is filed, operators in 
the new area south of the Bur- 
bank field, Osage county, are 
having plenty of difficulty. 

The corporation commission 
has set March 20 as date for 
hearing during which it will be 
determined what degree of pro- 
ration is to be imposed. The au- 
thority of the commission to is- 
sue an order is not clear-cut, as 
the Osage is answerable only to 
the Interior Department. It is 
believed, however, that the de- 
partment will not contest any 
reasonable order of the state. 

The other portion of trouble 
the operators are having is not 
considered serious, as little dif- 
ficulty should be had in writing 
a plan of development for a ter- 
ritory where orderliness has 
long prevailed. No  town-lot 
campaigns are possible in the 
Osage, for there are no town- 
lot leases. There will be some 
argument as to whether this is 
a new pool or an extension of 
Burbank. The P.A.B., however, 
has held that for administrative 
purposes it is a new pool and 
that a plan must be filed. There 
are five producing wells in the 
new area, making about 9000 
barrels total per day. 
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Beaty Elected Chairman 
Of P. & C. Committee 


WASHINGTON, March 14.— 
Judge Amos L. Beaty, of Phil- 
lips Petroleum Co., New York, 
has been elected chairman of 
the Planning and Co-ordina- 
tion Committee to serve until 
Sept. 15, 1934, succeeding Wirt 
Franklin, Oklahoma City, who 
has held that office since or- 
ganization of the committee last 
fall. 

Charles F. Roeser, of Roeser 
& Pendleton, Fort Worth, Tex., 
was elected vice-chairman to 
succeed Judge Beaty. Mr. 
Franklin becomes chairman of 
the Production Sub-Committee. 

The statement of the com- 
mittee today announcing the 
election results pointed out 
that the election was pursuant 
to the policy of rotating the 
chairmanship each six months 
which was adopted upon organ- 
ization of the committee. 

A resolution expressing its 
appreciation of the diligent and 
unselfish service rendered to the 
committee and the industry by 
Wirt Franklin as chairman was 
unanimously adopted. 

No announcement was made 
as to an election of treasurer or 
secretary. Presumably, Henry 
M. Dawes, Chicago, and Russell 
Brown, Tulsa, respectively, will 
continue to hold these offices. 


Pennsylvania Marketers 


Plan Organization 


WASHINGTON, March 17.— 
A meeting of Pennsylvania job- 
bers, under the auspices of Paul 
KE. Hadlick, secretary- counsel 
of the National Oil Marketers 
Association, was held in Harris- 
burg March 16 to discuss the 
question of organizing a Penn- 
sylvania Oil Marketers Ass'n. 
which would be limited to oil 
jobbers only according to word 
received here today. 

Clarence Schock, Schock In- 
dependent Oil Co., Mount Joy. 
Pa., was elected temporary 
chairman of the group and 
placed in charge of a committee 
to arrange for another meeting 
April 5 at the Penn-Harris 
Hotel, Harrisburg. All oil job- 
bers in Pennsylvania are. in- 


vited to attend this meeting. 

Others on the arrangements 
committee are: P. H. Erdman, 
Pottstown; Chas. P. Harway, St. 
Marys; Walter J. Heim, mon- 
toursville; J. R. Hewitt, Glass- 
port; W. C. Hidlay, Blooms- 
burg; Wm. R. Morell, Allen- 
town; C. S. Price, Mt. Union; 
L. A. Purvis, Johnstown; C. S. 
Reese, Audenried; Henry B. 
Van Dyne, Troy; C. O. Wal- 
gram, Lewisburg; and D. Woll- 
ner, Lewistown. 

This same group, all mem- 
bers of the National Oil Mar- 
keters Ass’n., will constitute a 
committee to conduct a cam- 
paign for new members in the 
national association. 


Refinery Payrolls Show 


Increase in January 


WASHINGTON, March 8&.— 
Payrolls increased in the petro- 
leum refining industry during 
January, though employment 
showed a slight decline, figures 
compiled by the Department of 
Labor indicated today. In the 
production branch, both em- 
ployment and payroll totals de- 
creased slightly from the De- 
cember figures. The Department 
described the decreases as sea- 
sonal. 

With the average for 1929 
equalling 100, the employment 
index for refining was 73.6 in 
January, a drop of 0.6 from De- 
cember. Payrolls increased 
slightly to 59.9. In production, 
employment stood at 73.2, a 
drop of 2.8, and payrolls, 53.0, 
a decline of 0.2. 

Speaking of employment con- 
ditions in general, the Depart- 
ment said that the seasonal de- 
cline in January was less than 
average. Preliminary figures 
for February indicate an _ in- 
crease over January. 


Asks Ruling on Quantities 


CLEVELAND, March 19.—A 
ruling has been asked from the 
Planning and Co-ordination 
Committee at Washington, by 
the Arkansas Petroleum Code 
Marketing Committee, as to 
whether the total gallonage on 
commercial consumer contracts 
made prior to Aug. 19, 19338, can 


be increased; or whether quan- 
tities taken out under such con- 
tracts must be held to approxi- 
mately the quantities purchased 
during the 30 days prior to 
Aug. 19. 


In approving the commercial 
consumer contract form, Admin- 
istrator Ickes ordered canceled 
commercial consumer contracts 
made since Aug. 19, 1933, which 
allowed discounts on a quantity 
basis. 


New California Code 


Is Proposed 


LOS ANGELES, Mar. 16.— 
Copies of a proposed revised 
state oil code have been sent to 
California operators by the Cen- 
tral Committee. 

No formula or fixed rule is 
provided in the new proposal for 
allocating production. Instead 
certain principles are set up to 
guide the Central Committee. 

A board of review is provided 
with three members to hear 
complaints and forward its find- 
ings to Washington for final ac- 
tion. 

Accompanying the _ supple- 
mental code the committee sent 
operators a questionnaire asking 
for cost figures, capital invested, 
and employment statistics. 


U. S. Crude Stocks Drop 
625,000 Barrels 


WASHINGTON, March 16.— 
Crude stocks took another drop 
during the week ending March 
10, according to a report today 
by the U. S. Bureau of Mines. 
Domestic and foreign stocks to- 
talled 338,491,000 barrels, a 
decrease of 625,000 barrels from 
the previous week’s figure. 
Domestic oils accounted for 
516,000 barrels of the decrease. 

Stocks held by Chee. 
reporting Cos. from 


Mar.3 Mar.10 Mar. 3 


Grade of Crude (Thousands of Barrels) 


Penne. Grade .i.ccccc......... 4978 5,094 +121 
Other Appal., incl. Ky..... 1,303 1,862 + 59 
Lima-N. E. Ind.-Mich....... 1,599 1,619 + 20 
Illinois-S. W. Indiana...... 11,176 11,130 — 46 
No. Louisiana and Ark... 11,477 11,530 + 58 
W. Tex. and S.E. N. Mex. 30,482 30,405 — 77 
TRG RID sos hinacacrsenscncvcveies 43,921 43,565 —356 
Other Mid-Continent........ 153,222 153,875 +153 
CREAT (COMBE Sos cccesccsaixecsass 15,739 15,512 —227 
Rocky Mountain ........ .. 27,452 27,533 + 81 
CRTPORTIG  scvcscessecees--ie va. 33,860 83,563 —297 

Total domestic ..............335,204 384,688 516 

IN ch Oe ca aes 3,912 3,803 —109 
ROCA) CEUGE  ciiciscececvises 339,116 338,491 —625 
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The PANORAMA of PETROLEUM 
In The MID-CONTINENT 


By Lawrence E. Smith 
N. P. N. Staff Writer 





NFORMATION at the end of 
| ine week from East Texas 

was that some of the refiners 
in that field are co-operating 
beautifully with the Railroad 
Commission in the matter of 
making reports called for by 
the new so-called refinery re- 
port law signed by Gov. Fer- 
guson March 9. They have 
thrown themselves into the new 
task with all the zeal of a 
bunch of schoolboys given an 
assignment to go fishing. One 
of the Co-operators did chase 
off some commission agents 
who came around to gauge his 
tanks, but relented a day or so 
later. 

Figures on movement of oil 
from the field gathered by a 
major company indicated a 
daily average of 542,354 bar- 
rels over the week ended March 
14. This was 113,089 barrels 
more each day than the report- 
ed production. 

Local refineries were report- 
ed to have handled 94,339 bar- 


rels daily of the total. (The 
allowable production of wells 


to which they are connected is 
somewhere around 25,000 bar- 
rels). Main lines accounted for 
439,515 barrels and tank car 
shipments, 8500 barrels daily. 

The lamb-like docility of 
some refiners in filling out re- 
ports for the commission is not 
surprising, although they re- 
sisted successfully in the courts 
the efforts of federal agents to 


gather the same type of in- 
formation. It may be that no 
court attack on the new law 


will be made immediately. On 
the other hand, it may be, de- 
pending on how tough the com- 
mission gets with those who 
have an aversion to signing 
pieces of paper. 

This thought occurs: Some 
of the East Texas boys see eye- 
to-eye with the commission on 
one proposition. Both desire 
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ardently to keep the federal 
government out of the state. 
Each day that passes without 
a court attack that might blow 
up the control the commission 
now says it has over the refin- 
ers is one day less in the life of 
this session of Congress. 


We cannot find that the com- 
mission has yet formally or- 
dered refiners to make reports. 
At least, that was the situation 
at the end of the week. (March 
17). It issued an order requir- 
ing producers to submit daily 
reports on a variety of things, 
such as the hour and minute a 
well was opened and closed, 
amount of oil run into tanks, 
etc. But refiners were nowhere 
mentioned. It may be that the 
commission now shares the 
view of some lawyers that a 
hearing, preceded by 10 days 
notice, must be held before such 
an order can be issued. 


Postscript 


An article published in Na- 
TIONAL PETROLEUM NEws last 
week said the new Texas law re- 
quiring refiners to report was 
defective in that the enforce- 
ment sections of the existing 
law were not amended to in- 
clude refiners. It has been as- 
serted since that the general 
penalty section of the law, 
which provides for fine of not 
more than $1000 per day for 
any violation of commission 
rules, regulations or. orders, 
would govern. That general 
penalty section provided that 
each day of violation would con- 
stitute a separate offense. 

In the case of F. C. Hender- 
son, Ine. vs. Railroad Commis- 
sion, a three-judge federal 
court said in 1932, speaking of 
this section of the law: 

“While we find the statutes 
valid, we are impressed with 
plaintiff’s contention that the 
penalties provided by the several 


statutes of $1000 a day, each 
and every day to constitute a 
separate offense, are on their 
face so drastic, so excessive and 
extreme that they appear plain- 


ly to be designed to affright 
those subject to the act into 


abject and incontinent submis- 
sion We do not however, 
find it necessary to at this time 
issue a decree against the state, 
preventing enforcement of the 
penalties, for upon the record 
before us it is plain that the 
state is not pursuing, nor pro- 
posing to pursue, any drastic or 
oppressive course .... The case 
will be kept open, however, for 
orders at the foot of the decree, 
and should it be made later to 
appear that the defendants are 
undertaking to enforce the law 
by claiming penalties in advance 
of the final determination of its 
validity, plaintiff may apply to 
this court for an injunction of 
the kind granted in Oklahoma 
Operating Co. vs Love supra to 
protect it against the conse- 
quences of drastic and oppres- 
sive efforts of the state to com- 
pel a surrender of plaintiff's un- 
doubted right to, in good faith 
and upon reasonable ground, 
contend in the courts for the 
correctness of its view, that the 
statutes as applied to it are con- 
fiscatory.”’ 

Which might easily be _ in- 
terpreted to mean that the court 
didn’t think the penalty section 
was valid. 

East Texas Notes 

Allowable production of the 
field as of 7 a. m. March 12 was 
433,715 barrels. The field is 
prorated on basis of 5 per cent 
of the one-hour gauge of certain 
key wells. New completions 
add to the allowable production 
at an average rate of 600 bar- 
rels daily. On March 14 there 
were 12,537 wells, of which 
1372 were of the ‘‘marginal” 
variety—making 20 barrels or 
less per day. No proration is 
imposed on this class. 

“Harold L. Ickes” is one of 
the principal hot oil shippers in 
East Texas. Exercising that 
distorted sense of humor which 
is a characteristic of many of 
the violators of proration orders 
the oil administrator’s name is 
given as the consignor of many 
a tank car of oil and products. 
“Ernest O. Thompson” runs him 
a close second. Other names 
which are bandied about lightly 
include those of Charles I. Fran- 








cis, special solicitor for the 
Pp. A. B.; J. Howard Marshall, 
member of the P. A. B.; Archie 
D. Ryan, investigator for the in- 
terior department and even Jim 
Ferguson. 

New and novel tricks for 
beating the proration game are 
being devised all the time. One 
of the best was that of a one- 
well operator who detoured the 
flow line from the well through 
his house and installed the gate 
valve in his bathroom. When- 
ever anyone showed up at the 
house, the operator’s wife re- 
tired to the bathroom. No one, 
federal agent, state deputy, or 
even the usually intrepid Texas 
ranger, dared disturb the good 
lady at such a time. The state 
finally managed to get a re- 
ceiver appointed for the prop- 
erty, but the scheme worked for 
some five months. 


There are many other sub- 
terfuges, such as lock-stops on 
outlets from tanks with indica- 
tors built the reverse of normal 

with these, the stop shows the 
line to be shut off when it really 
is open—but the most of the 
trouble, some state men Say, 
comes from about 105 wells 
whose controls are located 
within the grounds of refineries. 
Up to a recent date, no state or 
federal agent was permitted to 
go upon the refinery property 
unless the refiner consented. 
The new state law is supposed 
to correct this situation. 

Refusal of Capt. E. N. Stan- 
ley, deputy supervisor in charge 
of railroad commission offices in 
East Texas, to sign any more 
tenders for shipments of pit oil, 
reclaimed oil, tank bottoms, or 
by whatever other name _ it 
might be called, has checked 
this rapidly growing industry. 

Last year federal injunction 
was issued against the commis- 
sion forbidding it to charge 
against the allowable produc- 
tion of a well reclaimed oil. 
Reclamation plants immediate- 
ly sprang up all over the field. 
They at first pretended to be 
working over unmerchantable 
tank bottoms, soon began pick- 
ing up oil from pits where wells 
had conveniently overflowed 
tanks. 

Pipeline breaks contributed 
more raw material to the sal- 
vagers; at least one instance is 
known where acid was used on 
a line to assist it in breaking. 
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The oil was hauled by tank 
wagon to refineries; the state 
requires permit for each load. 
The volume of ‘‘reclaimed”’ oil 
amounted to about 5000 barrels 
daily when the state ceased is- 
suing permits. 

Through additional revenue 
provided by the new barrelage 
tax on crude oil produced—one- 
eighth cent, formerly one-tenth 
—forces of the Texas Railroad 
Commission in East Texas will 
be increased. At the time the 
law became effective the de- 
tachment consisted of 51 per- 
sons, of whom only 16 were in- 
vestigators. 

Agreed settlements, or out- 
of-court “‘fines,’’ collected by the 
federal government in East 
Texas have been remitted since 
the decision of Federal Judge 
Bryant in the Panama case. 
There were several of these 
cases where the owner of the 
“hot oil’ had settled agreed 
penalties with state and federal 
agencies. 


New Orders on Oklahoma City 


Two orders issued by the 
Oklahoma Corporation Commis- 
sion further indicate the decline 
that has occurred in that once 
huge reservoir. One of them 
abolishes the 65-day shutdown 


that has been required of newly’ 


completed wells. This is effec- 
tive April 1. Since the begin- 
ning of the present method of 
prorating. the field, new wells 
were not permitted to produce 
until 65 days had elapsed after 
they had been drilled in and 
been given a four-hour gauge. 


The other order established a 
minimum allowable production 
of 100 barrels daily on Wilcox 
sand wells, also effective April 
1. Exceptions to this are wells 
having gas/oil ratios of 7500 
cubic feet per barrel or more. 
Allowable production on such 
wells may either be transferred 
to other wells, or deferred until 
the well, through natural de- 
cline, can be produced at a ratio 
less than 7500 feet. Wells which 
have failed to make the 100 
barrels daily by two full days 
production at the end of a month 
are to be adjusted to conform 
to their actual capacity. This 
will prevent accumulation of 
underages on paper, meaning- 
less except as they prevent other 
wells capable of making more 
than the minimum allowable 


from getting their share of the 
field’s total. 

The commission indicated, 
after a hearing last week, that 
it would issue an order granting 
the same minimum allowable 
for wells in the Simpson zone of 
the field. This will be effective 
May 1. 


Figures released by the um- 
pire’s office the past week show 
reported production of the en- 
tire field up to Feb. 1 to have 
totalled 169,544,633 barrels. Of 
this the Wilcox zone has pro- 
duced 108,166,789 barrels; the 
Simpson zone, 61,110,822 bar- 
rels and the Fault Line zone, 
267,022 barrels. Largest pro- 
duction from one well, Oils, Inc., 
No. 1 Ross, 1,287,816 barrels. 


That Kansas Order 


A few chuckles have been 
heard down in Texas, which 
state has been cussed out a 
great deal because its produc- 
tion quotas have been consist- 
ently above those of the oil 
administrator. The mirth is 
occasioned by the March prora- 
tion order issued by the Kansas 
Corporation Commission. 


The order reads quite smooth- 
ly, reciting the fact that Mr. 
Ickes had prescribed 112,300 
barrels daily as the Kansas 
quota for March. It then went 
on to say that the schedule by 
fields is set forth in accompany- 
ing charts and tables. 


The adding machine reveals 
the total of Kansas pool allow- 
ables to be 128,652 barrels, 
which is 16,000 more than the 
federal recommendation. The 
allowable for prorated fields 
does almost conform to the fed- 
eral figure, being 112,574 bar- 
rels, but the 16,078 barrels of 
unprorated production makes 
the excess. 


Proration authorities for Kan- 
sas show a shortage of 95,523 
barrels for February. That is, 
prorated pools lacked that much 
of making their quotas. Bad 
weather was given as the cause. 
The oil administrator made no 
provision for carrying shortages 
forward to the next month and 
the Kansas commission made its 
own rule in the matter. 


Texas, incidentally, is again 
ahead of the federal quota. It 
is about 10,000 barrels over. 
The federal recommendation 
was 947,900. 
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Materials and - 
Color Used in 


Modern Service 


HAT kind of service stations are oil 
WW companies building this year? What is 
the trend in design and why? 

In a general way the answer to these questions 
could be found on the grounds of the Century of 
Progress Exposition at Chicago, for certainly 
building design all over the country has reflected 
many of the features so prominent there. Just 
as the buildings of the Chicago World’s Fair of 
1893 set an architectural style that was both 
drab and ponderous thereby retarding the nat- 
ural design development for a decade or more, 
so has the latest Exposition influenced present 
design. 

There is, however, a great difference between 
the styles set by the two Fairs. The earlier 
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A model service station of ultra modern design which earned first prize at the National Flower 


Photo courtesy Esso Dealer, house organ of the Standard Oil Co. of New Jersey 

















Mtation Designs 


Give Them Greater 
Merchandising Value 


architecture was little concerned with utility, 
was extremely heavy and without color, while 
the more ornate and useless the decoration was 
made the better the design was considered. 

Every one of these factors is notably lacking 
in buildings of today. Whether in a skyscraper 
or a service station the designs are extremely 
simple, and though they convey the impression 
of lightness there has been no sacrifice of stabil- 
ity. In all cases, the factor of utility has been 
the prime consideration until waste space and 
unnecessary decoration has been entirely elimi- 
nated. 

Aside from these factors which are largely 
concerned with construction the outstanding 
feature of present day architectural styles is one 
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of color. 


This does not mean just a startling 
splash of one shade in a mass of another, but an 
artistic blending in rich tones to give a pleasing 
whole. In the case of service stations, company 
colors are still being used though there is a 


difference in their application as compared with 
the methods of a few years ago. In current 
designs the amount of color is being reduced 
and where the whole station was formerly a 
livid blue, green or yellow mass, the color is 
being used merely as trim on a white or cream 
background. 

The results obtained from this treatment are 
a decided improvement over the former gaudy 
exteriors. Though the older stations of this 
type are attention arresting and can be seen 
from almost any distance, they are repellent as 
often as they are attractive to the average cus- 
tomer. 
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Above, an attractive modern 
station recently constructed 
by the’ Shell Petroleum 
Corp., in Webster Groves, 
Mo., on a difficult inside lo- 
cation. Note the extensive 
use of plate glass and 
aluminum, Photo courtesy 
of the Shell Globe 
Left, inside view of the new 
Shell station showing the 
general interior brightness 
and the arrangement of the 
lubritorium. Note the splash 
wall and_= sliding curtain 
which encloses’ free-wheel 
lift used for car washing. 
Photo courtesy of Shell 
Globe 


The materials used for walls of modern sta- 


tions have much to do with the _ pleasing 
application of the color. Due to their glisten- 
ing surfaces porcelain enamel, terra cotta 


glazed brick and tile lend themselves much 
more readily to good color combination than 
many of the heavier building materials. The 
color is always fresh and bright, it has depth 
and highlights and is unusually effective under 
artificial lighting. There is nothing flat or 
dull about it. 


Another material which contributes to general 
attractiveness of a station is stainless steel or 
aluminum for trim. Both of these metals are 
being widely used in station modernization pro- 
grams and almost all the late designs for wholly 


new buildings make some use of them. Each 
contributes to the freshness of exteriors and 
NATIONAL PETROLEUM NEWS 




















Here's #ythe new Wheaton 

STREAM - LINE 
ROLLER - BEARING 
LOADING VALVE 


The best valve for pressure systems 


@ IT HAS A SOFTER CLOSING ACTION 
@ IT ELIMINATES KNOCKS AND CHATTER 
@ IT PREVENTS OVERFLOWS AND WASTE 


N these new Wheaton streamline, roller-bearing loading 

valves the center cam is always in contact with the 
roller bearings—and this means that the valve always opens 
and closes easily. As a result, hammer, chatter and knocks 
are completely eliminated. And because of the streamlined 
design (shown in the illustration at the right), turbulence is 
absolutely prevented. 






Wheaton Type 27 
Loading Valve 


li 


Patent Applied For 


When the valve closes—when the handle is released—=a check 
valve releases the accumulation of pressure, eliminates the 
vacuum and prevents vibrations in the line. There is never 
any pressure in the bonnet. 


The new Wheaton Type 27 and Type 28 are the finest loading 
valves ever developed for pressure systems. They accommo- 
date any pressure up to 150 lbs. without chattering, and make 
the pipe line, pump casings, joints and meter absolutely safe 
from shocks and strains. And because they assure such 
close control of loading, they prevent overflows, speed-up 
loadings and eliminate a serious fire hazard. 


Type 27 is a right angle valve, corresponding to the famous 
Wheaton Type 25, which is as fine a valve for gravity systems 
as Type 27 is for pressure systems. Type 28 is for midline 
ae location, and is similar to the widely-used Type 26, which is 
{ the best midline valve for gravity systems. 

Both Type 27 and Type 28 have static controls for grounding 
the valve. Made in three sizes: 2’’, 2!4"’ and 3”. Samples 
of any size will be sent gladly upon request—with the Wheaton 


money-back guarantee. 


Factory Representatives 
William A. Knapp Co., 1626 Walnut St., Kansas City, Mo. 
Mechanical Products Corp., Los Angeles & San Francisco, Cal. 


PATENT APPLIED FOR 


Canadian Manufacturers & Distributors 
Empire Brass Mfg. Co., Ltd., London, Ontario 





A. W. WHEATON BRASS WORKS, NEWARK, N. J. 


eaton 


FAUCETS - VALVES - JOINTS - COUPLINGS - FILLERS - NOZZLES - FITTINGS 
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Contrary to the opinion of some oil men, here's 
proof that it actually costs LESS to equip a lubri- 
torium with Rotary Lifts than it does with pits 














Building shown, Courtesy of Functional 
Buildings, Inc., Cleveland, Ohio 
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TWO BAY PIT LUBRITORIUM 
Building 24° « sa" 2+ = US. 








Building, complete above foundation 


Assuming an average Average cost—varying slightly with “— 1 95 
a ; interior arrangement... a wecie , 
RE DUCE ground condition with no 
foundation or open base- Cost of installing two pits, including 
excavation, glazed brick faced 


| INITIAL my ot rend | Wem Be floors, ead sdukeeed = QA 


concrete runways (estimated)... 


IN V E S T M E N T pega pas Cost of foundation (floor other than 


——— 
IMPROVE 

APPEARANCE 

ani EFFICIENCY 


buildings as shown. 





A N impartial, experienced service station engineer made 
these estimates. As a basis for pit equipment, he used mini- 


| mum costs—not the average. Of course it is possible to in- 
INCREASE stall two pits for less money but you would probably spend 


3 SALES&PROFIT a great deal more than here estimated because you would 





MARG IN want better greasing facilities than the lower cost pits provide. 

But why install pits anyway? After all the first cost is not 

with the most important factor. How to equip the station so it will 

R O T A R Y # I F T produce the highest possible return should be given most 
consideration. 
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more PROFITABLE betsis! 


Now compare the cost and superior advantages 
of this Rotary Lift equipped lubritorium with 
the more expensive pit-equipped lubritorium 
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Building shown, Courtesy of Functional LJ 
Buildings, Inc., Cleveland, Ohio | i, 





TWO BAY LIFT LUBRITORIUM 
Builidiage 364° «= 41° 2 FS" 


Building, complete above foundation 

Average cost—varying slightly with ~ 2 

interior arrangement. 7 3,500 
Cost of foundation floor, electrical 


work, heating system (estimated) 


maa Ss 1. 265 


TOD $4,785 








Roraay LIFTS not only reduce the initial investment 
but they are an attractive invitation to a greater volume 
of business at an extra margin of profit. That has been 
proved by actual experience in stations the nation over. 
In countless daily savings of time, effort and operating 
expense, Rotary Lifts cut profit-eating overhead to the 


minimum. Before you Build. Remodel or Re-equip 
your stations, consider your expenditure 
% No “holes in the ground” requiring forced-draft heating and venti- as an investment on the basis of its ability 


lating. A smaller heating unit provides the maximum of comfort. 
You save on fuel. 


to earn a profit. Will the equipment attract 


% Less lighting equipment required for perfect visibility at all times. business, speed up service, increase sales 
You save on lighting and equipment bills. by enabling attendants to better satisfy 
% Uniforms of attendants stay clean longer working under Rotary Lifts . P 
. «. never get as dirty and greasy as they do in pits. You save on customers? On this basis you will choose 
laundry and uniform replacements. Rotary Lifts for your stations. 
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neither loses its brightness if given only causual 
attention. 

Glass, too, is being more widely used until 
some modern stations take on the appearance ot 
huge showcases. Considering the fact that more 
and more oil companies are going into the acces- 
sory business on a large scale and that the trend 
is toward larger and better equipped stations, 
a greater use of glass is a logical development. 
If the oil station is to become a specialty store 
as the majority of them have, then it should 
display its wares, not on the sidewalk as does 
the second hand store, but behind plate glass 
windows as it is done in the better shopping 
districts. 

A good example of modern design is found in 
one of the newest stations of the Shell Petroleum 
Corp., in Webster Groves, Mo. Not only does 
this station combine many of the new trends, but 
it has been made to fit a difficult inside lot loca- 
tion without losing any of its attractiveness. 

The accompanying photographs and ground 
plan sketch show many of the details, but un- 
fortunately they cannot give any real idea of the 
pleasing appearance due to color combinations 
and use of materials. The walls and parapets 
are of cream terra cotta and the coping and band 







































ornaments are yellow, orange and red. Above 
the tubular aluminum door the curved panel 
with the characteristic concave shell, trademark 
of the company, is colored with deep yellow- 
orange, red and burnt siena. Aluminum reflec- 
tor shields on the panel sides add brilliance in 
the daytime and concentrate lighting at night. 
The raised letters on the lubritorium are also 
of aluminum. 

The extensive use of plate glass not only gives 
visibility to all parts of the lot from inside, but 
gives the customer a full view of the entire dis- 
play room from the outside. Inside walls are 
all of cream colored glazed brick, the ceilings 
are painted a glistening white and the floors are 
a dark red with a non-slip surface. Lights at 
night, both diffusion and flood, are reflected from 
all surfaces, inside and out, giving the station 
an unusually attractive appearance. 

Everything that is for sale in the station is so 
displayed that it can all be seen even by the 
casual visitor. The display and servicing equip- 
ment is of latest design and as easy to keep clean 
as the glazed surfaces of the building itself. An 


arrangement of this kind gives to the equipment 
a merchandising value it othewise would not 
have. 


There is a clean freshness about the 
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General plan of the Shell station showing how the building and equipment are arranged: to best suit its difficult 
location 
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PENOLA WHEEL BEARING LUBRICANT — dich 
melting point. FIBROUS, ANHYDROUS—won't cake, 
harden or separate under high temperatures and speeds. 
Stays on bearings and out of brake linings. 





PENOLA GEAR LUBRICANT—=2n summer and win- 
ter viscosities, for transmission and rear axle lubrication 
where E.P. lubricants are not necessary or gear boxes are 
not oil-tight. « 


Other Penola Lubricants 
Include 


PENOLA COMPOUND —The Extreme Pressure 
Lubricant—for hypoid and worm gears, free-wheeling 
assemblies and all types of transmissions and differ- 
entials—the year round. 

PENOLA PRESSURE LUBRICANTS — in three 
grades, Fluid, Regular, and Heavy-duty—proper con- 
sistency for year-round application by all types of 
hand or power-pressure guns. 


PENOLA UNIVERSAL LUBRICANTS—for all 
grease-type and oil-type universal joints—approved by 
leading manufacturers. 


PENOLA WATERPROOF LUBRICANT—does not 
dissolve, wash away or get into circulating system— 
prevents leaking and protects pumps. 

PENOLA EXPEE COMPOUND —the lubricant spe- 
cially developed for high-speed hypoid drives. 
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“Our best | 
money-maker § 


1S 


Penola 





YOU CAN STAKE YOUR 


REPUTATION 


ON PENOLA 


LEADERSHIP! 


Don’t let your dealers sell their 
customers ordinary lubricants. 
You both will hold customers 
longer with Penola. 

Penola is a specialist in lubri- 
cants. Back of each Penola 
product is fifty years of experi- 
ence—and progress. Each lubri- 
cant is scientifically correct—is 
built to meet modern driving 
conditions—is developed and 
tested under the careful eye of 
the world’s largest petroleum 
organization. You can stake 





PENOLA LUBRICANTS 


have set lubrication practices for half a century—It 
costs no more to make the Penola line your line 


your reputation on the quality 
and performance of Penola! 

Write for prices of 1934 
Penola Lubricants — sold only 
to jobbers and oil companies. 


Address all correspondence to 


PENOLA INC. 


(formerly Pennsylvania Lubricating Company 


30 Rockefeller Plaza, New York City 


Grease works operated at 


Baltimore, Md., Baton Rouge, La. 
Eldorado, Kan. and Pittsburgh, Pa. 


Makers of Special Lubricants Since 1885 
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whole place that can easily be maintained and 
this entire effect is due primarily to the choice 
of materials and the proper use of color. 


Another type of building that is enjoying an 
ever increasing popularity has a steel or alumi- 
num frame, uses plate glass for walls instead of 
just windows and gets its color from porcelain 
enamel sheets or panels. Users of these build- 
ings claim a number of advantages over the con- 
ventional type. The units have nearly 100 per 
cent salvage value and can easily be dismantled 
and moved to more favorable locations. They are 
attractive to the customer 24 hours a day for 
they are easy to keep clean and bright, they are 
well adapted for night lighting and have a def- 
inite merchandising value. Another factor is 
that they are usually cheaper than the ordinary 
type station of equal size. 


Though its design may be due to a modern 
architectural trend, its wide adoption for service 
station use indicates that the oil industry has 
borrowed some merchandising ideas from the 
department store. 


A single instance will serve to illustrate. In 
Orie, Pa., the Craig Oil Co., built several such 
stations last year in highly competitive neigh- 
borhoods yet the sales volume showed a steady 
increase from the time they were opened. The 
No. 1 station, shown herewith, was averaging 
1000 gallons per day within three months, its 
island showcase was doing better than $100 per 
month while the number of cars greased on the 
two lifts was averaging around 300 per month. 
Most of the nearby competitive stations were of 
a less modern type. 


Whether old stations are torn down and wholly 
replaced by stations of more modern and attrac- 
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tive design or whether the old buildings are 
merely modernized is immaterial. The question 
is rather one of keeping step with the parade in 
the conversion of retail outlets into retail stores 
that will draw attention and trade. 


The contemplated move of a large eastern oil 
company is a case in point. This company owns 
a large number of service stations, most of which 
are still considered to be good units. Architectur- 
ally they are neat, as clearly shown in an accom- 
panying photograph, but the style is not well 
adapted for modern merchandising and many of 
them have been in their locations so long that 
they have ceased to attract attention. 


Such stations are much like an outmoded auto- 
mobile which is still serviceable and will still do 
most of the things it was intended to do when 
originally built. However, when it tries to keep 
up with more modern and much more attractive 
cars on the road it is left far in the rear because 
it has neither the power nor the build for the 
faster pace. 


Another photograph shows a design prepared 
for the company to indicate what can be done 
with such stations to bring them up to the times. 
Richly colored porcelain enamel has been used 
to cover the old brick walls, the panels outlined 
with aluminum trim, and the winows have been 
made into plate glass panels which not only 
admit more light, but make a showcase of the 
interior. The four outside pits have been filled 
in and a two bay lubritorium with lifts replaces 
them. 

Even in the photographs it can be seen that 
the drabness which characterized the old build- 
ing has entirely disappeared even though the 
highlights of the glazed surfaces on the new 
building cannot be seen. The comparison at 
night under artificial light is even more striking 
for there are no reflecting surfaces on the old 
building. Housing the greasing facilities is an- 
other good move for they are then not only 
serviceable in all weather, but aid in accessory 
sales. 

Aside from the installation of two lifts, the 
actual construction cost of such a modernization 
program is comparatively small. The complete 





A station that is 
practically 
a showcase _ in 
itself due to ex- 
tensive use of 
plate glass, Upper 
and lower  por- 
tions are colored 
porcelain enamel, 
Photo courtesy 
Erie “Unit Weld”’ 
Products Co., 
Erie, Pa. 
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A new Light 
_on modern 
Super-Service 


Ultra-modern Ohio Oil Co. Station, Glass block construction, in Columbus, O., Joyce equipped 


@ Realizing the need of an au- 
thoritative and impartial survey 
of the various types of Service 
Station buildings as well as mod- 
ern lubrication lay-outs, the 
Joyce-Cridland Company have 
prepared a comprehensive treat- 
ise on the subject, entitled “‘Sell- 
ing Lubrication in 1934.” 

@ Some of the outstanding fea- 
tures presented in this work are 
such topics of particular interest 
today, as .. . Comparative Costs 
of Building Construction 
Heating Engineering Problems... 
Provisions for Drainage . . . In- 


stallation and Excavation Costs 


THE JOYCE-CRIDLAND COMPANY, Dayton, Ohio, U.S.A. 
Pioneering In Heavy Duty Lifting Since 1873 


O 
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hibition, Tulsa, 
May 12-19 
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Combined Findings of Recognized 
Specialists in Station Design and 
Lubrication Equipment Now Available 






See JOYCE Exhibit, 
Intern. Petroleum Ex- 
Okla., 


.. . Lift Equipment or Pits . 
Heating and Lighting Costs... 
Climatic and Temperature Fac- 


tors in Lubrication .. . Customer 
Appeal . . . Sales Efficiency of 
Station Attendants . .. Import- 


ance of Personal and Station 
Cleanliness .. . Safety Regula- 
tions . . . Making Use of Present 
Equipment .. . Etc. 

@ Vital information of this char- 
acter, as well as many other 
equally important subjects ex- 
haustively treated, make “Selling 
Lubrication in 1934” of inesti- 
mable value to every major and 
independent oil marketer. Send 
for your copy today. 


1S READY, 













1 
= a NS 
COUPON We 


tooay/ 






THE JOYCE-CRIDLAND CO., 
Dept. N, Dayton, Ohio. 

Gentlemen: Please mail my copy of “Selling 
Lubrication in 1934.” 
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new setup could be made for less than $4000. 

If the value of a location is not known and an 
operator is contemplating the construction of a 
station to determine the value, he can save a 
considerable portion ‘of an otherwise large in- 
vestment by acquiring a late design test station. 
As shown in an illustration, these small and 
compact units are nothing short of glorified 
show cases. 

Each unit is complete in itself, the pumps, 
plumbing, showcases, office, ete., are integral 
parts and the whole unit can be picked up as it 
is, mounted on wheels and rolled to any desired 
location. The only things needed to put it in 
operation are underground tanks, a water and 
electricity supply and some sort of a drive. The 
cost of these units varies with the number of 
pumps they carry, the minimum being about 
$2500 which would have four pumps. 






































Before and after views showing how an old station can 
aluminum or stainless steel. Design by Functional Buildi 


The unit shown has eight pumps, four on a 
side. It is constructed of steel, aluminum, porce- 
lain enamel and glass, has ample room for oil 
supplies inside, and is 20 feet long, six and one- 
half feet wide and eight and one-half feet high. 
However, there are no stock models of this par- 
ticular design since they are built only on order 
to fit the individuals needs. They are striking 
displays in the daytime and can be made to 
sparkle at night with proper lighting. 

Beauty, simplicity and utility are combined in 
another modern design which was awarded first 
prize at the recent National Flower Show. The 
model was submitted by Mrs. T. Towar Bates, 
Morristown, N. J., and was designed by Albert 
Lee Hawes, N. Y., architect. Though rather ultra 
modern in treatment it shows what can be done 
with the lowly service station to make it attrac- 
tive. This type of unit in many a fashionable 


A portable test unit 
which can be mounted 
on wheels just as it is 
and moved to any lo- 
cation to determine its. 
value before building 
a permanent station. 
Design of Functional 
Buildings, Inc., Cleve-~- 
land, Ohio 
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be modernized through the use of porcelain enamel, glass, 
ngs, Inc., Cleveland, Ohio. 


suburb would bring in a lot of potential custo- 
mers who had been passing the location regu- 
larly. 

That customers do pass a station until they 
are attracted into it by one cause or another has 
been amply illustrated in the past few months in 
Buffalo, N. Y., by the Kendall Refining Co. An 
old station which had been standing for several 
years in an important location was replaced by ¢ 
modern unit made of porcelain enamel, steel and 
glass. Within a relatively short time after the 
change was made the unit was doing nearly 
double the business the old one had done and 
the cause of the increase was largely assigned 
to the attraction of the building itself. 

As shown in an illustration herewith, the 
building consists of a single lift lubritorium 
measuring 11 by 24 feet, a sales room that is 
11 by 18 feet and ample space for toilets and 


—r — "Tt _MaTiOnaL REFINING 


‘ cw © @ . 
: : | - S. 


storage. The color bands are deep red against 
the upright white panels. The raised letters are 
also red porcelain enamel. The construction is 
such that the building can be enlarged easily or 
can be taken apart in sections and moved. The 
walls are doubly insulated and are said to have 
more insulating qualities than the average brick 
wall. 

In discussing the trend in service station de- 
sign recently, one oil company executive pointed 
out how a drop off in business in one locality had 
been directly traceable to shabbiness of stations. 
An investigation conducted by this company 
showed that it was easier to sell inferior products 
in a good looking station than it was to sell qual- 
ity products in an old style station. In other 
words, competitors were using more attractive 
designs in their outlets than was the investigat- 
ing company. 





A simple design in a 





modern unit of struc- 
tural steel, porcelain 
enamel and glass 
which replaced = on 
older station of the 
Kendall Refining Co., 
in Buffalo N. Y., and 
brought almost double 
the business 
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BUCKEYE EXTRACTOR FITTINGS 


SUC Uninterrupled SEVUICE 


FOR FOOT VALVE 


FOR ANGLE CHECK VALVE 


PUT AN END 
TO COSTLY 
DIGGING. 





Fig. 4644 Double Poppet 
Angle Check Valve has— 





(1) Removable discs and 


The Buckeye Extractor Fitting provides 
instant accessibility to the foot valve which 
otherwise would require several hours to 
reach, should anything go wrong. It is 
simple in design and easy to install. 

The fitting shown above is a type of in- 
stallation which incorporates the use of Fig. 
592 Cast Iron Manhole, Fig. 584 Extractor 
Pipe Cap, Fig. 466 Extractor Unit, Fig. 439 
Double Poppet Foot Valve, and the neces- 
sary pipe nipples. 

This manhole type of installation offers 
several advantages, including economy. The 
extractor pipe does not have to be cut to 
the exact length. The extractor pipe fits 
under the manhole. Should the tank settle, 
there will be no strain on the pipe connec- 
tions or on the concrete drive. 


seats, (2) Two poppets for 
double protection, and 
(3) Accessibility. 





Fig. 439 Brass Double Pop- 

pet Foot Valve has flat 

seats and discs — retains 
accuracy much longer. 


If you use Angle Check Valves, the same 
advantages of a permanent installation, with 
easy accessibility to the inside removable 
valve assembly, are offered by the Fig. 559 
Buckeye Angle Check Extractor Fitting. 
The valve body remains underground 
permanently. 

As in the Foot Valve installation, the 
strain on pipe connection is removed by use 
of the Fig. 592 Manhole and Fig. 584 Ex- 
tractor Pipe Cap. 

The Cast Iron Manhole can be subjected 
to heavy traffic. 

The use of either Extractor Fitting means 
the difference between a few minutes effort 
and several hours tie-up of the pump during 
expensive digging up of valve, should any- 
thing go wrong. 


BUCKEYE IRON ©& BRASS WORKS, DAYTON, OHIO 


e Buckeye Iron & Brass Works, 356 E.tThird St., Dayton, Ohio 
Please send complete information on 
i ( ) Foot Valve Extractor ( ) Angle Check Extractor 


Name 
Street —— . - 
E City 


Ha 
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A well lighted yard from carefully selected and properly located yard lighting equipment, and an 
attractive station exterior adequately lighted by concealed cornice lighting equipment gives this sta- 
tion appeal to the passing motorist 


Merchandising Value of 


Good Nervice Station fighting 


Cannot Be Over-estimated 


By A. L. Lyman* 


‘TH K right kind of lights properly placed 
not only make the station attractive at night 
but they fix its location in the minds of 
people who will also visit it in the daytime. 

Good lighting is good advertising. 


OOD artificial illumination in the service 
q, station at night has both advertising and 

utilitarian values. As an advertising 
medium, light attracts attention to the station 
and creates a desirable impression on the minds 
of the passers-by. It not only notifies them of 
the existence of the station, but also definitely 
fixes its location in their minds. 

Adequate artificial lighting makes it possible 
for the customer to easily find his way into and 
about the service station. It permits the ready 
and reliable servicing of cars. It helps to instill 
within the prospective customer the feeling that 
he will obtain the best in service and high qual- 
ity products. 


Tests have shown that proper lighting in the 
service station not only makes it possible to 
carry on business into the night, but also in- 
creases daytime business. It is not necessary, 
therefore, to justify the expense of the artificial 
illumination by the amount of business done 


*General Electric Co., 
land, Ohio 


Nela Park Engineering Dept., Cleve- 
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after dark, because good lighting at night has 
such a beneficial effect on the station business in 
the daytime. 
Lighting the Yard 

Good yard lighting is free from deep shadows 
and annoying glare. It is so controlled that it 
is not wasted on property outside the service 
station area where it might be an annoyance to 
others. In locating the yard lighting equipment, 
glare will be encountered if the units are aimed 
directly at the car driving through the yard. 


It is also encountered if the lighting 
units are mounted too low. After a suitable 
location for the lighting equipment has been 


determined, a satisfactory selection of lighting 
units from the types of equipment available 
should be made. The accompanying rating table 
for yard lighting equipment should be helpful 
in making the selection of types of units most 
suitable for specific installations. 

Of the various types of units available, the 
closed type of floodlight equipped with a proper 
cover glass and a polished metal or mirrored 
glass reflector is generally the best where a 
relatively high degree of light control is essen- 
tial. Where a control of light is not so impor- 
tant, the open type of floodlight may often be 
used to advantage. Reflecting surfaces of porce- 
lain enamel are serviceable and are recommend- 
ed for this type of unit. 

Different types of street lighting fixtures are 








Oil Field and Refinery Complete Bulk Stations, Truck and Trailer Tanks 
Tanks and Buildings Tanks, Buildings, Equipment Aluminum or Steel 



































bus ' Hose and Hose Nozzles—Full line of 
Butler Visible Pumps || (on | Butler Meter Pumps ump, truck and tank car hose, coup- 
Model 30—A heavy duty \ | Improved Model 133M— ings, nozzles, valves. Fuel oil, airhose. 
pump with a reputation ..| Newcombination unit : . ’ 
fordurability. Itisspeedy 9 eliminates air before gas- 
—10 gallons in 20 seconds : ~~  olinereaches meter. Also 
with 15 easy strokes. | Fea ym) | automatically relieves 
Heavy seamless brass 4m" | excess pressure in hot uit <S 
tube cylinders. Brass §. aaa 6€6=6—FSsé«eatther. Pump is slow Pere 
valves. Pistons are of 9 '| speed, belt driven with § © 
cast and pressed steel _| by-pass valve and screen 
with guide rings and § m@ @——Ss filter built-in features. Pump and Tank Fittings— Vertical and 
leather gasket. Bronze 9 @  -(Underwriterslabeledex- § angle check valves. Foot valves and 
rocking shaft rides in § _splosion proof motor,over- § extractor fittings. Fill boxes, caps. 
ball bearings. Double §, load protected. Micro }-. i _ 
cylinder pump unit car- 9) i positive displacement, — 
ried by pump frame. piston type meter. Ac- 
Automatic drain back. }} curate at all speeds. At- 
One bulb illumination. § ' tractively styled cabinet 
Underwriters approved. = on a frame 

work. = 




















Complete Bulk Station Equipmen 
BUTLER BUTT-WELDED STORAGE TANKS anaes aie eae 


Heads and shell united with Butt-welded seams. Smoother, e . unloading racks, pipe, fittings, valves, 








stronger. Tested under 
5 lbs air pressure for 
vapor-tight storage at 
1 lb. pressure. 5 year 
guarantee against de- 
fective workmanship. 
Steel forged flanges. 
One piece heads in sizes 
taking % inch steel. 


Tank supports are 
strongest combination 
of T-angles, I-beams 
and Z bars with sections 


welded into singleunits. 


vents, swing joint, meters, buildings. 



































Butler Buckets, Funnels, Carrying Cans, 
Barrels—The Butler is a line of handling 
containers with a reputation for long 
wear. Welded, deep drawn heads and 
bottoms and reinforced chimes enable 
Butler buckets and cans to take hard 
knocks. Qwick-Twist top and cadmium 
finish carryingcan isthe popular favorite. 





BUTLER TRAILOW TANKS 7° ai: cutting pace etter of 













cagees 
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effective for lighting smaller service station yard 
areas. Prismatic glass refractors used in such 
fixtures give adequate control by intercepting 
light which would be wasted and redirecting it 
toward the ground. The assymetric type of re- 
fractor should be used when it is desired to send 
a large portion of the light in a particular di- 
rection. The ornamental floodlighting luminaire, 
combining the distinctive appearance of the 
street lighting equipment with the greater light 
control of the closed type of floodlighting unit, 
consists of a semi-diffusing glass globe as is 
used in the upright street lighting unit in which 
is mounted a polished metal or 


cessed in the ceiling. The former type of unit 
consists of an Opal glass enclosing globe inside of 
a porcelain enameled steel reflector. Either 
300- or 500-watt lamps should provide the 
amount of light desired. 

The most satisfactory equipment for lighting 
the area beneath the canopy is either the glas- 
steel diffuser or the dome reflector mounted at 
or recessed in the ceiling. The former type of 
unit consists of an opal glass enclosing globe in- 
side of a porcelain enameled steel reflector. 
Hither 300- or 500-watt lamps should provide 
the amount of light desired. 





mirrored glass' reflector so 
positioned as to send a beam 
of light in practically any de- 
sired direction. 

The location of the station 
should determine the amount 
of light necessary throughout 
the yard to be of the most 





value. A station on a main Closed-Type Floodlight 

thoroughfare in a large city Proper cover glass and 
polished or mirrored sur- 

naturally should have more tace reflector. 


Table | — Rating Table for Yard Lighting Equipment 


The units in the table are rated( A—Excellent B—Good C—Fair D—Unaatisfactory 
Efficiency in illuminating desired General oa 
area for a given wattage.(1) Appearance 

—— - =  Maintcen- 

a ree aay more of ance of 
eight than t. than 3@ ft. Of Unit lighted lighting of ser- 
(Good area aia, vicing 

Practice) Bidg. Yard Bidg. Yard By Day At Night (2) 


TYPE OF EQUIPMENT 


Not 
less than B . A A C+ B+ A A ¢ 
25 feet 

















light than one in a small town 
or on the city outskirts. 


Hooaighe 


Lighting the Station Exterior | ‘rn 


y 
8 Not 

No cover __ glass. less than B B C—(3) = C(3) Cc B— B D C+ 
reflecting 20 feet 

surface. 





and Interior 
Pendent-Type Street 














= : P ‘ oe : Lighting Uni From 1 
Special lighting treatment Of |  semicitfusing glan globe fectto os. ee © & & & He OH 
the station exterior is frequent- — _—— 
ly the best method of obtain- 
ing the most desirable effect. Urighe Type, Stet ae 
j LAG > ta t rom 
This may not be necessary, snsaua ee — lero Be oo os : = , i : 
however, if the station exterior equipped with refractor (4) eet 
is adequately illuminated by 
the yard lighting equipment. Ornamental Floodighting 
j i i No 
Many stations are _ ideally ig ree —- |. :; wo & eon ae — 
globe and polished, or feet. 








suited to the use of the con- Tek ane e 


ventional cornice and canopy —~ _ : ete 
lighting units. It has been d that the equipment is so placed as to avoid glare. A low rating under this heading may usually be the 























result p  R of control of the light resulting in objectionable spill. 

For cornice lighting, these 
consist of prismatic glass, pol- (s 
ished metal, or mirrored glass 
reflecters which should be 


is includes all of the servicing factors such as the ease with which lamps can be f 
and the accessibility as affected by the mounting height. writ ene rn nae 
(3) If a well-designed polished reflector is included ratings may be raised to B— and B respectively. 
Refers to opalescent, rippled, or stippled glass. 





placed -about 18 inches apart 
around the cornice. In gen- 
eral, from 40 to 100-watt 
lamps are suitable to use with 
this equipment. Light from 











cornice lighting units frequent- 
ly proves unusually attractive, 
particularly for special occa- 
sions. The practice of using 
exposed lamps around the cor- 
nice should be avoided, because 
of the glare which results. 
Even when the glass globes 
used with the lamp bulb are 
too small, noticeable glare is 
produced. 














The most satisfactory equip- 
ment for lighting the area be- 














neath the canopy is either the 
glassteel diffuser or the dome 
reflector mounted at or re- 
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A rating table for yard lighting equipment is valuable in making a suitable 
selection, and a careful study of the direction of traffic flow through the 
yard areas aids in selecting the best location for yard lighting equipment 
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The the station should 


inside of 
be well lighted if it is to be more than just a 
place for the station operator to wait until cus- 


sales room 


tomers come in. Good illumination may be pro- 
vided there from enclosing glass globes about 16 
inches in diameter mounted close to the ceiling 
and spaced no farther apart than their mounting 
height. They should be equipped with 200- or 
300-watt lamps. 

It is particularly important that in order to be 
of greatest possible value the show windows 
displaying accessories, etc., should have more 
light than is provided in the rest of the interior. 
Show window lighting equipment designed ex- 
pressly for this purpose should be used. Re- 
flectors should be mounted at the top front of the 
window, spaced 12 inches apart, and equipped 
with 100-, 150-, or 200-watt lamps. Display 
cases within the sales room should likewise be 
lighted four or five times as brightly as the rest 
of the interior. The lighting equipment in these 
should be mounted at the top front, and may 
consist either of tubular lamps in mirrored glass 
or polished metal trough reflectors or regular 
lamps in mirrored glass or polished metal angle 
reflectors. 

Glassteel diffusers or dome reflectors are rec- 
ommended for lighting other station interior 
areas such as the tire repair space, the battery 
room, and all such work areas. Lamps from 
100- to 300-watts will produce the desired 
amount of light. An adequate number of out- 
lets should be provided along the walls, for ex- 
tension cords, electric drills, and other electrical 
equipment. 


Pit, Lift, and Wash Rack Lighting 


In pit and lift lighting, the surfaces which are 
to be lighted are practically black. The light 
must come from sources which are not bulky, 
which do not interfere with the attendants, and 
which must be numerous enough to reduce shad- 
ows toa minimum. Lighting equipment, there- 
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Ornamental floodlight- 
ing luminaries not only 
provide adequate illu- 
mination throughout 
the yard area and over 
the station exterior, 
but also give a distinc- 
tive appearance to the 
station as a whole 


fore, has been developed for the pit and lift. 

The most satisfactory and generally accepted 
system of lighting the usual types of pits, con- 
sists of the use of light receptacles recessed in 
the side walls. These should preferably be 
closed with glass to avoid as much as possible 
the accumulation of dirt and grime and conse- 
quent reduction in light efficiency. A wire guard 
should be used to protect the glass from break- 
age. An ideal arrangement is to install a con- 
tinuous strip of these units along each side of the 
pit. Usually, however, a spacing between units 
of from 4 to 8 feet is satisfactory. Lamp sizes 
from 100- to 200-watts should provide the de- 
sired amount of illumination. 

Lifts may be lighted by the use of the stand- 
ard pit lighting equipment recessed in the floor 
beneath the lift with the light directed upward. 
This arrangement, however, has its disadvan- 
tages, for when the lift is in an elevated posi- 
tion, the units are so far away from the under 
side of the car that excessive shadows invfiriably 
result. Also, the operator is in his own light. 
The accumulation of dirt and grime is even more 
serious, and wire guards must be removed to 
clean off the glass. 

One company uses a system of lighting con- 
sisting of angle reflectors with wire guards but 
without cover glasses, mounted at intervals 
around the base of the side wall. Four 150- 
watt lamps are usually used for each lift. Un- 
der ideal conditions with clean floors, and light 
colored walls and ceiling, this system will pro- 
duce good results in a room having not more 
than 2 lifts. Usually a different system proves 
best for lighting the lift. 

The ideal position for the lighting equipment 
is directly on the lift itself. It must be arranged 
to produce a minimum of glare, and occupy a 
minimum amount of space. It is suggested that 
four lamps in vapor proof units be attached di- 
rectly to the lift, one at each corner. If shad- 
ows are to be reduced, more than two light 
NEWS 
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The lebhers Aim is 
GOOD BUSINESS 


MARATHON Dependable Quality 
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IN 1934 


Will Help 


Good Service is the basis of success in modern business. 
Quality Merchandise is the first requisite to good service. 


The jobber who ties up now to a source of supply which will 
assure him petroleum products of exceptional quality—quality 
that can be DEPENDED ON week in and week out—will have 


laid the right cornerstone for a successful season. 


MARATHON'S success has been built on QUALITY stand- 
ards STRICTLY maintained. We have aimed at the kind of 
dependability which would enable us—once a new customer is 
gained—to HOLD him. MARATHON has had an enviable 


record in this respect. 


MARATHON New Timed Gasoline and "Endurance" Oils 
and Greases will provide the foundation for a successful season 
for you. 


MARATHON OIL COMPANY...TULSA, OKLA. 


Sioux City, la. Little Rock, Ark. Ft. Worth, Tex. Atlanta, Ga. 


MARATHON 
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One of the best methods of lighting the lift. The light- 

ing fixtures are attached directly to the bottom part 

oft the lift, and the lamp bulbs are protected by wire 

guards, Fifty-watt rough service lamps should be used 
for best service 


sources at each end of the lift must be used. 
Three or four lamps may be used along each side 
of the lift. A metal strip may be provided to pro- 
tect the lamp from undue breakage from tools 
and to serve as a glare shield. The equipment 
should be left open at the top and bottom to per- 
mit grease and dirt dropping through. If this 
falls on the lamp it can be easily wiped off. 

Fifty-watt rough service lamps should be used 
on hydraulic lifts to avoid excessive lamp fail- 
ures from shock. 

The best type of lighting equipment for light- 
ing the wash rack consists of porcelain enam- 





eled angle reflectors suspended about seven feet 
above the floor and using 200-watt lamps. Eight 
units are usually desirable with three on each 
side spaced from six to eight feet apart and one 
unit at each end. Cover plates should be used 
over the reflectors to minimize breakage. Such 
angle reflectors are desirable for lighting wash 
racks in place of other types of reflectors de- 
signed for overhead lighting, inasmuch as they 
direct the light to the side where it is needed 
most in washing cars. 


Modern Architectural Lighting 


Unlimited opportunities to obtain new and 
distinctive effects are presented by built-in light- 
ing designed and incorporated as an integral 
part of the architectural structure. Lighting 
units employing white flashed opal glass which 
diffuses and transmits light well and has a pleas- 
ing daytime appearance may be inexpensively 
applied to existing stations to give them distinc- 
tiveness in appearance without need for special 
alterations. Or, in cases where remodeling or 
new building is planned, they may be incorpo- 
rated as a part of the structure itself at no 
greater cost than other building material might 
involve. 

For example, a canopy may be treated with 
panels of glass so placed as to form beveled sur- 
faces between the ceiling and side walls. Be- 
hind the glass, lamps spaced not more than one 
and one-half times their distance from the glass 
will provide uniform illumination. Individual 
units for lighting the area beneath the canopy 
are thus replaced by a continuous band of light 
around the entire inside. 

White flashed opal glass or other types of dif- 
fusing glass may be used to make up other types 
of luminous elements to be used in different lo- 
cations at the station exterior. One type, for 
example, is the luminous pylon which may con- 
sist of a square or rectangular pillar containing 
a single row of lamps properly spaced in the 
center. Such pylons may be desired in any of a 


Adequate illumination 
for working in the pit 
is supplied here by use 
of angle reflectors 
properly located. It is 
important that these 
be cleaned regularly in 
order to maintain their 
efficiency as much as 
possible 
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Pittsburgh-DesMoines One Piece Tanks 


Built of one piece dished heads and 
wide rings, one plate to the ring— 
so that there is a minimum of seam 
they are constructed by means of weld- 
ing only—by skilled workmen, using 
new and modern equipment. The re- 
sult, a one piece tank, the best tank 
for you. 


These P D M tanks are built in a 
wide range of 

standard sizes 

from stock material 

for quick shipment 


for bulk storage plants and_ service 
stations. If your storage tanks are to 
be installed in a horizontal position, 
we have supports, of standard heights, 
: exceptionally sturdy construction. 
Valves and fittings for any type of 
installation are carried in stock. 

We are also equipped to erect the 
tanks and supports, install pipe, valves, 
fittings and pumps, in other words, to 
build a complete bulk storage plant 
for you. 

Our 40 years of tank building ex- 
perience, your guarantee. 
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PITT SBURGH-DES MOINES 


TANKS OF QUALITY 





PITTSBURGH 








977 Tuttle St. 


Pittsburgh-Des Moines 
Steel Company 


3476 Neville Island Pittsburgh 
Room 960-270 Broadway New York 
1280 First Nat’l Bank Bldg. Chicago 


Des Moines 
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The luminous pylon proves an unusually effective ad- 
vertising medium as well as a decorative slement for 
the modern service station 


variety of shapes, and may have placed within 
them floodlighting units directing the light 
through diffusing glass to light the station ex- 
terior and the yard area without the use of ad- 














ditional yard lighting equipment. 

Luminous glass pilasters may be used on the 
station itself, as a built-in adaptation of the py- 
lon idea. These may extend through the wall to 
provide illumination for the interior as well as 
for the exterior. 

Such luminous elements not only provide ade- 
quate illumination for seeing but also are readily 
adaptable to decorative design, such as wood 
or metal grille work, or letters in an advertis- 
ing message, which may be bolted directly to 
the glass or to the metal structure. These also 
may be of opaque or translucent color applied 
directly to the glass. Colored lighting is par- 
ticularly effective when used with such elements. 

A new type of sign letter is the conventional 
trough letter with a flashed opal glass cover. 
This letter may be polished stainless steel, alumi- 
num, chromium plated metal, or black enameled 
metal. The interior is finished in white for 
greatest efficiency in light reflection and the 
lamps are spaced a distance apart one and one- 
half times their distance from the glass. Sucha 
sign may be located on a parapet wall or ledge, 
and the backs of the letters may be removable 
for servicing. 


Lighting Pump Islands and Outside Accessory 
Display Cases 


Pump islands may be lighted either by con- 
centrating several of the yard lighting units on 
them, or by locating on them one or two street 
lighting units equipped with symmetrical types 
of refractors which direct the light downward 
to the service areas. 

One of the best ways to light the display cases 
is by tubular lamps behind vertical strips of 
white flashed opal glass placed diagonally across 
the corners of the cases. Uniformly distributed 
illumination is provided over the displays by 
these continuous lines of light. 
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The wash racks may be 

adequately lighted by 

the use of angle re- 

flectors along each side 

and at the ends if pos- 
sible 
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New Marketing Trends 


Swing from 
Pits to LIFTS 
om Sodern Car 

Servicing 


By William F. Lowe 
N. P. N. Staff Writer 


"Tue installation and operating cost of 
lubrication equipment is losing ground as 
the primary consideration of buyers. The 
buyers now are giving more consideration 
to what the equipment can do in the way of 
increasing business by stimulating sales, sat- 
isfying customers and speeding up service. 


EVERAL well defined trends in marketing 
S practice as well as in car servicing seem to 

be determining the type of equipment best 
suited for modern lubrication. Contributing 
factors in these trends are; oil code restrictions, 
growth of accessory selling among oil companies, 
changes in automotive design and increase in the 
number of tire and automobile company super 
stations. 

Oil code restrictions have put more men to 
work in stations. Accessory selling means that 
better training is needed and more sales oppor- 
tunities must be made in stations. Changes in 
automotive design are complicating lubrication 
and super stations owned by other than oil com- 
panies mean sharper competition. 

All of these factors mean greater operating 
expense. Either there must be some upward 
revision of lubricating prices or offsetting econ- 
omies must be made. About the only economy 
that is open to the oil companies is a reduction 
of the number of stations and a concentration on 
those remaining to make them highly efficient. 

If the latter move is actually made at least 
as far as efficiency is concerned, it will be a 
gesture toward the most important factor of all, 
the attitude of the customer toward a station. 
Customer confidence in the quality of the work 
done and his comfort while it is being done is 
likely to be a greater factor in sales volumes of 
the future than will be the price which he pays 
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Giving the customer a look at his own tires on a 
freewheel lift is an added service that often leads 
to tires sales 


for service. The car owner is growing up and 
is learning that different station equipment 
means a different type of service, which may or 
may not suit his idea of what speed, quality and 
convenience should be. He owes his training in 
this respect and his ability to judge to the oil 
companies themselves. 

From the standpoint of the station owner, 
the customer’s attitude has all too seldom been 
the determining factor in the purchase of lubri- 
cating equipment. Initial investment has been 
the sole guide in a great many cases, often be- 
cause a location did not merit a greater outlay, 
but more often because expense was held to an 
arbitrary minimum. Present marketing trends, 
however, are forcing the consideration of fac- 
tors other than investment if the operator is to 
meet the difficulties previously mentioned. 

A brief outline of the installation costs for 
the two types of major lubrication equipment, 
namely pits and lifts, may serve to show that 
the investment difference between them is not 
as great as it is generally believed to be. There 
are some differences in initial dollars and cents, 
but there is reason to think that these are more 
than offset by their relative value to the owner 
in present marketing practice. 

If an operator wants to keep his investment 
to the absolute minimum and to disregard all 
other factors, he buys a nine foot steel pit for 
about $75. Excavation cost for this unit would 
probably be about $10 and it can be operated 
without a sewer or drain of any kind. Electrical 
work might add $15 more, so that the total cost 
of the installation would be approximately $100. 

This is about the rock bottom figure and the 
job is not a fancy one. It will be noted that 
there is no concrete work, no provision has been 
made for anchoring the steel pit down as is nec- 
essary in some parts of the country and there 
is no method of drainage. The installation is not 
covered by a building or shed so unless it has 
its own cover as provided by some manufacturers 
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To see even the tires of the skirted DeSoto the owner 

has to get under the car and the ease with which this 

can be done on a lift is shown in this view. The same 

will be true shortly of all cars. Note the sign on the 

right where the oil company is asking that the customer 
watch the greasing operations 


as optional equipment, bailing out water after 
a rain is essential. A grating or a gravel cover- 
ing over the floor is necessary for good footing 
at any time. 

If this same pit were to be set in a concrete 
drive about $50 of the total cost of the drive 
would have to be charged against the pit, bring- 
ing the installation cost to $155. It is not likely 
that so small a pit would be set in concrete, 
however, though the 18-foot steel units occa- 
sionally are. To the above cost then would be 
added the extra cost of the larger unit which 
would bring the total to about $250. A steel 
cover would add $60 and special fittings might 
bring the grand total to $330. Without the 
cover and the concrete the long steel pit invest- 
ment would only be $220 which is a conservative 
figure. 

This type of installation is entirely practical 
and serviceable where economy is the basis of 
investment, but it leaves much to be desired 
when compared with more elaborate equipment. 

A reasonable estimate on the cost of an out- 
side concrete pit is $210. This figure can be 
broken down into $115 for walls, $35 for rein- 
forced runway measuring 4 by 18 feet, $20 for 
floor, $15 for excavation and $25 for electrical 
equipment. If a sewer is built for drainage this 
would add $125, but a drain sump is the usual 
procedure and one ample for the purpose can be 
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put in for $25. The added cost of drainage is 
often worth the investment and, for the sake of 
argument, the cost of a sump will be added to 
make the total $235. 

Comparing the cost of either the steel or con- 
crete pit with the cost of an outside lift instal- 
lation shows a favorable balance for the former. 
The cost range for a single lift is between $240 
and $378, or an average of about $310. The 
difference in cost is due to type and size, but 
the installation expense of $35 is practically the 
same for all except for those which require 
no excavation. Where a concrete apron is pro- 
vided, an 18 by 18-foot floor would add $60. 

So far, the proponents of pits have won the 
argument on cost of installation. Disregarding 
this point for latter discussion, this seems the 
logical place for estimating the value to the 





Another station with the same man trying to see what 

is going on under his car while it is being worked on in 

a pit. Stooping and smearing his overcoat on the floor 
is not going to help his disposition 


owner of any outside greasing equipment. Is 
the saving effected in not supplying a building 
for this service really a saving? 

There are few places in the northern part of 
the country where outside lifts or pits are a year 
around success. Weather offers some severe 
handicaps when competing with inside instal- 
lations. It is doubtful if anyone will question 
the fact that men do better work when they 
are reasonably comfortable, and service station 
attendants are no exception to that rule. They 
are just as susceptible to cold and colds as any- 
one else and they do not enjoy a blazing sun 
any better either. Why then should they be ex- 
pected to do quality work under all conditions? 

A station man can hardly be blamed for tak- 
ing a few short cuts in servicing a car when his 
company furnishes him no protection from the 
weather. He is not likely to be so persistent 
in seeking new grease jobs when they mean the 
barking of numb fingers in the cold, a soaking 
in the rain or a Turkish bath in the sun. Given 
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What Is Being Done To Bring 
Motorists Into Your Stations? 
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Do too many motorists pass your station be- 
cause they are looking for Gulf pumps? Stop 
and think about that... then write for booklet 








END today for the FREE booklet, 
F ' , Are Gulf ‘7 Reasons Why Dealers Prefer 
Are you getting these selling aids ? Dealers ? Gulf.” It’s interesting and instruc- 


tive and tells how other dealers have 





1. Demand created by national Yes profited with Gulf. 
advertising? ‘ ‘ 
/ 
2. High quality products? Yes Mail This Coupon Today. 


3. A motor oil and a gasoline in each 


price class? Yes Gulf a 
- 3800 Gu ss io ee 
4. A complete line of products? Yes ‘ sana: 
‘ ‘ ‘ ee Please send me your new 
5. Station identification: Yes booklet, “7 Reasons Why 
6. Local advertising run over your name? Yes tia << sn, Rng Aan 














Gulf helps its dealers. 








r 
| 
| 
| 
| 
| 
| Dealers Prefer Gulf.” I 
| 
| 
l 
| 
| 
| 
| 
| 
{ 


Guyp) GULF REFINING COMPANY | 0 fiicpce ccc 
, PITTSBURGH, PA. CNPiecescevsiepsenesectcamions rere 
MAIL TODAY! NPN 





March 21, 1934 61 








-..MODERN EQUIPMENT for BETTER MERCHANDISING. . 











The man 


A pit man trying to do two things at once. 
in the drive has had time to get out and open his own 


gasoline tank before the attendant is well started on 
his way to service him 


a little protection from the elements and he 
might easily boost the lubrications sales 25 per 
cent on an annual basis. 

There is the customer’s side too. More and 
more the customer is watching his greasing 
service. The propaganda on the subject put out 
by the oil companies themselves has made him 
conscious of grease charts and systems. He has 
learned to follow the job from these charts, and 
about the only time he has to really inspect his 
car is when it is being greased. Is there any 
reason to believe that he is immune to bad 
weather or that he enjoys the heat of a summer 
sun? A few experiences with that sort of thing 
and he soon learns where housed greasing serv- 
ice can be obtained, and there is nothing to pre- 
vent his buying gasoline at the same place. Dis- 
comfort can build in him a tough sales resistance 
too, one which the accessory salesman can’t get 
past. 

Another factor which is to have an increas- 
ing bearing on outside greasing service is the 
change in the character of greases specified for 
late model cars. These greases are heavier than 
ever before, contain more soaps, have higher 
viscosities and are much more difficult to handle 
when cold. Unless some way is found to keep 
them warm and in a fluid state, the outside 
grease man will not be able to do as good a lu- 
brication job as he should. 

To continue the argument on the relative cost 
of lifts and pits, and bringing them inside where 
they can really be of service, the following tables 
show the costs of the units housed. Single bay 
buildings will be considered first. Building 
costs are only for the lubrication portion of the 


stations, and though the construction is good, the 
figures are conservative estimates made by com- 
petent authorities. 


Table 1 


ONE BAY PIT BUILDING—12’ x 24’ x 9’ 6” high 


Building complete above foundation.... $1,020.0U 
Pit —— CAVA OR: cvcisccsscccasadatincrvcsecssoseseves $ 50.00 
Walls—Salt glazed brick facing........ 350.00 
Reinforced Concrete Runways...... 140.00 
BOI = xassncaesineaneudnoncss tenants cost SENG 85.00 625.00 
RINT << 2psuivnasuaces Sameuncel ceeemensoubeseecescdeonesises 125.00 
TOUT AV ODN “siscsanscccerhsiecksnsccccsancesésue 125.00 
Heating—-ventilating system ................ 200.00 


$2,095.00 
ONE BAY LIFT BUILDING—12’ x 24’ x 13’ high 





Building complete above foundation .................. $1,270.00 
PP ANSENN CARDEN EE 5 sundae sua diseindnbacatheun os dascunes ceveeaters 115.00 
IIE esc ic venisisbin crdacanenencescsscuodsncwanccecasencties 75.00 
RENE CIDR oie sos cresininn nanaentameduedaeianverenessorscaen 125.00 
BGG gash cob crmeckvican Sus antnwalitesaciudacsaderanay cone scaunecis cua ehates 310.00 
PUIBEPATION (GE SEU <cccxcccacindsmuscnuvceesssusncccawsasenseusnos 35.00 

$1,930.00 


It will be noted that the complete pit build- 
ing costs $165 more than the complete lift build- 
ing. This is not much, all things considered, 
and can be raised or lowered slightly depending 
on the type of lift used. The difference is due 
to the greater cost of the pit building below the 
foundation level where the excavation and addi- 
tional concrete work are more expensive than 
the three and one-half feet of added wall height 
on the lift building. 

Another difference in the cost estimate is in 
the electrical work, for the pit building requires 
more of this equipment than does the lift. The 
same is true of heating. Pit buildings require 
a larger heating plant in order to have the tem- 
perature in the pit somewhere near that of the 
rest of the room. There should also be some sort 
of pit ventilating system to operate the year 
around (this is a legal requirement in many lo- 
calities) and its expense is included in the figure 
for heating cost. The records of one large east- 
ern company show that heating a pit building 
costs more than twice as much as heating a lift 
building of equal size. 

The installation cost balance then, is slight- 





Table 2 


TWO BAY PIT BUILDING—24’ x 26’ x 9’ 6” high 
Building complete above foundation.... $1,760.00 


PIt——BEEXCAVATION ccccccccccccccessevsnssccncscenceses $115.00 

Walls—Salt Glazed Brick Facing...... 350.00 

Reinforced Concrete Runways...... 310.00 
BORON ccccuacuscutensvoxscaasesvancuadeessitesosoncn 155.00 930.00 
RMON. 8 8 oneal a gripes deg para RRR eas Nope MUO ReC oo 125.00 
PURE RIERT VU GEE. -cckcnsecesssatetassunersescsccoscsas 150.00 
Heating—ventilating system ................ 225.00- 
$3,190.00 


TWO BAY LIFT BUILDING—24’ x 26’ x 13’ high 
Building complete above foundation .................. $2,100.00 


RU ANE TOOL | oiccccssn cosanpecsctccvescescvnccsacecenns ae 200.00 
AIRING I OR ogi orc ais was ad saan eackecdcvnessdessviac seccuoreeneponss 90.00 
RNR NOIRE co ones coven sxvwecncs corcvarnenearessachinuscecns 150.00 
cM SOREL See aoe ae ee toa enn eee Re eee PAL Ser 620.00 
Benet Rh GE EER vives seis chs cnsccecnnlcccdasaccgesceneveuensaes 60.00 





$3,220.00 
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oils in these sealed cans... 


HE trade-marked package has been a boon to many a 
FREEDOM PERFECT business and here it is, now, to make more profits for the 





poopy Freedom jobber. Motorists like the sealed can idea because it 

assures them of pure, clean oil. Dealers like it, because it 

100% PENNSYLVANIA completely eliminates waste. Send in the coupon below for 
MOTOR OILS information about EXCLUSIVE TERRITORY. 

eS SS 1 

SALES REPRESENTATIVES IN) |) Freedom Oil Works Company, 120 Third St. | a 

Lee Angpies St. Paul Freedom, Pennsylvania | 

Baltimore Detroit Gentlemen: A 4 oka | 

Charlotte, N.C x I am interested in distributing [] Freedom Perfect, [] Beaver-Penn, [] Fort Pitt, in | 

ery I 1 and 5 quart sealed cans. Please send me complete information about your EXCLUSIVE | 

Tulsa, Okla. Memphis, Tenn. | TERRITORY proposition. | 

| RO Sao. bn ao 6-55. wae cetera | 

Address | 
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ly in favor of lifts in housed installations of 
single units. Honors might be about even if the 
pit sewer was dispensed with, but as mentioned 
before, drainage is a valuable asset in keep- 
ing the pit clean. Where sewers are included, 
it is likely that in many instances the $125 
charge mentioned here is entirely inadequate to 
meet their cost. 

In a two-bay comparison there is a noticeable 
evening up of gross figures as shown in Table 
9 

Differences will be noted in the same places, 
but the $310 added for another lift proves to 
be the equalizer. This is an arbitrary figure, 
and if one looks ahead a little to larger instal- 
lations it is easy to see where the cost advantage 
is going to be. While the cost of two pits is 
only about 50 per cent greater than one, the 
cost of two lifts is double the cost of one. Car- 
ried one step further with the same type of con- 
struction, three pits would cost only a little more 
than twice as much as a single unit while three 
lifts means triple investment. 

For the most part, however, there is little to 
choose between the costs of either pits or lifts 
except at the investment extremes. The lift has 
little to offer in the low economy bracket and 
it is admittedly more expensive than pits in the 
big installations. However, in the great inter- 
mediate investment zone there is so little differ- 
ence between the costs of the two kinds of greas- 
ing equipment that the pits proponents do not 
have a strong argument in lower initial cost. 

On the point of operating cost their argument 
is not much better though it has its angles. The 
operating costs of a lift are tangible things which 
can be added up at the end of the month into 
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so many dollars and cents, while those of a pit 
are mostly intangible. Aside from the men- 
tioned additional lighting, heating and ventilat- 
ing costs, it is hard to find any other operating 
charge except that it takes more time and trouble 
to keep a pit clean. 

The direct operating cost of a lift on the aver- 
age job is one-half cent per car, though some 
lifts operate for much less, thus, in a month 
where 100 cars are serviced the charge would 
be 50 cents. This cost is easily offset by the 
higher heating cost and the additional lighting 
cost of pits, to say nothing about the increased 
cost of cleaning a pit as compared with the simple 
moping of a lift area. It is true that the more 
jobs a lift handles the more will be the cost to 
the station, but the same applies also to pits. 

It is in the question of value to the owner that 
the lift has its greatest advantage. All the im- 
portant factors in determining that value point 
to trends which are making its use almost man- 
datory if the oil man is to keep pace with de- 
velopments. 


Take the single factor of personnel. It is al- - 


most impossible to operate a pit station with only 
one man unless the customers of the station are 
unusually patient. When the single attendant 
goes down into the pit to service a car he is 
trapped off from the rest of the station, includ- 
ing the pump island. A man working under 
a lift can leave the job quickly to service a car 
at the pump, can watch the whole station and 
never lose contact with his customer. 

If there are two men on duty, one of whom 
is in the pit, the second can take care of but 
one car atatime at the pumps. Should two cars 
present themselves at once, the man in the pit 


The use of a lift jack 
on the drive-on type 
lift facilitates either 
tire work or inspection. 
When placed in the 
middle the jack will 
lift both tires at once 
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would have much more difficulty in getting out 
to give quick pump service than would the man 
working under a lift. Both attendants can work 
under a lift to turn the job out in a hurry, yet 
they are both quickly available for service at 
the pumps if needed. This certainly is not true 
of a pit. 

Neatness and cleanliness of clothes and uni- 
forms is an admitted asset to service station at- 
tendants yet a pit is a definite handicap in this 
respect. Laundry bills, regardless of whether 
the company or the men pay them, are higher 
with pits than with lifts. If the company does 
not pay them or compensate the men for the 
extra laundry cost, there is a noticeable differ- 
ence in the appearance of men working in pits as 
compared with those in lift equipped stations. 

Though the man in the pit can lubricate the 
late model cars as well as the man with the lift, 
he cannot do it as easily, which means that he 
is slower. The time lost in this service, how- 
ever, is probably no greater than that taken to 
balance a car on a freewheel lift, especially one 
of the 1934 cars, so the lost time argument is not 
so good except as it applies on lifts which re- 
quire no elaborate balancing. 


The principal disadvantage of the pit is di- 
















Two different methods 
of housing tools for an 
outside lift so that they 
may be easily available 
for use but protected 
from the weather. Note 
the systematic arrange- 
ment in the steel cab- 
inet 
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rectly concerned with the customer whose car 
is being serviced. On entering the pit the at- 
tendant immediately loses contact with him and 
this is a distinct handicap in the growing race 
for accessory and special service sales. The 
greasing period is the best sales time a station 
man has and he should be able to make it pay 
dividends. Whether he makes a sale every time 
is immaterial, he can at least be making a friend 
if he can stay up topside where the customer is. 
Sales will come eventually where this is done. 


Many customers like to prowl under their 
cars and will chat with the attendant about what 
they find. They will check points with him too, 
under a lift. It is seldom that they will chance 
ruining clothes or a hat by going down into a 
pit. Giving a customer a chance to inspect his 
tires is easy on a lift, particularly on the free 
wheel type. <A center jack on the roll-on type 
will let the wheels run free and afford the same 
opportunity. The customer does not have to 
stoop in either case to make the examination 
and since it is about his only chance of even 
seeing his tires on the skirted fender cars, he 
will welcome the suggestion to look at them. 
This is one of the best tire selling schemes in a 
station, but how could it be worked as conveni- 
ently on a pit. 


The advantages of the lift over the pit are 
rapidly increasing as service stations take over 
more and more the role of automobile supply 
stores. Changes in motor car design which are 
likely to come rapidly from now on will also 
favor lift equipment. It would seem then, that 
with investment and operating costs so nearly 
comparable, at least in the smaller installations, 
the determining factor in the choice between 
them should only be the value to the owner. 
This should be true in both remodeling and in 
new station construction. 
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UALCO Double-Acting 
Oil Checks insure 
smooth and SAFE op- 
eration—up or down 
always on a cushion of 
oil. 





OPERATING COSTS CONVERTED 


DESTINED TO ere! 


Tue, universal Auto-Lift is destined to bring 
a greater harvest of PROFITS to the greasing 
business. Why? Simply because the UALCO 
is the only lift that OPERATES WITHOUT 
COST... the only lift that actually converts 
operating costs into PROFITS. 


With the UNIVERSAL AUTO-LIFT . . . every 

car provides its own power. It’s ON in 10 
seconds... greased and serviced .. . it’s OFF 
in another 10 seconds. The UALCO speeds 
up service . .. will serve more cars in a shorter 
time... pleases customers .. . and builds up 


EXTRA PROFITS for you. 


You can’t afford to be without a UNIVERSAL 
AUTO-LIFT . . . because you can’t afford to 
compete with it. No matter how small your 
business .. . the UALCO will actually pay for 
itself in the EXTRA PROFITS it earns. Mail 
coupon immediately for complete in- 
formation. 


FOR YOU! 

























ABSOLUTELY 


No oil-covered piston to 
dirty clothes. 


100% accessibility to the 
under side of the car. 
No obstructed floor area 

- « insures quicker 
servicing. 


Can be set up and in- 
stalled in a few hours 

. . ata very minimum 
of expense. 


Fully guaranteed. 


INTO CASH 


WRITE FOR DETAILS! 
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One of the fleet of 36 
Autocar units pur- 
chased by Atlantic Re- 
fining Co., Philadel- 
phia. The tank has a 
capacity of 1200 gal- 
lons, the wheelbase is 
127 inches and the 
overall length is 25514 
inches. All units are 
equipped with  two- 
inch Neptune meters 
which may be seen un- 
der the rear compart- 
ment 
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New Short-Coupled Trucks 


- HE adoption and modernization of an old 
short coupled truck design to meet present 
restrictive truck legislation has resulted in 
models which overcome many of the difficul- 
ties in truck hauling of petroleum products. 
Several different makes have appeared on 
the market within the last year and are 
meeting with a wide acceptance because of 
their many assets. 


HERE is a noticeable new trend in tank 

truck design. Just as some of the 1934 plea- 

sure cars have undergone radical changes in 
construction both in chassis and body, so too 
have some tank truck designs departed from 
the conventional. 

The object of the changes in both cases was 
the same, better weight distribution, but the 
reason for attaining this result was different. In 
the case of the pleasure car the designer had in 
mind the comfort of the owner, while tank truck 
engineers were forced into the change by re- 
strictive state legislation. 

A short summary of present state regulations 
on various dimensions of trucks will serve to il- 
lustrate this point. In the matter of height there 
are only 9 states that have no restrictions, six 
states put the maximum at 14% feet, three at 
14 feet, one at 13% feet, two at 13 feet, 17 at 
121% feet, and 10 other states have laws requir- 
ing a height of less than 12% feet. 

Though there is more uniformity in width re- 
strictions, there is still some arbitrary variation. 
There are 42 states with a width maximum of 
96 inches, two states allow 102 inches, three 
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Carry Greater Payload 
Within State Restrictions 


By William F. Lowe 
N. P. N. Staff Writer 


states specify 90 inches and one state, Florida, 
restricts the width to 84 inches. 

Length regulations for single vehicles show a 
variation that is even more absurd. There are 
but five states that have no regulations, three 
restrict length to 40 feet, one to 36 feet, 12 to 
35 feet, 22 to 33 feet, two to 30 feet, two to 28 
feet and one state, Kentucky, insists that 26% 
feet is ample. It is interesting to note that this 
state also restricts the height to 11™% feet, low- 
est of all regulations. 

The difference between various state restric- 
tions on the length of combinations of vehicles, 
trailers etc., is just as great, the range being 
from 35 to 85 feet. 

Maximum gross weight restrictions vary so 
widely in different states, and are so complicat- 
ed, with local exceptions having to do with per- 
mits, character and destination of load, and 
special conditions, that they are almost im- 
possible to tabulate. The range is between 14,- 
000 and 36,000 pounds for single unit four- 
wheel trucks and between 14,000 and 46,000 
pounds for six-wheel trucks. These restrictions 
are further complicated by stated weight allow- 
ances per axle and there is a growing tendency 
toward basing the laws on this factor. 

To the casual observer the problem may not 
seem complicated at all and he might think off- 
hand that it was only necessary to build a truck 
according to the allowances of the state in 
which it was to operate. In some cases this pro- 
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Diagrams showing the progression from the conventional 
design to the stubby chassis and the changes made in pay- 
load, turning circle and dimensions by moving the front 
axle back. “D"” is a conventional design with the same 
results, but note its prohibitive dimensions 


cedure might be followed, but it must be remem- 
bered that all states are not as big as Texas and 
all cities are not as centrally located within 
their state as is Columbus, Ohio. Adjoining 
states may have laws absolutely prohibiting the 
use of a truck that is entirely legal in another, 
and the above summary of these laws indicates 
that they usually do. 

Obviously then, it is important to consider the 
laws of all the states in which a truck is to oper- 
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ate before it is designed. There is another fac- 
tor which cannot be overlooked. When figuring 
to be within the weight and dimensional restric- 
tions of several localities, the handicaps thus 
presented must not be allowed to reduce the 
payload too greatly lest the resulting unit be un- 
economical to operate. Fleet owners also know 
it is considerably cheaper to buy a group of cars 
of exactly the same specifications, rather than 
to order several different designs to fit different 
conditions. 

The problem of the truck manufacturer, then, 
was to build a unit which would meet the vari- 
ous restrictions within a wide radius and to in- 
crease the payload if possible. The latest solu- 
tion of this problem is of decided interest to the 
oil industry. 

In seeking to meet length restrictions, truck 
designers found that about the only place where 
length could be reduced was at the front end, 
if height, width and load per axle were also to 
conform. The changes had to be made in the 
location of the cab and engine with reference 
with the front axle. 


One of the first moves in this direction was to 
set the front axle back from seven to 10 inches, 
shorten the cab and move it forward approxi- 
mately the same distance, so that the rear of the 
engine was covered by part of the floor. This 
move required a heavier front axle, stronger 
front springs and re-inforcing of the frame. 


In making this change, one manufacturer re- 
duced the overall length of the unit 11 inches, 
shortened the wheelbase 7% inches, increased 
the payload approximately 17 per cent while 
the load on the front axle was stepped up from 
27.5 to 32.9 per cent of the gross weight. 


With such good results from merely moving 
the axle back, it was only natural that an old 
design should have been modernized to carry 
the idea further. An accompanying sketch il- 
lustrates the progression from one design to an- 
other to obtain the desired results. 


Beginning with the conventionally designed 
truck “‘A,”’ it will be noted that the gross weight 
distribution is 25 per cent in front and 75 per 
cent on the rear axle. This weight distribution 
was more or less essential a few years ago be- 
cause of the types of steering gears then in use. 
Any greater weight on the front axle would have 
made steering difficult even with the solid tires 
that were then widely used. 

Solid tires might still be in use were it not 
for the development of better steering gears 
which permitted the control of wheels equipped 
with pneumatic tires. The latter considerably 
increase the steering difficulty though, with 
their better load carrying characteristics, they 
permit a shift of weight forward, or rather, a 
larger portion of the gross weight may be put 
on them. 

Obviously then, if this increased weight on the 
front axle is not merely taken from the rear 
axle, but is added weight which the whole unit 
will carry, a greater payload is indicated. If the 
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front tires are to have approximately one third 
of the gross weight, instead of but one quarter, 
while the weight carried on the rear tires re- 
mains the same, the gross weight of the unit is 
increased one-twelfth, or eight and one third 
per cent. Though there is some slight increase 
in the weight of the chassis due to this design, 
most of the increase is in carrying capacity. 

In “B’’ the front axle has been moved back 
13 inches, shortening the wheel base to 195% 
inches, and making the overall length 10 7/16 
inches less than in ‘‘A.’”’ This design gives a 
slightly better distribution of weight, the per- 
centages being 26.8 in front and 73.2 in back. It 
will be noted that the rear axle weight has been 
kept the same, 18,000 pounds, for this is the 
maximum allowed for the design. The shift at 
the front, however, has made possible the addi- 
tion of 560 pounds of new weight, most of which 
will be applied to payload. 

The ‘‘engine under the seat’? design shown in 
““C’”’ shows the front axle moved back approxi- 
mately 42 inches further than that in “‘B” and 
55 inches behind that of “‘A.’”’ The overall length 
of the unit is 40 inches less than that of ““B”’ and 
almost 51 inches less than that of ‘‘A.’’ The load 
distribution between the axles is now approxi- 
mately one third in front and two thirds in back 
which has added 3000 pounds to the gross load 
that may be carried. 

A comparison of the turning circles given for 
each design will give some idea of the change in 
maneuverability and show how well the short 
design can be adopted to hauling in congested 
city streets and alleys. 

To attain the same result with a truck of con- 
ventional design would require a design like 
that shown in ‘D,’” where the wheelbase is 74 
inches and the overall length is 40 inches great- 
er than in “C.’’ These dimensions are prohibited 
in most states and most streets would make the 
32 feet additional turning circle a handicap. 

The Atlantic Refining Co., Philadelphia, re- 
cently purchased 86 such units for operation in 
their eastern territory. These trucks have a 


A recent purchase of 
the Pure Oil Co., at 
Chicago, from General 
Motors Corp. for city 
deliveries. Tank ca- 
pacity is 1500 gallons, 
the wheelbase is 124 
inches and the overail 
length 24 feet 





wheelbase of 127 inches, an Overall length of 
2551 inches, a turning circle of 46 feet, and a 
gross weight of 20,025 pounds. This weight is 
distributed within a small fraction of even 33 
per cent on the front axle and 67 per cent on the 
rear, the actual figures being 6600 pounds and 
13,400 pounds respectively. Chassis weight is 
5000 pounds in front and 3425 pounds on the 
rear, a total of 8425 pounds. 


The tank is constructed of light weight steel 
and has a capacity of 1200 gallons in four com- 
partments. Three of the latter have straight 
gravity discharge, while the fourth discharges 
through a two-inch meter. Underslung racks on 
either side each have space for six five-gallon 
cans, the cans being locked in, and two bucket 
cans are carried in the rear compartment. The 
lower portion of this compartment is used as the 
fuel tank for the truck. 


The tires are all the same size, 9 by 22, and 
no spare is carried since it was desired to con- 
vert even this weight into payload. For the same 
reason no rear fenders were put on, skirting was 
eliminated, and numerous other weight econ- 
omies made, the total weight saving being nearly 
700 pounds. 


For all general servicing, including valve 
grinding, the engines of these units are easily 
accessible. The seats are divided and can be 
removed from the cab, while the seat backs are 
hinged at the top and can be raised to latch 
against the cab roof. A similar division is made 
in the insulated sheet steel engine covers under 
the seats, so that either side of all the engine 
may be exposed as desired. 

The cab is large and roomy, particularly when 
the seats are removed, so there is ample space 
for either mechanical work or for minor servic- 
ing. Cab ventilation and working temperatures 
are said to be better than those of the conven- 
tionally designed units for insulation and air 
tunnels force engine fumes and heat out through 
the grills at the back of the cab. 

It is interesting to note how differently an- 
other truck company makes the engine of its 
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HOW THE AMBITIOUS JOBBER 
CAN EXPAND HIS BUSINESS 


Pass every jobber’s territory contains one 
or more of the following prospective customers: a cleaner and 
dyer, a paint and varnish manufacturer, a soap and disinfectant 
manufacturer, a public utility and many more industries using 
petroleum specialties. Few jobbers can make any real effort to 
secure this because (1) all refiners do not supply a complete line 
of petroleum products and (2) it is too inconvenient and expensive 


to buy from several other sources. 


But Deep Rock does supply the complete line. Super Kant-Nock 
| and Kant-Nock Ethyl gasolines, Prize and Deep-Rock Motor 

Oils, Automotive and Industrial Greases, Stoddard Solvent, 
Naphthas, Kerosenes, Tractor Fuel, Fuel Oils and many other 
specialties—all available (except fuel oil) to you in compartment 


tank cars. 


| Ambitious jobbers desiring increased profits, will want to look 
into this. Write or call your nearest Deep Rock office for details 


of this opportunity. 

















GASOLINES LUBRICANTS SPECIALTIES 
Super Kant-Nock Prize Motor Oil Stoddard Solvent 
Kant-Nock Ethyl Deep Rock Motor Oil Naphthas 
Regular Deep-Rock Chassis Greases Burning Oils 
Aviation Industrial Greases Kerosenes 











DEEP ROCK OIL CORPORATION 
General Offices: 155 N. Clark St., Chicago, III. 


Refinery: Cushing, Okla. 
New York Office: 111 Broadway 
DES MOINES — MILWAUKEE — MINNEAPOLIS — OKLAHOMACITY — OMAHA — ST.LOUIS — TULSA 
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Accessibility of the engine is an important point in all 

<lose coupled designs. This photo shows mechanic work- 

ing on the rear valves of an Autocar engine with the 

seats removed and the backs hooked up to the ceiling. 

He is standing on the garage floor, having come through 

an opening made in the far side of the cab by removing 
a plate 


cab-over-engine models accessible. Minor ad- 
justments and repairs can be made by lifting 
the raised engine cover which divides the cab 
floor and the seat into two sections. This cover 
is metal lined and insulated. For major repairs, 
Overhauling, etc., the manufacturer has ar- 





The engine of the GMC cab-over-engine trucks, after be- 

ing disconnected can be slid forward on rollers in its 

special frame either to be worked on in the position 

shown, or completely withdrawn. Minor work is done 

in the cab after removing the raised hood in the center 
of the cab floor 
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ranged for the engine to be withdrawn from the 
chassis through the hinged grill in front of the 
radiator. 

The power plant is mounted on a sub-frame 
which slides on rollers in the side rails. After 
being disconnected, it is pulled forward as 
shown in an accompanying illustration or may 
be entirely removed as desired. 

In these models also, considerable attention 
has been given to driver comfort. Engine heat 
and gasses are swept rearward through wind 
tunnels which completely surround the engine, 
to the under side of the body behind the cab. 
There is also a patented, built-in ventilating 
system in the cab which scoops fresh air direct- 
ly to the floor of the cab from ducts above the 





Sterling Motor Truck Co, attacks the accessibility prob- 
lem by allowing the cab to be tipped back for major 
repairs or removed entirely by drawing the hinge bolts. 
This particular unit is diesel powered and is a tractor 
unit with a sleeper cab. Its wheelbase is 105 inches and 
its overall length 15 feet 9 inches. The complete chassis 
weight is 12,375 pounds, divided one-third and two-thirds 


windshield. Circulation is maintained through 
ceiling vents, which have forward openings in 
the roof to suck the air out and to the rear. 

A recent purchaser of this make of truck was 
the Pure Oil Co., at Chicago. An article describ- 
ing the features of the unit purchased was car- 
ried in the Feb. 14th issue of NATIONAL PETRO- 
LEUM NEws. In general the specifications are ap- 
proximately the same as outlined above though 
the tank arrangement and capacity are some- 
what different. The tank has a capacity of 1500 
gallons in seven compartments, the forward one 
of which is used as fuel tank for the engine, 24 
five-gallon cans are carried and the body is deep- 
ly skirted. The gross weight is 24,000 pounds 
with an axle limit of 16,000 pounds, the over-all 
length is 288 inches and the wheelbase is 124 
inches. The weight distribution is one-third in 
front and two-thirds on the rear axle. 


Another short coupled truck has still a dif- 
ferent method of making its engine accessible. 
The engine is located between the two seats of 
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ABVRAT ISIN’ 
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Deeply for the Facts! 








year. We are not “selling” these Trailers—they are being 
“bought” by Oil executives who find it profitable to dig 
deeply for facts when annual earnings are affected. 


ix Oil Industry is buying Fruehauf Trailers—more every 


And what is more natural than that the wide-awake executive 
should ask, “If other companies are using Trailers so advan- 
tageously, why can’t we? If they cut costs in half, why don’t 
we do likewise?” 











To be sure, it calls for an open-minded attitude toward new 
methods, a lack of prejudice, freedom from hide-bound policies 
—but it brings its own reward. 


For Fruehauf Trailers do cut delivery costs. Compared with 
straight motor trucks, they often save 50%—seldom less than 
30%. And they sacrifice nothing. 


It’s easy to get the facts about Fruehaufs. It’s easy to determine 
just where they will fit into your operation—just how they will 
affect the annual earnings of your company. 


The two booklets illustrated at left tell the Trailer story, con- 
cisely and helpfully. Send forthem. And, if you want the more 
personal data that a Fruehauf Survey will reveal, just mention that 
you want this service, too. There is no obligation in either case. 


Oil Division 
FRUEHAUF TRAILER COMPANY 


10962 Harper Avenue DETROIT, MICHIGAN 


Sales and Service in All Principal Cities 


FRUEHAUE TRAILERS 


Engineered y, lransportation 4 
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the cab and protected by an insulated hood un- 
der which is an unobstructed channel for air to 
carry heat and gasses to the rear. Special ventil- 
ation is also provided. The hood is hinged so 
that either side of the engine can be reached 
with ease, though it can be completely removed 
for minor repairs, most of which can be made 
inside the cab. 

For general overhauling the cab may be tilt- 
ed back as shown in an accompanying photo- 
graph or lifted clear off by removing the hinge 
bolts at the rear. No hoist is required to tilt the 
cab and wing nuts are provided to facilitate 
making it ready for movement. 


The sleeper cab, tractor model of this make 
shown in the accompanying illustration is 
equipped with a diesel engine, though gasoline 
engines are also provided by the same manufac- 
turer. Its general specifications are; turning 
circle, right, 34 feet, left, 35 feet; complete 
chassis weight, 12,375 pounds, of which 8875 
pounds are on the front axle and 3500 pounds on 
the rear axle; wheelbase, 105 inches; tire size, 
9.75/24; overall length, 189 inches; length cab 
to frame end, 102 inches; capacity, gross train 
weight, 72,000 pounds. 

This unit can be used to haul one semi-trailer 
and one four-wheel trailer, each with a body 
length of 14% feet and yet still be within a 40- 
feet overall length restriction. This is true of 
other makes of these stubby model trucks and 
this is one of their most important assets. When 
only a semi-trailer is used its capacity can be 
greatly increased with these short tractors be- 
cause of the great saving in overall length. 
Compared to the conventional type truck tractor 
and semi-trailer, these units are four and a half 
feet shorter on the average and this allows a 
greater length for the load carrying body. 

Though these shortened models leave much to 
be desired in the way of appearance and they 
seem rather awkward, they have just as good 
riding qualities as trucks of conventional design 
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A 1450-gallon fuel oil 
tank mounted on an 
“engine - under - the- 
seat’’ chassis which has 
a 127-inch wheelbase, 
carries a gross load of 
24,000 pounds, The 
maneuverability o f 
these close coupled 
trucks makes them un- 
usually well fitted for 
fuel oil deliveries in 
congested city areas. 


and can be maneuvered with much greater ease. 
Their principal advantage as single units, aside 
from the fact that they can carry a greater 
legal payload, is their adaptability to city de- 
liveries, especially of fuel oil. Their advantages 
in long hauling as tractors for trailers and semi- 
trailers have already been outlined, but it is 
well to mention that despite their odd appear- 
ance, they drive as well and as easily on trips as 
they do on errands. 


Refinery Display at Store Exposition 


T THE recent exposition of locally made 

products which was held in the Stark Dry 
Goods Co. store at Canton, O., this exhibit was 
erected for the Allegheny-Arrow Oil Co. Though 
some of the nationally known exhibitors em- 
ployed the same exhibits that they used at the 
Century of 
Progress 
E x p osition 
in Chicago 
last year, 
this oil ex- 
hibit, repre- , 
senting the j 
only refin- | 
ery in the 
county, at- 
tracted 
wide atten- 
tion. 
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Faulty Installation and 


By Warner Lewis* 


Carelessness Account for Most 


PUMP FROUBLES 


ties encountered in rotary pump operation 

are due to faulty installation or incorrect 
piping. This fact has become more glaringly 
apparent each year as “trouble calls’’ are an- 
swered, installations are studied and corrections 
are made in their general set-up. 

Because there seems to be such a general lack 
of understanding regarding the factors influenc- 
ing pump efficiency, a discussion of things that 
should not be done may help to clarify the sub- 
ject. With this idea in mind some rather out- 
standing illustrations of improper installation 
will be outlined. 

One case in particular, a major oil company 
bulk plant installation in the southwest, brings 
out many of these points. Answering a trouble 
call to this station it was found that the base of 
this pump unit was so far out of level that its 
improper position could be seen without meas- 
urement. Actually, it sloped away from the 
motor end 14 inches and due to the poor setting 
of the foundation bolts the entire base was 
warped and sprung by an uneven amount of 
pressure on the corners. 

Investigation revealed that the man who set 
up this unit had reversed the usual procedure. 
He had made up all pipework, including his 
manifold on both the suction and discharge sides 
and had evidently forced the lines together with 
crowbars so that the flanges could be made up. 
This method left the unit dangling in mid-air, 
decidedly out of level and with heavy strains on 
all connections, pump and motor bearings. While 
still in this position, however, the foundation 
bolts had been placed in the proper holes and the 
concrete floor poured. 

When the first tank car was ready for unload- 
ing the pump was started without any particular 
notice as to whether everything was in running 
order or not. No effort had been made to turn 
the pump shaft by hand and no check was made 
of possible heating by feeling of the bearings 
after the unit was started. 

Naturally, over-heating soon developed and 
this led to scored bushings and blown fuses as 
the shaft ‘‘froze.”’ In attempting to free the 
shaft a 24-inch wrench was used by the “division 
maintenance” man though such a_ necessity 
should have indicated that something was radic- 
ally wrong with the setting. After the unit had 
cooled the shaft turned easier and the pump was 
again started. Same result. 

It was then reported that the pump was no 
good since it would not work. When the manu- 
facturer suggested that there might be some- 


phate per cent of the mechanical difficul- 





*District Manager, Viking Pump Co., Tulsa, Okla. 
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thing wrong with the installation he was accused 
of offering an alibi for his product. A factory 
representative, however, convinced the oil com- 
pany that failure was not due to mechanical 
inefficiency of the unit, and a complete new in- 
stallation was ordered. 

In dismantling the old unit it was noted that 
the bolts were set at such angles the base had to 
be pried off thus ruining the bolt threads. The 
pump shaft was so chewed by the jaws of the 
wrench that it could not be drawn through the 
pump head. On removing the packing it was 
found to be entirely dry and badly shreaded due 
to deep scoring on the shaft. It is probable that 
these were the marks of previous bad handling 
for the pump was several years old and had been 
transferred from another location. 


~ HE fact remains that there was little under- 
standing of how to handle machinery of any 
kind or there would not have been so many 
evidences of mistreatment. It is well to mention 
at this point that if it is ever necessary to put a 
pipe wrench on a shaft, a cloth should be 
wrapped about the jaws first. 

The warping of the base brought the binding 
which led to “freezing” and unnecessary wear at 
points “‘A’’ and “B” (See accompanying cut). 
Had the bolts been placed as shown in “H” after 
using a form similar to that shown in sketch 
“G,” all of this trouble could have been avoided. 
The concrete foundation block should have been 
poured into the wooden form before the pump 
was set up and the bolts could have been sunk 
accurately through the holes in the measured 
wooden templates, with or without pipe sleeves, 
before the concrete set. 

The pump should then have been shimmed up 
half of an inch or more above the concrete 
foundation block, by using wood or iron wedges, 
before it was hooked up. The unit then has 
some leeway for proper adjustment and can be 
made absolutely level. A good sand and cement 
grout should be worked in all around the edge 
of the base filling the under side as completely 
as possible. Just before this grout has reached 
its final set the wedges may be removed and the 
concrete edges finished down in a workmanlike 
manner. The result is a level and steady founda- 
tion. 

In another case, a maintenance man was cau- 
tioned about seeing that cap screws (c) were 
tightened so that there would be no unnecessary 
vibration. He was also cautioned about engag- 
ing the motor pinion and gears to see that they 
were completely engaged. In this installation, 
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to gett MORRISON 
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to buy MORRISON 
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To Truck 


Morrison Brothers line of Oil Equipment is 
complete. It includes everything from complete 


; : ee | bulk plants - ++ to truck tanks . . . to hoze nozzles 
{ a and the tiniest valves for use in filling stations. 
“7 And Morrison Brothers Line of Equipment is just 
/ as good as it is complete. All Morrison Valves and 
Fittings are made of the Highest Quality Red 
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Every piece is factory-tested with both air and water 
to insure against leaks, faulty construction, etc. 
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Every piece of Morrison Brothers Equipment is 
designed for utility . . . engineered for efficiency 
. . - and manufactured to stand up under hard 
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is your guarantee of satisfaction . . . backed by a 
79 year old reputation for quality materials .. . 
skillful workmanship... and truthful representa- 
tion. Whether it is a complete bulk plant, a hose 
nozzle or a foot valve . . . get Morrison Brothers’ 
Catalog and Prices before you buy. 
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however, two cap screws were left loose and a 
gear had been placed in such a manner that 
the pinion had about a 25 per cent contact with 
the gear teeth (See “‘E’’). The result was what 
anyone might expect. With an unsteady base 
and a 400 per cent overload on the contact as 
made it was only a matter of a few weeks before 
the gear and pinion both were ruined. 


Piping, though it appears to the average 
mechanic to be the simplest part of the installa- 
tion, is often the cause of serious pump trouble. 
A pipe system may be put in without a relief 
valve, and often is, with the result that if a unit 
is started when the discharge valve is closed as 
is sometimes necessary, the gaskets are blown 
out. It is surprising how often this blunder is 
made. 

It is well to leave pipe ditches open until after 
the installation is complete and a test run has 
been made, otherwise there may be some unnec- 
essary strains put on flanges and bends. If the 
pipe is still within reach in the open ditch any 
adjustments that may seem necessary to relieve 
any undue strains can be made easily. 

Another major consideration, if a pump in- 
stallation is to prove successful, is the size and 
length of the pipe used. To many purchasers a 
pump is just a machine. to push or pull liquid 
from one place to another regardless of the op- 
portunity it is given to do so. Its opportunity 
to function properly is proportional to the size 
of pipe through which the liquid is to pass and 
the distance it is to travel. 


If company executives are not able to instill 
in their subordinates a pride of ownership in 
machinery, or if purchasers of mechanical equip- 
ment are not able to generate this feeling for 
themselves, they might at least learn to read and 
heed the written instructions put out by the 
manufacturer. Every company which sells 
equipment or merchandise of a mechanical na- 
ture issues instruction sheets with: carefully 




























































































itemized ‘‘Do’s” and “‘Donts.’”’ If these cars were 
read with as much care as they are prepared 
there would seldom be any trouble with the in- 
stallation. 

This information should be tacked up on the 


wall of the room in which the equipment is oper- 


ating, so that it is always available for ready 
reference. Many of the pump trouble calls that 
come to manufacturers would be entirely un- 
necessary if the owner had retained the instruc- 
tions which came with the unit. Each of these 
calls means a loss of time in operation to the 
owner and reduces the profit to the seller in 
having to give the purchaser needless additional 
attention. 

Maintenance costs, too, can be greatly reduced 
by simple but regular upkeep. Each pumping 
unit should be wiped down with a rag at least 
once a week and each grease cup should be filled 
or screwed down every time the pump is oper- 
ated. Though the equipment may last just as 
long when covered with grease and dirt, a week- 
ly checking over will certainly put the responsi- 


bility on the unit itself rather than on lack of. 


care on the part of the owner. 

The actual experiences outlined above are not 
peculiar to this organization as any manufac- 
turer of equipment will testify and they are pre- 
sented without hesitation since they represent 
failures that can in no way be blamed to design 
or workmanship. Manufacturers are constantly 
striving to build long life into their products and 
it is not uncommon to find units running satis- 
factorily after 15 to 20 years. Yet the damage 
referred to herewith can come within a few 
weeks or hours regardless of all that has been 
done on the part of designers to render service. 

It is the earnest request of all manufacturers 
that operators of refining and marketing equip- 
ment keep dogging at their maintenance men, 
mechanics and construction men to see that they 
use just ordinary judgment in the installation 
and upkeep of equipment. 


A typical section through a 
rotary pump showing some 
of the wrong and some of 
the right methods of installa- 
tion. Perfect alignment must 
be assured or points A and 
B will cause trouble, cap 
screws C must be tight and 
setting should be as shown 
with bolts preferably set 
using form G and sleaves as 
in I. Two dangerous blund- 
ers are shown in F and E, 
the former illustrating mis- 
F alignment of fittings and the 
latter improper meshing of 
gear and pinion 
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Ice Closes 


By D. J. Gassman 
N.P.N. Staff Writer 


years, Old Man Winter stepped into the oil 
business around Long Island Sound in a 
really big way. He brought a cold snap that 
for duration and intensity was close to a record. 

Under ordinary circumstances winter cold 
snaps are as welcome to the oil men along the 
Atlantic Coast as hot spells are in summer, for 
most of them are two season marketers. They 
sell gasoline to the travelers who flock to the 
sea shore during the hot months and they are 
equally interested in keeping the residents warm 
in winter through the sale of fuel oil and dis- 
tillate. 

Nothing ever mars the even trend of market- 
ing events during the hottest weather, but too 
much cold, particularly when it is a continuous 
performance, can upset the best calculations. 
Even salt water will freeze under the proper 
conditions and since most of the bulk plants of 
these operators are water terminals their sup- 
plies shrink as the skating improves. With the 


ke January, for the first time in many 
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Sport for the public but tough on the oil companies. In the center background may be seen a power barge of Lewis 
Coal & Oil Co., of Port Washington, Long Island, keeping open a lane 32 feet wide and five miles long in the 18- 
inch ice of Manhasset Bay 


Fastern Water Terminals 


for First Time in Years 


best market for heating oils in years due to the 
continued cold weather these companies found 
themselves cut off entirely from the usual meth- 
ods of supply. 

The sources of supply are the big ocean ter- 
minals about New York harbor from which both 
light and heavy oils are barged up the Sound 
to the small harbors and rivers along the main- 
land and on Long Island. So long as these har- 
bors remain open to navigation this system 
works perfectly and gives the operators a favor- 
able marketing position with low freight rates. 
But when ice closes the waterways the system 
is thrown out of balance. 

This is just what happened late in January 
and at this writting there are several harbors 
that still can be called rinks. The extreme cold, 
which hung around 15 below zero for a consider- 
able period in much of the region, put a 10- to 
20-inch roof over the waterways. Terminal men 
of the Great Lakes region and on some other in- 
land waterways are used to that sort of thing, 
but the salt water men have not had much ex- 
perience. 


To them the winter of 1934 will go down in 
history as ‘‘the big freeze’ for only a few of 
the terminals remained open. At least one of 





CONTINENTAL’S 
OFFER TO REFINERS 


The accumulated experience which 
comes from having helped so many 
others to change to and market their 
motor oils in refinery-sealed cans is 
available to you. 

Continental equipment—instal- 
lation and upkeep service—engi- 
neering and designing—is ideally 
suited for rapid, economical pro- 
duction. 

Continental produces the world’s 
fastest can-closing machines. 


» 
SOME REFINERS WHO 


SEAL THEIR MOTOR OILS 
IN CONTINENTAL CANS 


Standard Oil Company of N. J. 
Sinclair Refining Co. 
Richfield Oil Corporation 
Kendall Refining Co. 

Quaker State Oil Refining Co. 
The Pennzoil Co. 

Gulf Refining Co. 
Warner-Quinlan Co. 

Horton Oil Co. 

Gilmore Oil Co. 

Humble Oil & Refining Co. 
‘Galena Oil Corp. 
Pennsylvania Oil Co. 
MacMillan Petroleum Co. 
Interstate Oil Co. 

Nourse Oil Co. 

Smith Oil & Refining Co. 
Fred G. Clark 

Lakeshore Oil Co. 

L. L. Coryell & Son 

K. T. Oil Corporation 
Sweney Gasoline & Oil Co. 
The Allegheny-Arrow Oil Co. 
Continental Refining Co. 
Gustafson Brothers 

Paragon Oil Company 

Ultra Penn Refining Co. 

Lehr Auto Supply Co. 
Caraba-Wynn Oil Co. 

United Refining Co. 
Mich-I-Penn Oil & Grease Co. 
Autoline Oil Company 
William C. Robinson & Son Co. 
Niagara Lubricants Co., Inc. 
Miller Oil Co. 

Crescent Supply Co. 
Consumers Petroleum Co. 
Ashland Refining Co. 
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Reveals the Need for Protection 


HE Contest Board of the American Automobile 

Association, which conducted a survey of motor 
oils in Metropolitan New York, has just released a 
statement to the press from which were taken the 
following extracts: 

“The survey was based on an analysis by the Board 
of Purchases of popularly advertised brands of motor 
oil at one hundred filling stations in the metropolitan 
area of New York. 

“In 65% of the cases, oil of a different viscosity or 
thickness from that requested by the purchaser was 
substituted. 


“In 36% of the cases, there was short measurement 
ranging from 5 to 15%, while there was some degree of 
shortage in 79% of all purchases. 

‘Variation found, as between the purchases of the 
same brand of oil, indicated that dilution is practiced 
to such an extent that motorists are constantly getting 
brands of an oil grade inferior to the grade advertised. 

“It is difficult to escape the conclusion that there is a 
rather general tendency among some of the distributors 
and the service stations to dilute oils offered for sale by 
them with oils of a poorer grade or to sell the public 
brands other than those advertised.” 


CONTINENTAL CAN COMPANY 


NEW YORK 
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A power barge towing a 20,000 gallon barge through the water lane to the bulk plant of Lewis Coal & Oil Co. 
small tanks on the right are leased to Shell PetroleumCorp. Note ice-bound plant of Burg Oil Co., over the stern 
of the tow 


these, Lewis Coal & Oil Co., at Port Washing- 
ton, Long Island, would not have stayed open 
had not the company’s power barges been kept 
in constant service along a narrow lane to and 
from the bulk plant on Manhasset Bay and the 
ship channel in the Sound. Two diesel driven 
boats were put on this run as soon as the water 
tie-up threatened in the latter part of January, 
and kept a five mile stretch open throughout 
the cold spell. 

These boats had a capacity of 40,000 gallons 
each, but so great was the demand for burning 
oil that during the most severe weather tows of 
smaller barges having but half the capacity 
were made in addition. (See accompanying 
photo.) The oil was obtained from large tankers 
of the Socony-Vacuum Oil Corp., in the main 
channel. It was not until March 8 that two So- 
cony tugs and a government ice breaker were 
able to break a larger channel into the bay. 


All the other terminals in the immediate vi- 
cinity were frozen-in solid during this period. 
Harvey W. Lewis, general manager of the com- 
pany, was able to supply four other oil com- 
panies with oil brought through his plant, but 
that was about as far as the supply would spread 
and dumps for customers had to be cut to 100 
or 150 gallons as a rationing measure. The 
Lewis company was the only one of many which 
could fill consumer’s orders. 

The Lewis plant consists of four 250,000-gal- 
lon tanks and 10 small containers with capaci- 
ties ranging from 15,000 to 20,000 gallons. 
Like many another operator along the coast, 
however, plans are being made for increasing 
the storage space considerably before another 
winter can bring a marketing crisis similar to 
the one just met. The company operates 20 
trucks for distribution and even this number 
with a double force of drivers was inadequate 
at times to meet the demand. The entire plant 
including trucks and tanks is completely me- 
tered, the only stick measurement in the place 
being the incoming oil from barges. 

Ice bound jobbers on the rest of Long Island 
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were forced to rely on tank car shipments out 
of New York. An idea of what this meant in~ 
the way of increased expense may be obtained 
by a comparison of the barge and rails rates. 
The barge rate is approximately 0.2 cent while 
the tank car rate varies between one cent and 
a cent and a quarter per gallon. 

Having this handicap during the season of 
greatest consumption was bad enough, but a 
shortage of tank cars made the situation even 
more difficult. The growth of barging and 
trucking operations in the region has been so 
great in recent years that there has been less 
and less demand for tank cars and when this 
emergency arose there were not enough tank 
cars to go around. 


On the mainland side of the Sound the same 
conditions prevailed. At New Haven only two 
plants remained open and these were nearest 
the mouth of the river. Up stream only a mile 
or so above this point where plants of several 
major oil companies are located, navigation has 
been closed for six weeks, and present indica- 
tions are that it will be some time before it is 
opened. 

The plant of Goodrich Oil Co. Inc., at New 
Haven performed somewhat the same service for 
nearby ice-bound operators as Lewis did on Long 
Island. Not much icebreaking was necessary 
due to nearness of the plant to the Sound and 
large barges having a capacity of 15,000 to 20,- 
000 barrels could be brought to the docks. Many 
of the closed-in operators in the neighborhood 
were able to obtain supplies both by tank car 
and truck from this terminal. W. H. Goodrich, 
president of the company, made it possible for 
anyone who cared to use his large facilities to 
do so on a strictly cost basis, taking no advan- 
tage of his opportunity for added profit. 

The Goodrich plant is one of the largest in 
the neighborhood, having three 20,000-barrel, 
two 15,000-barrel, and two 15,000-barrel tanks 
for storage purposes aside from numerous other 
smaller working tanks. About 50 per cent of 
this tankage is devoted to fuel oil. Beside three 
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Investigate 


These Performance Features of Niagara 


Tank Truck and Bulk Station Meters 


Precision Accuracy 


Long-sustained accuracy under 
difficult conditions 


Single-piston measurement 


Extra-hard, long-wearing bearings 
in all working parts 


Meter not easily clogged 
Choice of all kinds of dials 
Extra-heavy, sturdy housing 
Simplicity in every part 
Easy accuracy adjustment 


Protecting strainer furnished at no 
extra charge 


Centrifugal-type air release valve 
for maximum efficiency 


Low price 


<< 4 €44444 48 €54 


Every feature tested by long use 


Did you ever see such a list of performance features 
of tank truck and bulk station meters? Every 
requirement for long and satisfactory service is 
adequately met in the Niagara Metering Assembly. 
Each detail is up-to-the-minute in design and con- 
struction, yet the entire meter is kept simple and 














practical. Send the coupon for full information 
and special bulletin on Niagara Tank Truck and 
Bulk Station Meters. 


Buffalo Meter Co. 


9889 Main St. Buffalo, N. Y. 





Buffalo Meter Co. 
2889 Main St., Buffalo, N. Y. 


C] Tank Trucks 
[] Bulk Stations 





Please send information and prices, all without obligation, on Niagara Meters for: 
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Frozen in barge of Goodrich Oil Co., at its plant in Providence, R. I. This barge has been right here for six weeks 


rail terminals, the company has two other water 
terminals located at Providence, R. I., and Hart- 
ford, Conn., respectively, both of which were 
ice-locked for several weeks. 

Deliveries to the 22 company owned service 
stations and to dealers throughout southern New 
England are made in 45 trucks, all of which are 
equipped with meters. In fact, all products 
handled by the Goodrich Oil Co., are metered, 
the older and less accurate methods of measur- 
ing both light and heavy oils having been dis- 
carded some time ago. It is claimed by com- 
pany officials that the savings made in the first 
year of operation more than paid for the meter 
installations. 

Five bulk terminals about New Haven were 
closed to water supplies for six weeks and a 
larger number along the Connecticut river to 
the north were in the same fix. At both points, 
major companies with large storage facilities 
had to meet the same situation. All of these 
operators were further handicapped by deep 
snows along the highways which made them al- 
most impassable for delivery trucks. For- 


tunately, the past weather of the winter is the 
exception rather than the rule, but the experi- 
ence has made larger storage facilities at most 
plants a logical move. 

The Rackliffe Oil Co., New Britain, Conn., 
which has 500,000 gallons of storage capacity, 
operates 26 trucks to supply its 30 owned sta- 
tions and an equal number of dealer outlets, 
was forced to obtain its supply of fuel oils by 
rail out of Providence, R. I. The company plant 
at Cromwell also was frozenin. There the barge 
rate was but 0.375 cent the rail rate was 1.5 
cents per gallon. 

James H. Porteous, owner of the Valley Oil 
Co., Middletown, Conn., with 45,000 barrels of 
storage had to get his supplies out of New Haven 
by rail for both his Middletown and Portland 
plants. The company operates 35 trucks. Other 
jobbers along the Connecticut river in similar 
positions were; American Coal Co., and Mason 
Oil Co., at Hartford; Phelps Oil Co., Glaston- 
bury; Hygrade Oil Co., Rocky Hill and Brozos & 
Sons Co., Portland. 

Most of these plants meter all deliveries 





The Connecticut river terminal of Rackliffe OilCo., at New Britain, showing its ice-bound dock 
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whether the oils are taken from storage tanks 
for trucks or from trucks to dealer’s or cus- 
tomer’s tanks. 

As fuel oil men know, New England is the 
stronghold of the oil burner, but it is doubtful 
if any except those directly connected with the 
business in the area realize the phenomenal 
growth of the trade in the last year. Burner 
sales in the six key cities alone were more than 
34 per cent greater in 1933 than in 1932 and fuel 
oil consumption in the last few months showed 
increases of 22 per cent in October, 20 per cent 
in November, 25 per cent in December, 37 per 
cent in January and 50 per cent in February over 
the corresponding months in previous years. The 
range burner business has trebled in the last 
three years. 


Viewing these increases, which have been al- 
most annual events, the coast jobbers were not 


long in seeing the value of water terminals in 
cutting freight costs. They increased their stor- 
age facilities every year to be prepared for the 
new group of consumers. During 1933 one tank 
company alone sold and constructed almost l1,- 
000,000 barrels of tankage for these terminals, 
most of which went into increases for smaller 
plants. 


Freezes like the one just past are rare oc- 
currences in coastal harbors because salt water 
does not freeze solid as readily as does fresh 
water, hence the oceanside jobbers have an edge 
on oil men living on inland waterways. How- 
ever, there is a growing demand for water 
terminals along many of the larger rivers be- 
tween the Great Lakes and the Gulf, particular- 
ly in their southern reaches. Even if closed to 
supplies by water during several months of the 
year, the terminal on fresh water is a paying 
investment due to saving in freight. 





Local Marketer is Specialist for 
Wholesale Distribution 
Of Motor Oilsi _ 


By E. L. Barringer 
N. P. N. Staff Writer 


J OBBERS have always been an important 
factor in the distribution of motor oils. 
Through strategic advantages, such as being 
familiar with oils, with the trade territory, 
and with the retailer’s problems, the jobber 
has been the logical distribution channel. 
he also has been able to fit his sales plan 
to new trends in oil merchandising, such as 
the one and five-quart cans, to the direct 
benefit of the refiner and blender. 


CHICAGO 
INCE the automobile became a large scale 
consumer of petroleum products, the local 
jobber has played an important part in the 
distribution of motor oils, both blending raw 
materials into finished products in his own plant 
and also selling finished oils received in tank 
cars or bulk containers. 

Through the years when the jobber’s status 
was changing from a few large companies oper- 
ating over an extensive territory to a large num- 
ber of small companies with fewer outlets, the 
jobber retained his place in oil distribution. 
Most jobbers today are distributors for motor 
oils, and some which are continuing to blend 
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their own products also handle an _ outside 
branded oil. Some jobbers, while confining their 
retail gasoline business to a small territory 
handle the state-wide wholesale distribution of 
oils. 

The local marketer or jobber occupies a 
prominent place in the present trend towards 
the distribution to the motorist of oils put up in 
sealed packages at the refinery or blending 
plant. 

The jobber, of course, handles oils for his 
company outlets and those of his dealers; so it 
is logical that the business of distributing oil in 
the community, and in adjoining counties, 
should fit into the retail part of his organization. 

Furthermore, the jobber already is an oil 
man, familiar with specifications, refining and 
blending processes, and the various types and 
kinds of lubricants, and he is essentially oil 
minded, since petroleum products are the prin- 
cipal part of his business, not side lines. 

In the distribution of motor oils the jobber 
has two main motives. First, as a retailer, for his 
own and dealer stations, he wants to handle mer- 
chandise the consumer wants to buy. Second, the 
greater distribution an oil obtains in a commun- 
ity, whether a national brand or the jobber’s 
own local brand, the greater the public accept- 
ance. Consequently, the jobber is backing up 
oil merchandising efforts of his own stations by 
having distribution of his brands in as many 
outlets as possible. 

A jobber distributing an oil in his home city 
and adjoining territory, sums up the point for 
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ADVERTISING ! 


ALL THE LEADING OIL 





COMPANIES HAVE PROVEN IT 


4—Cleanliness 


With a U. S. Lift 
the station itself is 
much cleaner. The 
attendant is bound 
to be cleaner be- 
cause he is working 
in spotless sur- 
roundings whereas 
a pit is nothing more ‘ 
or less than a catch ~~ SS wees 
basin or cesspool wea ‘ 
for dirt — grime — 
drippings and rain. 





One of the many modern Canfield stations using U. S. Lifts exclusively. 


TRUE STORY ABOUT CANFIELD 


® The Canfield Oil Company did an ‘About Face” on lubrication at an 
expenditure of $10,000—discarding and filling in ten steel rim pits and 
replacing them with U.S. Lifts, resulting in an average station increase of 
35% in lubrication and accessory profits. It took courage, fortitude and good 
business sense for Canfield Oil Company to literally throw away these steel 
rim pits and replace them with U.S. Lifts, yet time has proven the wisdom 
of this move—not only in dollars and cenis but also in satisfied customers 


and attendants. Any company or independent can do likewise and reap the 


increased business and profits that U.S. Lifts will produce compared to pits. 


AIR COMPRESSOR CO. 


CAR WASHING SYSTEMS 
CLEVELAND, OHIO GREASING EQUIPMENT 
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the first motive, in a statement that, “I’m a mar- 
keter, not an outlet for some refinery, and I’m 
willing to handle any product that the motorist 
wants to buy at my station. 

“How I want to paint my stations, or what 
merchandise I want to handle is beside the point. 
The customer pays the bill, and what he wants 
I want to give him.”’ 

Added weight is given this first motive by 
changes made in recent years by integrated 
companies. Several of the smaller integrated 
companies started distribution of a branded oil 
of a type different than the oil of their own 
manufacture. Several larger companies added a 
type of motor oil from a territory where they 
do not have refineries, marketing it under their 
own brand name. In the past these companies 
handled oil of their own manufacture, but if the 
motorist wanted an oil of a different type it was 
necessary to turn down the business at the com- 
pany’s service station and lose the sale to a com- 
petitor. These changes are further evidence of 
the trend established by the jobber of selling 
what the public wants to buy. 

The second motive, that of increasing the 
number of distributing points, is for the jobber’s 
own protection. If the jobber is handling his 
own brand he reaches the motorist at as many 
points as he has service stations or dealer out- 
lets. When he places his brand in other outlets, 
such as garages and dealer stations of other 
companies, his oils are brought to the attention 
of more motorists. If the jobber is handling a 
nationally advertised oil brand he also has the 
prestige built in his community by outside 
means. By obtaining representative distribution 
through his own efforts he increases that pres- 
tige and more firmly establishes his wholesale 
business. Thus, the jobber profits from these ad- 
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ditional outlets through the additional volume 
moving at the bulk plant, and also increases the 
sales possibilities at his own stations as the 
public becomes more impressed by his brands. 

From the viewpoint of the blender and re- 
finer the jobber offers many advantages as the 
channel for oil distribution. In the first place 
the jobber is an oil minded business man. He 
knows types of oils and specifications. From the 
experience of his own retail stations he knows 
what grades are required to serve motorists in 
the community. The jobber has lived oil and 
he does not have to be educated on what oil is 
and how it is merchandised. 

His mind is concentrated on petroleum prod- 
ucts, and he does not have to manage a whole- 
sale business consisting of many lines of mer- 
chandise. This does not only apply to the jobber 
as the manager of his company but also to his 
salesmen calling on retail outlets. 

The oil jobber’s salesman also is thinking in 
terms of retail petroleum distribution. As he 
covers his territory he is combing for logical 
places to obtain distribution. Small accounts 
from outlets that carry oil just because it fits 
into the business, or as a side line, are welcome 
of course, but he is after bigger game, the places 
that sell oil as a major part of the business. This 
point is important for the blender or refiner. The 
jobber places their motor oil products in logical 
resale outlets, the type of outlets that put mer- 
chandising and sales efforts back to the brand, 
instead of treating oil as a sideline item. 

One refinery salesman with many years’ ex- 
perience in selling the wholesale trade observed 
that the point of specialization of effort has 
placed the jobber in the top rank of oil distribu- 
tion. He found other channels of distribution 
have not been as successful because of lack of 
this specialization, with 
the few _ exceptions 
where another type of 
distributor dropped all 
other lines and concen- 
trated on _ petroleum 
products. 

Another salesman 
makes the comparison 
of a specialty salesman 
as against a salesman 
with a_ general line. 
“When this latter type 
of salesman solicits an 
order,’ he commented, 
“the dealer is asked 
about oil. If the 
dealer doesn’t want 


Unique display of empty oil 
cans at one of the leading oil 
stations in Santa Rosa, Calif. 
Scott E. Webb and Lloyd R. 
Bowman constructed this can- 
non from 668 cans. Interna- 
tional News Photo 
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@ A series of four F-M Perfection Pumps which 


discharge four 25,000 gal. fuel oil tanks in the 
plant of the Frost Fuel Co. of Neponset, Mass. 


from CONVENTIONAL 
Rotary Pumps 


and better for bulk station service 


Stand alongside one of these F-M 
Perfection Rotary Pumps. Notice how 
quiet it runs—the lack of vibration. 
Reflect that this pump is self-compensat- 
ing for wear—that it always has a close 
fit between the pump head and impelling 
gear. 


No other pump has this helical gear 
construction. Gear teeth that knife into 
the liquid—not slap at it. That’s the rea- 
son this pump runs quieter—has less vi- 
bration. And the end thrust produced by 
these same helical gears is utilized to auto- 
matically take-up or compensate for wear. 


These are the reasons F-M Perfection 
Pumps are finding the approval of bulk 
station operators for pumping all 
products. They appreciate how little 
attention these pumps need. 


A complete description of the unique 
improvements represented by this pump 
will be mailed on request. 


Write Fairbanks, Morse & Co., 900 S. 
Wabash Avenue, Chicago, IIl. 32 
Branches at Your Service Throughout 
the United States. 





6047 PA 40.13 
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Advantages of Jobber Distribution 


MONG the advantages of wholesale 
motor oil distribution by the local 
marketer are: 

1. The jobber is an oil man, acquainted 
with oil, with the trade territory, and with 
the retailer’s problems through his own 
service station experience. 

2. The jobber concentrates his whole- 
sale efforts on one line, not on many items. 

3. The jobber’s wholesale salesman also 
concentrate on one line of merchandise, 
oil is not just one item in a thousand. 

4. The jobber’s wholesale salesman se- 
lect logical resale outlets, giving the 
blender or refiner better representation 
for his brand. 

5. The jobber’s wholesale salesmen can 
spend as much time as necessary helping 
the dealer resell his oils. 

6. The jobber offers dealers educational 
opportunities by their attending the job- 
ber’s regular sales meetings. 























any oil that ends all sales eftort on oil. The sales- 
man hurries on to the next item on the list. 
“When a salesman specializing in oil calls on 
that dealer that is all there is to talk about. The 
salesman talks oil first, last and all the time. 

Through this concentration of effort on the 
part of the oil jobber’s salesman, the retail out- 
let is benefited also. The salesman is interested 
not only in selling oil to the dealer, but he is 
equally interested in the dealer selling that oil 
to the consumer, so that he may have greater 
reorders. 

An order from the dealer is an order, and 
there will be no further orders until that oil is 
sold by the dealer. The oil jobber’s salesman 
knows that his job of taking the dealer’s order 
is only the beginning of his work. He cannot 
spend a few hours in a town, calling on a few 
dealers, thumbing through a price list, and then 
hurry on to the next town. 

When a new account is obtained, the jobber 
salesman will help the dealer get established 
with that brand. He will help him put up his 
signs, arrange displays, and will demonstrate 
how the sales talk should be made to the cus- 
tomer. 

The jobber also has another valuable service 
for the dealer. That is attendance at sales 
meetings by the dealer and his sales force. These 
meetings are held primarily for the jobber’s 
own retail salesmen, but when oil is under dis- 
cussion by an engineer or salesman from the 
blender or refiner, the dealers are often invited 
in .O obtain the latest information on how the 
oil they handle is made and can be sold. 

The introduction of sales plan of selling oil 
in one and five-quart containers has aided the 
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jobber in further developing the wholesale oil 
portion of his business. It has made the handling 
of oil easier, and has improved the jobber’s serv- 
ice to the dealer through more frequent contacts. 
The dealer, as well as the jobber, also can oper- 
ate on a Smaller inventory. 

Jobbers distributing branded oils are featur- 
ing sales plans based on the advantages of han- 
dling oil in sealed cans. This jobber uses the ad- 
vantages of quick turn-over, low inventory, and 
getting on a cash basis as sales argument for the 
dealer to take on the line of oils. For approxi- 
mately $35 the dealer can obtain a stock with a 
full range of the required S. A. E. grades. 

A part of the plan is frequent re-orderings, so 
that the dealer is never required to carry a size- 
able stock. Under such a plan dealers can be 
called on at least once every two weeks. 

In many cases the jobber’s salesman is his 
own deliveryman. Each morning he obtains his 
day’s supplies from the oil warehouse, and starts 
out on a route. On each call the salesman not 
only solicits the order, but delivers the mer- 
chandise required, whether it is one can or fifty. 
and the order is filled. This plan saves delivery 
charges, and also brings the salesman into fre- 
quent contact with the customer. 


Two New Divorce Bills 


WASHINGTON, March 15.—Representative 
Strong, of Texas, has introduced two bills (H. R. 
8572 and 8576) in the House to divorce the pipe- 
lines from ownership by any person engaged in 
producing, refining, marketing or handling pe- 
troleum and its products. The Bills are identical 
in language with those introduced in the Senate 
March 8 by Senator Borah, of Idaho. 


Industrial Lube Sales Rise 


CLEVELAND—A sharp upturn in industria! 
activity for the State of Ohio is indicated by in- 
creased volume of sales of industrial lubricating 
oil by the Standard Oil Co. of Ohio. 

Standard’s sales of this type of oil in February 
of this year were 36 per cent greater than for the 
corresponding month in 1933, says A. M. Max- 
well, vice-president in charge of industrial sales 
of the company. This follows a 25 per cent in- 
crease in January over January of 19338. 

The major portion of this oil is used in lubri- 
cating industrial machinery and its sale, there- 
fore, is a good index of the rate of use of equip- 
ment in industrial plants. 


Mich. Assoc. Meets March 27 


LANSING, March 17.—The semi-annual meet- 
ing of the Michigan Independent Petroleum Dis- 
tributor’s Association will be held March 27, at 
noon, in the Olds hotel, Lansing, the association 
president, J. F. Wilson, Star Oil Co., Port Huron. 
has announced. 

This meeting was tentatively scheduled for 
April 10. Further details of the meeting are to 
be mailed members in a few days. 
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Better Merchandising Through Modern Equipment 
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Ae cise of a mane are stressing the appearance and merchandising 


value of oil marketing equipment this year as never before. 


Clean- 


liness, color, confidence building, attractiveness in appearance are being 


stressed as well as utility, 


The result of the efforts of manufacturers along this line is that their 
products not only better serve the purposes for which they were con- 
structed, but they have a definite sales appeal. 

All of these moves are in line with the present trend in service sta- 
tion merchandising, in which the department store display idea is being 
carried over into the oil industry, to its advantage. 


The spread of 


accessory selling, the growing ranks of particular 


women drivers and service station patrons have made some such idea es- 


sential to marketing progress, 


The following descriptions of new and ‘dressed up"’ equipment give 
some idea of what manufacturers are doing to meet the modernizing trend 


in service station marketing, 


Lift Adapters 


Rotary Lift Co., Memphis, Tenn., 
has developed a set of freewheel lift 
attachments for handling cars having 


the individually suspended front 
wheels. The brackets are not con- 
nected by a cross member but work 


rik | 
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individually in any desired position on 
the lift rails. The rimmed broad pads 
are for use on cars having the exposed 
spring ‘‘knee’’ mechanism while other 
adjusting blocks of different heights 
take care of conventional type axles 
and the enclosed spring type of sus- 
pension. These blocks are hinged on 
the inside edge of the rails and fold 
inside out of the way when not in use. 


* * * 
Industrial Tractor 


International Harvester Co., Chi 
cago, has added to its line a new small 
McCormick-Deering I-12 Industrial 
Tractor in the low price field which 
was designed to provide speed, power, 
and agility in close spaces as well as 
in the open. 

The new I-12 is 96 inches long over 
all, 50 inehes wide over all, and 52 
inches high over the steering wheel, 
and its turning radius is 103 inches. Its 
speed range may be varied from 2!: 
to 1014 miles per hour. 


Fasy steering 
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possible by mounting the 


worm on roller bearings. 


is made 
steering 


* * ® 


Oil Dispensers 
The Huffman Mfg. Dayton, is 
offering two medels in dispensers un- 
der the trade name of ‘‘Sealdoyl.”’ for 


C6... 





merchandising of canned 


units 


the 
One of 


use in 
oil. 
that opens the bottom of the can and 
the other cuts the can at both side and 
bottom, thus destroying possibility ot 
the can being used again for oil. A 
feature of these dispensers is the ar 
rangement of the spout which permits 
the unit to stand 


these has a 


alone without being 





blade 


held in the fill while the oil is 


draining out, 


pipe 


Cartridge Lubrication System 
The Lubrication Corp., 910 S. Michi- 


gan Ave., Chicago, has introduced a 
new system of lubrication which util- 


SPECIFIED LUBRICANTS 
SEALED CARTRIOCES 





izes a made cartridge gun 


and cartridges for car lubrication. The 


specially 


gun is hand operated. Cartridges 
which are filled with grease at the 
refinery, have a movable bottom and 
after insertion in the gun barrel, this 
bottom may be moved forward by a 
feed screw which is part of the gun 


handle, thus foreing the grease out into 
the fitting. 

A set of six one-pound eartridges 
provide a sufficient variety of speciai 
ized lubricants for complete servicing 
Here again the display value of the 
equipment is emphasized and the trend 
toward lubricants is met 
being licensed 


packaged 
Oil companies are now 


to make, use and sell the eartridges 
filling them with their own products 
* * 


Spark Plugs 

Though the 
streamlined train is quite generally 
thought to be powered with 
full-diesel engine, Otto C. Rohde, chief 
engineer of the Champion Spark Plug 


new Union Pacifi 


special 











COMPLETE 
LOW-COST 


rotection 
“HOLD-UPS’’ 


or Burglaries! 


from 


These sturdy, compact safes stop 
hold-up losses of surplus funds as 
well as burglaries. For everything 
except necessary “‘change’’ is im- 
mediately deposited, thru the slot, 
into the lower main compartment, 
the key of which is kept by the 
owner, cashier, or collector. 


The upper compartment provides a 
convenient place for night storage 
of change, coupon books, etc. And 
once the door to the upper com- 
partment is locked in place the 
lower compartment can’t be opened, 
even with the key, unless the upper 
door is first removed. That avoids 
disputes between attendant and 
collector. 


THE IMPROVED 


EWANEE 


@ eThru the Slot 
- to Safety 
















goes every- 
thing except 
**change’”’ 


@The body of solid 
electric steel is heat 
treated and hard- 
ened. It defies 
drills, files, chisels 
and other cutting 
tools. 


@ Locks of both upper 
and lower doors are 
Yale and Towne 
new type 6 pin 
tumbler — drill and 
pick proof. 
@Securely anchored 
in concrete, it can’t 
be carted away. 


@Occupies small 
space. Easily in- 
stalled. Costs less 


than you are apt to 
lose from one small 
“stick up.”” 

@The safe that revo- 
lutionized money 
protection methods. 
Used, as their 
standard equip- 
ment, by many of 
the Leading Oil 
Companies. 


There are 14 different types and sizes of Kewanee 
Safes. Regardless of the gallonage of your station, 
there’s one just right for you. Ask for complete 
details and prices. 


KEWANEE SAFE CO., Kewanee, Hl. (3-3) 


Tell me about these safes. | 
Name.. 
Address. . 
104 





Co., Toledo, Ohio, announced that the 
600 h.p. engine was really only semi- 
diesel and that it operates with 48 
Champion plugs. However, it is indi- 
cated that the present power plant is 
a temporary one, burning a kerosine 
mixture and is fired by the plugs just 
as in the ordinary automobile engine. 
* 
Lift 
Universal Auto-Lift Co., Aurora, IIl., 
has introduced a new type of lift which 
may be installed either inside or oui- 
side a station and requires no excava- 
tion or concrete foundation. The unit 


Auto Service 





steel frame 


structural 
on which is mounted a tilting ramp, 
which is hinged on the forward edge 


consists of a 


of the frame. The car to be serviced 
furnishes the lift operating power as 
it is driven up the ramp and tilts the 
ramp to a horizontal position on the 
frame top. 

In this position the ramp is auto- 
matically locked in place. Two hy- 
draulic checks govern the speed at 
which the tilting can progress so that 
there are no excessive jars or bumps. 
The lift is semi-portable and only re- 
quires a ground anchor to be ready for 
service. 

* * * 
Freewheel Lift Adapters 

Curtis Pneumatic Machinery Co., 
St. Louis, is offering an adapter for 
servicing the new cars on freewheel 
lifts that will fit any lift of this type 
regardless of its make. The bracket 
is in one piece with several adjust- 
ments to fit cars with the conventional 


axle or any of the different designs of 
individual front wheel suspension. It 
has drop-away center guides to facili- 
tate the spotting of cars though these 
are not essential and are furnished 
as special equipment only. 

*  O* 


Gasoline Pump 


Service Station Equipment Co., 
Conshohocken, Pa., is issuing to pur- 
chasers of its featured unit, the Vento 
V-& pumps, a four-page illustrated let- 
ter with imprinted name of the own- 
er which can be mailed to every car 





owner registered in their immediate 
neighborhood. The motorist’s atten- 
tion is called to the type of equip- 
ment that is being installed. The fill- 
ing station is also furnished with a 
hand-out folder to be dispensed when 
gasoline is delivered. Station sales- 
men are provided with an operating 
manual mhich details the advantages 
of this particular type pump. 


Lift-Pit Jack 


The Joyce-Cridland Co., Dayton, has 
just put on the market a mechanical 
jack with a portable attachment for 
use on drive-on type lifts. The device 
is made for aiding in servicing tires 
(shown in action on page 64 of this 
issue) and for taking strain off springs 
and other moving parts to facilitate 
their lubrication. The complete unit 
is light in weight, weighing but 58 
pounds including the eight-ton jack. 
It can be used on either end of the 











FIG.NO.2 
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car merely by transferring it the 
rails of the lift. 
Freewheel Lift Attachment 
The United States Air Compressor 
Co., Cleveland, has designed a lift at- 


on 


ning through sheaves mounted at the 
top of the posts. 

The cost of operation for this unit is 
said to be unusually low, its installa- 
tion simple and various devices make 
it completely safe to operate. 








a 
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The new branch office 
of Ralph N. Brodie Co. 
Inc., recently opened in 
Los Angeles was an- 
nounced as located at 
Seventh Street and Gladys 
Avenue. The correct ad- 
dress is 1001 East Eighth 
Street. 








tachment for handling the new “‘knce 
action”’ cars which is adaptable for any 
make chassis. The attachment is one 
integral unit which slides easily on the 
rails for any adjustment, is constructed 
of malleable casting and strengthens 
the “‘H’’ beams with no twisting action. 
The extended handles control seven 
different heights of the axle or dummy 
axle supporting members. The exten- 
sion pads are rounded on their outer 
edges as a precaution against cutting 
of tires. 


* * * 


New Type Lift 


Walker Mfg. Co., Racine, Wis., is 
marketing an electric lift which ap- 
proaches the raising of cars from a 
slightly different angle. Instead of the 
usual central lift plunger, this unit is 
mounted on a four post frame with a 
motor powered winch on one corner. 
The lift frame, either freewheel or 
drive on type, is raised or lowered in- 
side the post frame, by steel cables run- 


Stations and Display Cabinets 

Erie Meter Systems, Inc., Erie, Pa., 
is issuing new booklets showing the 
effect of dressing up both equipment, 
stations and display cabinets to meet 
modern merchandising methods. 
Greater use of porcelain enamel and 
color, plate glass, chromium plate and 
stainless steel make all of the prod- 
ucts considerable more attractive than 
ever before and give them definite 
sales appeal. 

Aluminum Bottle Seals 

Aluminum Co. of America, Pitts- 
burgh, is making tamper-proof bottle 
caps of aluminum ffor oil servicing 
which can only be removed by tearing. 
These seals are available in any de- 
sired color and printed with the name 
of the purchaser. 

Air Service 

Dill Mfg. Co., Cleveland, Ohio, is is- 
suing a booklet called ‘‘The Dill Plan 
for Profitable Air Service,’’ in which 
free servicing of tires is discussed and 
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DOES 
YOUR 
GREEN GAS 
MAKE YOU 
BLUE 


? 


Or perhaps it’s your violet, 
red or copper-colored gasoline 
that fades like a last year’s straw 
hat, gives the motorists a feel- 
ing that your gasoline might 
be as weak as it looks, and hurts 
your sales. 


We know as well as you do that 
the color of a gasoline makes no 
difference in its performance. 
But the public has been edu- 
cated along different lines. Why 
color your gasoline with fugitive 
dyes that fade? 


Use non-fading Anthraquinone 
Dyes that are fully soluble in 
gasoline but are not affected by 
light, acids, alkalis, long storage 
or tetraethyl lead. 


Write us for prices and list of 
our distinctive non-fading colors 
—before you dye! 


@ 
(Marketing Division) 
PATENT FUELS 
AND COLOR CORP. 

Carew Cincinnati, O. 
® 

(Manufacturing Division) 
PATENT CHEMICALS, INC. 


57 Wilkinson Ave., Jersey City, N. J. 


Tower, 
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One Strike Doesn't 


Put the Batter Out... | 





But Who Ever Heard of 
3 Strikes against Fire? 


NLY home runs count in fire fight- 

ing. And only fire extinguishers 
that will make a hit against whatever 
kind of fire breaks out can score. 

LUX extinguishers afford excep- 
tional protection at bulk plants and 
refineries because they put out the 
three kinds of fires that most fre- 
quently occur, LUX extinguishers 
~mother fires in oil or gasoline spilled 
on the ground. They snuff out fires 
in oil pouring from a broken fitting 
or overflowing tank truck. And they 
are safe to use on live electrical ap- 
paratus. No other type of extinguisher 
is effective against all three of these 
different fires. 

You cannot predict what kind of fire will 
break out. But with LUX you have a unit 
that combines the effectiveness of three fire 
extinguishers in one. Why not write for the 
free folder,“ White Magic,” which gives com- 
plete information? Walter Kidde & Company. 
Inc., De pt. B-9, Bloomfield, New Jersey. 







LUX puts out 
flames in oil 
pouring from 


HERE IS AN 
PORL THUR Ta 
THAT SCORES 
AGAINST THREE instantly. 
KINDS OF 
FIRES 


aleaking tank 


LUX EXTINGUISHERS 


Triple Fire Protection for 
Refineries-Bulk Plants-Trucks 
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its marketing possibilities outlined 
The booklet shows how many of the 
products offered for sale in the average 
service station are merchandized 
through this service. 


Oil Can Spout 
“Canspouts” for dispensing oil from 
sealed cans are announced by Swing 
Spout Measure Co., Los Angeles, who 





state that the device cuts a hole in the 
end of the can, pours the oil, supports 
the ean while draining and saves time 

The model illustrated can also be 
supplied with a side cutting knife 
which automatically slashes the side 
of the can when removing the spout 
after the pouring operation is com 
pleted, thereby causing more complete 
destruction of the can 


* a * 
Computing Gasoline Pump 
Gilbert & Barker Mfg. Co., Spring- 
field, Mass., announces a new compul- 
ing gasoline meter which bears the 


« 








trade name ‘‘Tru-meter.’’ This pump 
automatically calculates the cost of 
gasoline dispensed at each delivery, 
indicating both the price and the gal- 
lonage on two dials, one on either 
side of the pump. Computation is 
progressive with the delivery regard- 
less of the volume and a totalizer sep- 
arately registers both the sales and 
the gasoline delivered. 

The pump has a double-cylinder, re 
ciprocating piston displacement meter 
and motor and electrical fittings are 
of the explosion resisting type. It is 
also equipped with a thermal switch 
for protection against motor overload 
and an efficient air eliminator, The 
design of the pump is distinctive and 
entirely in keeping with modern 
trends. 

Pa 


Battery Service Units 


General Electric Co., Bridgeport, 
Conn., has combined a battery tester 
and charger into one cabinet of at- 


é 
4 
4 
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tractive design, known as the Tungar 
battery service unit. The units are 
available in eight different combina- 
tions depending on the desired battery 
capacity for either testing or charg- 
ing. They are also divided into 12 
and 24-hour charging. The cabinet is 
enclosed, which not only protects the 
operators and customers from coming 
in contact with acid but also conceals 
the unsightly batteries while they are 
being serviced. The units are un- 
usually compact, present an attractive 
appearance and can be finished in any 
desired color. 
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SERVICE.-.-=- 


FOR EVERY PURPOSE 








production economy. Their finished cost to you in no way reflect the advantages @ 
and superiority of the materials. * 


INDIVIDUALIZED 


Functional Buildings are not 





a ‘‘waffle-iron’’ production 
where every building looks 





alike. On the contrary 


Ba 22 S20, ees 


every Functional Building 
is different — custom-built 





to meet the color scheme, 
trade-mark or architectural 
requirements of the pur- 
chaser. Do not confuse 
standardization of the struc- 





tural sections with monotony 








FUNCTIONAL BUILDINGS INC. 


5 s 





























The complete 24 page cataleg tells the story of 


Functional Buildings. Functional Buildings, Inc., 
1935 Euclid Ave., Cleveland, Ohio. 
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THYLOX PROCESS 


kor Removing HS rom 


Gases ts Described 


HE chemistry of the Thylox Gas-Purification 
(eo has been outlined in print for the 

first time in Industrial and Engineering 
Chemistry for February, 1934, by H. A. Gollmar 
of The Kopper Research Corp. 

Briefly, this process for removal of hydrogen 
sulfide from gases is as follows: An aqueous 
solution is used containing about one per cent 
of arsenic trioxide as sodium or ammoniumthio- 
arsenite. This solution can be regenerated by 
absorption of oxygen. Gas to be purified is passed 
through an “‘absorber”’ or gas-scrubbing tower in 
which hydrogen sulfide is removed. By a con- 
tinuous process the solution in this tower is cir- 
culated through the ‘‘pressure thionizer” for re- 
generation which is accomplished by blowing 
compressed air in at the bottom. A sulfur froth 
collects at the top and overflows into the sulfur- 
slurry tank from which the pure sulfur is filtered 
and washed and is ready for sale as powdered 
sulfur. The solution is then ready to repeat the 
process. Ten plants for this process have been 
built in the United States, Canada, and Germany. 

The compactness of a plant designed to handle 
12,000,000 cubic feet of gas per day contrasts 
sharply with the dry purification method for the 
same quantity. YNquipment for the Thylox 
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HE accompanying article reviews the 

details of the new Koppers process for 
the removal of hydrogen sulfide gas from 
hydrocarbon or other gases. 

The process uses a solution of ammo- 
nium or sodium arsenite, which combines 
with the sulfide to form thioarsenite, which 
is converted to thioarsenate by oxidation 
with air, precipitating the sulfur and re- 
generating the scrubbing solution. 

The system is practically automatic. Ten 
plants of this type have been built recently 
in the United States, Canada and Germany, 
according to the author. Although in this 
article the author does not dwell on the 
completeness of the sulfide removal, the 
number of plants using the process would 
indicate that it is efficient in this respect. | 

No statements are made by the author = 
to indicate whether or not the process is = 
applicable to the removal of sulfide from 
high-sulfur field gases such as occur in 
West Texas fields, or from refinery gases. 
It is presumed, however, that it should 
prove applicable to these problems. 
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process would occupy 675 square feet and that 
for the dry method at least 9000 square feet. 

Since arsenic is contained in the active 
ingredient, sodium or ammoniumthioarsenite, 
the question of toxicity was thought worthy of 
investigation and E. R. Hayhurst, professor of 
hygiene at Ohio State University, was given the 
task of determining the reagent’s toxicity. <A 
report of his findings stated that no traces of 
arsenic poisoning could be detected by physical 
examinations of two men who had spent eight 
hours a day for 12% months with the process. 

Not only is the process itself comparatively 
simple but the preparation of the thioarsenite 
scrubbing solution has proved to be extremely 
simple. The liquid purification system is merely 
filled with water; proper amounts of soda ash 
and ordinary arsenic trioxide are dissolved and 
added. The preliminary reactions that form the 
desired thioarsenates are as follows: The origin- 
al solution made from sodium carbonate and 
arsenite trioxide is a complex mixture containing 
some sodium arsenite which absorbs hydrogen 
sulfide rapidly to form thioarsenites. 

Thioarsenites, it has been found, will absorb 
oxygen from air and will be converted to thio- 
arsenates if the solution is maintained sufficient: 
ly alkaline. While the arsenic is being oxidized, 
the pH decreases, the carbon dioxide is gradu- 
ally expelled, and, when all the arsenic has been 
oxidized, the solution is practically free from 
carbonates which complicate the preliminary re- 
actions but which do not affect the process itself. 

The ratio between the amounts of sodium and 
arsenic is important in keeping the reaction go- 
ing, it being necessary to have at least two atoms 
of sodium present per atom of arsenic to main- 
tain the proper pH value. This pH value must 
be kept above 7.5, it has been determined. 

Mr. Gollmar also gives the reactions which are 
thought to occur in the process and the reasoning 
by which it has been concluded that these par- 
ticular reactions occur to the exclusion of other 
possible ones, and a discussion of the effect of 
‘aising or lowering the pH value. 

The absorption of hydrogen sufide by thio- 
arsenite solution was tested by rapidly dissolving 
measured amounts of hydrogen sulfide in the 
solution and following the rate of decrease of the 
hydrogen sulfide vapor pressure. The data indi- 
cated that the reactions were bimolecular and 
that, of the two reactions, 

Na,As,S.0,+H,S= 
Na,As,S,0+H,O, and 

Na,As,S,0+ H,.S- 

Na,As,S,-+H,O 


the first proceeds definitely faster than the sec- 
ond. 

The amount of oxygen that the solution would 
absorb was measured and found to be slightly 
greater than the theoretical amounts indicated 
by equations and also the amount of sulfur pre- 
cipitated was slightly less than theoretical. 
These discrepancies were attributed to the slow 
formation of sodium thiosulfate which requires 
more oxygen than does the precipitation of 
sulfur. The removal of sodium also lowers the 
pH of the solution. 

The Thylox process has the additional advan- 
tage of removing hydrocyanic acid, contained in 
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some fuel gases, by the forma- 
tion of sodium thiocyanate. The 
amount of carbon dioxide pres- 
ent in fuel gases was found to 
have no effect on the process. 

Ammonium thioarsenites 
which behave the same as the 
sodium salts have a decided ad- 
vantage for purifying coal gas 
which normally contains am- 
monia. Three plants are being 
operated at present, which use 
ammonia instead of soda. It is 
of theoretical interest that cal- 
cium and magnesium thioarsen- 
ates are soluble in water and 
might be used except for the 
low solubilities of the corres- 
sponding arsenites and thioar- 
senites. 


Roumania to Barter Oil 


For French Airplanes 


THE HAGUE,  Holland- 
France and Roumania are con- 
sidering a barter proposal under 
which increased quantities of 
crude and _ “refined products 
would be imported into France 
in exchange for airplanes, ac- 
cording to the semi-monthly is- 
sue of the Petroleum Press Serv- 
ice. 

In terms of money, the agree- 
ment provides for that Rou- 
mania shall buy from France 
aeroplanes valued at 34,000,000 
francs; 56 per cent of this 
amount to be paid for by April 
1 19385. On the other hand 
France shall buy from Rou- 
mania petroleum valued at 51,- 
000,000 francs. This means that 
for the year ending March 31 
1935 France will have to import 
a further 28,500,000 frances 
worth of Roumanian oil. 

The question that was put to 
the ‘“‘Chambre Syndicale de 
Raffinage’’ (a body to which 
all owners of refineries belong) 
by the government was—who 
would be willing to take over 
the necessary 150,000 tons of 
Roumanian crude oil and 20,000 
tons of finished products. 

The Compagnie Francaise des 


Petroles, controlled by the 
French Government, has offered 
to take over 50,000 tons of 
crude and another group the 


remaining 100,000 tons of crude. 
With regard to the 20,000 


tons of finished products, there | 


will be a meeting of the “Cham- 
bre Syndicale de la _ Distribu- 
tion’”’ (association of the oil dis- 
tributors). 
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A TYPE OF STORAGE TANK 


—to meet every evaporation problem 








Pontoon Roots 





Stop Serious Vapor Losses 


ANKS with ordinary cone roofs exact a heavy toll from gasoline 
and other oil products passing through them. When an empty 
tank is filled, a whole tank full of valuable vapor is forced out to the 


air and lost. 


Daily breathing due to temperature changes also 
wastes the lighter fractions which vaporize first. 


Every breeze 


blowing over a leaky cone roof carries away more vapor. Obviously, 
these losses increase with the volatility of the product being handled. 


How Losses are Stopped 


The Wiggins Pontoon Roof stops 
practically all evaporation losses 
from marketing tanks. It rides 
directly on the oil, keeping vapor in 
and air out. There is no vapor space 
under the roof—even when the tank 
is nearly empty. This eliminates 
filling and emptying loss and breath- 
ing. Wind drift losses are also 
eliminated as there is no vapor to 
be carried away. 


Experience has shown that ‘“‘gas 
tight’”’ working tanks handling 5000 
bbls. of gasoline per day, show an 
annual volumetric loss of 3250 to 
4855 bbls., while a Wiggins Roof on 
the same tank reduces this loss to 
155 bbls. These savings are ap- 
proximately proportionate to the 
amount handled. 


Such savings have frequently 
proved enough to pay the entire 
cost of the roof in a year or two. 
The difference in cost between the 
Wiggins Roof and a cone roof is 
repaid in a few months on working 
tanks. 


Re-roof Old Tanks 


Wiggins Pontoon Roofs are easily 
installed on old tanks as well as 
new ones. Ask our nearest office to 
tell you the cost of re-roofing some 
of your present tanks with ordinary 
roofs. All you need to do is list the 
number of tanks with their various 
diameters and heights and give their 
locations. From this estimate, 
which is sent without obligation, 
you can determine how long it will 
take the roofs to pay for themselves 
and the net savings thereafter. 


CHICAGO BRIDGE © IRON WORKS 


Pe ee ..2206 Rockefeller Bldg. 
CUMCERR. cc cca sss 7 2125 Old Colony Bldg. 
| 3145 Hudson Terminal Bldg. 
Philadelphia. . .1614—‘‘1700’" Walnut Street Bldg. 
Woetom. ....... 1516 Consolidated Gas Bldg. 
OS Seeder ceuseese ates 1513 Lafayette Bldg. 


Dallas... 1239 Burt Bldg 
Birmingham. . 1534 Fiftieth St., N. 
Houston... 2919 Main Street 
ei eee 1607 Thompson Bldg 


San Francisco 
Los Angeles ’ 


1060 Rialto Bldg 
1322 Wm. Fox Bldg 


Plants in Chicago, Birmingham, and Greenville, Pa. 
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— With the Southwestern Refiners == 

















UDGE R.N. STARN and associates, who oper- 

ate the Texas Oil Products Co. refinery at 

Gladewater, are starting construction on a 
4-inch gasoline pipeline from Gladewater to 
Gilmer, approximately 14 miles. The line will 
be used by the Texas Oil Products Co. and will 
be available for transporting gasoline from other 
refineries in the Gladewater district. 

Gladewater is on the Texas & Pacific Railway, 
while Gilmer is on the Cotton Belt Route. By 
moving the gasoline via pipeline to Gilmer, a 
more advantageous freight rate to the Houston 
ship channel is obtained. Some more of those 
intrastate, short-haul rates in Texas. 


* *% *% 


HE federal government continues to press its 

charges in the C. C. Julian Oil & Royalty Co. 
mail fraud case at Oklahoma City. William J. 
Wellman, formerly field superintendent for the 
fugitive oil man, pleaded nolo contendere, and 
was given an 18-months suspended sentence, 
during good behavior. Wellman’s plea was en- 
tered March 16. The previous day Juanita Camp- 
bell, former secretary for Julian, entered a 
similar plea, was fined $250 and given a year 
to pay it. 


HE Mid-Continent Petroleum Corp. enter- 

tained some 350 agents, dealers, distributors 
and district salesmen March 16 at dinner at the 
Mayo hotel. R. W. McDowell, vice president in 
charge of sales, reviewed the company’s activ- 
ities the past year. He reported an increase of 
more than 25 per cent in sales volume. 

Sales and advertising plans for the year were 
outlined, with D. G. Morgan, refinery superin- 
tendent; J. B. Woodbury and H. Merle Smith of 
the R. J. Potts & Co., Kansas City, and R. H. 
Thomas, manager of the southern division, as 


the speakers. 
x * % 


HE railroads in East Texas have indicated 

they would like to have the export rates from 
East Texas and Louisiana to Gulf ports raised. 
They were heard in Dallas March 13 before the 
Texas and Louisiana Rate Committee of the 
Southwestern Rate Bureau, St. Louis. 

While the railroads asked for the hearing, it 
is generally believed a group of natural gasoline 
manufacturers in the Breckenridge and West 
Texas areas actually were back of the move. They 
have seen East Texas coming to the front in nat- 
ural gasoline production. 

With the rate of 8 to 15.5 cents per 100 pounds 
from East Texas and Louisiana points to the 
Gulf, as compared with 20.5 to 22.5 cents from 
Ranger, Breckenridge, Panhandle and West 
Texas districts, these manufacturers could see 
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a good bit of that attractive Gulf coast natural 
gasoline business getting away from them. 

The testimony will be reviewed and filed with 
the Southwestern Bureau, a vote taken and the 
decision announced at a later date. 

If we are correctly informed, a unanimous 
vote of all lines interested is necessary before a 
change can be made. Some of the traffic men 
from Tulsa who attended the hearing doubt that 
the change will come about. 

* * 
ECENT appointments to regional committees 
have been announced as follows: 

J. W. Coast, manager of the Cosden Refining 
Co. plant, Big Spring, Texas, as member of the 
West Texas and New Mexico sub-committee of 
the Regional Planning and Co-ordination Com- 
mittee on Refining, District No. 4. 

C. A. Franklin, Wirt Franklin Petroleum 
Corp., Ardmore, Okla., as member of the Okla- 
homa State Committee of the Planning and Co- 
ordination Committee on Refining, District No. 4. 

* * %* 

F. W. Cordell, division manager for Phillips 
Petroleum Co. at Tulsa, has been stepped up to 
regional manager with headquarters at Bartles- 
ville. He will have Kansas City, Omaha, Des 
Moines and Minneapolis under his jurisdiction. 

G. R. Ames, division manager at Wichita, 
Kan., has been transferred to Tulsa as division 
manager, and E. H. Lyon has been named divi- 
sion manager to succeed Mr. Ames at Wichita. 

These changes were effective March 15. 


* %* * 


NOTHER refinery association has come into 
being in Texas. This time it is the Indepen- 
dent Refiners’ Association of Southwest Texas. 
It was formed at a meeting March 16 at Corpus 
Christi, with Walter K. Campbell, McAllen, 
president; Kent W. Bartless, Laredo, W. A. 
Mayhall, Pettus, and Morris Roberts, Pettus, 
vice presidents, and W. J. Reiss, Laredo, secre- 
tary and treasurer. 

The territory embraced by the association 
membership extends from the Lower Rio Grande 
valley north to Pettus and San Antonio, and west 
to Laredo. Next meeting will be at Laredo, 
March 30. 

Organizers of the group said they were plan- 
ning to put a stop to gasoline price wars in their 
section of the state. 


* * * 


_ Mid-Continent Petroleum Corp. is under- 
stood to be preparing to install a Foster- 
Wheeler continuous-run lube still which will 
take the place of 24 batch stills now in use at 
the West Tulsa refinery. The company also will 
install contact filter equipment. 
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Gasoline Markets In Uncertain Position 
In Most Refinery Market Centers 


CLEVELAND, March 19 


HE gasoline situation remained in 

an uncertain and rather precari- 

ous condition in many of the coun- 
try’s refinery markets last week, al- 
though some encouraging signs were 
noted. 

Oil men were paying close attention 
to the situation in East Texas and 
many believe the recently passed legis- 
lation will greatly strengthen prora- 
tion there. The feeling persisted in 
many quarters that some drastic ac- 
tion would soon be taken by the oil 
administration to bring the industry 
under control, whether by means of the 
recently proposed refinery control bill 
or some substitute plan. 

The gasoline market on the West 
Coast, which has been the scene of a 
price war the past few weeks, appeared 
a little more hopeful, although prices 
took another downward drop, both 
wholesale and retail. Strenuous efforts, 
however, were being made by both in- 
dependent and major companies to pre- 
vent further declines and in many 
quarters a sudden and decided upward 


swing was not considered improbable. 

The action in the Mid-Continent area 
continued to be mostly watchful wait- 
ing, although this did not prevent con- 
siderable quantities of gasoline being 
offered in the open market and prices 
moving down 0.25 cent on most grades 
of refined and natural. 

The East Texas refiners were keep- 
ing close tab on the results of the new 
refinery legislation and some were try- 
ing to liquidate their present stocks of 
gasoline as rapidly as possible. Others 
continued to operate moderately with 
the hope their position would be im- 
proved. There appeared to be larger 
stocks of gasoline in the field than the 
present slack market could take care 
of. One close student of marketing 
conditions reported March 19, after a 
survey of the East Texas field, that it 
would take about a 1000-car order to 
put that area in good shape. 

Conditions were reported slightly 
improved on the East Coast, with job- 
bers buying added quanities of gaso- 
line to fill storage in anticipation of 
their spring requirements, Prices were 


steady in this section. 

Kerosine remained a bright spot in 
almost all markets. Demand was re- 
ported at a good rate and stocks were 
not burdensome, it appeared. In a 
number of refinery centers the price of 
kerosine was as high or higher than 
that for low actane gasoline. With 
the spring plowing season close at hand 
in many sections, traders generally 
were looking for an even better market 
for kerosine. 

Pennsylvania neutral oils remained 
almost unobtainable for prompt ship- 
ment and several buyers said they were 
unable to obtain any even by offering 
premium prices. However, refiners in 
this field were loath to advance their 
prices, despite the searcity of neutral, 
as they feared to make a larger price 
spread between their product and that 
of the Mid-Continent refiners. 

Grade C bunker oil was reported in 
better demand in the Gulf Coast mar- 
ket, with export buyers beginning to 
inquire more actively for cargoes. In 
some cases, it was reported, buyers 
were offering slight premiums for ma- 
terial for prompt shipment. 





Kerosine Steady; Gasoline Dull in 


Staff Special 
CHICAGO, March 17 
market was without 
features the week 

ended March 17. Speculation re- 
garding several proposals now being 
considered by the federal oil adminis- 
tration was rife. The consensus of the 
trade here being that if complete and 
drastie control of refinery operations is 
finally approved and adhered to, it 
would do much in the way of strength- 
ening tank car markets. 

Confining their observations to the 
open market for refined products in 
Chicago last week, the opinion was: 
gasoline movement extremely light, 
prices rapidly softening; kerosine 
movement light, prices in good posi- 


HE Chicago 
any particular 


tion; light heating oils movement 
light, price, although tending to 
ease off slightly, in fair position; 


heavy fuels movement fair to good 
prices well entrenched. 
The open market movement of all 


March 21, 1934 





grades of gasoline was exceptionally 
light in most quarters the past week. 
Weather conditions were reported to 
have been ideal for a heavy consump- 
tion, but this was not reflected in the 
open spot market, where offers of gaso- 
line went begging. 

The continued offering of gasoline, 





Summary of Group 3 Quotations for 
U. S. Motor Gasoline 


In Effect March 19, 1934 
59 Octane 60-64 65 Octane 
and Octane and 
Below No. Above 

Okla. 3.375-3.625 4.375-4.75 5.625-4.875 
Kans. 3.50-3.625 4.50-4.625 4.75-4.875 
N. Tex.  3.375-3.50 4.25-4.50 4.50-4.625 
W. Tex. 3.375-3.50 4.25-4.50 4.50-4.625 
E. Tex. 3.375-3.50 4.25-4.50 4.50-4.625 
La.-Ark, 3.375-3.50 4.25-4.50 4.50-4.625 
Prices are those quoted on the basis 


of f.o.b. Group 3 by refiners in the dis- 
tricts designated. 





Chicago Market 


coupled with the apparent lack of in- 
terest on the part of jobbers was forc- 
ing prices lower and low octane U. 8. 
Motor closed the week off approximate- 
ly 0.125 cent from levels quoted Mon- 
day. Indications March 17 were that 
established quotations for all grades of 
gasoline were being shaded in many 
quarters of the market. However, some 
of the trade took the attitude that buy- 
ing by jobbers at present was not a 
matter of price and were reluctant, in 
the face of uncertainty regarding the 
situation in Washington and Texas, to 
shade quotations. 

The prevalence of large stocks of 
gasoline at refinery sources was having 
a major effect of retarding the market. 
Reports here indicated that sufficient 
buying, either for export or coastwise 
movement would need to develop be- 
fore a stable price basis for this com- 
modity could be reached. 

Kerosine was receiving the major 
portion of the trade’s interest. Sellers 


115 








reported that this product would short- 
ly come into its heavy consuming sea- 
son and consequently was well held 
throughout the week. Advances in 
prices on the part of several sellers 
was noted. Several carlot markets re- 
ported their buying prices had been 
advanced. However, quotations for 
the 41-43 w.w. grade still were at a 
minimum of 3.25 cents, and no reports 
of shading of this figure could be 
heard. 

Weather conditions throughout the 
week were unfavorable for good con- 
sumption of heating oils and some eas- 
ing of quotations was noted. This 
product still remained in fairly good 
position. Buying the past 10 days to 
two weeks was reported to have 
cleaned up quite a bit of this mate- 
rial at refinery sources. Sellers gen- 
erally reported that jobbers and dis- 
tributors said they were going to try 
to ‘ride’ out the winter on their pres- 
ent supply of these oils. 

Industrial buying of the heavier 
grades of fuel oil was reported to have 
been fair to good throughout the week. 
A comparative scarcity of a few grades 
of this oil was noted. Prices were in 
good position. 

Stocks of wax still were at a low ebb 
in the Chicago market and prices for 
this commodity remained very tight. 








Mid-Continent Refinery Markets 








Refined, Natural Gasoline Prices Lower 


Staff Special 

TULSA, March 17 

ONTINUED uncertainties as to the 

« immediate future again have had 

their effect on the Mid-Continent 
gasoline market. 

Jobbers do not know what will be 
their marketing policies in the near 
future and they accordingly have re- 
mained strictly on a hand-to-moutn 
buying basis. 

East Texas refiners have viewed the 
new refinery report law with varying 
degrees of apprehension. Some of 
them have deemed it advisable to 
liquidate their gasoline stocks as fast 
as possible before they are faced with 
a possible shutdown, Others have con- 
tinued on their way with little change 
in operations as a result of the bill. 

The result has been an easier ‘gaso- 
line market the week ended March 17 
despite the fact that the situation on 


the surface appeared brighter. 

About the middle of the week gaso- 
line became so sluggish that refiners 
reduced prices in an attempt to attract 
shipping instructions, and _ prevent 
larger stocks accumulation. This re- 
duction in quoted prices brought in a 
few instructions from distributors and 
jobbers whose tanks were almost dry, 
but little actual relief was obtained. As 
the week passed and gasoline storage 
facilities became crowded the low oc- 
tane U. S. Motor gasoline in East 
Texas was freely offered to jobbers at 
prices which would indicate brokers 
and resellers were able to obtain it at 
3.125 cents Group 3. The higher oc- 
tane gasoline of yellow color in East 
Texas was available at approximatel¥ 
0.875 to 1 cent above the lower octane 
grade. 

In North and West Texas, where 
only a few refiners were operating, the 








Chicago Tank Car Market 
Following prices are in cents per gallon, except fuel such as North, West and East Texas, Louisiana, 
oil in barrels, in tank car lots, representing majority Arkansas, Indiana, Illinois, Kentucky, etc. Prices do 
of sales to jobbers on Group 3 freight basis, although not include state or federal taxes levied on some 
shipments may originate in other refining districts, products. 
Prices Prices Prices 
March 19 March 12 March 5 
U. S. Motor Gasoline, by octane numbers: 
POON OW 65 ion dis SiGe RIS si TON Own e Ss esNs Sido ovOn9 3.50: = 3.75 3.50 -— 3.75 
pe BOT OE Tn ee ne eee 4.125-— 4.375 4.50 — 4.625 4.375-— 4.625 
SP BOO R icine Gis arineVenw ek acay case ees 4.375— 4.625 4.75 — 4.875 4.625— 4.875 
GOS, S00 Di GQROOUNE isis is isise nics sn.e Krenwiegorree 3.3/5~ 3.625 3.625— 3.75 3.625- 3.875 
DOG, 27 e OU RIOR xs cccnscnsavscseccsasuses 4.125— 4.375 4.375- 4.50 4.50 — 4.75 
6B-70, SSO-DOD C.D, BROMINE. on vice vs cceceesacscess 4.3735— 4.625 4.625— 4.75 4.75 = 5.00 
Aviation Gasoline, below 73 octane number........ S20 — 3.30 5.25 ~ 3.2 5.25 = 5.50 
41-43 water white kerosine. .....0.5...0ccsccccee: 3.25 — 3.50 3.25 = 3.50 3.25 = 3.375 
42-44 water white kerosine...... 2... 2. 02.cseceseses 3.375— 3.625 3.375— 3.625 3.375= 3.50 
March 19 March 12 
Fuel and Gas Oils: Domestic Industrial Domestic Industrial 
NS INNES 60 565 SA a aS ah Eee 0 wR Sine ROE CII USEOO, ei svsaiaeiates BEOVIe= S200 A ieiemlerwiee 
ERD RMN s scosciesini tora Bounce Audchi rane 6-4) RR ora MGISIOA BAGO = ee,  “sdmndlncdimedhe Td TE 2. a 
IR bo cha bea he ia eens nk see eosin seks gS | a? Ss (eee te ee FR? ey aay (a 
I REN oe wis nis Zia Nw vers ate Gaile ERE a neared DEOL aaa, ¢ jails kia atlas J on or eee 
Ek icing amelie wand Aetene aeahte eran tess Ce 1) | ea ee ea oR | ge? 2 > ne 
DE deri ows mom ae emi apiats eke iaene eset. $0.95 —$1.00 $0.90 —$0.975 $0.95 -$1.00 $0.90 —$0.975 
AS AEMEDIOU sk sos du miGawsawsrcewscsiarakgweto, — seiner ce Dy (tee) || ee mene 1.75 — 2.00 
PE Dankdiancandea owes enh circ ean aeieawens $0.60 -—$0.625 $0.525-$0.60 $0.60 -$0.625 $0.525-$0.60 
eck iverekecaoids ReGen Rkasbkealekae Rens B055 —FO Ok iksnkweses $0.35 -$0.40 
Naphtha and Solvent 
(Prices are in cents per gallon, in tank car lots, as quoted by Chicago sellers) 
F.O.B. Group 3 Basis 
March 19 March 12 March 5 
EERE IIE Sissies b6.ks 40.06.06 Sid. c iw ome SONS 6.375 6.375 6.375 
Wie ee Br ILOR 6 i sis's 150s sos cow sae cebeceule® 6.875 6.875 6.875 
AERO e UID 65 60s ico S Sta da cniisdioeumesaielae 6.875 6.875 6.875 
SONI RITE oS icicn Sates es sige Ge Aiea caus sea er 5.875 5.875 5.875 
PMN AIA bo iS Ach haem op saininionln bier eobenla 6.875 6.875 6.875 
LOOT SOEOS oiisic onda asa asanennmewatiaees 7.875 4.815 7.875 
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Barometer of Mid-Continent Refinery Market—Week Ended March 16 


Charted Course of Prices of Crude and Principal Refined Products, Week by Week 
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supply of gasoline was well taken care 
of by local consumption, and refiners 
advanced their prices 0.25 cent. But 
in order to hold this gasoline against 
increasing competition these refiners 
reduced their prices somewhat later in 
the week, Prices Saturday, however, 
still were approximately 0.125 cent 
above those generally quoted in other 
districts. 

Evidently tank wagon shipments of 
gasoline in the locality of Oklahoma 
City also has slumped off causing re- 
finers to move their gasoline into the 
Standard of Indiana territory. In other 
areas of Oklahoma refiners were better 
able to hold their and were 
offering little in the open market. 


gasoline 


Kerosine was the brightest spot in 
the market. Many purchasers reported 
difficulty in obtaining a kerosine which 
came up to their expectations. The 
purchase of approximately 25 cars in 
East Texas, coupled with increased de- 
mand from other sources was instru-~ 
mental in bringing prices more nearly 
in line with other Mid-Continent dis- 
tricts. Little of the 41-43 w.w. grades 
was available at 3.25 cents on a Group 
basis, with prices generally 8.875 cents 
and up. 


What effect the cold snap late in the 
week, with predictions of snow in the 
middle west, would have on heating 
oil could not be ascertained. If it is 
of sufficient duration it may clean up 
some of the material refiners were 
afraid they would have to carry over 
the summer months. It will at least 
prevent further price recessions in ths 
Chicago area until resellers can dispose 
of material previously bought. This 
commodity, however, in the Mid-Conti- 
nent still seemed somewhat scarce, al- 
though not so pronounced as a week 
ago. 


March 21, 


1934 


With refiners’ gasoline storage near- 
ly filled and reports of difficulty in 
using their normal amount of natural 
gasoline, manufacturers of grade 26-70 
were turning from this source of dis- 
posal to other fields. But with coast- 
wise and export buying practically nil 
they were forced to specialize on job- 
disposing of their natural. 
Many manufacturers have turned their 
plants over to the lower vapor pres- 
sure grades, which seem less difficult 
while others were contem- 
plating the sale of blended goods direct 
to the trade. In fact one supplier is offer- 
ing a 64-66, 360 e.p. blended gasoline 
for sale now. If movement of this 
blended product is sufficiently heavy 
to warrant the blending operations it 
is reported that actual net back on the 
natural used in the blend will be weil 
over that he could obtain for the 
etraight natural. 


bers in 


to move, 


Before the week was over manufac- 
turers of Grade 26-70 were offering 
this product at 1.5 cents both in Okla 
homa and Texas. Reports that it was 
moving none too freely even at that 





their excess natural in rented tanks, 
rather than sell at the reduced prices. 

Mid-Continent lubricating oils were 
closely held, with some grades reported 
actually hard to obtain. Prices for the 


most part remained unchanged. In 
South Texas lubes were moving out 
exceptionally well, although price 


levels had not been advanced. Special- 
ties generally were unchanged. 





Wax Markets 





Market Quiet; 


NEW YORK, March 17.—Wax 
markets were quiet at New York and 
New Orleans during the week just 
ended. Demand was slow for all 
crades. Quotations on white seale 
waxes generally were 4 cents. Several 
suppliers who had quoted 4.25 cents 
during the past month reduced their 
quotations to 4.125 cents. Foreign 
buyers were bidding a maximum of 


Demand Slow 








price were heard. Indications were 3.95 cents per pound. Fully refined 
that if prices continued to drop, two grades were not in demand. Prices 
or three manufacturers might store generally were unchanged. 
J 
Prices A Year Ago 
Mar. 20, 1933 
Oklahoma Penna. 
58-62 U. S. Motor (57-65 Octane No. in Okla.) 2.625-2.75 4.50-4.75 
Grade 26-70, Natural Gasoline .........c..csccccccccsscesees Te C«s:«Cen dada 
Kerosine (Okla. 41-43; Pa. 47 W.W.) ......cccccccccccese 2.375-2.625 4.75-5.00 
Fuel off (Okla. 2426; Pa. 36-40) ....cc.cccrccsscecccccse $0.35-$0.45 3.25-3.75 
Crea CCR, TC aici ccisceaecateccseccscetiezennnen $0.42 $1.42 
Chicago tank wagon (including 3c state, lc federal tax)..............0. 14.10¢ 




















California Refinery Market 





Markets Fairly Steady on West Coast 


LOS ANGELES, March 15 
O important changes were made in 
N wholesale and retail gasoline quo- 
tations in southern California during 
the past week, although prices generally 
moved steadily to somewhat lower lev- 
els. Strenuous efforts, however, were 
made by both major companies and in- 
dependent refiners to prevent further 
declines and, if possible, to secure agree- 
ment on an actual advance. 

In many quarters, a sudden and de- 
cided upward swing from present un- 
profitable prices was considered prob- 
able in the near future, regardless of 
the threatened collapse of the gasoline 
cartel. articulars of current develop- 
ments in the cartel plan are given in an- 
other part of this issue. 

In the Los Angeles Basin area, retail 
prices of major company products showed 
no appreciable change. At company 
owned service. stations, third-grade 
brands continued to be generally sold at 
11.5 cents a gallon, standard brands at 13 
cents, and Ethyl at 15 cents, inclusive 
of 4 cents tax. At independent stations, 
the third-grade products were retailed 
under the special brands of marketing 
affiliates at prices ranging from 8.9 
cents to 10.5 cents a gallon. 

Tank truck and trailer quotations for 
independent competitive brands within 
the Los Angeles Basin area remained 
nominally unchanged at 9 cents a gal- 
lon, inelusive of tax, although actual 
prices paid ranged from 8.25 cents to 
8.5 cents. 

Prices of major company products, 
distributed under the brands of market- 
ing affiliates, showed a much wider 
range. These affiliates, selling on con- 
tracts that assured them a profitable 
differential from retail prices, were offer- 
ing third-grade brands at 7.5 cents a 
rallon in their efforts to win new retail 
outlets from their competitors. At 
these prices, the net to the refiner 
would be 3 cents or less a gallon after 
paying tax. 

Indications of a probable upward 
movement in prices were seen in the 
reported reluctance of major companies 
or their affiliates to furnish, at current 
prices, sufficient gasoline to fill the 
large storage of some of their estab- 
lished independent outlets. These dis- 
tributors were said to be attempting to 
buy additional supplies from independ- 
ent refiners. Their attempts were in 
most instances unsuccessful as refiners 
were willing to sell at present unprof- 
itable prices only when necessary to 
prevent loss of outlets to competitors. 

No change was made in natural gaso- 
line quotations, although available sup- 
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plies continued to be less than current 
demands. 

Fuel oil prices were a little stronger 
through the influence of considerable 
export shipments. They ranged from 
53 to 60 cents a barrel, although major 
companies were reported to be buying 
at 57.5 cents. 


Diesel and gas oils remained un- 


changed, notwithstanding continued ef- 
forts to carry them to higher levels. 

Pacific Coast seaboard markets were 
quiet, with few important changes in 
price. Inquiries reported for spot sales 
indicated that prices offered usually were 
not in line with actual costs and most 
shipments were made under contract. 

Quotations on  kerosine distillate 
stock were stronger and available sup- 
plies were limited, at prices ranging 
from 3.25 to 3.5 cents a gallon. 

Suppliers were doubtful as to what 
might happen to spot quotations on ship- 
ments of gasoline to the Atlantic sea- 
board if, for any reason, the cartel plan 
was withdrawn. At present, however, 
offered prices for such shipments were 
not attractive to suppliers who had 
available stocks. 





| Eastern Domestic Markets 





Gasoline Buying Better; Bunker Oils Tight 


Staff Special 
NEW YORK, March 17 
PRING buying of gasoline in east- 
ern seaboard markets began dur- 
ing the week ended March 17. 
Sales were fairly large in the New York 
harbor and Baltimore markets while 
in New England and _ Philadelphia 
markets activity failed to materialize. 
Season-end demand for heating oils 
was active. Ice continued to block 
many New England jobbers but pros- 
pects of early return to normal condi- 
tions were good. In many instances 
jobbers inventories of gasoline were 
low. 

Market prices for gasoline apparent- 
ly were pegged at present levels in the 
key markets. Prices were steady and 
no effort to push gasoline on the mar- 
ket was noted. Refiners generally were 
accumulating gasoline for spring and 
summer and indicated that normal de- 
mand for the product was expected to 
keep the market in balance. 

From the price standpoint no fluctu- 
ations in gasoline occurred along the 
entire seaboard during the week. Balti- 
more enjoyed a bit more activity than 
Philadelphia while New York harbor 
was the center of interest in the north- 
ern seaboard markets. 

Kerosine was reduced 0.25-cent to 
5.75 cents at Boston and Providence 
late in the week as a result of a com- 
bination of factors:—surplus stocks, 
top prices in contracts below the spot 
market and a sharp decline in demand 
at a few points. In other seaboard 
markets, kerosine prices were steady. 

Heavy fuels were due for consider- 
able attention according to all indica- 
tions. Bunker oil, Grade C, remained 
posted in most instances at $1.20 per 
barrel in the key markets. However, 


reports were more frequently heard 
during the week of premium prices be- 
ing paid for spot shipment. In some 
cases, Sales at $1.30, $1.38, $1.50 per 
barrel were reported at New York har- 
bor and Philadelphia. 

Conversion from oil back to coal was 
said to be taking place quite rapidly 
in some markets. Higher bunker 
prices in the U. S. would force trans- 
atlantic shipping to take oil in Euro- 
pean markets, according to some ob- 
servers. Others pointed out that on a 
cost basis in view of curtailed crude 
supply prices would have to go higher. 
And that oil suppliers would have to 
expect some shrinkage in their volume 
in favor of coal. 

Diesel oil postings generally were 
unchanged at $1.95 per barrel. Heai- 
ing oil prices were steady in all mar- 
kets. 

Cargo markets at the Gulf turned 
active when interest in all products 
revived. Export quotations for gaso- 
line declined 0.25-cent following re- 
cessions of a like amount in the 
Roumanian market. Early in the week 
a cargo of 65 octane material was sold 
to California buyers at approximately 
5.25 cents. Australian buyers held 
open their inquiry reported a week ago. 
European buyers continued a policy of 
watchful waiting before placing orders 
for light products. 

A cargo of 30 plus translucent gas 
oil was sold to a London buyer for 
April lifting at 3.5 cents. 

Two cargoes of bunker oil, Grade C, 
were purchased for prompt lifting at 
$0.95 per barrel. Inquiry for two ad- 
ditional cargoes found a scarcity of 
this oil prevailing. 

Panuco crude was tight. 
$0.86 per. barrel _ f.o.b. 
brought out no offerings. 


Bids of 
Tampico 
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Pennsylvania Markets 





Fuel, Kerosine Prices Higher 


CLEVELAND, Mag@bh 19. — Higher 
prices for kerosine and fuel oil and 
continued tightness in the neutral oils 
were the outstanding events of the past 
week in the Pennsylvania market. 

The kerosine situation brought forth 
a difference of opinion during the latter 
part of the week, following a spell of 
warm weather, some sellers intimating 
it was more freely offered, while others 
said it still was in demand and fairly 
hard to obtain for prompt shipment. 
Several sellers said that even if the 
weather turned warm and the heating 
oil season was practically finished, there 
would not be enough slackening in de- 
mand prior to the spring plowing sea- 
son to pile up any surplus kerosine 
stocks. 

Fuel oil continued to be comparatively 
scarce in most quarters, although some 
little material was reported offered late 
in the week at under the generally 
quoted range of 3.875 to 4 cents for the 
36-40 grade. Refiners nearly all said 
their stocks of this commodity were low. 

Neutral oils still presented a confused 
picture. Without exception traders in 
the Pennsylvania field said that this 
product, especially the 200 viscous grade, 
was practically unobtainable for prompt 
shipment and refiners who normally are 
sellers were hunting neutral for fur- 
ther manufacture. Prices were decided- 
ly entrenched at unchanged levels, but 
refiners generally said they were un- 
willing to seek any higher levels at 
this time. 

Low octane U. S. Motor gasoline re- 
mained sluggish, although one or two 
refiners said they were getting a little 
better demand. Prices, however, held 
relatively steady throughout the week, 
with offerings to car unloaders mostly 
at 4.5 cents and up. Higher octane gaso- 
lines remained in pretty good shape at 
unchanged prices. 

Other commodities in the Pennsyl- 
vania field showed little change and 
were fairly steady as to price. 


Association Opens Office 

LANSING, Mich., March 9.—The 
Michigan Independent Petroleum Dis- 
tributors Association, organized recent 
ly with J. F. Wilson, Star Oil Co., Port 
Huron, as president, has opened offices 
.at 507 Mutual building, Lansing. 
Charles Goff, secretary, is in charge. 

Roy E. Hurd Transferred 

CHICAGO, March 7.—Roy E. Hurd, 
formerly in charge of the Wilson and 
Bennett Mfg. Co. office and factory 
in New Orleans, has been transferred 
recently to the Eastern office and fac- 
tory in Jersey City. The Wilson and 
Bennett Mfg. Co. manufacturers steel 
shipping containers. 
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| YOUR JOB and OURS 


GENTLEMEN: When all is said and done, it is im- 
portant that the consumer is supplied with Lubrica- 
tion, and not just oil or grease. 


If years and years of experience in research, man- 
ufacture, sale and application of lubrication mean 
anything, (and it does, we both agree), we should 
be your source of supply because it's Lubrication 
we sell, and not just oil or grease. 


Yes, 100°0 Lubrication for automotive and in- 
dustrial consumption, and on top of that, we can 
help you with your sales problems, all of which 
prompts us to ask you to tell us your troubles and 
we will gladly work with you. Will you please 
write the American Oil & Grease Corporation, 203 
North Wells St., Chicago, Ill.? Thanks! 


‘“‘Par Excellence at no Extra Cost’’ 
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HORIZONTAL UNDERGROUND 


Specializing in Modern, Economical Welded Construction 


GRAVER..will design a plant to your needs and turn it over to you in 
operating condition. Our engineers are trained to the Industry and to the 
modern economies in design and erection. GRAVER manufacturing and 
fabricating facilities are unexcelled, yet production costs are low. Our 
field erection is recognized for its good workmanship. Also, service sta- 
tion equipment complete, and truck tanks of all sizes. Recommendations 
and estimates submitted gladly. 


GRAVER TANK & MFG. CORP 


General Sales Office: 332 South Michigan Avenue, Chicago 
General Offices and Factory: East Chicago, Indiana 
Representatives in Principal Cities 


BULK PLANTS 


Nearly 75 Years in Steel Plate Fabrication 
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Refinery Markets on Light Oils and Lubricants 


Prices given below are in cents per gallon, except where $ is shown in tank car lots, f.o.b. Refinery. They repre- 
sent prices made only to domestic jobbers who resell to the consuming public, except where otherwise noted. 


Tank car prices do not include state or federal taxes levied on some products. 
(These Refinery Prices compiled in the OIL PRICE HANDBOOK for a whole year) 





GASOLINE AND NAPHTHA 


Prices Prices Prices 
March 19 March 12 March 5 
OKLAHOMA (fF. 0. b. Oklahoma refineries) 


§0-52, 450 e.p. naphtha.. 3.25 =~ 3:50 3.50 — 3.625 3.50 -— 3.625 
U. S. Motor Gasoline 

59 octane and below... 3.375— 3.625 3.625— 3.75 3.625— 3.875 

60-64 octane number... 4.375- 4.75 4.50 - 4.75 4.50 — 4.75 

65 octane and above... 4.625— 4.875 4.875-— 5.00 4.875— 5.125 
60-62, 400 e.p. Gasoline.. 3.50 — 3.625 3.75 — 3.875 3.625— 4.00 
64-66, 375 e.p. Gasoline.. 4.25 — 4.375 4.25 — 4.50 4.50 -— 4.75 
68-70, 350-360 e.p. gasoline 4.375— 4.50 4.50 — 4.75 4.75 - 5.00 
Aviation Gasoline: 

Below 73 Octane number 5.25 — 5.50 §.25 -— 5.50 5.25 - 5.50 


WESTERN PENNSYLVANIA (Quotations and/or sales prices to car 
anloaders) 


§2-54 Naphtha.......... 4.50 — 4.625 4.50 — 4.75 4.50 -— 4.75 
54-56 Naphtha.......... 4.625— 5.00 4.625-— 5.00 4.625- 5.00 
U.. 3. ri gasoline 

(jae So re $4.50 — 4.875 %4.50 — 4.875 **4.625- 5.00 
Motor aaa 

Minimum 60 octane... 6.375— 6.50 6.375- 6.50 6.375- 6.50 

Minimum 65 octane... 6.75 7.00 6.75 — 7.00 6.75 - 7.00 

Minimum 70 octane... 7.125- 7.25 7.125-— 7.25 1g 2sa> 
64-66 390 e.p. gasoline.... 6.00 6.25 6.00 — 6.25 6.00 — 6.25 
68-70 350-360 e.p........ 6.25 — 6.50 6.25 -— 6.50 6.25 - 6.50 
**Feb. 26 Bradford district refine ° aves §.125-5.25c for this commodity; 


l 
Mar. 5, 4.875-5.125c, Mar. 12 and 19, 4.75-5.00c 


CALIFORNIA (3c tax to be wlidnil to prices if used in state.) 


54-58 U.S. Motor, 437 e.p. 3.50 — 5.50 4.00 — 5.00 5.25 — 6.50 
54-58 U.S. Motor, 437 e.p. 
for outside state shipment $525 = 5.75 5.50 — 6.00 5.50 - 6.50 
58-61, 375-400 e.p. gaso- 

line, 65 octane and above 5.00 — 7.00 6.00 - 7.00 7.25 - 8.50 
42-45 Engine Distillate 

GO5SEEO BAG 5 cssbacweus 6.00 — 7.00 6.00 -— 7.25 6.50 — 7.50 


KANSAS (F. o. b. refinery, Kansas destination) 
U. S. Motor Gasoline 


59 octane and below... 3.625-— 3.875 3.875-— 4.00 3.875— 4.125 
60-64 octane number... 4.625- 4.875 4.75 — 5.00 4.875— 5.125 
65 octane and above.. 4.875— 5.125 5.00 — 5.25 5. 225— 5.25 
60-62 400 e.p. gasoline... Jk 3.875 3.875- 4.00 3.875— 4.125 


NORTH TEXAS{ (F. 0. b. Wichita Falls district for unrestricted ship- 
ment) 


U. S. Motor Gasoline 


59 octane and below... 3.375-— 3.50 3.75 -— 3.875 3.625- 3.75 

60-64 octane number... 4.25 - 4.50 4.50 -— 4.75 4.50 - 4.625 

65 octane and above.. 4.50 — 4.625 4.875- 5.00 4.75 — 4.875 
60-62 400 e.p. gasoline... 3.50 — 3.625 3.75 — 4.00 3.625- 3.875 
64-66 375 e.p. gasoline... 4.25 -— 4.375 4.50 4.50 
68-70 350-360 e.p. gasoline 4.375— 4.50 4.625 4.75 


WEST TEXAS{$ (F. o. b. West Texas refinery for unrestricted shipment) 
U. S. Motor Gasoline 


59 octane and below... 3.375-— 3.50 3.75 — 3.875 3.625- 3.75 
60-64 octane number.. 4.25 4.50 4.50 — 4.75 4.50 - 4.625 
65 octane and above... 4.50 -— 4.625 4.875- 5.00 4.75 -— 4.875 


EAST TEXAS} (F. o. b. East Texas refineries for unrestricted shipment) 
U. S. Motor Gasoline 


59 octane and below... 3.125- 3.25 3.375- 3.50 3.375- 3.50 
60-64 octane number... 4.125—- 4.25 4.375- 4.50 4.375- 4.50 
65 octane and above... 4.375— 4.50 4.625— 4.75 4.50 - 4.75 


NORTH LOUISIANA (For Louisiana and Arkansas destination) 
U. S. Motor Gasoline 


59 octane and below... 3.875 4.125 4.125 
60-64 octane number... 4.875 5.429 5.125 
65 octane and above... ee A EA 5.375 
ARKANSAS (For Arkansas and Louisiana jestination) 
U. S. Motor Gasoline 
59 octane and below... 3.079 4.125 4.125 
60-64 octane number.. 4.875 ee 5.125 
65 octane and above... 5.425 07> 5.379 


Note: Octane numbers shown above in Oklahoma, Kansas, Texas, Louisiana 
oad —— 5 e are determined by C. F. R. motor method. (A. S. T. M. D. 
— ) 


tRefiners generally receive 0.25¢ to 0.5c per gallon more for gasoline and 
kerosine for local or differential territory shipment, 


tPrices Nominal. tftOnly one refiner Quoting. ‘*Quotations only. 
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Prices Prices Prices 
March 19 March 12 March 5 
OHIO § (Quotations of §. O. Ohio. Delivered any point in Ohio.) 
U. S. Motor Gasoline.... (es sad 7.25 
Above 65 Octane number 7.50 7330 7.50 


NATURAL GASOLINE 


OKLAHOMA (fF. o. b. Group 3) 
Grade 26-70... 6dcsccwes 1.50 1.75 - 1.875 2.125— 2.25 


NORTH TEXAS (F. o. b. Breckenridge) 
ee | | a rr 1.50 1.75 - 1.875 2.525 


CALIFORNIA (F. o. b. plants in the Los Angeles basin) 
75-85, 375-390 e.p. for 


PROMOIOE <5 c:56 sce aan 4.50 — 5.25 4.50 -— 5.25 


BURNING OILS 


WESTERN PENNSYLVANIA (Quotations and/or sales prices to car 
unloaders) 


5.00 - 5.25 


45 w.w. kerosine......... 4.625-— 4.75 4.625 4.50 — 4.625 

46 w.w. kerosine......... 4.75 -— 4.875 4.75 4.625- 4.75 

47 w.w. kerosine......... 4.875- 5.00 4.875 4.75 -— 4.875 
OKLAHOMA (F. o. b. Oklahoma refineries) 

41-43 w.w. kerosine...... 3.375- 3.50 3.25 -— 3.50 3.25 — 3.50 

42-44 w.w. kerosine...... 3.50 — 3.625 3.50 — 3.625 3.50 — 3.625 
KANSAS  (F. o. b. refinery Kansas destination) 

41-43 w.w. kerosine...... 3.50 — 3.75 3.50 — 3.75 3.50 — 3.625 

42-44 w.w. kerosine...... 3.625- 3.75 3.625- 3.75 3.625- 3.75 


NORTH TEXAS{ (F. o. b. Wichita Falls district for unrestricted ship- 
ment) 


41-43 w.w. kerosine...... 3.375- 3.50 a.375 3.375 


EAST TEXAS} (F.o.b. East Texas refineries for unrestricted shipment 
41-43 w.w. kerosine...... 5.125 $525 3,00 — 3.125 


NORTH LOUISIANA (For Louisiana and Arkansas destination) 


41-43 w.w. kerosine...... i Ty 3.75 3.85 
ARKANSAS (For Louisiana and Arkansas destination) 

41-43 w.w. kerosine...... 3.75 — 4.00 3.75 — 4.00 3.75 = 4.00 
CALIFORNIA (F. o. b. California refineries) 

38-40 w.w. kerosine...... 4.75 - 5.00 4.75 - 5.00 4.75 - 5.00 


NEUTRAL OIL 


WESTERN PENNSYLVANIA (Quotations and/or sales prices to car 
unloaders) 
Vis. Viscous Neutrals (Viscosity at 70° F.) 
200 (180 at 100) No. 3 
color 420-425 flash: 


ETD POUT WEEE. c. 060: 30.00 -30.50 30.00 -30.50 30.00 -30.50 
ee eee 28.50 -29.00 28.50 -29.00 28.50 -29.00 
15 pour _ iacataennors 28.00 -28.50 28.00 -28.50 28.00 -28.50 
BD BOUL CORE. 6 kse cease 27.50 —28.00 27.50 -28.00 27.50 -28.00 
180 No. 5 ee 410-415 
as 
25 pour Sete ae taeae 25.00 -25.50 25.00 -25.50 25.00 -25.50 
150 No. 3. ne 400-405 
flash: 
Zero POUL Webt.cccccss 23.50 -—24.00 23.50 -—24.00 23.50 -—24.00 
ee a | err 22.50 -—23.00 22.50 -—23.00 22.50 -—23.00 
eS A Se ree 22.00 -—22.50 22.00 —22.50 22.00 -22.50 
25 Sour tOEt ko sscc ccc 21.00 —21.50 21.00 -—21.50 21.00 -—21.50 


SOUTH TEXAS (F. o. b. South Texas refineries) 
Vis. Color Viscosity at 100° F., pour test 0) 


100—No. 1%-2% pale.. 6.25 6.25 6.25 
200—No. 2-3 Pale...... 7.50 7.50 7.50 
300—No. 2-3 Pale...... 8.00 8.00 8.00 
500—No. 24-3 % Pale. 9.00 9.00 9.00 
750—No. 3-4 Pale...... 9.50 9.50 9.50 
200—No. 3-4 Pale...... 10.00 10.00 10.00 
1000—No. 4 Pale........ 10.25 -10.50 10.25. =80,50 10.25 10.50 
2200—No. 5-6 Red Oil... 7.50 7.50 i230 
300—No. 5-6 Red Oil... 8.00 8.00 8.00 
500—No. 5-6 Red Oil... 9.00 9.00 9.00 
750—No. 5-6 Red Oil... 9.50 9.50 9.50 
1200 No. 5-6 Red Oil. ... 10.00 10.00 10.00 


2000—No. 5-6 Red Oil... 10.25 -10.50 10.25 -10.50 10.25 -10.50 


Note: Red oj] prices shown above cover oils with green cast; blue cast red 
oils are slightly Jower in some cases. 
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Refinery Markets, Wax, Lubricants, Heavy Oil 


Prices given below are in cents per gallon, except where $ is shown in tank car lots, f.o.b. Refinery. They repre- 
sent prices made only to domestic jobbers who resell to the consuming public, except where otherwise noted. 
Tank car prices do not include state or federal taxes levied on some products. 

(For quick reference to refinery Prices, get the OIL PRICE HANDBOOK, published annually) 














Prices March 19 WAX 
**MID-CONTINENT (Vis. at 100° F.; F. o. b. Tulsa basis) 
0 to 10 15 to 30 ? 
Vis. Color Pour Point Pour Point Prices Prices Prices 
5.25 4.75 March 19 March 12 March 5 
; 5.75 22a WESTERN PENNSYLVANIA (Per pound, F. o. b. New York) 
t 8.00 7.0 122-124 white crude scale 
-4 7.75 6.75 ee eR aN 4.05 - 4.10 4.05 - 4.10 4.05 - 4.10 
3 9.25 8.25 124-126 white crude scale 
+f a et SRS OOO 4.10 - 4.20 4.10 - 4.20 4.10 - 4.20 
. pape be Py asemy: rag 4 (Per pound in barrels; in a few instances, per pound in 
: 5 925 8.25 burlap bags; F. o. b. Oklahoma refineries.) 
BEING Sek ecesecie des 10.75 9.75 124-126 white fen scale 
ZRH ING, Sevicccccecscee 10.50 9.50 WM cecnecicccacade 3.75 — 3.875 3.75 — 3.875 3.75 — 3.875 
PENG Se akeces ns vase 10.25 9.25 
240—No. 3.....00000-- 11.75 10.75 CHICAGO (F. o. b. Chicago district refineries, in cents per pound, in bags 
a tote eeererene et: Lag coteee lots. Melting points are A.S.T.M. method; add 3° F. to convert into 
Mites ceeak wKaes ‘ ) A.M.P.) 
ee gen sesee sees gt Hage 122-124 fully refined... 4.90- 5.00 4.90-5.00 4.90 - 5.00 
280—No. 5 Bae te 12.00 11.00 125-127 fully refined..... §.15 — 5.25 5.15 — 5.25 5.15 — §.25 
a ae tea ; 12°50 127-129 fully refined... .. $:30- 5.40 5:30-5:40 5.30 - 5.40 
300—No 5-6 ONS bas seg 11.50 130-132 fully refined..... 5.90 — 6.00 5.90 — 6.00 5.90 -— 6.00 
Saad aaa : 132-134 fully refined..... 6.15 - 6.25 6.15 — 6.25 6.15 -— 6.25 
CHICAGO yt o. b. Chicago district refineries) 135-137 fully refined..... 6.90 - "00 6.90 - 7.00 6.90 — 7.00 
Prices March 1 
(Vie. at 100°F.) *15 to 30 Pour Point 
Vis. Color Pale Oils Vis. Color Red Oils 
60-85—No. 2.... 6.50 
86-110—No. 2... 7.00 180—No. 5...... 9.50 
140—No. 3...... 8.50 200—No. 5...... 10.00 
1ONo 3.20 5:35 = ie I. 00 GAS AND FUEL OIL 
— No. 5...... 
| pereees Pig a a te WESTERN PENNSYLVANIA (For outside Pittsburgh district. Quota- 
206—No. 3...... 12.50 400=No. §...... 13.25 tions and/or sales prices to car unloaders) 
*Oils with 0 to 10 pour point bring lc higher than above prices. To above : “oe — » ane oe ae 
prices add 0.25¢ to obtain prices delivered in Chicago. 36-40 fuel oil......-.-.-- 3.875— 4.00 Fete = 2cOFS J.f3 = 3.8/9 
CALIFORNIA (F. o. b. California refineries) (Viscosity at 100°F.) OKLAHOMA (F. o. b. Oklahoma refineries) 
_ All neutral oils, 23.00c per gal. in tank wagon lots, and 25.00c in iron bbls. 38:40 straw furnace Oil 2.75 2.75 — 2.875 2.75 — 2.875 
to jobbers only, excluding state tax. 32-36 straw gasoil....... 2.00 — 2.125 2.125 2.125 
32-36 straw gas oil zero 2.625 nots 2.75 
CYLINDER STOCKS 32-36 dark gas oil....... 2.00 - 2.125 2.00- 2.125 2.00 — 2.125 
32-36 dark gas oil zero. 2.625 .625— 2.75 2.625— 2.75 
Prices March 19 March 12 March 5 ’ = - fuel oil-zero( per bbI.) $1.00 “= ie $i. 00 -$1. $1 as. 
! * uel oil (per ° DU. SA dO. DW $0. 9¢ 
ee (F. o. b. Tulsa basis) 24-26 fuel oil (per bbl)... $0.75 -80.775 $0.725-$0.775 $0.725-$0.75 
es represent Quotations and Sales) 5 : %0 725-80 75 % en 79 20°70 0 725 
Bright Stocks: 22-26 fuel oil (per bbl.)... $0.725-$0. 0. 70 30. 725 an $0.725 
‘ ‘ 18-22 fuel oil (per bbl.)... $0.675-$0.70 $0.65 -$0.70 $0.65 -$0.675 
190-200 Vis. D at 210°.. 26.50 26.50 26.50 | 16-20 fuel oil (per bbl)... $0.65 -$0.675 $0.65 $0,625 
150-160 Vis. at 210°: : ‘ 14-16 fuel oil (per bbl.)... —$0.625-$0.65 $0.60 -$0.625 $0.60 
0-10 cold test........ VS ELS. 23.75 23.05 
ee — ee 23.25 23.25 oo KANSAS 1 (F. o. b. refinery Kansas destination) 
- co TOOT. wccacce bhets Sauk 1 P 2 . = 2 - . e aia = 
4 . pe pie = 38-40 straw furnace Oil.. 3.00 — 3.25 3.125-— 3.25 2.875— 3.00 
skh, 22.75 aaie 22.75 | 18-22 fuel oil (per bbl.)... $0.70 -$0.725 $0.70 -$0.725 $0.70 -$0.725 
0-10 a 22.25 22.25 22.25 10-14 fuel oil (per bbl.)... $0.60 —$0.65 $0.625-$0.65 $0.60 -—$0.625 
TONES CONG CO6E. 6 cic y | ee 21.75 yi ye 
25-40 cold test ....... 21.25 21.25 21.25 NORTH TEXAS 1 (F. o. b. Wichita Falls district refineries for unrestrieted 
600 St. Ref. Olive Green 4.25 — 4.75 5.50 — 6.00 5.50 -— 5.75 shipment) 
234 ao —_ Hd Green 4.75 = ee 5.00 “Ta 5.00 “ae 38-40 straw furnace Oil. 2.75 2.75 — 2.875 2.75 — 2.875 
6 team Kefined....... 5.06 5.06 Le 
ek WE nos sccs. sss 3.00- 3.25  3.00- 3.25  3.125- 3.375 | >%  aeemmeesres 2.75 - 2.875  2.875- 3.00 2.875- 3.00 

CHICAGO (F. o. b. Chicago district refineries) 32-36 gas oil, zero....... 2.625- 2. 875 2.75 — 2.875 2.75 — 2.875 
640 unklicead 9.00 9.00 9.00 32-36 gas oil..........-- 2.00 — 2.125 2.00 — 2.125 2.00 — 2.125 
160 unfil see ESL ee ESE 10°00 10°00 10°00 24-26 fuel oil (per bbl.).. $0.70 -$0.725 $0.70 -$0.725 $0.70 -$0.725 
200 ine: ala 1100 11.00 1100 18-22 fuel vil (per bbl.).. $0.625-$0.65 $0. 625-$0.65 $0.625-$0.65 
Bright stock, 160 vis. No. 8 color: ae _ - WEST TEXAS (F. o. b. West Texas refineries for unrestricted shipment) 

0 to 10 cold test...... 25.50 25.50 25.50 32-36 ‘ + ae 2 we 2.75 > 976 2.875~ 3.00 

15 to 25 cold test...... 25.00 25.00 25.00 hk ‘sce aps Faron EEE eS ee dh Ct ape te -Ofs~ Je 

30 to 40 cold test...... 24.50 24.50 24.50 18-22 fuel oil (per bbl.).. $0.55 —$0.60 $0.55 —$0.60 $0.55 -—$0.60 
E filtered Cyl. Stock.... 17.00 7.00 17.00 . . 

WESTERN PENNSYLVANIA (A. S. T. M. Tests. Quotations and/or EAST TEXAS (F. o. b. East Texas refiners for unrestricted shipment) 
sales prices to car unloaders) en p.wW. panene | ee : 625- 2. és gt + ee +o 
600 Steam Refined...... 58.50 ~19.00 18.58-19.00 18.50-19.00 | coos Ft Gin++<+++<-s0s Oe 2 Me ae ew 
650 Steam Refined...... 21:00 -21:50 21.00 -21:50 21:00 -21:50 | 20-24 fuel oil............ $0.50 -$0.55 — $0.525-$0.55 = $0.50 =50.525 
Co LO SR rere 22.00 —22.50 22.00 -—22.50 22.00 -22.50 : : ; 

OE EMRIs uc w.os-cwbccods 26.50 ~—27.00 26.50 —27.00 26.50 -—27.00 NORTH LOUISIANA (For Louisiana and Arkansas destination) 
es ee a et 21.50 —22.00 21.50 -22.00 21.50 -22.00 32- 5G aab Gls cccccddece 3.00 3.00 3.00 
—_ tock, No. 8 color 32-3¢ erie 3.50 3.50 3.50 
40-150 vis, at 210°, 4 aa $0. 80 $0.80 $0.80 
540.580 flash: : : 16-20 fuel oil.........00. $0.75 $0.75 $0.75 
eee 29.00 -29.50 29.00 -29.50 29.00 -29.50 56-14 fad) Oil. ;.<0ecccec, $0.65 $0.65 $0.65 
15 pour test.......... 28.50 -29.00 28.50 -29.00 28.50 -29.00 
errr eee 28.00 —28.50 3.00 -—28.50 28.00 -—28.50 , : 
8 tea pons eet ne 27 $0 ~38'00 ee ~38'00 3750 ae ARKANSAS (For Arkansas and Louisiana destination) 
ON) Serer 3.00 3.00 3.00 
32-36 gas oil, zero....... 3.50 3.50 3.50 
28-30 ga 1, 3.25 3.25 be 
PETROLATUMS 20-24 Teel of 1 ‘cue bbl. ). $0. 80 $0. 80 $0.80 

WESTERN PENNSYLVANIA (Per pound, in barrels, carload lots,f.o.b. | 16-20 fuel oil............ $0.75 $0.75 $0.75 
Penna. refinery. In tank cars 0.5c per pound less. Quotations are from 10-14 fuel oil...-.....0.. p05 $0.55 $0.55 
majority of refiners.) 

Snow White............ 7.375- 7.50  7.375-7.50 7.375- 7.50 CALIFORNIA* (F. 0. b. San Joaquin Valley) 

Bay WRUNG ss c..s cwcncncs 6.375- 6.50 6.375- 6.50 6.375— 6.50 14-18 fuel oil (per bbl.).. $0.53 -$0.60 $0.50 -$0.60 $0.45 -$0.55 

Cream White 5.375- 5.50 5.375- 5.50 5.375- 5.50 14-18 bunker oil (per bbl.) $0.60 —$0.70 $0.60 -$0.70 $0.60 -$0.70.j 

pe ee 2.875— 3.00 2.875- 3.00 2.875- 3.00 30-34 gas oil (per bbl.)... $1.00 -$1.10 $1.00 -$1.10 $1.00 -$1.10 

Pes CL Si ccuekwes ees 2.625— 2.75 2.625— 2.75 2.625— 2.75_ 27 Plus diesel oil (per bbl.) $1.00 —$1.10 $1.00 -$1.10 $1.00 -$1.10 
Cd. ec ee cece eee eeeee 2.50 — 2.625 2.50 — 2.625 2.50 - 2.625 *Nominal pipe line charge to San Francisco, 24c per bbl. more, and to 
tPrices Nominal. **Prices_represent quotations and sales. San Pedre, 20c per bbl. more. 
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Latest Changes in Tank Wagon Markets 


Motor Gasoline 


S. O. New Jersey—Essolene: S.s. cut 
le, Salisbury, to 17c, March 1. 


S. O. Kentucky—Crown and Kyso 
t.w. and s.s. up le, Birmingham, due 
to increase in city tax, to 24.5c for 
Crown and 23e for Kyso, including 9c 
taxes, Feb. 16; t.w. and s.s. cut 1c, due 
to this tax being eliminated, March 1. 


Crown gasoline: t.w. cut 2c, Coving- 
ton, to 17.5¢ including 6c tax, March 2., 


T.w. cut 0.5¢ s.s. up 1.5¢e, Lexington, 
to 18.5e and 20.5¢, including 6c tax, 
March 2; t.w. and s.s. cut 2c, to 16.5c 
and 18.5¢, March 5; t.w. and s.s, cul 
0.5¢e, March 6; and t.w. and s.s, cut 
0.5¢, to 15.5¢ and 17.5c, March 8. 


S.s. up 2e, Paducah, to 20.5¢c, in- 
cluding 6c tax, March 2; t.w. and s.s. 
cut 2.5¢, to 16c and 18c, March 12. 


Kyso gasoline: T.w. cut -1.5c, 8.5. 
up 0.5¢e, Covington, to 16c and 18c¢, 
including 6c tax, March 2. 


T.w. cut 0.5¢, s.s. up 1.5c, Lexing- 
ton, to 17¢c and 19c, March 2; t.w. and 
s.s. cut 2c, to 15¢ and 17c, March 5; 
t.w. and ss. cut 0.5e to 14.5¢ and 
16.5¢, March 6; and t.w. and s.s, cut 
0.5¢c, to 14¢e and 16c, March 8, 


S.s. up 2c, Paducah, to 19c, includ- 
ing 6c tax, March 2; t.w. and s.s. cut 
2.5¢e, Padueah, to 14.5e and 16.5c, 
March 12. 


S. O. Indiana—Red Crown: T.w. and 
s.s. cut 0.5¢e, E, St. Louis, to 16c and 
18¢, including 4¢ tax, Feb. 23. 


S.s. cut 2c, Peoria, to 16.7¢c, includ- 
ing 4c tax, March 14. 

T.w. and s.s. up 0.1lc, Quincy, to 
16.6¢e and 18.6c, Feb. 23. 


T.w. and s.s. cut 0.l1c, Huron, to 
18.8¢e and 20.8¢e, including 5c tax, Feb. 


o-« 


T.w. and-s.s. cut 0.1le, Marquette, 
to 17.2c and 19.2c, Feb, 238. 

T.w. and s.s. cut 0.1le, Milwaukee, 
to 17.1¢c and 19.1c, Feb. 23. 


Stanolind: T.w. cut 2.6¢, s.s. 3.6¢, 
Wichita, to 10.5e and 11.5c, March 12. 


S.s. cut 3.2¢c, Peoria, to 14c, March 
14, 


S.s. cut 1.2¢c, Springfield, to 16c, 
March 9, 


Ss. O. Nebraska—Red Crown: At 
points through Nebraska where s.s. 
prices were normal, a 2c differential 
between t.w. and _ “°5.s. established, 
March 9. These points included Omaha, 
Norfolk and North Platte, where t.w. 
cut 1c, s.s. unchanged; and Scottsbluff, 
where t.w. cut 0.5c, to 18.8c, and s.s. 
unchanged at 19.3ce. 


Reliance: T.w. cut 1c, Norfolk, to 
16.3c, March 9, 


S. O. Louisiana—Essolene: S.s. cut 
le, Nashville, to 20.5¢c, ineluding 8c 
tax, March 7; s.s. cut lc, to 19.5c, 
March 10; s.s. cut 1.5¢c, to 18c, March 
12; s.s. cut 0.5c, to 17.5c, March 18. 


S.s. up 4.8c, Lafayette to, 19.3c, in- 
cluding 7c tax, March 9. 


S.s. cut le, Shreveport, to 15.dc, in- 
cluding 6c tax, March 10. 


Magnolia Petroleum — Mobilgas: 
T.w. and s.s. cut 1.1c, Little Rock, to 
16.5c and 18.5c, including 7.5c tax, 
March 8, 


Metro: T.w. and s.s. cut 1.lc, Little 
Rock, to 15¢c and 17c, including 7.5c 
tax, March 8, 


T.w. and s.s. up 4c, Tulsa, to 13c 
and 15c, including 5c tax, March 2. 


T.w. and s.s. up 4c, Dallas, to 13c 
and 15c, including 5c tax, March 9, 


T.w. up 2c, s.s. up 4c, Ft. Worth, to 
13ec and 15c, including 5c tax, March 9, 


T.w. and s.s. up 4c, Houston, to 12¢c 
and 14c, including 5c tax, March 6. 


Continental Oil—Conoco Bronze: 
T.w. and s.s, cut 2c, Denver, to 18c 
and 20c, including 6e tax, March 14. 


Demand: T.w. and s.s. cut 2.5¢ Den- 
ver to 1l6c and 18c, including 6c tax, 
March 14, 


Dealer discounts, effective March 1: 
off s.s. price, through territory: to 
‘undivided’ dealers, on Ethyl and 
Conoco Bronze gasolines, 4c per gal.; 
Demand, 3c. To ‘‘divided’’ dealers: 
Ethyl and Conoco Bronze, 3.5¢c; De- 
mand, 2.5c. 


Kerosine 
S. O. New Jersey—Up 1c, Baltimore, 
to 10c, t.w., March 10, 

Up 0.5c, Washington, to 11.5c t.w., 
March 10. 

Ss. O. Ohio—Cut 1c, through Hardin 
county, to 12.5¢c t.w., March 14, 

S. O. Kentucky—Up from 0.5c to 2e, 
through Kentucky, Mississippi and Al- 
abama, March 8, Covington, Lexing- 
ton and Louisville up 0.5¢, and Padu- 
cah up 1.5¢e, all to 11.5¢ t.w.; Jackson 
and Vicksburg up lc, both to 14¢c t.w.; 
Birmingham up 2c and Mobile up 1.5ce, 
both to 14c; and Montgomery up 0.5e, 
to 15¢ t.w. 

S. O. Indiana—Cut 1c, Mankato, to 
9.3c t.w., Jan. 24. 


Cut 2.4c, Grand Forks, to 10c t.w., 
Jan. 4. 
Cut 2c, Detroit, to 8.5c t.w., Jan. 2 


S.0. NEW JERSEY TERRITORY 









Essolene 

Posted Kero- 
Tank Retail Tax- Posted sine 
Car T.W. es SS. T.W. 

Atlantic City, N. J.... 7 13.5 4 16 10 
Newark, N. J....e.e0. 6.3 £8 4é¢ BF 95 

Annapolis, Md....... 6.6 33,13 5 76 1 

Bamimore, BEG. ..<c0. Ook FAG 5 BE 16 
Cumberland, Md..... 76 2 5 Fec5 12.7 
Washington, D. C..... 6.3 12.8 3 15.3 11.5 
DRGVING, VAs o vscccss 7.¢ 44.2 6 99.7 12.9 
Nofiotk, Va. .cccccss 62 7 6 5 11,3 
Petersburg, Va....... 7 Ios 6 19 11.4 
Richmond, Va........ 6.6 23.4 6 756 5.7 
RORBOEG, Vis vnsccs's 7.8 14.3 6 18.4 12.9 
Charleston, W. Va.... 7 3.5 5 I8 12.6 
Parkersburg, W. Va... 6.3 12.8 5 17.3 11.2 
Wheeling, W. Va..... 4 13.5 5 18 iy 
Charlotte, N.C... 8.4 14.9 7 21 13.5 
Hickory, N.C... <+ Bee S52 7 TS 13.7 
Mt. Airy, N. C.. Bik Be 7 OT ES 
Rélsigh, Ns Cosccscs. Sa 17 7 FZ 5 
Salisbury, N. C....... 8.5 15 7 7 13.6 
Charleston, S. C...... Ge tac ££ 9.2 41.5 
Columbia, 6:.C..... 0.00 8 m5 7 2 33.2 
Spartanburg, S. C..... 8.4 14.9 7 Zl 13.5 


Price basis to dealers: Dealer contracts fo 
Essolene are written at 2}4c over posted tank car 
rices. Lease and license dealers, lc per gal. rental, 
.5c license. Note: Beginning Dec. 28, 1533, volun- 
tary discounts off posted tank car price given to 
dealers, thru territory, where service station prices 
are subnormal. 

Price basis to commercial consumers: Con- 
sumer t.w. price at time and place of delivery; 
consumer t.w. is generally 2c off s.8. price. 

Kerosine Discount: Ic off t.w. price for 25 gals. 
or more, under contract thru territory (Baltimore 
City—contract not necessary) except no discount 
in New Jersey. 


S. O. NEW YORK 


Socony Gasoline 


_ 
aw 3. 
Blissville (New York Bs x $5 w §F 
City, including all - Fre xe 
BOPOusis) «<0 ccc ess =o € © 17 9 
Albany, Ni ¥..s0ccecic 96 4 6.1 17.2 9 
Syracnec, Ne-Yo. cee 10.1 4 16.6 17.6 9 
Rochester, N. Y...... 10 * 6:5 375 $5 
oS Ee Se | rer 10.2 4 16.7 17.7 8.5 
Burlington, Vt......sthes 5 18.8 19.8 9.5 
Manchester, N. H....10.7 5 18.2 19.2 9 
Hartford, Conn....... Je 2s tee 164 9 
New Haven, Conn.... 9.7 3 15.2 16.2 9 
E. Providence, R. I... 9 > 36.5 35.5. 98.5 
Boston, Mass........ 9.5 4 16 17 45> 
Portland, Me......... 20 > ALD 38.2 $6.5 
Bangor, Me........ sored 5 17.5 18.5 10 
tPrice is for quantities over 25 gals.; for quantities 


Above prices include these inspection fees on both gasoline and Mserosine, per gallon, figured on basis of 50 gallons per barrel: ' 

Alabama, 1/40c on gasoline, 1/2c on kerosine; Aransas, 1/5c per gal. in a single barrel, 1/20c per gal. in bulls; Florida, 1 /8c; Illinois, 3/100c; Indiana, 1/2c 
per gal. in a single barrel; 3/10c per gal. in lots of 2 to 10 bbls., 1/5c for 10 to 50 bblis., 2/25c for over 50 bbls.; Kansas, 1/50c, (3/50c can be charged to meet 
inspection department expenses); Louisiana, 1/32c; Minnesota, 2/25c; Missouri, gasoline, 1.5c per bbl., in lots of 10 bbls. or more; Nebraska, 3/100c; Nevada, 

asoline, 1/20c; North Carolina, 1/4c; North Dalsota, 1/20c; Oklahoma, 2/25c per gal. in lots of more than 50 bbls., 1/5c in lots less than 50 bbls.; South Carolina, 
f7se; South Dalsota, 1/10c; Tennessee, 2/5c; and Wisconsin, 1/25c. 3 
Kerosine inspection fees only: Iowa, 2/25c; Michigan, 4/5c per gal. for first 2 bbls.; 3/5c for next 3 2/5c for next 5; 3/10c for mext 15, and 1/5c per gal. 


im lote over 25 bbls. 2 
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under 25 gals., price is 9c at Providence and Portland. 

Price basis to commercial consumers: Con- 
sumer t.w. price at time and place of delivery; 
consumer t.w. is generaly 2c off s.s. price. 

Third Grade Gasoline 

Offered only at points where competition requires 
at 8.8., 2c below s.s. prices of Socony. Dealers get 
2c margin. 


ATLANTIC REFINING 


Atlantic White Flash Plus Gasoline 


Kero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. 
Pittsburgh, Pa.......12.5 4 16.5 17.5 10 
Philadelphia, Pa...... 12 4 16 16.5 10 
Allentown, Pa.......-12.5 4 16.5 137.5 10 
BMGs Pk vccecces sccktcs & 6.5 37.5 10 
Scsanton, Pa....ces0125 4 16:5 37.5 10 
MUOORE: FEsccccecsee 2.5 €4 16:5 17.5 10 
2 a See 3.5 4 6.5 17.5 I 
Wilmington, Del...... 7.5 4 6.5 t7 10 
oston, Mass........12 4 16 17 8.5 
Springfield, Mass..... 12.6 4 %6.6 37.6 &.5 
Worcester, Mass...... Is.o 4 16.5 437.5 9 
Fall River, Mass...... ta:3 4 BG.3 32.3 8.5 
Providence. R. I.,....11.5 3 34.5 15.5 8.5 
Hartford, Conn....... 12.4 3 15.4 16.4 9 
New Haven, Conn....12.2 3 E.2 16.2.9 
Atlantic City, N. J....12 4 16 17 10 
GamMien, Ne Be cecccss 11.4 4 15.5 16.5 10 
‘Trenton, Ne J .<.600s0% 11.6 4 15.6 16.6 10 
Annapolis, Md....... $2.6 5 16.6 17.6 10 
Baltimore, Md....... fH. Ss 6.1 37,3 9 
Hagerstown, Md...... 2 5 14 15 10 
Richmond, Va........ 1i.6 6 I7.6 1¥8.6 ¥i.7 
Wilmington, N. C....11.3 7 18:3 39.3 3.4 
Brunswick, Ga....... 3.5 7 WS 21.5 S33 
Jacksonville, Fla...... 12.5 & 26,5 2.5 5S 


Note: Tank wagon prices are applicable to con- 
‘tracts entered into previous to receipt of oy. of 
Interior Ickes’ order promulgated as of Feb. 1934. 

Dealer discounts: on Atlantic White rt’ Plus 
gasoline, thru territory, divided dealers, price equal 
to 3.5c off posted s.s. price; undivided dealers, price 
equal to 4c off posted s.s. price; authorized dealers 
contracts previous to Aug. 19, 1933, price equal to 
3c less than posted s.s. price, plus Ic rental. 

*Georgia kerosine has lc state tax, not included 
in above prices. 


S. O. OHIO 


Sohio X-70 Gasoline 


Ohio statewide....... WES. § -36.5 36.5 933.5 
Butler, Franklin, Hamilton, Mahoning, Mont- 
gomery, Summit and Trumbull — 
Ee er re ree sc 0.5 35 15.5 138.5 *13.5 
Renown (Third Grade) 

Ohio statewide....... 11 5 16 17. ¥13.5 
Butler, Franklin, Hamilton, Mahoning, Mont- 
gomery, Summit and arr counties: 

i ABER Re NCR ES (S & “35.5 37 S525 


Resellers’ adi Wagon Prices 
Undivided Divided 
Accounts Accounts 
(Including 5c tax) 
Sohio X-70 gasoline........ 14.5 15 
Renown (3rd grade)........ 14 14.5 
Kerosine 
dunties, anc 
1 Trumbull 


*Kerosine_ prices ga lc state tax. 
t.w. price is 12.5c in Hardin and Union c 
10.5c in Mahoning, Portage, Summit an 
counties. 

Note: On single deliveries of motor gaso lines under 
25 gallons, to t.w. consumers, s.s. price applies. 

Discounts to contract consumers only: off 
t.w. price, on purchases per month: 0 to 3,000 gals., 
Sohio Ethyl, X-70 and Renown, full t.w. price; 
3,000 to 10,000 gals., Ethyl and X-70, lc; over 


10,000 gals., 2c. Renown, 3,000 to 10,000 gals., 
0.5c; over 10,000 gals., lc. 
U. S. Govt. and Ohio state high way and other 


state departments: on Ethyl and Pig gasolines, 
flat price for six months, based at 4c below posted 
8.8. price, less 4c state tax; Reno n, same as fore- 
going, except 2c below s.s. 
Counties, cities, etc., Ethyl and X-70, 
for 3 months, and discount same 
aumers, less lc federal tax. 


Discounts on kerosine: to 


mercial consumers, 2.5c per gal. 


quantity. 
S. O. KENTUCKY 


Crown Gasoline 


flat price 
as to regular con- 


dealers and com- 
off t.w. price, any 


Lexington, Ky........ 9.5 6 15.5 147.5 41.5 
Louisville, Ry...... 2.5 6 Ev.S 39:5 31.5 
PaGucal, FeVssivec vcs 10 ¢ 16 18 11.5 
Covington, Ky. ..-..- 1.5 6 7.5 39:5 34.5 
POCROON, PANS. 45-050 uo 2 18.5 20.5 S14 
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S. O. KENTUCKY (Cont’d) 


Crown Gasoline 


Kero- 

Total sine 

- Taxes T.W. S.S. T.W 
Vicksburg, Miss es 7 18 20 *14 
ham, Ala 13.5 *8 Z1.8 2i.0 24 
12.5 8 20.5 22.5 14 
| *9 19 21 *15 
5 7 19.5 Zi.S 784 
7 18 20 *13 
7 19 21 *14 
5. 7 .5: Zi.s “54 

5 9:5 2.5 Fh.5 

5 19.5 21.5 13.5 

5 19.5 23.5 142.5 

5 *9 iS 2:5 335 

(Thied Grade) 

6 14 16 11.5 

6 16 18 11.5 

5 6 5 36.5 33.5 

6 16 18 11.5 
| : ; 7 17 19 *14 
Vicksburg, Miss. ..... 9.5 7 16.5 18.5. *1l4 
Birmingham, Ala.....12 *8 20 22 14 
Mobile, Ala..........11 #8 19 21 14 
Montgomery, Ala 8.5 *9 17.5 19.5 *15 
Atlanta, Ga. ..... ‘eb aay 16.5 18.5 *13 
Augusta, Ga Sa 10.5 7 17.5 19.5 *14 
Macon, Ga 4 11 7 18 20 *14 

Pensacola, Fla. 9 *9 18 20 *13.5 


Dealer Discount: off posted 8.8. price, on Crown 
and Crown Ethyl gasolines. to “undivided” dealers. 
4c; on Kyso, 3c; to “divided” dealers, Crown and 
Ethyl, 3.5c, and Kyso, 2.5c, all effective on or 
about Jan. 1, 1934. 

*Taxes: in the tax column is included these 
city and county gasoline taxes at the following points: 
Birmingham, lc city; Mobile, lc city; Montgomery, 
lc city and lc county; Pensacola, Ic city. Georgia 
and Mississippi kerosine prices include lc state tax. 
Montgomery kerosine price includes ‘4c city tax. 


S. O. INDIANA 


Standard -_ ye ae 
*4 


Chicaety Wisc cc ccc as 12 > 9.7 
Decatur, Ill.. -iz.f ™% 16:7 38.7 1306.2 
E. St. Louis, eee 12 *4 16 18 9.5 
FORGES Biles eo viocciceees 12.7 4 16.7 18.7 10.2 
yt ee | | Sere 12.7 *4 16.7 16.7 10.2 
Chasey, Wik. js i sia oie 12.6 *4 16.6 18.6 10 
Springfield, Ill.. 12.7 *4 6.7 38.7 16.2 
Indianapolis, lad. <<. 12.9 ¥*5 7.9 §9.9 354.9 
Evansville, Ind....... $2.7 *5 17.7 19.7 $14.0 
South Bend, Ind...... 13.2 %5 18.2 20.2 $14.5 
Detroit, Michigan.....13 + 17 19 8.5 
Grand Rapids, Mich..12.7 4 16.7 18.7 10.2 
Saginaw, Mich.......13 4 17 19 10.5 
Marquette, Mich..... 2 64 7.2 39:2: 16:8 
Green Bay, Wisc..... kz.¢ 5 87.7 319.27 106.2 
Madison, Wisc.......12.4 5 17.4 19.4 bbe 
Milwaukee, Wisc. skeck 3 37.1 49,3 9.7 
La Crosse, Wisc...... 3 5 18.3 20.3 10.8 
Minneapolis, Minn....12.9 4 16.9 18.9 10.4 
Duluth, Minn........ i.e 4 7.2 19.2. 36.4 
Mankato, Minn...... 12.8 4 16.8 18.8 3 
Des Moines, la....... 37.6 4 16.6 18.6 8 
Sioux City, Is... <5... 12.2 4 16.2 38.2 9.7 
Davenport, la........ 12.6 4 16.6 18.6 10.1 
Mason City, Ia....... 12.6 4 16.6 18.6 10.1 
St. Louis, Mo. ....... SS 73.5 35 17 ye 
Kansas City, Mo.....11.7 T4 Esie EZae 8.2 
St. Joseph, Mo. .::.-. oe ee Se yD 8.3 
ho) CS > eee 13.9 4 7.9 39:9 127.3 
Grand Forks, N. D 14.3 4 18.3 20.3 10 
Minot; Ne Dicics 65a 14.6 4 18.6 20.6 12.1 
Pierre, S. BR... ise es 13.6 ¥*5 18.6 20.6 11.1 
Huron, S. D...... 13.8 *5 18.8 20.8 11.4 
Wichita, Kansas...... 10.6 4 14.6 16.6 8.1 
Bartlesville, Okla..... 11 5 16 18.5 8.5 
Note: Kerosine s.s. prices are generally 3c above 


normal t.w. price. 
Stanolind Gasoline (Third Grade) 
Stanolind prices are 1.5c under normal Red Crown 


prices, thru territory. Among exceptions are the 
following points: 

|| eer 2 *4 15.2 14 10.2 
Springfield, Ill....... 11.2 *4 15.2 leé 10.2 
Wichita, Kan ene Gee a iO.5 FES 8.1 
Bartlesville, Okla. ened 9 5 14 15.5 8.5 


tSt. Louis tax includes 0.5c city tax; Kansas City 
and St. Joseph, le city tax. {Includes 4c state tax. 

*I[llinois collects a sales tax of 2%, to cover which 
Standard charges 0.2c per gallon on gasoline, kero- 
sine and naphtha: this tax is included in t.w. and s.s. 
columns in above table for gasoline, but not in tax 
column. South Dakota gasoline and kerosine prices 
include O.lc for sales tax. Indiana t.w. and s.s. 
gasoline prices include 0.2c for chain store tax. 

Discounts: to controlled and uncontrolled dealers, 
undivided gasoline accounts, thru territory, off s.s. 
price: Ethyl and Red Crown gasoline, 4c; Stanolind, 
3c. Divided gasoline accounts get 0.5c less per 
gallon. In case of lease and agency and AAA ac- 


(Continued on page 124) 


counts, the above discounts include the 0.5¢ per 
gal. rental allowance. 


Discounts to commercial consumers: ef- 
fective Feb. 26, 1934, thru territory, including 
Chicago, on purchases per month, discount off t.w. 


rice; Ethyl and Red Crown, 3000 to 10,000 gals., 
c; Stanolind, 0.5c; over 10,000 gals., Ethyl! and 
Red Crown, 2c; Stanolind, Ic. Purchases under 
3,000 gals. monthly made at regular t.w. price; if 
single deliveries of less than 25 gals. are made, 
regular s.s. price applies. 


S. O. NEBRASKA 


Standard Red Crown Gasoline 


Kero- 

Total sine 

T.W.Taxes T.W. S.S. T.W. 

Omaha, Neb..... ace 5 17.3 19.3 9 
dg 13.4 5 18.4 18.4 8 

Norfolk, Ne 12.8 § 17.8 19.8 11.3 
No eth Platte Net mc 18.8 20.8 ) 
Scc sttsbluti . Neb aacchoae 3 I8.8 19.3 11 


Reliance Gasoline (Third Grade) 
Reliance gasoline prices are 1.5c below normal 
Red Crown prices. Following points are among 
those below this normal differential: 


Oniahes NeWsc.cccees 9.1 5 14.1 14.1 9 
McCook, Neb........ BED 5 16.9 16.9 8 
Norfolk, Neb......... 3.3 65 16.3 17.4 11.3 
North Platte, Neb....12 5 17 17 9 
Scottsbluff, Neb... ta.3 -§ 7.3 37.3 
Discounts to dealers: including rentals under 
lease and agency agreements, off s.s. price: to ut 
divided accounts, Standard Red pes and Ethyl 
gasolines, 4c; Reliance, 3c; to div 1 accounts, 
Red Crown ind Ethyl, i Se~ Reliance. “hs 
Discounts to consumers covered only by form 
CD-1 Official Commercial Consumer c yntract 
S. O. LOUISIANA 
Essolene 
Posted ed Kero- 
Tank Retail _ Posted sine 
Car T.W. $s. TW 
Little Rock, Ark...... 6.1 12.6 rr? 19.6 ll 
Alexandria, La....... 6.1 12.6 %7 17.5 *10 
Baton Rouge, La..... 6:2 t.¢ 6 18.2 *12 
New Orleans, La...... 5.8 2.3 %7 18.5 *12 
Lake Charles, La..... 6.2 12.7 *7 19.2 82 
Shreveport, La pce, Ha > 6 35.5 932 
Lafayette, La. 6.3 12.8 *7 19.3 *12 
Bristol, Tenn......... 8.5 15 8 21.1 14 
Chattanooga, Tenn S35 35 8 22.5 11 
Knoxville, Tenn...... S.4 35.2 8 22.7 13.5 
Memphis, Tenn...... 7.1 13.6 8 21 9.5 
Nashville, Tenn.... 7.9 14.4 8 / Po Te) 
*Lake Charies, Alexandria, New Orleans and 
Lafayette gasoline tax includes 5c state tax, lc 


federal tax, and lc parish tax. 
prices include lc state tax. 

Price basis to dealers: Dealer contracts are 
written 2.5c per gal. above posted tank car price, 
effective Dec. 28, 1933, less 0.5c voluntary allow- 
ance, thru territory. 

Price basis to commercial consumers: Con- 
sumer t.w. price at time and place of delivery; 
consumer t.w. is generally 2c off s.s. price. 

Kerosine discount: 2c per gal. off t.w. price to 
open dealers. 


MAGNOLIA PETROLEUM 


Louisiana kerosine 


Mobilgas Kero- 
ota sine 
T.W. Taxes T.W. S.S. T.W. 
Muskogee, Okla...... 11 5 16 18 8.5 
Oklahoma City....... ll 5 16 18 8.5 
Oo 11 5 16 18 8.5 
Fort Smith, Ark...... 9.5 t5 4.5 16.5 § 
Little Rock, Ark..... 9 7.5 16.5 18.5 ) 
Texarkana, Ark...... 10 #5 15 17 8.5 
Ds SS ee 12 5 17 19 6 
Fort Worth, Tex...... 12 5 17 19 6 
Houston, Tex........ 10 5 15 17 8.5 
San Antonio, Tex..... 12 5 17 19 8.5 
ED Paaty TOR kc cicacs 32.5 § i7ce 339.5. 
Metro Gasoline (Third Grade) 
Muskogee, Okla...... ae 12.5 14.5 8.5 
Oklahoma City....... $.5 5 S3.9 35.3 8.5 
"THiiee, CIO. « ove cus cs 8 5 13 15 8.5 
Fort Smith, Ark...... 8 tS 13 15 8 
Lettie Rock, Agk...... 7.5 7.5 ¥5 17 ) 
Texarkana, Ark 6 *5 11 13 8.5 
3 so as 8 5 13 15 6 
Ft. Worth, Tex....... 8 5 13 15 6 
Houston, Tex.. ee 5 12 14 8.5 
San Antonio, | ae 10 5 15 17 8.5 
AR ere » Fe 5 16.5. i 
Dealer discounts: On Metro gasoline. lc per 
gal. off t.w. price thru territory. 
*In Texarkana, 4c Texas tax applies; outside 


Texarkana, 6.5c Arkansas tax applies. 
tin Fort Smith, 4c Oklahoma tax applies; outside 
Fort Smith, 6.5c Arkansas tax applies. 
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Tank Wagon, Service Station Markets for Gasoline and Kerosine 
Tax column includes Ic federal tax, state gasoline tax; also city and county taxes as indicated in footnotes 
These Prices in Effect March 19, 1934, as Posted by Principal Marketing Companies 





CONTINENTAL OIL 


Conoco Bronze Gasoline 


Kero- 

Total sine 

T.W. Taxes T.W. S.S. T.W. 
Denver, Col ‘ «kz 6 18 20 10 
PMEDIG, MOO) 6 :0i5:h00xie' 10 6 16 18 13 
Grand Junc., Col.....16 6 22 24 15 

Casper, Ws eehinweeee i> 5 9.5: 22.5 Bi3 
Cheyenne, Wyo...... 13 5 18 20 13 

Butte, Mont.....-...15 6 21 23 SAS 

Helena, Mont........ 16.5. 6 ze.> 24.5 49.5 
Salt L ake Ci mipbatcenes mR ig 5 22 24 16 
Boise, Ida.. eee. |i 6 23 25 18 
Twin Falls, ides acncde 23 25 18 
Albuquerque, N. M. 13:5 is. 5 20 22 13 

Demand (Third Grade) 

Denver, C re 10 6 16 18 10 
Cheyenne, W ee 1.5> 5 16.5 36.5 13 

Helena, Mont........ 15 6 21 23 17.5 
Salt Lake City, Utah..15.5 5 20.5 22:5 46 
Boise, Ida..... 5° % at.5 23.5 48 
Albuquerque, N. M. ts t6.5 18 20 13 

tincludes city tax of 0.5c. 

Discounts: effective March 1, 1934, on gasolines, 
thru territory, off s.s. price: to “undivided” dealers: 
Ethyl and Conoco * see 4c; Demand, 3c; to 
“divided” dealers: Ethyl and Conoco Bronze, 3.5c; 
Demand, 2.5c. 


S. O. CALIFORNIA 


Standard Gasoline 








San Francisco, Cal....12.5 4 16.5 39.5. 13.5 
Los Angeles, Cal. 30.5 2 38,5 25.5 12.5 
fe err 8 4 12 15 14 
Phoenix, Ati€.....2<.18.5 6 18.5 22.5 736 
RipnG, INCV,.s04<0s002 15 5 29 23 15.5 
Portiand, Ore... <se 13 6 19 22 3.5 
Seattle, Wash........ 13 6 19 22 13.5 
Spokane, Wash....... 14 6 we * 2 18 
Tacoma, Wash....... 13 6 19 22 13.5 
Flight Gasoline (Third Grade) 
San Francisco, Cal.. it y 15 7 12.5 
Los Angeles, Cal...... 4 13 15 12.5 
eee 7.5 2.5 32.5 4 
OS Or > 5 46.5. 2.8 23:5 
Phoenix, Ariz.. 6 17 19 T16 
Portland, Ore. . <6 6 17.5 29:5 13.5 
Seattle, Wash... . © Az. 22:5 13.9 
Tacoma, Wash > © 27.5: 2955: 23.3 
Spokane, Wash....... inno 6 «989.5 -21.5 “3S 


tincludes 5c state tax. 
Discounts: On all gasolines: to 100% dealers 
lc off t.w. price. 


CANADA 
Prices of Imperial Oil Ltd. 
Per Imperial Gallon, which is 1.2 U. S. Gallons 
Imperial Three Star Gasoline 


Hamilton, Ont.......18.5 6 %24.5 27.5 17.5 
Toronte, Oat......05066 16.5 6 S28.5 27.5 17.5 
Brandon, Man....... a3.0 ¢ sn.s 33.5 21.8 
Winnipeg, Man....... 3: Oe ae | 28.7 31.7 20.2 
Regina, Sask ee ce ate 23 6.6 CUD 32 24.5 
Saskatoon, Sash...... 25.86 6 3i.8 34.8 24.35 
Edmonton, Alta...... ao.0 © SiL.2 3O.2. 25.7 
Coleare, Bite... occssabd © 26.5: SE.5 21 
Vancouver, B. C...... 21 7 28 31 24 
Montreal, Que........ 18 6 24 27 17 
Bt. Joka, MN. B.s<ccees [9:5 7 26.5 3.5 2 
Malites, MN. G....::0000% So 25.5. 2005 a 


*No established t.w. price at these pointe: dealers 
and consumers’ prices based on ‘“‘so many cents 
below 8.8. prices”; open dealers get 3c off. 

Discount to dealers and A.R.D. Accounts: 
thru Ontario, Quebec and British Columbia, open 
dealers 3c off 8.8. price; 100% accounts, lc additional 





| Aviation Gasoline Prices 





Following are tank wagon prices of 
aviation gasoline in principal marketing 
territories (Stanavo aviation in all terri- 
tories except Magnolia Petroleum and 
Continental Oil Co.) Tax column includes 
Ic federal tax, and state tax; also munici- 
pal taxes as indicated in footnotes. 

S. O. NEW JERSEY 
Prices in Effect March 19, 1934 


Total 

T.W. Tax T.W. 

Newark, “" Kee hewee 10 1 16.5 
Baltimore, Md....... 15.9 5 20.5 
Washington, D. C.....15.6 3 18.6 


Discounts: to dealers and contract consumers 
2c per gal. off posted t.w. price. 
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COLONIAL BEACON OIL CO. 


Total 

TW. Tax T.W 
New York City....... 15 * 19 
Boston, Mass........ 17 4 21 


Discounts: to dealers and contract consumers 
2c per gal. off posted t.w. price. 


S. O. PENNSYLVANIA 


Philadelphia, Pa...... 15 7 19 

Pittsburgh, Pa... 2.2 4 i 

ee ere i7.5 + 1 eS 

Harrisburg, Pa....... 15.5 4 19.5 
S. O. OHIO 

Thru Ohio: 

Aviation Gasoline..... 14.5 5 19.5 

Stanavo Aviation, with 

lead, 74octane (Blue) 15.5 5 20.5 


Discounts: to airports, 1 to 4c, based on quantity 


S. O. INDIANA 


ae | ape +15. 3 4 19,3 
Indianapolis, Ind..... ao.7 5 20.7 
Detroit, Mich........ 16 + 20 

Milwaukee, Wisc.....15.2 5 20.2 
ig en age Minn....15.9 + 19.9 
St. Louis, Mo........14.2 3 iy ee 
Kansas City, Mo..... 14.7 *4 18.7 
Paseo, Ni D:.. 0000005 16.9 4 20.9 
Fenton, &.. Di ..60s:06s **16.9 5 21.9 
Wrehita, B.ans. ..0.04 13.6 4 17.6 


*Includes lc city tax. 
**I ncludes 0.lc to cover sales tax. 
tIncludes 0.2c cent to cover Ill. 2% sales tax, 


S. O. LOUISIANA 


Little Rock, Ark...... 16 7 23 

New Orleans, La...... 14.4 °7 21.4 
Shreveport, La....... 15.4 6 3-8 
Chattanooga, Tenn...17.2 8 5.2 
Memphis, Tenn...... 15.4 8 33.4 


Dealer and commercial consumer discount! 
2c off posted retail t.w 
*®Includes Ic parish tax 


MAGNOLIA PETROLEUM 


Daas; TVeS . 6 sxccwcas 15 5 20 
CONTINENTAL OIL CO. 

Denver, Colo... ...05 17 6 23 

Cheyenne, Wyo...... 18 5 23 

Helena, Mont........ 19.5 6 25.5 

Salt Lake City, Utah..20 5 25 

Albuquerque, N. M...16 %7 23 


*Includes city tax of 0.5c, 


S. O. CALIFORNIA 


Phoenix, Ariz. ....... 15.5 6 21.5 
Los Angeles, Cal...... wtbr? 4 ae50 
San Francisco, Cal...083.5 a 19.5 
eS eer 18 5 23 
Portland, Ore........ 16 6 22 
Seattle, Wash........ 16 6 22 
Spokane, Wash....... 17 6 23 


Note: Above prices are in tank trucks or iron 
barrels. For deliveries direct into airplane fuel 
tanks, 3c per gal. additional. 





Naphtha Prices 





Prices in Effect March 19, 1934 


Oleum V.M.&P. Cleaner 
Spirits Naphtha Naphtha 


eee eee 733.9 t15.9 15 
Chass eeuns **17.4 $21 6918.5 
Ee See 14 13.5 16.3 
Diilwaubee....ccececs 19.5 *21 21.8 
Minneapolis........ #*19.8 6421.3 922.1 
OE Pe eet 14. 16.2 17 
rere 13 15 
es er eee meee 17 16 
PURINE 66.65 66556. Sex 15 16 


*Includes 4c state tax. 
**[ncludes 3c state tax. ftincludes 0.2c cent to 
cover Illinois 2% sales tax. 


Petroleum Spirits (Solvent) 
Tank Cars (F.o.b. refinery or seaboard terminal) 
New York Harbor 9. 


PREAGEIDINIA Cistrict,:..<.... sas sceansce re 
PROMEGOUEG oahigo akc elas oneal Gd wine A 
Tank Wagon or Steel Barrels 
NEW POPE CNY 6.5 coves veeaea des 
PTORURE Ss 5 Ses cc OR e ay Cha cee ees oes 
Rochester (net price) Beri a raetacn Searaner deere 
DUR SIO (NEC PFICE) 6 o-c60 56k cccdenveee 
Providence 
Boston 


Mun 


Piledelphia Piaig a Gon aenaie areata wie aioe 
er en Paneer ct acre 
PUIRIMIIAMG Niclas 4c. ose Ae SR alee eae 
TEMES og rn ss CG Senne ones 


Pt a et pet ptt ph hf php 
RNIN WW Wr Pw 


* 


_ Note: 2c off above t.w. prices to large buyers 
in some instances. *2c discount allowed if under 
contract, and 3c discount allowed on 200 gal. or 
more, with lc premium for steel barrels. 





Heating Oil 


Following are tank wagon prices of various 
grades of heating oil at the points shown in various 
territories. Prices are in cents per gallon: 





Prices in Effect March 19, 1934 
No. 1 No.2 No.3 No.4 


S. O. New Jersey 


i, aan, Ae) Ar 8.5 7 6.5 
Atlantic City, N. J...... 8.5 7 6.5 
Baltimore, Md......... 8.5 7 6.5 
Washington, D. C....... 8.75 7.25 6.75 
S. O. New York 

New York City..s.5 00% 8 7 7 6.5 
rT ae i Ae 8 6.5 aed — 
Rochester, N. Y........ 8 6.5 6.5 6.5 
Boston, —_ ida a Gtatore aie 8 6.5 6.5 6.5 
MUBGOER, DOE. . 6.0 cc svcs 9 7 7 eee 
caches. i. re S.5. 7 Z 
BOrlinetohs Vbocs cecsee ao | OF 7 

New Haven, Conn...... 8 6.5 6.5 wan 
Providence, R. I.......% 8 6:5 6.5 6.5 


No. 1 No.2 No.3 No. 4 
Atlantic Refining 


Philadelphia, Pa........ 8.5 7 6.5 6 
Allentown, P8.......0s¢ 8.5 7 7 6 
Wilmington, Del........ 8.5 7 7 6 
Springfield, Mass....... 8.5 7 nme © 
Worcester, Mass........ S.5 67 cs 6 
Hartiord, Coon......0660 S.5 «67 cain 6 
S. O. Ohio 
Ohio Statewide......... 8 if ae J 6.75 


Note S. O. Ohio prices are for hose dumps; buche 
dumps are 0.5c per gallon higher. 


S. O. Indiana 
Stanolex Fuel Oil No. 1 


ee masmen oes nee in tina 8.25 
Indianapolis, Ind........ ae ee ree = 12.7 
ROG Es W646 0'6.0'0'0 04 00%0 6a baeaew 9 
SO, ee rrr <a eae 8.4 
eee ere 8.9 
BMA RENNES hb ncasicccctensedencnas 8.2 
St. Louis, Mo. Rata ararpaelpeiara 6-66 66 ew Rare OR 7.2 
| eee ee re ceeeces. 7.3 


*Iincludes state tax of 4c. 

Discounts: at Chicago, Indianapolis and Detroit, 
lc off t.w. price for deliveries of 100 gals. and over; 
at other above points, lc off t.w. price for deliveries 
150 gals. and over. 
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Refiners’ & Compounders’ 
Supplies 





Following are average market prices for 
materials used by refiners and compounders 
effective on the date shown. 


Refiners’ Supplies 
Mar, 19 Mar. 12 


Soda Ash light 58..bags, cwt. $1.23-1.50 $1.23-1.50 
Silicate of Soda 60 deg. drums 





pc etut acme abe kak aed ewt. $1.75-1.90 $1.75-1.90 
Silicate of Soda 40 deg. drums 
EE er rT eee cwt. $0.70-1.00 $0.70-1.00 
SIME OE WON iri 06'8.44,0 0 owe $0.90-1.00 $0.90-1.00 
Caustic Soda 76% solid. .cwt. $2.00 $2.00 
Sulfuric Acid 60 deg. tank 

cars, f.o.b. shipping point 

WO Rae sac aiane 0% $11.00-12.50 $11.00-12.50 
Sulfur, flowers of....... cwt. $3.10-4.05 $3.10-4.05 
Liquid Chlorine, tank cars, 

Wicvetuveeventecenas Ib. $1.85-2.25 $1.85-2.25 

Compounders’ Supplies 

Vegetable Oils 

Linseed carloads, spot... .lb. 9.30 9.30 

po Ee re 8.70 8.70 

Soya Bean, Tank, coast...lb. 8.50 8.50 

Oleic Acid 

DNR, SOUND s cicd-cccescc Ib. 6.00 6.00 

Distilled, bGle.. 66 cise ass Ib. 6.875 6.875 

Saponified, tanks......... lb. 6.50 6.50 

Saponified, bbls........... Ib. 7.00 7.00 

Lard Oils 

Prime Winter Strained... .lb. 9.50 9.50 

Extra Winter Strained... .lb. 8.00 8.00 
7.50 7.50 
7.00 7.00 
6.50 6.50 
7.25 r By 3. 

Neatsfoot Oil 

NN I dice: ola a 60 ¥ib.0 680 Ib. 13.22 13.25 

BSUFE, HOW. 5 ainicc sc wccsie lb. (Pas. tee 

a ar Ib. 7.50 7.50 

COND PUONNE <0 vccs ecccee lb. 16.50 16.50 

Naval Stores 

Steam distilled turpentine, 

SS. PEE Sree ere gal. 53.00 2.00 

Steam distilled turpentine, 

DOWER. 6 icc wee cance gal. 41.00 41.00 
Gum turpentine, N. Y...gal. 60.00 61.50 
Gum turpentine, f.o.b. cars 

SR ORMMOIN «.0:< <n-0 40.000: gal. 55.00 56.50 
Wood Rosin, N. Y....... bbl. $5.80 $5.70 
Wood Rosin F, Savn’h. . bbl. $5.05 $5.05 
Gum Rosin B, N. Y.....bbl. $5.75 $5.65 

sum Rosin B, f.o.b. cars 

DOVRROOR 6655s cstcec cs bbl. $4.50 $4.40 
ROC Gil, PUTE..sccesces gal. 48 48 
Rosin oil, compounded... gal. 53-59 53-59 
Pine Tar 
BES. DURE 6 oisic:6 6s. 0:0: 0:00 $12.00-$12.50 $12.00-$12.50 
WORM Recs vcin cowccines ese. bbl. $12.50 $12.50 
Alcohol 
Denatured Formula 5, per gal., 

ify BBG, Car 1618s ...60<0 $3.3 a5] 


Opens Naphtha Sales Office 

CHICAGO, March 17—Kanotex Re- 
fining Co. is establishing an office in 
Chicago for sales of technical and sol- 
vent naphthas at 2312 Tribune Tower, 
N. Michigan Ave. Harry Lightstone, 
formerly in the research department 
at the plant in Arkansas City, will be 
in charge. 

Safes 

Kewanee Safe Co., Kewanee, III., 
has just issued a new catalog which 
illustrates and describes the various 
designs of vaults, chests and safes 
which are particularly well suited for 
use in service stations, bulk plants, etc., 
or on delivery trucks of the oil indus- 
try. Many of these units not only 
serve as burglar proof cash containers, 
but have compartments for books and 
other papers. 


March 21, 1934 








is the Time 
to Install Vent Units 


- . . they'll bring 





Big Returns in the 


days soon to come 


Now is the time to plan on limit- 


ing your evaporation losses in 1934 
the hot summer days ahead. 2% seo A Yy 

La. & Tur 
The Oceco Vent Valve effects 6 vith I 3 7 mm — 
large savings. It has been found i] 7 8 9 3 4 5 
that these savings in a compara- 3 14 15 10 1] 75 
tively short time pay for the vent 20 2] 29 16 17 18 I2 
and return a good profit' an- 27 Ac «£3 24 de 19 
nually thereafter. Thousands of 1934 : 9» 26 
Oceco Vents are in use. Present UN 
connections on old tanks are — TUE Wwe, E Is 
usually adaptable to attaching “* Ta Fe on — 


Oceco fittings. 10 


Your liquid assets are worth pro- 17 I ] 
tecting. The sooner you do it, 24 519 29 ais 16 


the more you save. 


1934 R 20 23 
ry. I TO; r ry Ty —_ MON UL 
THE OIL CONSERVATION I > 7... 


ENGINEERING CO. 89,3 
877 Addison Road Cleveland, Ohio 15 16}! I] By 6 
Engineering and Sales Service: 22 23 yA 18 19 » 14 

6 


— 
90 West St., New York Box 1387, Tulsa, Okla. 29 " 
Box 552, Beaumont, Texas 


Dravo-Doyle Co., Marquette Bldg., Chicago, II. 





This is the Oceco Vent Unit con- 
sisting of breather valve and 
flame arrestor. 








OCECO FITTINGS 











Complete Seaboard Markets 


Prices on this page do not include federal tax 
levied on some products 





Eastern Domestic Markets 


(Prices for tank car and/or barge lots of 30,000 gallons, more or less, f.o.b. 

cefinery or Seaboard terminal, representing majority of sales and quo- 

tations to jobbers and/or consumers. Florida and S. Carolina inspection 
tax not included.) 





Prices— March 19 March 12 March 5 
U. S. MOTOR GASOLINE: 59 Octane and Below: 
New York harbor....... 5.05 3.75 5.50 
Portland district........ 6.30 6.30 6.30 
Booton district... ..cccvese 6.20 6.20 6.20 
Providence district...... 6.15 6.15 6.15 
MOTOR GASOLINE: 60-64 Octane Number 
New York harbor......- 5.75 5.75 5.75 
Portland district........ 6.55 6.55 6.55 
Boston district.......... 6.45 6.45 6.45 
Providence district...... 6.40 6.40 6.40 
Philadelphia district..... 5.75 -— 6.00 5.75 - 6.00 6.00 
Baltimore district....... 5.75 er A 5.99 
Norfolls district......... S75 3.79 5.75 
Wilmington, N.C....... 5.75 5.75 wre) 
Charleston district....... 5.75 5.75 5.75 
Savannah district........ 6.25 6.25 6.25 
Jacksonville district...... 6.25 6.25 6.25 
MOTOR GASOLINE: 65 Octane Number and Above 
New York harbor....... 6.00 6.00 6.00 
Portland district........ 6.80 6.80 6.80 
Boston district.......... 6.70 6.70 6.70 
Providence district...... 6.65 6.65 6.65 
Philadelphia district. .... 6.00 - 6.25 6.00 - 6.25 6.25 
Baltimore district....... 6.00 6.00 6.00 
Norfolls district......... 6.00 6.00 6.00 
Wilmington, N.C....... 6.00 6.00 6.00 
Charleston district....... 6.00 6.00 6.00 
Savannah district........ 6.50 6.50 6.50 
Jacksonville district...... 6.50 6.50 6.50 
AVIATION GASOLINE: Below 73 Octane Number 
New Yorls harbor....... 8.50 - 9.50 8.50 —- 9.50 8.50 — 9.50 
PRRAGMOUIR . 20405 643004 8.50 — 9.50 8.50 - 9.50 8.50 - 9.50 
ee ery 8.50 — 9.50 8.50 -— 9.50 8.50 - 9.50 
DOMMc, Sisnx ssa kaokes 8.50 -— 9.50 8.50 -— 9.50 8.50 - 9.50 
73 Octane Number and ayy (Test basis 300° F.; 600 R. A M.) 
New Yorks harbor....... 10.50 -11.00 10.50 -11.00 0.50 -11.00 
Philadelphia. .........+. 10.30 -—11.00 10.50 -11.00 19: 50 -11.00 
DED ..63.cessoueas-s 10.50 -11.00 10.50 -11.00 10.50 -11.00 
DONOR: oxcecccusiies sues 10.50 -11.00 10.50 -11.00 10,50 -11.00 
WATER WHITE KEROSINE ° 
New York harbor....... 5.50 - 6.00 5.50 — 6.00 5.50 — 6.00 
Philadelphia district. .... 6.00 6.00 5.50 
Baltimore district....... 6.00 6.00 5.50 
Norfolls district. ........ 6.00 6.00 5.50 
Wilmington, N.C....... 6.00 6.00 5.50 
Charleston district....... - 5.50 5.50 5.50 
Boston district.......... 5.75 - 6.00 6.00 5.50 -6.00 
Savannah district........ 5.50 5.50 5.50 
Jacksonville district...... 5.50 5.50 5.50 
Portland district........ , . Sebo 6.25 6.25 
Providence district...... 5.75 - 6.00 6.00 6.00 
HEATING OILS: 
New York harbor: 
Heating oil No. 1........ 5.50 Pe i 5.50 — 5.75 5.50 — 5.75 
Heating oil No. 2........ 4.50 — 4.75 4.50 -— 4.75 4.50 -— 4.75 
Distillate oil No. 3....... 4.50 4.50 4.50 
Industrial oil No. 4...... 4.00 - 4.25 4.00 — 4.25 4.25 
Philadelphia district: 
Heating.oil No. 1........ §350°=. 5,75 5.50 = 5.75 5.50 
Heating oil No. 2........ 4.75 4.75 4.50 
Distillate oil No. 3....... 4.00 4.00 4.00 
Industrial oil No. 4...... 4.00 4.00 4.00 
Baltimore district: 
Heating oil No. 1........ 5.50 5.50 5.50 
Heating oil No. 2........ 4.75 4.75 4.75 
Distillate oil No. 3....... 4.50 4.50 4.50 
Industrial oil No. 4...... 4.00 4.00 4.00 
Boston district: 
Heating oil No. 1........ 5.50 - 6.00 5.50 - 6.00 5.50 — 6.00 
Heating oil No. 2........ 4.75 4.75 4.75 
Distillate oil No. 3....... 4.50 4.50 4.50 
Industrial oil No. 4..... 4.50 4.50 4.50 
Prices—March 19 Bunker Oil tDiesel Oil Gas Oil 
Grade C Ships’ Bunkers 28- 34. Gravity 
New Yorks harbor....... *$1.20 *31.95 4.00 
Philadelphia district... .. *31.20 *31.95 4.00 
Baltimore district....... *31.20 *$1.95 4.00 
Norfolls district......... *31.20 *31.95 Snes 
Charleston district....... $1.15 $1.95 eats 
Savannah district........ $1.15 $1.95 Sai 
Jacksonville district...... *31.15 $1.95 Seas 
Portland district........ $1.30 $2.05 eins 
Boston district.......... *31.20 $1.95 
Providence district...... $1.20 $1.95 


*Lighterage for bunker oil, 5c per bbl. additional; for Diesel oil, 6.5¢ per ; bbl. 
additional. tDiesel oil at New York, Savaanab and Jacksonville shore plants 
is 4.50c per gal. 


Pacific Export Market 


(Quotations are at seaboard, Los Angeles, in cargo lots, cents per 
gallon, except where otherwise noted.) 


§3-55 U. S. Motor...... 4.50 - 4.75 4.50 — 4.75 4.50 — 4.75 
400 e.p. blend 65 Octane 

See ee 4.75 - 5.25 4.75 = 5.25 4.75 = §.25 
Gas oil, 30-34 per bbl.. $0.95 -$1.05 $0.95 -—$1.05 $0.95 -$1.05 
Diesel oil, 27 plus, per bbl. $1.05 —$1.15 $1.05 -—$1.15 $1.05 -$1.15 


Grade C bunker oil, for Nae : E ‘ 
ships bunkers, per bbl. $0.825-$0.85 $0.825-$0.85 $0.825-$0.85 
Grade C bunker oil, in 


cargoes, per bbi....... $0.65 —$0.67 $0.65 -$0.67 $0.65 -$0.67 
38-40, w.w. bero., 150 fire 4.50 — 4.75 4.50 - 4.75 4.50 - 4.75 
Cased Goods : 
Gasoline, U.S. Motor.... $1.50 —$1.65 $1.50 -$1.65 $1.50 -$1.65 
Gasoline, 400 e.p. blend.. $1.60 —$1.75 $1.60 -$1.75 $1.60 -$1.75 
38-40 w.w. lbero., 150 fire $1.20 —$1.30 $1.20 -$1.30 $1.20 -$1.30 
Kerosine, prime white.... $1.10 -$1.20 $1.10 -$1.20 $1.10 -$1.15 





New York Export Markets 


(Prices in cents per gallon in barrels, F. a. s. New York) 
CYLINDER OILS (Pennsylvania Products) 
March 19 March 12 March 5 

Bright stock, No. 8 color 34.00 -35.00 34.00 -35.00 34.00 -35.00 
Bright stock, No. 6% 

color diluted.......... 33.00 -—34.00 33.00 —34.00 33.00 -34.00 
Neutral 200 No. 3 color 34.50 -35.50 34.50 -35.50 34.50 -35.50 
Neutral 150 No. 3 color 28.00 -—29.00 28.00 —29.00 28.00 -29.00 
600 Warren E filtered.... 27.50 -28.50 27.50 -28.50 27.50 -28.50 
600 stm. refd. unfiltered. . 26.00 -26.50 25.50 -26.50 26.50 -27.00 
650 stm. refd. unfiltered. . 28.25 -28.75 27.50 -28.50 28.50 -29.50 
600 flash, steam refined.. 28.75 -29.75 28.50 -—30.00 28.50 -30.00 
630 flash, steam refined... 34.50 -35.00 33.00 -—34.00 33.50 -34.50 


Wax Market 


(Prices in cents per pound. Tests made by A. S. T. M. method with 

melting points converted into A. M. P. by adding 3° F. Export pricee 

are f.a.s. carload lots. Domestic prices are f.o.b. refineries in New York 

and New Orleans harbor district, in bags, carload lots, with 9.2c discount 
allowed for ‘shipment in bulk). 


Prices—March 19 New York New Orleans 
Domestic Export Domestic Export 
124-6 Y.C. scale..... 3.875— 4.00 3.875- 4.00 3.875- 4.00 3.875- 4.00 
122-4 W.C. scale.... 4.00 — 4.125 4.00 — 4.125 4.00 -— 4.125 4.00 - 4.125 
124-6 W.C. scale.... 4.00 — 4.125 4.00 — 4.125 4.00 -— 4.125 4.00 - 4.125 
123-5 Fully refined.. 4.70 4.625 4.70 4.625 
125-7 Fully refined... 4.80 4.75 4.80 4.75 
128-30 Fully refined.. 5.05 5.00 5.05 5.00 
130-2 Fully refined... 5.20 eS 5.20 5.25 
133-5 Fully refined... 5.80 5.75 5.80 575 
135-7 Fully refined... 6.05 6.00 ag a 


Gulf Coast Bulk wails. 


(Prices are f. o. b. Gulf oil terminals representing sellers’ opinions 
except prices specified to the contrary. Prices cover bulk shipments 
of 20,000 barrels or more, unless otherwise noted.) 
March 19 March 12 March 5 
MOTOR GASOLINE: For Domestic Shipment 





59 octane and below.. 4.75 — 5.00 4.75 -— 5.00 4.75 - 5.00 
60-64 octane number.... 5.00 5.125 53005125 5.00 — 5.125 
65 octane and above... 5.25 = 5.50 5.25 = 5.50 5.125- 5.375 
FURNACE OILS 
No. 1 Heating oil........ 4.375- 4.50 4.375—- 4.50 4.375- 4.50 
No. 2 Heating oil........ 3.625- 4.00 3.625- 4.00 3.625- 4.00 
KEROSINE 
eS Serearenry me 4.50 4.50 -— 4.75 4.25 - 4.50 
For Export Shipment 
GASOLINE 
U. S. Motor gasoline..... 4.50 4.75 — 4.875 4.75 -— 4.875 
60-62, 400 e.p. gasoline... 4.625 4.875- 5.00 4.875- 5.00 
61-63, 390 e.p. gasoline. . 4.75 5.00 — 5.125 5.00 — 5.125 
64- 66, 375 e.p. gasoline. . 5.00 5.125- 5.375 5.125- 5.375 
U. otor, cases (car- 
IRS AR $1.30 -$1.35 $1.30 -$1.35 $1.30 -$1.35 

64- 66, 375 e.p. cases (car- 

goes) SESE En en $1.40 —$1.45 $1.40 -—$1.45 $1.40 -$1.45 
KEROSINE 
44 water white.......... 4.375- 4.50 4.375- 4.50 4.375- 4.50 
41-43 water white.. 4.25 -— 4.375 4.25 -— 4.375 4.25 — 4.37¢ 
41-43 prime white 4.125- 4.25 4.125- 4.25 4.125- 4.25 
W.W., cases (cargoes).... $1.25 -$1.30 $1.25 -$1.30 $1.25 -$1.30 
P.W., cases (cargoes).... $1.20 -$1.25 $1.20 -$1.25 $1.20 -$1.25 

TRepresents sales only. 

or Domest and/or Kxport Shipmenr 

GAS and BUNKER OILS 
*26-30 translucent gas oil 3.375- 3.50 3.375- 3.50 3.375- 3.50 
*30 plus translucent gas oi! 3.50 — 3.75 3.50 — 3.75 3.90 = 5.75 
*30 plus transparentgas oil 3.625- 4.00 3.625- 4.00 3.625- 4.00 
Diesel Oil ships’ bunkers T$1.80 31.80 31.80 
Grade C bunker oil, for 

ships’ bunkers, per bbi T$1.05 T$1.05 $1.05 
Grade C bunker oil, per 

bbl. in cargoes........ $0.95 -$1.00 $0.90 -$0.95 $0.90-$0.95 


*Less than 44 of 1% sulphur. tLighterage Sc per bbl. additional. 
MEXICAN CRUDE AND BUNKER OILS (f.0.b. Steamer, Tampico) 


Heavy Panuco crude taxes 
to be - per bbl.. $0.85 -$1.00 $0.85 -$1.00 $0.85 -$1.00 
Grade for bunkering, : 
taxes paid, per bbl..... $1.05 $1.05 $1.05 
SOUTH TEXAS LUBRICATING OILS (Viscosity at 100° FB. cold test @ 
(Tanker, f. o. b. Gulf oil terminals.) 


100 vis. No. 3 unfilt. pale 5.50 ~ 6.00 5.50 —- .? ae - 6.00 
200 vis. No. 3 unfilt. pale 6.375- 7.00 6.375- 7.00 6.375- 7.00 
300 vis. No. 3 unfilt. pale 7.00.— 7.50 7.00 — 7.50 7.00 - 7.50 
500 vis. No. 334 unfilt. pale 7.875= 8.50 7.875-— 8.50 7.875- 8.50 
750 vis. No. 4 unfilt. pale 8.75 -— 9.50 8.75 -— 9.50 8.75 - 9.50 
1200 vis. No. 4 unfilt. pale 9.25 -10.00 9.25 -10.00 9.25 -10.00 
2000 vis. No. 4 unfilt. pale 9.50 -10.25 9.50 -10.25 9.50 -10.25 
100 vis. No. 5-6 red oil.. 5.50 — 6.00 5.50 — 6.00 5.50 - 6.00 
200 vis. No. 5-6 red oil. 6.125- 6.75 6.125- 6.75 6.125- 6.75 
300 vis. No. 5-6 red oil. 6.375— 6.75 6.375— 6.75 6.375— 6.75 
500 vis. No. 5-6 red oil. 7.625- 8.00 7.625-— 8.00 7.625— 8.00 
750 vis. No. 5-6 red oil. 9.00 - 9.50 9.00 - 9,50 9.00 - 9.50 
1200 vis. No. 5-6 red oil... 9.25 = 9.75 9.25 = 9.75 9.25 - 9.75 
2000 vis. No. 5-6 red oil.. 9.75 -10.25 9.75 -10.25 9.75 -10.25 


_Note: Red oil prices shown above cover oils with green cast; blue cast red 
oils are slightly lower in some cases. 


Tanker Rates 


(Approximate tanker freight rates to Continental ports, in shillings 
per ton of 2240 pounds, British eo to U.S. ports, cents per barrel) 

Crude &/or Fuel _ Refined Oil &/or Spirits 
Rates March 19 Last Paid Owners Ask —_ Paid Owners Ask 


Calif.-U.K./Continent*.. 12/6 13/-15/ 13/ 13 /-15/ 

Gulf-U.K. /Continent*... 9/6 10-11 974.5 10/-10/6 

Calif.-N. Atlantic...... . 55c¢ 55c-60¢ S4e 55c-60¢ 
(not E. of N. Y.) 

Gulf-N. Atlantic*¥*...... t2lc 21-22c 22¢ 22¢-23¢ 


(not E. of N. Y.) 

*Continental ports in range between Bordeaux and Hamburg, both inclusive. 
**Venezucla loading same rate; Tampico 2 to 3c per bbl. addi 

tLight crude. 


itional. 
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U.S. Crude Runs and Gasoline Stocks as Reported Weekly by A. P. I. 
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Bulk Motor 


By Telegraph 


Fuel Stocks Fall 295,000 Barrels 


with a total of 55,049,000 barrels on 


Reductions in 


gasoline stocks were 
NEW YORK, March 20 Feb. 17. The increase for the month reported principally on the Atlantic 
ai iii ial aailahaah Mead igi was thus 2,659,000 barrels, and Pacific coasts. East coast com- 
4 £ UKE > ; , "3 ihe 
1 : : anies reported a re 544.00 
reduced 295.000 barrels in the With the upturn in demand during P@nies reported a reduction of 544,000 
hihegi: a 3 Ee 3 barrels as the weather improved to 
week ended March 17 as demand the past week refiners increased their 


took a sharp upturn. The reduction 
compares with an increase of 1,020,- 
000 barrels in the week ended March 
10, according to reports gathered by 
the American Petroleum Institute. 


Total bulk motor fuel stocks of re- 
porting companies stood at 57,708,000 


runs to stills 101,000 barrels daily 
average to 2,258,000 barrels per day. 
Reporting refiners utilized 67.6 per 
cent of capacity as compared with 64.5 
per cent in the previous week.  In- 
creases were general throughout the 
country, only two districts reporting 


permit barges to operate more freely. 
Pacific Coast companies reported a re- 
duction of 426,000 barrels in stocks as 
retailers and jobbers rushed fill 
their storage at low prices. 

Fuel and gas oil stocks began to rise 
slightly during the week. Total stocks 
rose 187,000 barrels to 107,245,000 


to 











barrels on March 17. This compares’ small decreases in runs, barrels. 
Current Refinery Operations 
Stocks Cracked Gasoline Productien. 
Per Cent Daily Average Crude Per Cent of Reporting (Thousands of Barrels) % Total Daily Av. Pro- 
Districts Capacity to Stills (Barrels) Capacity Operated Total Total Gas & Gas & Capacity duction (Barrels) 
Reporting Week Ended Week Ended Motor Fuel otor Fuel Fuel Oil Fuel Oil Reporting Week Ended 
Mar.17 Mar.10 #£=Mar. 17 Mar. 10 Mar.17 Mar.10 Mar.17 Mar. 10 Mar. 17 Mar. 10 
ast Gost... ces. ss 100.0 495,000 459,000 85.1 78.9 17,105 17,649 5,412 5,367 95.0 73,000 75,000 
Appalachian. ... 92.6 81,U00 75,000 58.0 53.7 1,946 2,016 644 708 100.0 24,000 21,000 
Padis Whig Pasa << :s oF. 313,000 287,000 78.6 67.5 8,722 8,718 3,123 3,162 94.7 90,000 82,000 
Oils. Kans. Mo:... 82.1 216,000 218,000 56.9 57.4 5938 5,902 2,817 2,916 91.5 49,000 43,000 
Inland Texas....... 60.2 85,000 73,000 51.5 44.2 1,546 1,404 1,525 1,544 80.2 20,000 23,000 
Texas Gull. ...33000: 98.1 440,000 466,000 83.4 88.3 6,002 5,341 4,479 4,618 97.3 90,000 84,000 
eo eee 100.0 122,000 118,000 25.3 72.8 1,826 1,940 1,515 1,425 100.0 19,000 22,000 
No. La, Ark... +s. 92.6 45,000 48,000 58.8 62.7 349 348 594 623 92.8 11,000 11,000 
Rocky Mt........-. 78.8 24,000 16,000 37.7 25.2 1,106 1,091 694 689 92. 11,000 7,000 
WC a ona See ove 96.9 437,000 397,000 Saxe 48.3 13,168 13,594 86,422 86,006 100. 43,000 48,000 
02 2.) 92.4 2,258,000 2,157,000 67.6 64.5 57,708 58,003 107,245 107,058 95.1 430,000 416,000 
March 21, 1934 127 








Crude Oil Prices (in Effect March 19, 1934) 


Crude prices for the whole year in OIL PRICE HANDBOOK published annually 
(Prices are per barrel of 42 U. S. Gallons at the well; A. P. I. Gravity) 





EASTERN FIELDS 


Posted by Jose ney Seep Purchasing Agency 
Penna. Grade in Southwest Penna. 


isk Dinos 008. 4, TIED) 0.6.6 onc 00s0s0ass i 
Penna. Grade Oil in Euicka Pipe Lines 
(West Virginia) (Oct. 4, 1933)........... $2.07 
Penna. Grade Oil in Buckeye Pipe Lines 
(Macksburg, O.) (Jan. 29, 1934).......... $1.97 
ar gl Oil in Buckeye Pipe Lines (Ohio) 
(Ca Se Lt eer $1.32 


tFor Macksburg oil run previous to March 1, 
1932, $1.92 effective Jan. 29, 1934. 


Posted by Other Companies 
Tide Water Pipe Co., Ltd.: 
eay Hy Reg (Penna. and 
Y.) (Effective . 4, 1933) 


wine Pennzoil Co.: (Effective Oct. 4, 1933) 
Penna. Grade Oil in National Transit Lines*$2.37 


Ashland Oil & Transportation Co.: (Effective Sept. 
10, 1933): 
Somerset Oil in Ashland Lines (Ky.)...... $1.23 


*The Pennzoil Co. posts $2.37 in Cochran, Frank- 
lin, Hamilton and Doolittle, Pa. fields; prices in 
their districts range down to $2.32 per bbl. at wells. 


tSomerset price includes 15c premium. 


MICHIGAN 

(Posted by Pure Oil Co.) 

Midland, Midland County (Sept. 30, 1933)..$1.02 
CENTRAL STATES FIELDS 

Posted by Ohio Oil Co. 

(Effective Sept. 29, 1933) 
Weit. Kentucky $1.18 

(Effective Jan. 5, 1934) 
Princeton....... $1.13 US eee $1.13 


CANADIAN CRUDE 
Posted by Imperial Oil Refineries, Ltd. 
Western Ontario 
(Effective 7 a. m. Sept. 9, 1933) 


DE hae kos Kicob hp SRSA Open Rewer $2.10 
Dt NS 5 kkaes,. so cekekisse ingee caste ba.i7 


Alberta 
Turner Valley 
(Prices f.o.b. field tankage) 


Crude: Naphtha: 
(Effective 7 a.m. (Effective 7 a.m. 
Dec. 9, 1933) March 5, 1934) 
S0448:9.. cccancs $1.50 
Le | ee 2.07 WORORE. bcc diosce $2.87 


(Effective 7 a.m. tDiscolored. ae 2.63 
March 5, 1934) 
50 and above.... 2.44 
tClear naphtha: 22 color; 10 lbs. vapor pressure, 
Reid method; 90% recovery; end point, 410°. 
Discolored naphtha: same specifications as for clear 
naphtha except color. 


MID-CONTINENT 


Prices of Stanolind Crude Oil Purchasing Co. 
(Effective 7 a.m. Sept. 29, 1933) 


(In North-North 


(In Oklahoma- Kansas) Central Texas) 


Below 29..... Sconnaaeee $0.84 $0.79 
2 ae 0.86 0.81 
eee re 0.88 0.83 
PENEE Biskae véasouke sees 0.90 0.85 
ot Se rere 0.92 0.87 
Perey 0.94 0.89 
oS eee 0.96 0.91 
oS, Se eee 0.98 0.93 
oS See 1.00 0.95 
16 ae 1,02 0.97 
LS errs 1.04 0.99 
bc OR ORS 1.06 1.01 
ee, ee ee 1.08 1.03 


Above Stanolind prices met as follows: 


Sept. 29, by The Texas Co. in Oklahoma, and in 
North and North Central Texas; Continental Oil 
in all three states; by Empire, White Eagle and 
Gypsy (Gulf). 

See also Carter Oil, Magnolia, Humble schedules 
below and footnotes under Carter table. 


Prices of Carter Oil Co. 
(In Oklahoma and Kansas) 
(Effective 7 a.m. Sept. 29, 1933) 


Rata 25 ....06008 $0.76 CS. © A, rr $0.94 
1S Sn 0.78 =f) een 96 
A ne 0.80 ee 0.98 
6S a 0.82 ae 1.00 
oS Seer 0.84 pins & e 1.02 
vo eee 0.86 () SS eee 1.04 
SS ere 0.88 39-39.9.. 1.06 
SS eee 0.90 40 and above. 1.08 
by ee ee 0.92 


Sept. 29, Carter gravity and price schedule met in 
Oklahoma-Kansas by Sinclair-Prairie, and Humble 
price schedule met in North-North Central Texas 
except that Sinclair-Prairie posts five lower grades 
down to below 25, with 2c differential for each. 
Same day, Shell Petroleum met Carter in full in 
Oklahoma-Kansas. 


Prices in Magnolia Petroleum Co. 
(Effective 7 a.m. Sept. 29, 1933) 


In Oklahoma, same schedule as Carter Oil, which 
see above, beginning with below 25, at $0.76 and 
ending with 40 & above, at $1.08. 

In Texas: North and North Central, including 
Burkburnett, Archer, Stephens, Henrietta, Electra, 
Comanche and Olden; and in Central Texas, in- 
cluding Mexia, Wortham, and Panola county, same 
gravity and price schedule as Stanolind in Texas, 
which see below, beginning with 1 29 at $0.79, 
and ending with 40 & above, at $1.0 


MID-CONTINENT (Continued) 
Prices of Humble Oil & Refining Co. 
(*In North, North Central and Central Texas) 


(Effective 7 a.m. Sept. M, 1933) 
Below 29....... $0.79 So Pe 
2 os Geen 6-36.9... ae Gon 





*Including North Texas, Ranger, Mexia, Powell, 
Boggy Creek, Richland Wortham, Currie and 
Moran fields. 


PANHANDLE TEXAS 
Humble Oil & Refining Co. 
(Effective 7 a.m. Sept. 29, 1933) 


Gray Carson- 
County Hutchinson 
SM ss. ct aoe wees $0.79 $0.69 
ere 0.81 0.71 
MEO civ.cisi'e nieinies niviess 0.83 0.73 
ORS nee ninas Senha s 0.85 0.75 
A re re 0.87 0.77 
ek a reer 0.89 0.79 
WO BDOUE. 6.6.06 6506085 0.S1 0.81 


Sept. 29, above prices met by Sinclair-Prairie, 
Magnolia and The Texas Co. in the entire area, 
also by Continental Oil in Carson-Hutchinson. 


EAST TEXAS 
(Effective 7 a.m. Sept. 29, 1933) 


Stanolind, Humble, Sinclair-Prairie, Texas and 
Magnolia Ken Gkeare seek ealutin idWwatbieoreke $1.00 


WEST TEXAS and NEW MEXICO 
Humble Oil & Refining Co. 
(Effective 7 a.m. Sept. 29, 1933) 

Ector, Pecos and Winkler Counties, W. Texas, 

ROG BRO Cig Ne Osa o 5.6 oa b00sneneebesese i 
Crane, Upton, Crockett, Howard and Glass- 

GQOCU. COUDER, Wis TOBic 00:0 00:06 6046ues ane 

Sept. 29, Magnolia met in Crane, Upton, Howard, 
Glasscock, Mitchell and Winkler. Sept. 29, Texas 
Co. met Humble in Winkler, Crane, Upton and 
Lea counties; Stanolind Oil & Gas met in Hendrich 
field, be neg A county and posted in Marion county, 
Tex. below 25 at $0.63, plus 2c differential to 40 & 
above at $0. 35 


SOUTH and SOUTHWEST TEXAS 
(Posted by Humble Oil & Refining Co.) 


(Effective 7 a.m. Sept. 29, 1933) 
Darst Creek..... $0.87 Mi 
Salt Flat..... sae DORe igo 1.05 
RURE dbnic60i5:0: 0.85 «5 

Sept. 30, The Tere Co. met Humble in Darst 
Creek. On Sept. 29 it posted $0.80 in Duval county, 
and $0.85 in Saxet-Greta. 

(Continued on next page) 





All gravities above those quoted take highest price offered in 
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CALIFORNIA CRUDE 
Standard Oil Co. of California 


Effective 7 a. m. Sept. 6, 
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(Grade: ou Peloes contiausd on next page) 
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Crude Oil Prices (in Effect March 19, 1934). 


(Continued from preceding page) 





SOUTH TEXAS (Continued) 

Oct. 2, Magnolia posted $0.87 in Darst Creek and 
$1.15 in Tomball; Sept. 29 it pee $0.80 in Mi- 
tando, $0.75 in Luling and $0.95 in Lytton Springs. 

ae 11, 1934 Magnolia posted $1.00 for Cleveland, 
Liberty county, Tex. 


Humble 
Conroe (Montgomery Co., Tex.) 
(Effective 7 a. m. Sept. 29, 1933) 
pS 8 ere $1.09 pk A eee 
ere Ia LS. A re 1.17 
ce See $33 40 & above..... 1.19 


Sept. 30 Texas Co. met above prices. 


NORTH LOUISIANA-ARKANSAS 
Prices of Standard Oil Co. of Louisiana 


(Effective 7 a. m. March 17, 1934, except Homer, 
Smackover and Nevada county Sept. 29, 1933) 
(In Caddo, Homer, Haynesville, Sabine, De Soto, 





Sarepta, Carterville, El Dorado and Miller county) 
Below 25........$0.71 33-339 .$0.89 
vy Le Le Sen 0.73 34-34.9 0.91 
ye 20, #3 35-35.9 0.93 
yi ty a co eee 36-36.9 0.95 
28-28.9.. .. 0.79 37-37.9 0.97 
SR 0.81 38-38 .9 0.99 
30-30.9.. eee ee eee as Pa Ee ee 1.01 
3S | (Sarees 0.85 40 and above 1.03 
oS.) 0.87 
MN MER adie cack slater dtuéueaewene $0.70 
} SR errr eerie cere 0.60 
Urania, La. (La. Oil Refg. Co., Jan. 1, °34).... 0.87 
*GULF COASTAL 
Posted by Humble Oil & Refining Co. 
(Effective 7 a. m. Sept. 29, 1933) 
OS | ee $0.82 YS 1 Arr $0.98 
CS A eee 0.84 yi eee .00 
ES 0.86 > . re 1.02 
bo Ge 0.88 S0RIO- So cwcuse 1.04 
FS Sree 0.90 .j = 2 Sr 1.06 
7 Ss) eee 0.92 ny te A ney 1.08 
A a 0.94 6 oS a .10 
pS Se 0.96 34 and above... 1.12 
i ee ee ee eee ra $0.85 
Crude Price Changes 
NEW ORLEANS, March 17.—Stand- 


ard Oil Co. of Louisiana advanced North 
Louisiana and South Arkansas crudes 
in amounts ranging from 2 to 9 cents, 
and reduced some fields 4 cents, to bring 
about an equal price for all fields. 
Homer, La., Smackover and Nevada 
county, Ark., were unchanged. 

New prices range from $0.71 for be 
low 25 gravity, to $1.03 for 49 and above, 
in Caddo, Homer, Haynesville, Sabine 
(including Zwolle and Converse), De 
Soto, Sarepta, Carterville, El Dorado 
and Miller county. Differential for each 


degree of gravity remains 2 cents. The 
new prices are the same as the old 


prices for Homer. 

The amounts of changes in each field 
are: Caddo, up 8 cents; Haynesville, up 
6 cents; Sabine, up 2 cents; Miller 
county, up 9 cents; and Sarepta, Carter- 
ville and El Dorado, cut 4 cents. 

Last previous change was a 7 
cent advance Sept. 29, 1933. 


to 11 


Wisconsin Dealer Dies 


BURLINGTON, Wis. Lou Hum- 
phreys, Dixie dealer, Darien, Wis., died 


recently of carbon monoxide gas, the 
National Dixie Booster reports Mr. 
March 21, 1934 


GULF COASTAL—(Continued) 
*Includes these fields: Barbers Hill, Goose Creek, 


7 


| 


Hull, Humble, Liberty, Moss Bluff, Orange, Pierce | 


ecg Rabbs Ridge, Raccoon Bend, 
ight, Sour Lake, Spindletop, Sugarland and West 
Columbia. 


Above prices met Sept. 29 by Sinclair-Prairie and 
Sun Pipe Line Co. 


The Texas Co. 
(Effective 7 a. m. Sept. 30, 1933) 


Refugio | 


Same gravity and price schedule as Humble 
up to 30-30.9 gravity, which see; plus thes¢ grades: 
SS 8 Ae $1.04 36-36.9 $1.10 
Jo 6 aa .05 A AC 1.11 
7h ee 1.06 | ee 1.12 
i 5 3 Bees 1.07 POR cccacae Bewe 
Co k ae 1.08 40 and above... 1.14 
b> =. A 1.09 

ROCKY MOUNTAIN FIELDS 
Posted by Stanolind Oil & Gas Co. 
Effective 7 a. m. Sept. 29, 1933) 
Salt Creek and Dutton Creek, Wyo. Same | 


schedule as Stanolind posts in Oklahoma-Kansas 
which see on first crude price page. 


De tts a ok x oo ha heb dav bkkcboaaces $1.18 
CN COON Rc ccc udeswemadaveedeecee 1.18 
Gi DOMOUNINES 65. os cacicaccccsacnsenear 1.18 
De IRONING GiecGencewdx ee vaeewedenns ues 0.96 
Be RI aig oi ar aaa wud x w8 aw <o'v Guero wa 0.90 
WIN Se WEA doo coho dn te ceeeeaccnecake 1.11 
DOW M WM INN ara Creo sa Ga ei was ace cee wautan 0.87 
PURE DUNEG c bccbcticcavctcueeccatecudssds 0.62 
Posted by Ohio Oil Co. 

(Effective 7 a. m. Sept. 29, 1933) 
WIN sc occcecckscudncednsoncen $1.18 
ee eer 1.18 
UR GIUE ie caccesaeccccccccccescasuceds 1.02 
MN I isc Gcvandaclencdenedcnvaudeexes 1.01 
RINNE DREN Sy Fuse cdc oc case nemekuweume 1.35 





Humphreys was in the truck garage re- 
pairing a sticky valve. After the repair 
was made the engine was started, and 
Mr. Humphreys started to make another 


minor repair. Another dealer entered 
the garage later and found Mr. Hum- 


phreys unconscious. 
few minutes. 


He died within a 


24 States Postpone Car 
Registration Dates 


NEW YORK, March 16. 
24 states now provide 
tor vehicle registration than January 
1, according to report of the Amer- 
ican Petroleum institute. 
that 
registration, 
ered that many 
idle until the owner had more funds. 
Studies have revealed that around 20 
rer cent of all automobiles registered 
for the previous year remain unregis- 


More than 
for later mo- 


Originally 
car 


for 
discov- 
cars remained 


usual 
was 


date was 
but it 
motor 


tered and off the highways for the 
first two or three months after date 
of payment, and experiments’ with 


emergency delays for single year have 
shown a much larger proportion of 
automobiles are put to use if the reg- 
istration date is extended, the report 
states. 














DYKEM COLORS 
FOR 


GASOLINE 


Available in 
18 distinct types 


DYKEM ORANGE GY 
(yellowish orange shade) 
DYKEM ORANGE Y 
(reddish orange shade) 
DYKEM ORANGE GR 
(deep orange shade) 
DYKEM BRONZE 
ORANGE R 


(bronze orange shade) 


DYKEM AMBER Y 
(amber shade) 
DYKEM BRILLIANT 
YELLOW 


(sunset golden shade) 


DYKEM YELLOW N 


(lemon shade) 


DYKEM GREEN GN 


(bright emerald shade) 


DYKEM GREEN YN 
(medium emerald shade) 
DYKEM GREEN N 

(bluish grass shade) 


DYKEM GREEN BN 


(deep sea shade) 


DYKEM BLUE 


(deep sky shade) 


DYKEM VIOLET 
(deep violet shade) 
DYKEM PURPLE R 
(bright purple shade) 
DYKEM RED B 
(bluish rose shade) 
DYKEM RED 
(scarlet shade) 


DYKEM BROWN YR 


(walnut brown shade) 


DYKEM BLACK B 
(deep black shade) 


All orders filled with dispatch 


Write or wire 


DYESTUFFS & CHEMICALS 
INCORPORATED 
11th & Monroe Sts. 
St. Louis, Mo. 


In Canada: The Dykem Company of 
anada Limited 


14 Toronto St., Toronto, Ont. 
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These 
Brilliant 


Color 
Sealed 
Cans Will 
Attract 
Attention 
and 
Increase 
Sales 








IH YAN OIL COMPANY 
CINCINNATI OHIO 


I “a 





YOUR 


NAME ON | 
EACH PACKAGE 


LOWER PRICES— 
LARGER PROFITS 


PROTECTED 
TERRITORY 


EXCELLENT 
QUALITY 


Penn Manor is marketed as the 
distributor’s own private brand. 
Your name, exclusively, is attractive- 
ly shown on every package at no 
extra charge—and in small lots too. 


Exceptionally attractive prices pro- 
tect better profits for distributors 
and insure quick acceptance and 
enthusiastic sales effort by dealers. 


Exclusive territory eliminates com- 
petition, protects distributor and 
dealer. Territories are being allotted 
now. Apply at once while your 
territory may yet be available. 


Guaranteed Quality. Penn Manor is 
made from Pennsylvania’s best and 
costliest crude. The manufacturer’s 
specifications, as well as the label 
and permit number of the Penn- 
sylvania Grade Crude Oil Association 
are shown on every can as a guaran- 
tee of uniform, high quality. 
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OIL CORPORATION 


Warren, Penna. 


Permit 
No. 626 


INDUSTRIAL OIL CORP., 


Warren, Penna. 


I am interested in selling Penn Manor in 
sealed cans under my own name Please 
send me prices and particulars of your 
proposition for distributors 


Name 
Address 


City ery 
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Letters to 


the Editor 





Commercial Consumer Con- 


tracts 
Dear Editor: 

Attached is a letter written to Oil 
Administrator Ickes discussing the 
new Commercial Consumer Contracts. 

Harry M. Daugherty, 
Petroleum Products, 
Chattanooga, Tenn. 


Hon, Harold L. Ickes, 
Secretary of the Interior, 
Washington, D. C. 


Dear Sir: 

Being in the oil marketing  busi- 
ness, we have naturally followed the 
progression of the Oil Code with much 
interest and have been pleased with 
the way the administration has appar- 
ently been using every precaution for 
the independent. 

We were more than delighted when 
we saw the trend of the Oil Code was 
toward eliminating the old form of 
lease and agency agreements in which 
agreements the oil supplier had the 
advantage of a cancellation clause, 
whereas the dealer or operator was 
tied up without the advantage or priv- 
ilege of cancellation. Naturally to 
eliminate such contracts by including 
in all contracts for petroleum prod- 
ucts, a cancellation clause, would put 
the petroleum industry back on a com- 
petitive basis. 

We were very much perturbed and 
disappointed, however, when we read 
the resolution under Article 5, Rule 3. 
Paragraph 7 of Oil Administrator, set- 
ting forth the basis of allowing com- 
mercial users a discount on gasoline 
from tank trucks and set up as stand- 
ard form CD-1 “Official Commercial 
Consumer Contract,’’ and which con- 
tract provides that the seller or sup- 
plier at any time shall have the op- 
tion of terminating the contract with 
a 30 days notiee and does not give 
the purchaser or commercial consumer 
the same privilege. To a certain meas- 
ure this removes the commercial con- 
sumer from the competitive market. 
The consumer, in order to take ad- 
vantage of the rebates in the contract, 
has to be under contract. And, if 
written on a 12 months basis, means 
that no other supplier can sell the 
commercial consumer until the con- 
tract expires. There are usually a 
great number of industrial plants who 
would like to rotate their purchases, 
usually month by month, to the vari- 
ous oil suppliers in his neighborhood 
account of reciprocity reasons. Of 
course, it can be said that these con- 
tracts under such circumstances can 
be made on a 30-day basis, however, 
this would not be what would ordi- 
narily happen. What would ordinari- 
ly happen would be that the major 


companies would, with exceptional 


speed, comb the territory and sign 
up all possible commercial consumers 
under contract, after which another 
supplier would have no chance at the 
business, even though the commercial 
consumer had every reason to change 
suppliers. The major companies hav- 
ing a number of their representatives 
in Washington at all times are in po- 
sition to know the sentiment of the 
various committees and are in posi- 
tion to have their contracts even print- 
ed and ready for distribution before 
the average independent gets a clear 
interpretation of any new rulings. 
They, therefore, can contact these 
commercial accounts before the aver- 
age independent can get to them. 

Of course, there are a great number 
of major rulings that could improve 
the petroleum marketing division, but 
I believe that one of the most impor- 
tant rules that could be incorporated 
in the oil marketers’ code would be to 
have every contract equitable to both 
parties with reference to terminating 
contracts, They should be the same 
as the proposed contract replacing the 
old lease and agency agreements, 
wherein the purchaser or dealer is 
given the privilege of terminating his 
contract by giving 30 days notice, 

Yours very truly, 
Harry M. Daugherty, 
Chattanooga, Tenn. 
% x 
Dealer Representation 
Dear Editor: 

I have just read your editorial on 
Rotation of Members on P. & C. Com- 
mittee in the issue of March 7, and 
desire to comment on your remark re- 
garding dealer representation. 

If you have any understanding of 
the problems of the independent re- 
tailer of petroleum products, you 
must know that right now he is fight- 
ing a life and death battle for his very 
existence, You must also know that 
the major companies are doing every- 
thing possible to eliminate the inde- 
pendent dealer wherever they have 
any other means of handling the busi- 
ness. In the light of the facts, your 
statements are a mere repetition of 
the excuses offered by those interests 
for depriving the dealer of represen- 
tation where he is most entitled to it. 

You speak of representing him 
through a general committee or two. 
Mr. Platt, would you feel satisfied to 
have any interests of yours represent- 
ed by those whose interests are con- 
trary to yours? Would you be satis- 
fied to let those same people fix the 
cost and the selling price of the prod- 
uct you were handling without pre- 
senting evidence that they could ren- 
der the same service within the mar- 
gin allowed to you? 

Your statement about the dealers 
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knowledge of the business is grossly 
unfair. He may not have efficiency 
experts to concort fancy ideas or pro- 
duce films on theoretical methods of 
selling. But, when you make a fair 
study of the visionary schemes pro- 
posed by some of the largest com- 
panies you might well question their 
right to be on any marketing commit- 
tee, 

Most any school boy will tell you 
that when you increase the service 
rendered your cost of retailing is 
bound to increase and when your mar- 
gin is less than the cost of operation 
you are losing money. Yet those same 
interests claim the right to impose 
exactly such conditions upon thou- 
sands of retail dealers. 


We retail dealers are not asking a 
voice in the producing or refining ends 
of the business but we do claim that 
in the marketing division, we are en- 
titled to a fair representation in the 
development and application of the 
rules under which we are forced to 
operate. 

Very truly yours, 
H. S. Sparr, President 


EMPIRE STATE ASSOCIATION ot 
INDEPENDENT OIL DEALER ASSO 
CIATIONS of NEW YORK, INC. 


House Organ Features Stream- 
lined Transportation 


ST. LOUIS——New automobile mod- 
els for 1934 are illustrated and de- 
scribed in detail in the January-Feb- 
ruary issue of the Shell Globe, Shell 
Petroleum Corp. house organ. Details 
of ‘‘knee action’ are given in one ar- 
ticle along with a discussion of means 
of handling these cars for greasing. 

Passenger transportation being the 
main theme at this time, an article 
on progress in aviation is also includ- 
ed. Quite appropriately an unusually 
distinctive front cover portrays stream- 
line progress in passenger transporta- 
tion on land and in the air _ with 
streamlined train, motor car, airplane, 
and dirigible ‘‘zooming’’ diagonally 
downward across a black background 
of the page accompanied by stream- 
lined drops of several petroleum prod- 
ucts. 


Gulf to Exhibit at Chicago 


PITTSBURGH, March 15.—Gulf 
Refining Co. has announced that it 
again will be represented with a large 
exhibit at the Century of Progress Ex- 
position at Chicago. According to 
present plans, the Gulf exhibit which 
is located on the ground floor of the 
General Exhibits Building No. 2 will 
again include the world’s largest auto 
eylinder, a reproduction of the world’s 
largest atmospheric-vacuum still, the 
airplane motor that set a world’s en- 
duranee record, and many cut-away 
motor displays in action, 


March 21, 1954 

















-TEDCO 


The Ename! § Products Co 


CAfvERAND Ono USA 


PORCELAIN 


Brilliant Permanent Uniform 


v 
SERVICE STATIONS 





PUMP HOUSINGS ISLAND STORES 
GREASE GUN BOARDS —_ LIGHTING PYLONS 


SIGNS 
Hanging — Plain — Neon 





" THe ENAMEL Propbucts Co. 


EDDY ROAD AND TAFT AVENUE 
CLEVELAND, OHIO 





























“CHEMICAL REFINING of PETROLEUM” 


by V. A. Kalichevsky and B. A. Stagner 


methods ,for determination of detonation 


The various treating agents, sulfuric acids, 
€ 96 : and development of the C.F.R. method. 


alkalies, plumbite and sweetening ad- 


sorption methcds, and different solvents CHEMICAL REFINING of PETROLE- 
are discussed at length. UM represents data and results of in- 
vestigations in chemical refining and the 
Three chapters are devoted to atmospheric use of various reagents in the improvement 
oxidation of petroleum products, oxidation- of petroleum products, gathered from 
reduction reactions, gum in cracked gaso- many sources, and now available in one 
line, and the use and properties of gum volume. 
inhibitors. 451 pages . ie « «3a @ 
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COMPREHENSIVE treatise covering Detonation in motor fuels, and the im- 

the chemistry and practice of petroleum provement of the anti-knock properties by 
refining, dealing separately with light and addition of catalysts, by cracking, etc., 
heavy distillates. are presented, along with discussion of ia 
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verything in Petroleum Products 
















Direct shipments from Pennsylvania and 


Mid-Continent Fields 
REFINERS MARKETING Co., LTD. 
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CURTIS — 
mo Lifts — 
"& Handle — 
may 1934 Cars — 


with 
Independent 
MODERN Wheel 


ES | Suspension 
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CURTIS FEATURES 

” 1. Safe w orking load 8,000% (also 
Tha T is the beauty of Curtis Lifts. They eg a a ac aonapee in meme 
are not only safe, but their design is always a ant siltiiiiiiiael. 
abreast of the developments of the indus- 3. All pe ene: psene above 
Rrould and accessibDie, 


try and demands of the trade. 


4. Only lift practical for car wash- 


4 ’ S, . : . 1g —because a grease gland keep 
When you’re under aCurtisLift thereis  {Siarorgreace around plunger, 
Mud and grit cannot get into 


no need to worry about what’s holding it. 


packing where it will eventually 
+t rs score the p unger. 

Two separate controls, one oil and one ' 

; 5. Simple, unfailing, automatic 
air, are provided; neither will work alone. _ retard valve positively controls 
. i . : ; lowering speed. 

Stops lowering and is oil-locked the in- — 6,compensating(freewheel)plat- 
torm prevents binding of plunger 
due to uneven load distribution. 


stant the operator removes his foot from 
the oil-lock valve. Lowering speed is con- 7. Air can be re-used for spray 


gun operation. 


trolled by an automatic retard valve. 
Curtis “Drop- Away” Wheel Guides 
quickly and automatically locate the car 


8. Nominal installation expense. 


Car Washer 


Hydraulic type 
and air-and- 
watertypeunits 
—self-lubricat- 


ing—silent V 


on free-wheel platform. 


Air-On-Oil or electrically operated 





roll-on or free wheel styles. var Belt Drive. 
¥ Save time and 

Note other Curtis features; then write '™PTOve quality of wash jobs, 
for details. Fld Compressors 


KEAN Centro-Ring 


ea Pa] oiling —Tim- 
ESA ken Bearings 
/ ; ] (\\ V-Belt Drive 
\ (~ { hel —Centrifugal 
\ aN | unloader 


J) bron Starts against 
ey noload. Press- 
ed steel base. 
Universal motor mounting. %4 to 
10 H. P. Single and two stage. 


CURTIS PNEUMATIC MACHINERY CO. 
1965 Kienlen Avenue, St. Louis, Missouri 
518 X Hudson Terminal, New York City 














FOR YOUR CONVENIENCE 
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I want “my own personal copy’ of NATIONAL PETROLEUM 
NEWS each week. Send me the next 52 issues for which I enclose 
$3.50. (Foreign $5, Canada $6, including tax.) 
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Dealers Protest Divided 
Account Differential 


CLEVELAND, March 14.—A peti- 
tion protesting the 0.5 cent differential 
between margins allowed to divided 
and undivided dealer accounts in the 
proposed Marketing Agreement, has 
been sent to Oil Administrator Ickes 
by the Association Independent Oil 
Dealers of Cleveland. The action was 
taken at a meeting last night, accord- 
ing to BE. E. Sechwind, secretary. 

The members recommended that 
the present Cuyahoga county code 
committee be abolished and a commit- 
tee of seven be selected. Two mem- 
bers would be selected by the dealers, 
major companies and independent job- 
bers respectively. The seventh mem- 
ber would be a chairman to be elected 
by the six committee members. 

The dealers were of the opinion 
that a smaller committee would be 
more flexible and more efficient than 
the present county committee of 
around 28 members, 

The association, which represents 
dealers throughout Cuyahoga county, 
is raising funds to undertake a radio 
advertising campaign to induce the 
public to patronize independent deal- 
er stations. 

M. J. Chernoff, Cleveland, is presi- 
dent of the association, 


Lubsters and Lube Guns 


According to Lincoln Engineering 
Co., St. Louis, lubricating equipment 
need not be just something to work 
with but can also have show value 
which directly aids in merchandising. 
Proceeding on this assumption the 
company has ‘‘dressed up’’ its boards 
of grease guns and other lubricating 
equipment with porcelain enamel, 
stainless steel and other gloss finish 
materials that are easy to keep clean 
and fresh. The equipment that for- 
merly was just painted steel now has 
spotless sleaves or cases in which a 
generous use of color has been made 
to make them attractive. Black and 
silver containers on snow white boards 
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and chromium plate for trim against 
deep colors make the displaying of 
such equipment a bright spot in any| 
station. 


Oil Securities Filed 


WASHINGTON, March 15.—Follow- 
ing oil security issues have been filed 
with the Federal Trade Commission for 
registration: 

“JONES WOODRUFF OIL COMPANY, 
INC. (2-718), TOLEDO, OHIO, a Dela- 
ware corporation proposing to take over 
the business and property of the inden- 
ture trust of Bertha L. Jones, covering 
oil and gas rights on 80 acres of land 
including two producing oil wells and 
five locations to be drilled in Guendale 
Township, Midland County, Michigan. 
Common stock will be issued in the 
amount of $36,000. Officers are: John 
B. Heck, Sr., president; Alvin C. Jones, | 
vice president, and Bernard E. Wood-| 
ruff, secretary-treasurer, all of Toledo. | 

“MAMMOTH OIL SERVICE COM-| 
PANY (2-721), DENVER, a Delaware| 
corporation engaged in removing parat-| 
fin from oil wells to prevent retarding | 
of the flow. The company also expects | 
to manufacture an irrigation water | 
pump and oil well cleaners. Capital | 
stock amounting to $500,000 is proposed | 
to be issued. The underwriter, E. P. | 
Gage of Jacksonville, Florida, is expect- | 
ed to receive 20 per cent commission. | 
Among officers are: W. E. Patton, | 
president, and M. J. Steppe, secretary- | 
treasurer, both of Denver. | 

“SOUTHWEST OIL ROYALTIES | 
CORPORATION (2-728), DALLAS, 
TEXAS, a Delaware corporation organ- 
ized Feb. 1, 1934, to buy and sell pro- 
ducing oil royalties, proposing to issue 
common stock of $979,800, of which 
$881,820 will be used to purchase the 
royalties. An option of 250,000 shares 
of common stock is to be granted to 
J. A. Woods and T. F. Morrow by pay- 
ment to the company of $1 cash for each 
share of stock taken under. option. 
Officers are: J. A. Woods, Wichita, | 
Kansas, president; T. F. Morrow, Mexia, | 
Texas, vice-president and treasurer; and 
L. E. Cushman, Wichita, Kansas, secre- | 
tary.” | 








New Sales Representative 

The Southwest Sales Co., 2412 
Coombs St., Dallas, Tex., which has 
been for many years the district repre- 
sentative of Wilson & Bennett Mfg. 
Co., Chicago, manufacturers of steel 
container specialties, was recently ap- 
pointed representative for the com- 
pany in the Houston, Tex., area also. 
The new warehouse will be located at 
301 N. Second St., Houston. 


For Stranded Motorists 


GREEN BAY, Wis.—McDonald Oil 
Co., Dixie jobber, Green Bay, Wis., has 
started a “Dixie Flyer” service for de- 
livering gasoline to motorists who let 
the tank run dry. 
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NOT PERM 
Mé& S FILLER 


When cans are filled by hand, there’s always the likelihood 
of accident. Cans spill, overflow, splash at the slightest 
inaccurate move on the part of the operator, wasting time 
and money. 


With the M&S Filler, accidents simply don’t happen. 
Cans are automatically filled up to more than 100 cans per 
minute, and unless every can is in position to receive it, 
the oil will not flow. Another patented feature prevents 
dripping. No oil touches the outside of the can; cartons are 
never soiled. All cans are filled exactly alike. Hairline ac- 
curacy of fill is assured, well within government tolerances 
and regulations. 


Most companies marketing ‘‘canned oil’’ have already 
adopted the M&S Filler. It is made by 
the world’s largest manufacturer of 
can filling equipment. 


Mail the coupon below for interesting booklet on 
‘‘canned oil”’ and list of companies using MGS 
Fillers. 


SPRAGUE - SELLS 
CORPORATION 


Division of Food Machinery Corporation 
HOOPESTON, ILLINOIS 


SPRAGUE-SELLS CORP. 
Hoopeston, II. 


Please send me your booklet on “canned oil’? and M&S 
Fillers. 


Name 
M&S Automatic Oil Filler Address 
For 1-Quart Cans. Also 
Built For Other Sizes. Chie: State. . 
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Are 
You 
Prepared? 


HE Oil Code under which 

the industry must operate 
opens up a brand new era in 
oil marketing. Your practices, 
your margins, your profits, the 
rates of pay in your company— 
are all directly involved. 


ROVISIONS of the Oil Code 

must be carried out by 
every oil company NOT 
according to its own ideas of 
how the rules should be put 
into effect . . . but based on the 
actual interpretations of the 
rules by the Code committee 
and the federal authorities. 


EGULATION of the oil 

industry by the govern- 
ment means you will need 
guidance more than ever before 
in your business experience. 


ROTECT your interests! 

Have the Government’s 
regulations of the oil industry 
analyzed for you from the oil 
man’s angle .. . each week... 
in NATIONAL PETROLEUM 
NEWS. 


REE to new subscribers with 
a year’s subscription 
copy of the Oil Code with inter- 
pretations and revisions to date. 
Regular subscribers re- 
ceived this data in _ their 
weekly issues of the paper. 


Send Your Subscription In At Once! 
_-_—- — ee Clip and Maill—- —- - —-— 


NATIONAL PETROLEUM NEWS 
701 Penton Bldg., Cleveland, Ohio 


RUSH .. . copy of the Oil Code with official 
interpretations and revisions to date. 


Enter my subscription to NATIONAL PETROL- 
EUM NEWS for the next 52 weeks. Enclosed 
is check for $3.50, the yearly rate in U.S 


NAME 
St.-Box 
City-State 
Position 


Company 
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February Automobile Production 
Reaches 240,000 Units 


RODUCTION of automobiles as 
Pre as employment continues to 

grow in the Detroit district, Strikes 
at the plants of suppliers in Toledo 
and at other points have so far failed 
to halt operations. Production for 
February reached 240,000 units ac- 
cording to well grounded but unoffi- 
cial estimates. This is the biggest 
I'‘ebruary in four years. March out- 
put will be much greater and will go 
well over the quarter million mark 
according to the present outlook. 

Many of the manufacturers through- 
out the Detroit district have been 
quietly increasing wages during the 
past month. In one plant the increases 


' have been from 5 to 28 per cent. 


In practically all of these cases re- 
quests have been made that no pub- 
licity be given the move so that the 
adjustments will not pave the way 
to further demands. There is a gen- 
eral realization that the wage scale 
will move upwards but manufacturers 
are endeavoring to take advantage of 
increased demand to recoup the ex- 
pense of tooling and possibly of previ- 
cus losses before passing along any 
general increase, Furthermore the 
codes are resulting in a great number 
of men per unit of output and con- 
sequently a greater proportional la- 
bor cost. 

Engineering and experimental de- 
partments are now working full blast 
on 1935 and 1936 designs. This is 
particularly true as regards the chas- 
sis. There is a lull in body activity 
pending a full check on the reception 
given the new advanced streamlined 
bodies. Very few of these are out 
in the hands of the publie as yet and 
there has been no real opportunity to 
judge acceptance If they are ap- 
proved by the public next year will 
see even more extreme types and at 
least one design with a rear engine 
with a possibility that there will be 
four rear-engined types 

The difficulty with the rear engine 
type according to engineers here is 
the inability to keep the length of 
the car down to what it should be 
in these days of 
However, some 
at work on the problem and if the 
public takes to the streamline form 
like it is indicated they will, there will 
be some interesting new 
the road next year. 


congested streets. 


clever designers are 


tvpes on 


Ford production is gaining rapidly 
and from indications this 
manufacturer may capture first place 
again. It is quite certain that he 
will be in first place for the first 
quarter as he got off to a flying start 


present 


on production this year while his 
competitors were getting ready to go 
into production with new models. 
The new V-8 is being made at the rate 
of about 3500 per day. Ford pro- 
duction for March will be approxi- 
mately 83,000 units. 

Chevrolet produced over 72,000 
cars in February and will do better 
than that for March, with a big bank 
of orders still on hand. Plymouth 
production for March will probabl) 
be better than 40,000 cars. About 
10,000 ears a week coming off the 
Plymouth line at the present time 
The output of Hudsons and Terra 
planes was 10,000 for February and 
will be 18,000 for March, 

De Soto, La Salle and Chrysler, all 
of whom suffered production § de- 
lays, now have ears rolling off the 
line that will swell the March out 
put. Two lines of Hupmobile cars 
the new low-priced model W, and the 
new aerodynamic — sixes and eights 
will be in production by April 1. All 
of these companies report a healthy 
bank of orders. Reo will announce a 
new model Flying Cloud in the near 
future. Production was scheduled to 
start on this about March 12. 


UTOMATIC choke type carburetors 
A which do not require a manually 
operated device upon the dash are gain 
ing in popularity. Some of the 1954 
ears are already equipped with this 
device which automatically chokes the 
carburetor to the proper degree for 
starting and operating in cold weath- 
er and then throws the choke out of 
operation when the motor becomes 
warm. 

These devices also raise the idling 
speed through an interconnection of 
the choke with the throttle, in order 
to help starting and prevent stalling 
in cold weather. The Bendix Prod- 
uets Corp., South Bend, Ind., manu- 
facturer of the Stromberg carburetor, 
has just introduced a new model with 
these features incorporated and it is 
stated that arrangements have already 
been completed with certain car man- 
utacturers to install this unit, 

Manufacturers are going in for bal- 
ancing of parts to a much greater de- 
gree than ever, even in the lower- 
priced field. Tire and wheel assem- 
blies are now being put in balance 
to improve smoothness and _ stability 
of the front end, Even fans are being 
dynamically balarmced. One of the 
reasons for it is to eliminate the static 
generated by slippage of the fan belt 
This shows up badly in the radio set 
if the car is so equipped 
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First Aid Contest Lined | 
Up For Tulsa Expo 


TULSA, March 15.—The Petroleum 
First Aid Contest will again be a fea- 
ture of the International Petroleum | 
Exposition and Congress, to be held 
in Tulsa, May 12 to 19, according to 
G. O. Lockwood, Empire Companies, 
Bartlesville, chairman of the executive 
committee in charge. 

In the 1930 exposition on more than 
25 oil companies entered teams. There 
are now 18,000 trained first aid men 
in the Mid-Continent territory——recog- 
nition of the value of first aid in the 
industry. 

P. E. Keegan, Shell Petroleum Corp., 
Houston, is director of the meet. The 
committee includes: 

Executive, representing the Petro 
leum Safety Council, Mr. Lockwood; 
H. W. Richards, Mine Safety Appli- 
ances Co., Tulsa; R. S. Huffman, Okla- 
homa Natural Gas Corp., Tulsa; A. A. | 
Odell, Barnsdall Refineries, Inc., Tulsa. | 
Representing the American Petroleum 
Institute: R. E. Donovan, Standard Oi! 
Co. (California), San Francisco; Mr. 
Keegan; H. N. Blakeslee, American 
Petroleum Institute, Dallas. Repre- | 
senting the International Petroleum | 
Exposition: W. B. Way, general mana-} 
ger, Tulsa; at large; J. J. Delahide,| 
Ek. D. Bullard Co., Houston. 

Problems committee: H. N. Blakes 
lee. 

Judges: Messrs. Richards and Deta- 
hide. | 
Publicity: J. W. Savage, Mid-Conti- | 
nent Petroleum Corp., Tulsa; Berie} 
Swift, Barnsdall Refineries, Inc., | 
Tulsa; and Hadley Meyers, Sinclair- 
Prairie Oil & Gas Company, Tulsa. 

Safety banquet: Mr. Huffman, chair-| 
man, 

Entertainment: Carl H. Martin,} 
Phillips Petroleum Co., Bartlesville, | 
chairman. | 

Finance and awards: Mr. Odell. 

Equipment and transportation: Jats! 
Woodford, Oklahoma Natural Gas Co.,| 
Tulsa. 

The contest is sponsored by the ex-| 
position, the Petroleum Safety Council, 
and the Department of Accident Pre- 
vention of the American Petroieum In- 
stitute. The U. S. Bureau of Mines has| 
been asked to co-operate in training| 
and judging the teams 





| 
| 
| 

Expect Large Attendance 

INDIANAPOLIS —~ Barly _ response| 
to invitations indicate that between | 
200 and 300 independent oil men will | 
attend the Bonded Gas and Oil Sys-| 
tem convention to be held in Indian 
apolis, March 28 and 29 at the Hotel 
Severin, 

Speakers from many important di 
visions of the oil industry, including 
technical, selling and service station 
management, will be represented on 
the varied program. 
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Write for Contract Details 
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Od cost 


Gasoline hose cost, measured by 
gallonage served, gives convincing evi- 
dence of Vitalic Hose economy... 
From metal lining to woven cover, 
Vitalic Hose is built to stand the ‘‘gaff”’ 
of speedy service from your busiest 
pumps. The ability to stand-up under 
the strain of constant flexing at the 
pump coupling is a feature of Vitalic 
fine quality reputation. It is only one 
reason why Vitalic is the hose preferred 
by so many large operators . .. To 
specify Vitalic means assurance of 
Underwriter’s Standard as a minimum 
—it means that peak of quality which 
will give you less cost per gallon. 
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Export Office: 461 Eighth Ave., New York City 
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WE DO OUR PART 


EMPIRE 


FOR ALL LIQUID PETROLEUM PRODUCTS 


StL METER2 


NATIONAL METER COMPANY 








EMPIRE... 


anced piston. 


the meter with the bal- 


For all refinery purposes, loading racks, 
bulk stations, and tank trucks. 
Maintains its accuracy through the 
heat of summer and the cold of winter, 
measuring with equal efficiency high- 
test gasoline or fuel oil. 


NATIONAL 
METER 
COMPANY 


4219 First Avenue, Brooklyn, N. Y, 
Boston—Chicago—San Francisco—Los Angeles 


LUBRICATING 
GREASES 


by E. N. Klemgard, B. Sc. 


| ope of practical and scientific 
data on the manufacture and 
use of lubricating greases. 


Valuable to grease makers, refinery 
executives, research chemists, lubri- 
cating engineers, salesmen and 
others interested in the efficient 
manufacture and_ utilization of 
lubricating greases. 


Contains chemical analyses of many 
commercial lubricants, abstracts of 
important patents, and formulas 
and practical processes for the 
manufacture of greases. 


CHAPTER HEADINGS: 


1—Manufacture of cup greases; 
2—Uses, testing, analyses, patents of 
cup greases; 3—Soda base greases; 
4—Mixed soda lime base greases; 
5—Sett greases; 6—Lead base 
greases; 7—Miscellaneous greases 
and compounded oils; 8—Mechani- 
cal mixtures; 9—Trend of grease 
research. 


198 pages Illustrated Price $5.50 


NATIONAL PETROLEUM NEWS 
1213 W. 3rd St. Cleveland, Ohio 
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Oil Code Data Book Revised 


SSUE No. 2 of the Oil Code Data Book has been published by 
[ NATIONAL PETROLEUM News and 
ment. The book has been completely revised to include all amend- 
ments to the oil code and official interpretations issued up to March 6. 
Included in the book also is a carefully prepared subject index, 
with more than 200 entries, to make it easy to discover what the code 
or interpretations say on any subject. Personnel of the code adminis- 
tration, the P. & C. Committee and its sub-committees and the offi- 
cers of regional committees and state marketing committees, is also 


TTL LLLLELLEL LLLP 


given. 


able period. 
Prices are as follows: 


Please address all orders to: 


TUVALA 


The book is of handy pocket size, 4 by 9 inches, and has a durable 
cover. Space is given in the back of the book for pasting in future 
code interpretations so that it may be kept up to date for a consider- 


1 to 9 books, 25c each postpaid. 

10 to 49 books, 20c each postpaid. 

50 to 99 books, 15¢ each postpaid. 

100 to 499 books, 12c each postpaid. 

500 to 999 books, $8 per hundred, express collect. 
1000 and over, $50 per thousand, express collect. 


HUE 





is now ready for immediate ship- 
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Oil Code Changes 
and 


Interpretations 











O FACILITATE ready reference to 

published changes or revisions that 
are occasionally made in the oil code, 
these will be published so that they 
may be cut out and pasted into the 
Oil Code Data Book compiled and pub- 
lished by NATIONAL PETROLEUM 
NEWS. 

In every case where this is done the 
insert will be shown as a “Memo.” with 
numbers running consecutively as is- 
sued and cross references will be given 
for insertion in the index of the Code 
Data Books. In this way the index will 
not only cover the official code data 
as published in the book itself, but 
also the Memos, which come at later 
dates. 

The following is the first of these 
Memos. It was originally published in 
Platt’s Oilgram, Mar. 14. As carried 
herewith, it is Memo. 1 and should be 
pasted at the top of page 63 in the 
Code Book. As a cross reference in 
the index insert under the main head 
LABOR on page 3: ‘see also Memo. 1.” 

* * * 

Memo. No. 1 
Interpretation of Article II, Approved 
Jan, 15, 1934 
(Announced March 14, 1934) 

That Article II of the Code of Fair 
Competition for the Petroleum Indus- 
try or any Section thereof relating to 
the basis of hours and minimum rates 
of pay shall not apply to any person 
whose earning power is limited because 





It is requested that remittance accompany orders of less than $5. 
NATIONAL PETROLEUM NEWS, 
1213 West Third St., Cleveland, O. 
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of physical or mental defect, age or 
other infirmity, if and when the em- 
ployer shall obtain from the local 
State Employment Service affiliated 
with the United States Employment 
Service (or, in states where there is 
no such affiliation organization, from 
the State Commissioner of Labor or 
equivalent state official) a certificate 
authorizing the employment of such 
person at such compensation and for 
such hours as shall be stated in said 
certificate. 


KNOXVILLE, Iowa.—J. A. Dennis, 
head of the Iowa Independent Oil Co., 
Knoxville, recently was elected presi- 
dent of the local Chamber of Commerce. 
The chamber employs a paid secretary 
and is working on an ambitious pro- 
gram for this year. 


—NEW BOOKS— 


Allocation of Production 
Oe aieaoee Engineering Factors in 





the Allocation of Production” is the 
title of a reprint from American Petro- 
leum Institute Bulletin No. 212 which 
contains the progress report of the Topi- 
cal Committee on the Allocation of 
Production and supplementary papers 
by some of the committee members. 
The chairman of this committee was 
Fred E. Wood of the Standard Oil 
Co. of Indiana. 

The Potential or Productivity Factor 
in Allocation Formulas is discussed by 
R. B. Kelly, Application of the Prin- 
ciple of Volumetric Withdrawal to the 
Allocation of Production, by T. V. 
Moore, Effect of Volumetric With- 
drawal on Physical Waste in the Okla- 
homa City Field, by D. R. Knowlton, 
and An Allocation Formula by H. D. 
Wilde, Jr., following the committee re- 
port. 
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New Patents 


Prepared by R. E. Burnham, patent 
and trade-mark attorney, 511 Eleventh 
street, N. W., Washington, D. C., from 
whom copies may be obtained at the rate 
of 25c each. State number of patent 
and name of inventor when ordering. 

February 20, 1954 
REFINING 

The following to Standard Oil Co. 
(Ind.) as assignee of the inventors: 

Fractionation system—wWilliam § H. 
Bahlke, Hammond, Ind., and Ernest 
W. Thiele, Chicago, Ill. Filed May 21, 
1931. No. 1,947,577. 

Oil-wax separation system—Chester 
E. Adams, Hammond, Ind. Filed Jan. 
28, 1931. No. 1,948,018. 

Dry cleaning fluid—George L. Park- 
hurst, Chicago, Ill. Filed May 31, 1932. 
No. 1,948,045. 





* * * 

The following to Universal Oil Prod- 
ucts Co. as assignee of the inventors: 

Treatment of hydrocarbon oils—.Jac- 
que C. Morrell and Gustav Egloff, Chi- 
cago, Ill. Filed Feb. 16, 1931. No. 
1,947,868. 

Treatment of hydrocarbon oils—Mor- 
rell & Egloff. Filed Feb. 16, 1931. No. 
1,947,869. . * ” 

The following to Standard Oil Co. 
(Calif.) as assignee of the inventors: 

Means for preventing corrosion of 
metallic objects—Joseph F. Putnam, 
Berkeley, Calif. Filed June 30, 1931. 
No. 1,948,007. 

Pressure still header and assembling 
tool—Samuel H. Edwards, Richmond, 
Calif. Filed June 26, 1931. No. 1,948,- 
028. 

Apparatus for delivering a lubricant 
or other liquid to a fluid stream—John 
Cc. Handy, Berkeley, Calif. Filed Mar. 
25, 1929. No. 1,948,034. 

Process for production of lubricating 
oil— David R. Merrill, Long Beach, and 
Philip Subkow, Los Angeles, Calif. Filed 
Oct. 10, 1932. No. 1,948,042. 

* * * 

The following to Union Oil Co. 
(Calif.) as assignee of the inventors: 

Process for treatment of oils with 
aluminum’ chloride—Ulric B. Bray. 
Palos Verdes Estates, and Claude FE. 
Swift. Huntington Park, Calif. Filed 
May 18, 1931. No. 1,948,163. 

Process for producing lubricating oil 
—Bray & Swift. Filed Feb. 23, 1932 
No. 1,948,164. 

Method for producing asphalt—Rob- 
ert E. Haylett, Long Beach, Calif. Filed 
July 7, 1930. No. 1,948,296. 

Method and apparatus for cracking 
oils—Ross J. Garofalo, Los Angeles, 
Calif. Filed Oct. 11, 1930. No. 1,948.- 
345. 

Treatment and dewaxing of petroleum 
—Garofalo & Swift. Filed May 9, 1932 
No. 1.948.346. « * « 

The following to Standard Oil De- 
velopment Co. as assignee of the in- 
ventors: 

Process of incorporating oil and re- 
sinous bodies—Marion RB. Hopkins, 
Elizabeth, N. J. Filed June 15, 1927. 
No. 1,948,267. 

Production of alkyl phenols—Hyym 
FE. Buc, Roselle, and Reuben Schuler, 
Flizabeth, N. J. Filed June 16, 19382. 
No. 1,948,287. 

Catalytic process for producing gas 
rich in hydrogen—Garland H. B. 
Davis and James A. Franceway, Baton 
Rouge, La. Filed July 24, 1929. No. 
1,948,338. 

Protective lining in cracking vessels 
—Thomas Montgomery and John C. 
Morrison, Sarnia, Ont., Canada. Filed 
Jan. 15, 1929. No. 1,948,391. 

Sized paper carrying a synthetic resin 
of petroleum origin and process of mak- 
ing—Carleton Ellis, Montclair. N. J. 
Filed Sept. 24, 1931. No. 1,948,442. 








March 21, 1934 





The Shipping Box Makes it 
DOUBLY ‘Yamper- Poof 


The Hinde & Dauch Pa- 


per Company has been 
making shipping boxes 
for leading Oil Refiners 
and Distributors ever 
since canned motor oil 
was first conceived. 
Your boxes, designed 
by H&D engineers, 
willbe strong . . . dur- 
able ... attractive... 
inexpensive. They will 
be made to fit your 
products in the most 
economical way and 
will eliminate all surplus 


WE 00 OuR PART 


weight, reduce trucking 
and freight costs to a 
minimum and add a 
secondary defence 
against tampering. If 
desired they can be 
attractively printed for 
product identification. 
Sample Motor Oil 
boxes printed in color 
will be mailed upon 
request. Write The 
Hinde & Dauch Paper 


Company, 218 Decatur 
St., Sandusky, Ohio. 





HINDE & DAUCH ¢”SHIPPING BOXES 


H & D FACTORIES ARE 


AT YOUR SERVICEIN 


Sandusky, Cleveland, Buffalo, New York, Boston, Philadelphia, Baltimore, 
Richmond, Saint Louis and Kansas City. 


In Canada, Toronto and Montreal. 
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Even 


An 


seeks 


HE stories about the ostrich 

hiding his head in the sand 
when in danger may or may not 
be true. But it is true that 
many bulk station operators 
treat danger in a manner simi- 
lar to that of the proverbial bird. 


“If your property is worth 
owning—it is worth protect- 
ing.’’ If your property is valu- 
able to you it is also valuable to 
someone else. In order to main- 
tain it, it must be adequately 
protected. 


In order to keep the profit 
curve from dropping out of 
sight it is absolutely essential 
that your profit-producing fa- 
cilities be adequately protected. 
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Cyclone Chain Link Fence has 
become the standard by which 
Property Protection fence is de- 
termined. A Cyclone Fence on 
your property ends worry of 
theft and damage; insures proper 
control of equipment and pre- 
sents no fire hazards. 


Made of copper-steel and 
galvanized after-weaving, it re- 
sists rust years longer. Our 
factory-trained crews will erect 
your fence or your own men can 
do so if you desire. An accurate 
estimate will convince you of 
the economy of erecting a Cy- 
clone Fence now. Write for 
complete information. Address 
Department N. P. 


CYCLONE FENCE COMPANY 


General Offices: Waukegan, Ill. 
Branches in Principal Cities 
SUBSIDIARY OF UNITED \ STATES STEEL CORPORATION 


Pacific Coast Division: 


Standard Fence Company, 
General Offices. Geblend. Calif. 


Cyclone—not a type of ) ence but fence made exclusively by 
Cyclone Fence Company and identified by this trademark. 


e Fence 























“MERCHANDISING of PETROLEUM PRODUCTS’’ 
by R. H. Thomas 


Contains practical help for the oil 
salesman, agent, service station 


operator and particularly valuable to 
the man just starting in business. 


The book is divided into five parts: 
1—Helps for Agents; 2—Service 
Station Salesmen; 3—Oil Salesman 
and his Duties; 4—Comnlaints; 5— 
Questions and Answers. 


It goes into methods of studying possi- 
bilities of your territory and making 
your own canvass of farm machinery 
on individual farms. How the agent 


and salesman can coordinate their 
efforts to develop new business and 
give the service that holds accounts. 
How the market for other products 
than gasoline and motor oil can be 
worked up. Selling through service 
stations. Handling of complaints and 
other marketing problems. 

The author has had many years of 
actual experience in merchandising. 
His book gives you the benefit of 
his own experience as a successful 
marketer. 


Send for your copy today $2.59. 
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Oil Trademarks 
For Copyright 





HE following are trademark ap 
plications pertinent to our field 
pending in the United States Pat- 
ent office which have been passed 
for publication and are in line for 
early registration unless opposition is 
filed promptly. For further informa- 
tion address National Trade-Mark 
Company, Munsey Building, Wash- 
ington, D. C., trademark specialists 
As an additional service feature to 
‘ts readers, this journal gladly offers 
to them an advance search free of 
charge on any mark they may con- 
template adopting or registering 
You may communicate with the Edi- 
tor of this Department, or send your 
nquiry direct to the National Trade- 
Mark Company, stating that you are 
a reader of this journal. 


“REFINERS PRIDE 70, and picture 


of an oil tank car.’”’ Ser. No. 330,139 
Refiners Distributing Corporation, River 
Forest and Maywood, Ill. For gasoline 

“RONSON, picture of an airplane, 
speedboat, and automobile.”’ Ser. No 
344,740. Wynne Oil Company, Phila 
delphia, Pa. For motor lubricating oi! 

‘ITS A NATURAL! and picture of a 
hand holding two dice, one a four and 
the other a three.” Ser. No. 345,766. Han 
lon-Buchanan, Incorporated, Tulsa, 
Okla. For gasoline. 

“WELCO and fanciful design.”” Ser 
No. 342,305. Wells Vetroleum Com- 
pany, Chicago, Ill. For gasoline, Kero- 
sine, furnace-burning oil, lubricating 
oils, lubricating grease, and naphthas. 


“VISCOLOTD.”’ Ser. No. 339,799. 
Tiona Petroleum Company, Philadel- 
phia, Pa. For highly filtered pure 


Pennsylvania heavy lubricating oil 
stock and lubricating oil comprising 
said stock thinned down to different 
consistencies. 

“RAMCO.” Ser. No. 344,297. 
J. Stadiman, doing business as Dal- 
Worth Oil Products Company, Dallas, 
Tex. kor lubricating oils and upper 
cylinder lubricants. 

“TEXMILL.” Ser. No. 


Wallace 


$46,026. The 


Texas Company, New York City. For 
lubricating grease. 

“WHIZ, and a triangle.” Ser. No 
332,391. The R. M. Hollingshead Co., 


Camden, N. dis Kor transmission 
grease, cup grease, non-fluid oil, sponge 
grease, graphite grease, fluid lubricat- 
ing oils, light machine oil, gear grease, 
high-pressure chassis lubricant, lead- 
base grease, gear oil, steering gear lu 
bricant, wheel-bearing lubricant, tryo: 
shackle lubricant, water-pump_lubri- 
cant, clear penetrating oil, universa! 
joint lubricant, rocker-arm lubricant. 
graphite penetrating oil, free-wheeling 
lubricant, graphite cup grease, winter 
lead-base gear lubricant, lubricating 
oils and greases, lubricating compounds, 
and compositions, and lubricating and 
penetrating oil compounds. 

“The mark consists in two white 
ovals on a red.blue and gold label, and 
the company name-WOLVERINE-EM- 
PIRE REFINING CO.” Ser. No. 345.- 
649. Wolverine-Empire Refining Co. 
New York City. Kor lubricating oils 
and greases. 

“OPTO.” Ser: No. 
vania Lubricating 
burgh, [a For 
greases 

“TAILOR MADE." Ser. No. 345,684 
Skelly Oil Company, Tulsa, Okla. For 
lubricating oils, lubricating greases, and 
gasoline 


345,681. Pennsyl- 
Company, Pitts- 
lubricating oils and 
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On The Lazy Bench 








Judge: ‘“‘Last time you were here 
I told you I never wanted to see you 
here again.’’ 

Prisoner: ‘‘That’s what I told the 
cop, but he insisted on bringing me 
here.,’’ 

Independent Topics 
lowa Petroleum Assoc 


* ok * 
He: ‘“What’s the difference between 
a grass widow and a sod widow?” 
She: “I give up.” 
He: “Just a lot of dirt.” 


The National Dixie Booster, 
Dixie Distributors, Inc. 


Parking Restricted 
Mary: ‘‘Are you fond of indoor 
sports?” 


Ann: “If they go home at a reason- 


able hour.” 
* * + 
No Favoritism 

Small Brother: ‘ Ha, ha! I just saw 
vou kiss Sis.” 

Suitor: “Here, keep still. Put this 
quarter in your pocket.” 

Small Brother: “Here’s ten cents 
change. One price to all, that’s the way 
I do business.” 

The Diamond, 
Wid-Continent Pet. Corp. 


* * * 


“Darling, I have a question I've 


wanted to ask you for weeks.’’ 


“Go ahead. I’ve had an answer 


ready for months.’’ 
Independent Topics, 
lowa Pet. Products Assi 
* * * 
And a Long Rest 
Depositor: ‘Where is the president? 
Gone for a rest?” 
Bank Clerk: “No, he went away to 
avoid arrest.” 


—The National Dixie Booster, 
Dixie Distributors, Inc 


The Eternal Quest 
Lit: “I wanna 'stablish island fer 
bashelors like you ‘n’ me t’ live on, 
where there won’t be any wimmin.”’ 
“Flit: ‘“Waddaya wan’ that for?’ 
Lit: “So’s we kin live quietly ’n’ 
bring up our children in peace.” 
—The Diamond, 
Mid-Continent Pet. Corp. 


* % 


“What did you put in this prescrip- 
tion ?” 

“That, I can only tell the doctor, 
the druggist. 

“The doctor wants to know. Seems I 
gave you a Chinese laundry ticket and 
you filled it.” 

Ohio Petroleum Marketer, 
The Ohio Pet. Marketers Ass’n 


” 


said 


March 21, 1934 











Increased Profits From Present Sales 


Greater sales is one way to increase profits... Another way (economical 
too) is by cutting down unnecessary handling and operating costs. 

Perhaps your greatest opportunity for increasing profits will come {through 
lowering the overhead. Many Refiners and Compounders have found this to 
be the answer. They have installed STANDARD CONVEYORS and their 
profits are up because their costs are down. 


Call or write the nearest Standard office for cost cutting information. 


TANDARI) 


102 0}. Be 2h 40) : Gan 02 0). 8-7-8. & 





104 Indiana Ave. 
NORTH ST. PAUL MINNESOTA 


Offices in All Principal Cities 

















ConsTANtT 


research in field and laboratory, the use of 
superior crude oils, and the most modern re- 
fining equipment are the three stones in the 
foundation upon which Humble quality has 
been built. 


HUMBLE 


OIL and REFINING Co. 


Houston, Texas 


Producers, Transporters, Refiners, and Market- 
ers of Petroleum and Its Products 
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Transactions in Oil Stocks on New York Stock Exchange 








Div. Last Transactions Week Ended March 17 

1933 1934 Listed Par Rate Div. Sales Week's 

High Low High Low Shares Value Company Period Paid Shares High Low Last Change 

47 18% 50% 41% 922, N.P. pe ere 50cQ Jan. 31, 34 2,300 49 4716 49 + 134 

35 6% 37% 29% 2,290, rity $25 Aosocinted TH Coi.ccccscccecees 50c Dec. 22, 33 sip letete is a . Bee auees 
32% 12% 35% 28 2:696,652 25 Atlantic Refining Co............ 25cQ Dec. 15, 33 12,500 32% 3034 31 0 

11 3 10 7% 2:258,779 5 ee en ae ree ees May 11, 31 6,100 834 84 84 — \ 

12 5% 9% 8 1,444,970 N.P. Colonial Beacon Oil Co.......... ian, | *2ebwahoek 0 Seu a es mi ar pas 
15% = 5 144% «98 14,218,835 N.P. Consolidated Oil Corp........... ety ll a oO 33,900 134% 121% 12% — % 

8 95 110 10 32,771 $100 SEC OR errr ee $2Q Feb. 15, 34 100 *110 110 110 + %% 
19% 4% 20% 16 4,722,652 Continental On Co... cccccccece Sees)  Cebbereaetncs 25,000 1914 183% 18% — \ 
27 4% 21% 15 13,333 $10 General Asphalt Co..........0.- June 15, 32 2,300 194% 18 18% + %&% 
38 8% 29% «21 95,841 $100 SRUEUDEE EM ccsiscrsasaucss seen ##§§ gappenencias 2,500 26% 25 25% + % 

7 1% 5% 344 678,234 25 Og? oe eee Feb. 1, 32 2) ,300 434 456 4% + k 

4 1%y 3% 2% 1,207,132 10 Indian Refining Co.. gas Dec. 15, 20 1 ‘000 3% 3% 3% + *& 

4 2% 1% 1,309,060 — Oil Ref’g. Corp.. hecakeas Gaars § ~denioliesand 500 2% 2 2 0 
29 3% 18% 7% 40,000 OS RE OT ere May 16, 32 10 15 15 15 + % 

4 \% 2 th 320,000 N.P Maracaibo Oil Exploration Miwa Gawe atmiesads 2,200 234 2% 2% + 
72 55 63 63% 444,083 $100 exican Petroleum Co.......... mee: DSk lk tek as re ane eaes ay 
16 3 14% «118 1,857,912 Mid-Continent Pet. Corp........ Feb. 16, 31 4,100 13% 12% 12%— %& 
17% 4% 15% 12 6,648,052 N.P. JS) eee eee Dec. 15, 32 70,200 141% 13 134% — \% 
14 8 11 10% 4,699,885 $5 Pan Amer. Pet. & Transp. Co.... Mar. 15, 33 100 1034 1034 10% 

4\% 28 1\% 99,370 N.P. Pannenee Fred. B GATS COiice. cts twee orcs 6,000 2% 134 1% + 
20 5% 17 12 17,994 $100 | ere July 2, 23 350 = *17 14% 16 + 4 
15 + 14% 9 2,153,444 Petroleum Corp. of America..... ates on 1 ae 8,100 13 12% 12% + % 
18% 4% 1882 “2 4,439,450 Phillips Petroleum Co........... 25¢! eb. 15, 34 22,000 18% 17% 17% + 

1 % 1\% 4 1,184,817 $25 — Re SDN s sins seb ssneces Sees _pecterowivecicts 300 1 % % 0 
13% 3% 10% 7% 150,000 100 _ RRR ae mene Feb. ‘1, 22 200 2«9% OO 9% 84 

2% 3 2 28 2,500,000 N.P. Sees Reskoom oe eee a Feb. 16, 31 2,400 1% 1% 1% % 
17 6% 16% 12 1,050,000 $5 a Eee 25cQ Dec. 21, 33 9,200 15 %&% 145% 145% - k 
15 5% .. = 2,441,432 25 Prairie Oil & Gas Co............ eiaie ere Pere eees Bsa 
22 7 20 14 4,050,000 25 Prawie Pips Line Co... ..000s00 REL july 1, 31 Rares a aa wear ee 

2% yl yy 749,017 50 Producers & Refiners Corp....... Ee ept. 15, 23 98,300 1% 34 1 + \ 
13 2 61 2 28,186 50 WD Nk a ese Sin via e'sinie so S56 096-5 iets May 4, 25 26, ‘900 634 4 53% 60OU ++ «1% 
15 2% 14% 10 3,038,370 N.P. og | ere aes Sept. 1, 30 15,200 13% 12% 12% — % 
69% 30 80 5834 130,000 100 2 rare a Apr. 1, 33 140 75% 7434 75 0 
39% 17% 39% 36 425,342 $14.00 Royal Dutch Co. (N. Y. shares) $1.07% Aug. 14, 33 200 38 * 3814 38% + % 
43% 15 37 25% 1,244,383 N.P. Seaboard Oil Co. of Del......... 15cQ Dec. 15, 33 5,900 36% 34 9 — 
31 i ae <a 56,148 L2 Shell Transport & Trading Co.. 7c uly 28, 3 100 26% 261 26 + 4% 
11% 4 11% 7% ~~ 13,070,625 N.P. Shell Union Oil Corp............ ee June 30, 9,400 11 10 10% — & 
61 2834 89 58 400,000 $100 eae $1.37% ey 1, 31 1,000 80 80 80 —1-°* 
12 4% 11K 9 461,000 10 Simms Petroleum Co............ 25c¢ eb. 1, 34 1,500 10% 934 10 + k 

9 3 11 4 1% 1,100,069 25 eS ere or nce 50c Dec. 15, 30 800 10} 10 10 — XK 
57% 22 64 54% 120, 000 100 SS Se ee eee $1.50 Se: ae Sears 
17 6 19% 15% 31,701,348 25 eas Vacuum Corps. .ccsccese c Mar. 15, 33 53,500 171 16 167 + \% 

102% 92% 104% 96 "764, 925 100 apart Sen $2.50S.A. Dec. 30, 33 1,500 *104%4 10334 104 + \% 
45 19 42% 37 13,102,900 N.P. RR eEMINERs 6:5 <0 0018 oa.5.0'05 60 25cQ Dec. 15, 33 9,000 39% 3734 373% — 
39% 12 38 33 "320, ‘009 $10 S NE  aiiice cnnnkceunes 50c Jan. 31, 34 1,200 38 35 3 +4 
47% 22% 50 ii 25,740,96 25 S. O. New gure amuse panlewiete’s 50cS.A. Dec 15, 33 23,400 46% 4454 45 — ¥% 
59 35 61 51 1,590,406 N.P. SS ee a ree 25cQ Dec. 15, 33 Et 0 58% 8% —1% 

103 89 109% 100 100, $100 do pid. bikes pnb e sce kad eae $1.50Q Mar. 1, 3 260 *109% 107% 109% + 1\% 

4% 3 1% 912,479 is Senaahes Ce a eee 214% on ac. to Dec. 31, 30 4,000 2% 23% 2%+ 
3044 10% 29 23 9,851,236 $25 ee Senne g Q an. 1, 34 15,700 27% 26% 26%— %& 

6 1 4 3 30,570 10 Texas Pacific Coal & Oil Co...... ec. 31, 29 3,100 4% 3% 4 0 
11 3 11% = 8 5,998,919 N.P = — Associated Oil Co.. Feb. 16, 31 17,500 1134 11% wy + \% 
65% 23% 73% 64% 95,503 $100 x Sea Dec. 23, 33 1,800 75 73% 75 + 2 
26 ae me i 2,191,823 N.P. Tide od Oil 0 $6bee SS SR) re ee eae aie ite 
80 87% 80 199,446 $100 ae SR ee $1.25Q Nov. 15, 33 400 *871% 8614 874%, +2 
23 20% 17% 4, 386, 070 25 Union Oil Ot CGIOPMIB. 6 605000 25cQ Nov. 10, 33 16,300 17% 1634 16% - & 
22 % 21 15 & "200, 000 N.P. Union Tank Car Co....... aes 30cQ Mar. 1, 34 700 19 18 18 0 

41 3% 1 759,538 N.P. ot ae © eee aes uly 3, 30 1,800 2% 2% 2% + & 

5 5% 3 431,443 $5 H. F. Wilcox Oil & Gas Co....... sews ay 10, 28 3,400 58% 5 5% 0 


*New ie tNew low. x Ex-div. 


Standard Oil Stocks on New York Curb Market 








Div. Last Transactions Week Ended March 17 
1933 1934 Shares Par Rate Div. Sales Week's. 
High Low High Low Issued Value Company Period Paid Shares High Low Last Change 
13 6 11 6 40,000 $25 Borne Scrymser Co............. xian Oct. 15, 30 50 9 9 9 0 
39% «25 38 32 200,000 50 Buckeye Pipe Line Co........... 75cQ Ea ie” Se fe stra eee ea 
129 71 126% 118% 120,000 25 Chesebrough Mfg. Co........... TT31Q Dec. 30, 33 200 =125 1244 124% - 
12 2% «13 9% 5,977,873 N.P. Creole Petroleum Co............ st Bans aocuisteaes 16,100 11% 11 Wy + 
41 20 35% «(51 0,000 pe Eureka Five Line Cou... .ccseces $1Q Nov. 1, 33 100 31% 31 31% + kh 
10534 40 43 3% 9,000,000 2s Humble Oil & Refg. Co.......... 50cQ _. 1, 34 7,000 42% 4014 40% —1\% 
15% 6% 14 12 26,742,792 N.P. ee il COPD. COUP. 2 66.0005 12%cQ ac. 1, 34 11,300 144% 13% 13% — \% 
15% 6% 14 \ AA Se N.P. ren 12%4cQ Mar. 1, 34 Cie Ree ie ciate aye 
8 3% «26 36 300,000 $10 Indiana Pipe Line Co........... ttl5< S.A. Nov. 15, 33 1,100 6% 534 6 4 
23% 8% 23 19 14,247,088 N.P. International Pet. Co............ 28cQ Mch. 15, 34 20,100 23 8% 22% 22% + &% 
10 5% 9 8 $13,000 $12.50 National Transit Co............. 40c S.A. Dec. 15, 33 200 9% 9% 9% — \ 
47 3 4% 3 100,000 5 New York Transit Co........... 15c S.A. Oct. 14, 33 500 *434 3% 3% — 6 
6 4% =7 4 120,000 10 Northern Pipe Line Co.......... 25¢ S.A. Jan 1. 34 200 6% 6 6 — & 
87 70% 88 83 580,796 100 2 rer $1.50Q Mech. 15, 34 100 87 87 87 + \& 
. 1 5 4% 400,00 5 Penn Mex. Fuel Co.......c.000. 75¢ Dec. 22, 33 : Le wa 
6 2 4% 4 100,000 10 Southern Pipe Line Co.......... 10c Mar. 1, 34 500 456 4 4% - 1 
22% ii 23% 17% 1,200,000 25 OC BONG CN 1G. 6: o.56:0.00 0.0.8 6:0 20cQ Dec. 30, 33 600 21% 21% 21% + 
43 24% 47 43 5,000 50 South West Pa. Pipe Lines...... $1Q Dec 27. 33 150 46 +43 43 = 
34 17 32% 26% = 15,941,894 25 Tee a EE 6 sas 0 au Sib is wK0'0 00:8 25cQ Mch. 15, 34 20,800 28% 26% 27% -1\k% 
19 8% 17 13% 2,606,983 10 Ne eS eee 25cQ Dec 15, 33 3,700 16% 155% 146% + 
20 11 16 13 822 25 Br AP, MU MEBRER iain 6010 046.6% 0/000.0:0:0 25cQ Mch. 15, 34 sie Ses Ae Ae ais ies 
41 15% 28 23% 752,465 25 DeRMMn ones occa cise ess easel an. 3, 33 1,050 26 24% 24% 34 
88 60 eae evan 0,000 100 do I . ee err $1.25Q Jeo. 15, 34 20 90 90 90 3 
3 1 cae 34,158 25 Swan Finch MID a 05s 6 ote 8.64012 ee ec. 1, 30 100 3% 3% 3% — 


*New high tNew low ttAlso extra—Chesebrough 50c; Indiana Pipe Line 10c. 


x Ex-dividend. 





Named to Fire Prevention 
Committee 
CLEVELAND, March 19.—James H. 
Herbert, Standard Oil Co. of Ohio, has 
been appointed to membership on the 


American Petroleum Institute Com- 
mittee on Fire Prevention in Refiner- 
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ies. Announcement of the appointment 
was made by R. E, Wilson, Standard 
Oil Co. of Indiana, Chicago, chairman 
of the Central Committee on Refinery 
Technology of the institute’s division 
of refining. C. E. Townsend, Sun Oil 
Co., Philadelphia, is chairman of the 
fire prevention committee. 


Sponsor Ball Team 

GRAND RAPIDS, Mich.—Fineis Oil 
Co., Lowell, 
Grand Rapids, are sponsoring an all- 
negro baseball team this summer. For 
the past two seasons the team has built 
a state wide reputation, and was spon- 
sored by the Fineis Oil Co. 


NATIONAL PETROLEUM NEWS. 


and Thomas & Cornell,. 
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Oil and Royalty Stocks on New York Curb ADVERTISERS 
933 ‘4 p Transactions Week Ended March 17 IN THIS ISSUE 











1 193 ‘ar Sales Week's 
High Low High Low Value Company Shares High Low Last Change 
2 tt 1% % ON.P. American Maracaibo. . 1,500 1 14 +3 - ve | This index is published as a convenience to the 
5 : : 1% ve. —, Nat. Gas. ‘s os ‘. Hts ts “8 | reader. Every care is taken to make it accu- 
* ome ° eheceeecaae 2,506 % »8 78 8 rate, but National Petroleum News assumes 
4% 2 38 2% $10 OS dtadidey:) acu i ; aatian praises 
t5 6% 15% 13% N.P. British og Oil coup. 200 *153¢ 15 \4 15% 84 no responsibility jor errors or omissions. 
7 % 4 2% $% Carib Syndicate....... 10,000 334 27% a + 8 
6% 1% 44 1M NF Cities Service...0.0.., 27900 3S 3 | = oe 
so.-=— 10 26% 11% $100 See 800 20% 194 194 6 ee ee sas. ate 
3% 2% 1% ° 10 s.. = eee ee Re ee ee & 
+ vr ety, ; m as a wae vee ge . . aan \O 
A A, Bes olon Oj (OPA 700 25% 2'5 254 8 ; 
2 & 1% 4 N.P. Columbia Oil & Gas vtc. 1,500 11, 1% ly + & Bro Ralph N 12 
H 13 3% 1% m ) oe ae i Royalty. . veg as ; : ; Bucks vet yn & Brass Works $4 
ee i eer 2,700 315 3 33 «4 A uffalo Meter C | 
6 6 V3 5 100 do | See 200 *7 16 7} 719 + 1 Butler Manufacturing Co 46-47 
1 i % NP. Crown Senteet a 1,900 14 ll 14 4 \g 
3 2 rf 1% NP. Derby One Ren ee nae j Oo” 6% 0 Chicago Bridge & Iron Works 11 
. A oke erby Oil & Refg...... we . . Cincinnati Advertising Products (¢ +8 

27 25 cose eeee N.P. do pfd cebuesccasea ° Cincinnati Ball Crank C : go 

62 24 7% 58% $25 Gulf On CO) ee 2,500 7015 6814 68 hg l Clasitied Advectiiae : 143 
7 1\% + 2 N.P. nn a Illg. Oil A.. 100 314 314 314 % | Continental Can Co. ‘ 88-89 
6% 1% ae! 2 A ee rere Seen aoa Continental Sithher Works 135 

ba) 23% 19 $5 Senesooptinantal Pet.. 20,100 233% 22% 22% + % 1 Curtis Pneumatic M achinery (¢ 132 
2 2% =i! N.P. Kirby Petroleum...... 1,600 1% 134 134 4 | Cyclone tee Cc a 138 
28 ' Pt: abs i pooenes , Dee 28,300 *1, 1% 4 4 
% BS ion Oil Refg......... 100 474 Ve 47% 6 ay ees my 
12 188 8% 5% N.P. Lone Star Gas........ 600 7 634 6% + & Dee P Ro ck Oil Corp. NA 
$1 eee © ene Dyestuffs & Chemicals, | nd 
7 4 8% 6% N.P. Margay Oil Co........ : / 
5 1% 24% 1% N.P. Mexico- Ohio Oil ceuwed 200 *214 2 24% + 4] Enamel Products C 131 
6% 1 4% 3% N.P. Michigan Gas & Oil... Krie Meter Systems, Inc $-95 
4 1% 2% 1% N.P. Mid. States Pet. A vtc. 2,400 27,4 134 25% + 8 
if % % 4 N.P. . ek ae 2,100 Ve 54 s + & Fairbanks-Morse & Co 101 
1 4 % % $1 Mountain & Gulf...... 1,800 54 i's Mg 0 Farrell Manufacturing (¢ Fourth Cover 

63 2% 28 4 10 Mountain Producers... 500 5 $74 5 Mei Firestone Tire & Rubber ( 2 

20 10 1 5% N.P. National Fuel Gas..... 2,800 1414 1414 1416 4 2 | Four Wheel Drive Auto ¢ 57 
24 4 2% 18% $5 New Bradford Oil..... 800 21% 214 Pie +. 46D Dicedam €h) Wake < 63 
5 4 3% 18% +N.P. North Central Texas.. 100 31g 31g 6 6+ oe TE Beruehkaut Teaser ¢ 7 

4 ts ye fs N.P. North European...... 3,200 4 3 3; 0 Functional Buildings, In 8-109 
8 3 10 834 N.P. OQil Stocks Ltd. A...... 600 934 56 56 0 
7 3 cose cece NeR. Pacific Weetern....... ‘ver ‘ Tr 
3% * 2% % N.P. Pantepec of Venezuela 37,900 *23¢ 15¢ 2% ls Ge ul Mae wh et a 
1% ye ig yN.P. Producers Royalty.... 13,100 *14 38 4+ chee s Ba os Mie ( , 

57 21 63 434% $100 Pure Oil 6% pfd....... 250 S61, 5514 5615 + 1% + aa Tanl wo Mi % pi ic 
2% 4 ia ... N.P. Red Bank Oil........ : Gulf Refiain ™ i 
1% A 1 % N.P. Reiter-Foster Oil...... 800 34 54 54 Js sisi de gS 
2% 4 2% 4 $25 _ Richfield Oil pfd...... 3,700 2 1 5¢ 134 \4 ' 
8 3 7% 6% 10 Root Refining pfd..... 500 7% 7 7 i ; Hinde & dD Paper ¢ 
eee Sen wan Chane. Royalty Corp. pfd..... : H le Oil & Re ¢ ) 
4% % 3% 1% N.P. Ryan Consolidated.... 2,800 31g 2 215 Vy 
1 9 a4 ys $10 Salt Creek Consolidated 200 *34 84 me + ¥ Industrial Oil Cory 130 
364 a 7% «5% 10 Salt Creek Prod....... 500 634 61% 634 0 
3% % es Pree 25 Shrev. El Dorado P.L. ey 1¢ 1 
o% 3% 6 4% N.P. Southland Royalty.... 1,000 Sly 515 515 0 ‘ And 
1 ye 2 + $5 Vn | Sa 4,400 17% 15¢ 15¢ ly ; 

3 6% 11 64% N.P.  Texon Oil & Land..... 100 9 ) ) + 4 | Kewanee Safe Co...... 104 
34) if 1% Ys $5 Venezuela Petroleum.. 13,300 *1 14 15 l + Kidde & Co., Inc., Walter 106 
3 1% 5% ha 1 Woodley Petroleum...  ...... Soran cats asa’ aa 

34 % ce OOF. ¥ Ci & Gat. cciccccn. a aha Ss ee - Lincoln Engineering (¢ 
eNew High. Wee Saei. Lubrication (¢ 
McDonald Mfg. Co., A. Y 10 


New York Bonds New York Curb Bonds re n Oil Co 


























, Morrison Bros rita 82-33 
Week Ending March 17 Week Ending March 17 _ a 
Hi h Low Last C han e National Enameling & Stamping (¢ 14 
High | Low Last Change a a & prea ie National Meter (¢ 136 
D31g pSCtéCCities Serv. 5s °40....... 4614 4456 4514 — 5% | National Petroleum News 134 
Calif. Pet... 102 oi $2 10114 lg Eities Seow. GC. Ske 43 63 61% 62 ag National Ref g ¢ 135 
Calif. Pet. 5 Ms 103% 1025% 102%4 0 Cont. Oil 5%s 37 10284 102% 102% 0 Neptune Meter Compa +—5 
General Pet. 5s 10534 105% 105'4 + 4 Empire O & R5148°42.. 6515 637% 6434 0 
Humble Oil & Refg. 5s '37 10434 10434 1045¢ e Gull Ol) Se 37 1047, 104% 104% 84 Oil Consecvation Radinewsan ¢ 125 
> Eee J ) Peweeee ‘ 8 servat 1 lz € 2 é 
Pan Amer. Pet. of Calif. ” a Gulf Oil 5s °47........ - 10414 1038% 1035% 44 | Owens-Illinois Glass ¢ $-9 
he \ cee p eee Cal 43! 4239 42}! 0 Sun Oil 5% 739..... 106 10434 1043%% 3% 
an mer. et. OF alil Tide ' or Se ’76 7 7 +13 . - 
y apie bs 3 4215 4215 :, Tide Water 5s ’79.. ae 6814 70 134 Patent Fuels & ¢ lor Cory 105 
Phillips Pet. 61 Ks 1734 9614-97384 +114 Pennsylvania Grade Crude O Ass 3 
Pure Oil 5\%s 991, 98% 991 L i Penola, Inc 4 
Pure Oil 514s 9716 6 97 1] Phillips he or) C 58 
Richfield Oil of Calif. 6s 3214 30! 3014 17% oF b h S k E ny Pittsburg! Jes nes Steel ¢ 35 
Richfield Oil of Calif. 6s : itts urg toc xc ange Pittsburgh Equitable Meter (¢ 5 
Ctis,... 3154 2934 2934 15g Transacti Week Ended N - 
Shell Union Oil Ss 7 96% 9634 + & eactions Week Ended March a6, 1936 Refiners Marketing Co., Ltd 131 
Shell Union Oil 5s w.w 17 96% 96% 0 * Reo Motor Car (¢ 6 
Sinclair Con. Oil 7s 1045 1037, 10374 5% sear oo Rock Island Refining ¢ 68 
Sinclair Con. Oil 61s 104!, 104 10415 + } ‘ Iver | Roper Corp., Geo. D... 71 
Skelly Oil 5348... 5M 9414 9484 + 3g Sales High Low Last Week | Ritiry Lift Co.....-.. 36-37 
S. O. N. J. 58 10634 106 =—106 3% lg ao ee - a 
S, ©. NY, 4hé 10314 103 103 0 TCol. Gas & Elec.. 671 17 15% 16% + ee oe ae g 7 
Inion Oil of Calif. 58 10034 10015 10034 + } Devonian Oil.... 20 12 12 12 l nila posite 
Union Oil of Calif. 5s C.. 4 } 4 4 i+Le fas — 71 1 ry. Siewine Aidwmlactusne ¢ 114 
Union Oil of Calif. 5s w.w. 10234 101 4% 102 t+ lo x¢ one St ar Gas. 2,744 c—- 6% “76 4 re OP S “ty C peel 133 
Union Oil of Calif.6s A.. 11256 111 112% 417% + Ha conv. — : ye oe 
Warcer-Ouinlan 6a 391 3Q 38 l, pfd. ceca ees 44 75 74 75 +] Standard Conveyor (¢ 139 
: bi : - Pi oenix “Oil. Ea fe .07 06 .06 +.01 
Shamrock Oil & Gas 200 2 15% 15% 13 Tokhe Oil Tank & P ¢ sé 
West. Pub. Serv... 924 5% 54 54% +% 
tDividends payable in new referred 5 c i = 
Jobber Moves Tanks tUnlisted. xd Ex dividend aia "| D3. Bis Commarea © 98-99 
| ¢ Oil Pr ts ¢ 1] 
LANSING, Mich.—Morden Oil Co., 
here, has moved its bulk plant tanks’ building in northwest Lansing the bulk | V'*ins Pump Co..... ; ais 
to the company’s new warehouse on plant tanks remained on the south side. Chexton Mrude: Works. A. @ 35 
route U. S. 16 northwest of Lansing. With the moving of the tanks the com- : l on pthonaag gg g Corp 7 
‘ , tae ae ean # Gc. ‘ee 
Several years ago when the company pany has completed the move from its 
duilt the new oil warehouse and office old location at 1800 S. Washington St. ' Yale & Towne Mfg. Co. 11 
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Ohio Oil Nets $3,003,1 58 in Last Half 


Of 1933 After First Half Loss 


N THE first six months of 19383 

Ohio Oil Co. sustained a net loss 

of $3,133,174. Improvement in 
general conditions, the curbing of ex- 
cess production and advances in crude 
and refined products which began in 
July permitted the company to show 
a net profit of $3,003,158 in the last 
six months which nearly erased the 
loss in the first half, 

Net sales of the Ohio Oil Company 
for the year ending Dec, 31 amount- 
ed to $35,355,473, after eliminating 
inter-company sales. Profit on the 
sales was $1,320,240, after deducting 
costs, including $10,369,681 for raw 
materials and $11,295,871 for operat- 
ing expenses, depreciation of $5,598,- 
643 and other items, including taxes 
of $2,046,639. 

Adding other income credits and 
deducting income charges, largest of 
which was $979,573, for cancelled 
unoperated leases, the company’s an- 
nual statement shows a loss of $122,- 
260. Losses due to minority inter- 
est in subsidiary companies brought 
the total net to $130,015. 

The company’s surplus as of Dec. 
21, 1932, stood at $17,565,679; after 
allowing for last year’s loss and mak- 
ing of adjustments, such as provision 
for reserves on account of possible 
loss on bonds and stocks the surplus 
account at the close of the 1933 year 
stood at $15,058,671 Ereferred divi- 
dend payments in the sum of $3,386,- 
252 brought the earned surplus down 
to $11,672,319, the statement shows. 

The company’s balance sheet car- 
ries current assets of $36,347,331 and 
current liabilities, including $2,280, 
855 of accounts payable, of $3,908,753, 
or in the ratio of 12 to one. Market- 
able bonds are carried at $9,614,607, 


less reserve of $1,500,000. Crude 
oil (indicated market value of $21,- 
330,000) at $18,770,074. Total as- 
sets of Ohio Oil are shown at $17,- 
688,990. It has outstanding $58,- 


094,300 of 6 per cent cumulative pre- 
ferred stock. $100 par and 6,648,052 
shares of common stock, carried at 
$100,000,000, making a total of stock 
liability of $158,094,300 out of the to 
tal of all liabilities of $169,766,619, 
before addition of the earned surplus 
of $11,673,319. 

“The constantly mounting tax bur 
‘en,’ the report states, “is evidenced 
by the increase in taxes paid by your 


company in 19338, whieh ineluding 
taxes on gasoline and lubricants, to- 
talled $7,000,000 as compared with 
$5,000,000 in 1932.” 

It is also shown that ‘‘based upon 
conservative estimates of competent 
engineers and geologists, the company 
has proved reserves in excess of 600,- 
000,000 barrels of crude and 325 bil- 
lion cubic feet of natural gas.” 


Standard of Kentucky 

TANDARD OIL CO. OF KEN 
S TUCKY’S annual statement for 
the 1933 year refiects a decrease in 
earnings of $202,187, although it is 
stated during the last five months of 
the year “the South improved very 
materially, resulting in a decided in- 
crease in sales and profits.” 

The company’s balance sheet shows 
a surplus of $9,559,513, whieh is in- 
creased to $12,601,898 by the earn- 
ings of 1933, but before income taxes. 
Cash dividends paid in 19338 totaled 
$2,606,983, which is plus federal in- 
come taxes for 1933 and paid in 1933 
for 1931 left the surplus figure as of 
Dec. 3list $9,559,513. 

Assets of $56,533,195 are com- 
prised principally of plant and equip- 
ment which are carried at $34,663,579. 
Merchandise inventory is shown at 
$4,567,470 and cash at $1,811,892. 
Investments at cost, present market 
being 6 per cent less than cost are 


Wut. 


Profits on Increase 


Twenty-two oil concerns which 
have reported for 1933 show ag 
gregate profits of $13,921,000 as 
compared with $7,530,000 in 19382, 
a gain of 84.9 per cent according 
to Standard Facts & Forecasts. 
In the first half of the year 24 
concerns reported a loss of $34,- 
520,000, as compared with an $8,- = 
821,000 profit in the correspond- 
ing period a year earlier; in other = 
words the industry converted a 
$35,000,000 loss into somewhat 
more than a $14,000,000 profit in 
a period of six months, only three 
of which witnessed prices equal to 
those now current. 


$11,658,860. Accounts 


carried at 
payable stand at $1,947,104. 

This company has an authorized 
issue of $35,000,000 of capital stock, 
and $26,069,833, par value, issued. 


* * 
Phillips Petroleum Co. 


HILLIPS PETROLEUM CoO. and 
P cubsidiaries report for the year 
1933 a net profit equivalent to 36 
cents a share on 4,154,687 shares of 
no par value. Net in dollars totaled 
$1,500,695 which compares with a 
net profit of $775,766 or 18 cents a 
share on 4,153,104 shares in 1932. 

This 1933 net included a profit on 
the company’s bonds acquired, a re- 
fund of federal taxes and a $2,320,- 
727 inventory credit adjustment, also 
is after provision for intangible de- 
velopment costs, taxes, interest, de- 
preciation and amortization. 

The balance sheet reflects current 
assets of $26,120,406, inclusive of 
$4,379,429 in cash and marketable 
securities at market price. Current 
liabilities were $6,468,258. The year 
hefore, cash and securities amounted 
to $7,130,433, current assets of $24,- 
683,555 and current liabilities $11,- 
103,845. Expenditures for capital ac- 
count were $12,738,000 in 19338. 

Frank Phillips, president, in a let- 
ter to stockholders states: “While 
prices are somewhat improved over 
this time last year, they are by no 
means satisfactory in view of the in- 
creased cost occasioned by NRA and 
the Petroleum Code. Necessary im- 
provement and stabilization depend on 
the effectiveness of the Washington 
authorities’ enforcement of the code, 
protecting the industry from unfair 
practices, preventing chiseling, price 
cutting and other demoralizing condi- 
tions. 

“Dividends are a form of paycheck 
to the laborer and frugal person in 
various vocations who have saved a 
bit of money for a rainy day. He who 
is participating in business by furnish- 
ing capital which is the result of his 
fabor and initiative must not become 
the forgotten man.” 


Colonial Beacon 


HE consolidated income statement 

of Colonial Beacon Oil Co. as of 
Dec. 31 shows a net loss for 1933 in 
the sum of $2,775,104, after all 
charges. Net operating loss was $1,- 
733,120 with gross income of $30,- 
416,249. Operating and general ex- 
penses amounted to $29,832,060. De- 
preciation and like reserves totaled 
$1,817,065 and taxes $500,243, This 
compares with a loss of $2,796,027 
in 1932. 

The company report states that the 
sale of products has been pushed ag- 
gressively and that it is pleased to 
add “sales during 1933 show a sat- 
isfactory increase over previous years.”’ 

According to the balance sheet the 
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company has current liabilities in the 
amount of $21,700,177, of which $21,- 
138,664 is in accounts payable, Cur- 
rent assets including cash of $642,- 
261, accounts receivable of $3,580,- 
834 and inventories of $4,543,650 
totaled $9,141,639. Investments of 
$5,016,406 bring the total of quick 
assets to $14,158,045. 

The company has bonded debt- 
$1,946,000, par yalue of 10-year de- 
bentures and $541,320 of real es- 
tate purchase obligations. On Oct. 
15th, 1933, the balance of $720,000 
outstanding Colonial Filling Stations 
Inc. 6% per cent bonds were retired 
upon becoming due. 


* * * 


0. Fo A. 


NION TANK CAR CO.’S financial 
U statement for 1933 shows profits 
from operation, after depreciation, of 
$1,081,939. Net income after taxes 
was $1,193,716. Surplus as of Jan- 
uary 1, 1933, stood at $6,592,865. Divi- 
dends paid during the year amounted 
to $1,518,916 leaving surplus account 
at the clcse of the year, $6,379,227. 

The company’s financial position is 
indicated by a showing of $10,914,161 
in current assets as against current 
liabilities of only $389,382 and of re- 
serves of $902,704 for federal taxes 
and miscellaneous items amounting to 
$817,460. The company has $3,900,- 
000 of 4% per cent equipment trust 
certificates outstanding, also 1,200,- 
000 shares of no par value capital 


stock, 
a * 


Producers & Refiners Corp., in re- 
ceivership, reports for 1933 a profit, af- 
ter depletion, depreciation, inventory 
adjustments and cancelled leases, but 
before interest charges, of $499,520. 
This company reported for the period 
from May to December 31, 1932, a 
profit, before interest, of $53,116. 


Oil Dividends 
Declared Last Week 


Stocks of 
Amount Payable Record 





Company and Period 


THE 
OIL INDUSTRY EXCHANGE 


Positions Wanted 


YOUNG MAN experienced in skimming, crack- 
ing and heavy oil production, looking for oppor- 
tunity. Technical training. Address Box 79. 


OIL JOBBER, age 35, wants connection with 
oil company. Has knowledge domestic market- 
ing, buying, credits. Seven years experience ex- 
port merchandising. Has personal connections 
with automotive trade in Central and South- 
eastern Europe. Speaks necessary foreign lan- 
guages. Address Box 80. 


MECHANICAL AND CHEMICAL ENGINEER 

Fifteen years varied technical and practical 
experience in design, construction and operation 
of refinery and gasoline plant industries wishes 
connection with responsible manufacturing con- 
cern desiring sales representative. Wide ac- 
quaintance with oil industry personnel Mid- 
Continent area. Past record open for investiga- 
tion. Address: Engineer, National Petroleum 
News, 904 World Bldg., Tulsa, Okla. 


EXPORT SALES MANAGER, American, 35, 
excellent credentials, fifteen years first class 
sales record automotive equipment and petroleum 
products, valuable contacts New York and 
abroad; interested in new connection with 
manufacturer desirous developing foreign dis- 
tribution. Address M. R., care National 
Petroleum News, 342 Madison Ave., New York. 


Professional Services 





ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 











ANTI KNOCK VALUE 
DETERMINATIONS 


The Gray Industrial Laboratories 
Ohemists and Engineers 


Specialists on Petroleum Products 
961-976 Frelinghuysen Ave., 
NEWARK, N. J. 
Telephone Bigelow 8-4020 





Canfield Oil pfd q ei Mar. 31 Mar. 20 
Hickok Oil pfd q re. Mar. 31 Mar. 29 
Mountain Prod. Corp... .15: Apr. 2 Mar. 15 
Pet. Corp. of Amer...... Apr. 30 Mar. 29 
West Coast Oil pfd.. 1.50 Apr. 5 Mar. 24 


Awaiting Payment 
March 17, 1934 





Stocks of 





Company Amount Payable Record 
meeoc. ON. iciscs. 50« Mar. 30) Mar. 15 
Chesebrough Mfg. Co...$1 Mar. 30. Mar. 10 
do extra.. ors 50¢ Mar. 30 Mar. 10 
Consolidated Oil.... 28« Apr. 7 Mar. 10 
Humble Oil & Refg. q 25« Apr. 1 Mar. 2 
Kirby Pet........ 210. Mar. 31 Feb. 28 
Lone Star Gas q ; 16 Mar. 31 Mar. 12 
Lone Star Gas pfd q $1.50 Mar. 31 Mar. 12 
N. Y. Transit ney 15¢ Apr. 14 Mar. 23 
South Penn Oil......... 30 Mar. 31 Mar. 15 
W. West Pa. Pipe L.....$1 Apr. 2 Mar. 15 
Standard of Kans....... 50« Apr. 30 Apr. 2 
Standard of Ky. q Pe Mar. 15 Feb. 28 
Texas Corp... 25¢ Apr. | Mar. 2 
Woodley Pet 10% Mar. 31 Mar. 12 
de 10 Sept. 30) Sept. 15 
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ROYAL E. BURNHAM 
Attorney-At-Law 


Patent and Trade Mark Practice 
Exclusively 


611 Eleventh Street, N. W. 
Washington, D. C. 











L. G. Huntley J. R. Wylie, Jr 


HUNTLEY & HUNTLEY 


PETROLEUM GEOLOGISTS 
AND ENGINEERS 








Grant Building PITTSBURGH, PA. 


Situations Open 


WANTED NAPHTHA SALESMAN, prefer one 
acquainted with the industria] trade throughout 


middle west and east. Address Box 82, care 
National Petroleum News. 


SALESMAN WANTED BY PENNSYLVANIA 
REFINERY; experienced selling branded motor 
oil in Northern Ohio, and service station opera- 


tion. Write fully giving full details previous 
experience, salary expected, and _ references 
Box No. 83. 

SALESMAN WANTED with experience calling 


on jobbing trade and familiar with oils. One 
for state of Michigan, one for Wisconsin and 
one for Iowa and Nebraska. Address Box 81 


For Sale 





1—Model 53 White Tank Truck 1000 gallon, 
four compartment tank. 

Rand Bookkeeping 

23-C front feed. 


1—Remington Machine 


model No. 


The Brilliant Oil Company 
Brilliant, Ohio 











Wanted to Buy 


ONE USED GREASE 
make and price. 
Petroleum News 


PENTROMETER, state 
Address Box 84, care National 





NEW GASOLINE TANK TRUCK 
three to four compartment, 600 to 700 gal- 
lon capacity. Must be up to date, of the 
latest model and fully equipped. 
Address James Mingle 
Hackettstown, N. J. 








WE BUY ANY QUANTITIES 
Secondhand and Surplus 


STEEL OIL DRUMS 


All sizes Any Condition 

Write us 

AMERICAN COOPERAGE Co. 
Fort Worth, Texas 











Miscellaneous 





WHAT IT COSTS 


“For Sale,” “Wanted to Buy,” ‘Help 
Wanted,” “Business Opportunities.” 
“Miscellaneous” classifications, set in 


type this size without border—10 cents a 


word. Minimum charge, $3.00. 

“Position Wanted’’"—5 cents a_ word. 
Minimum charge $1.00. 

Advertisements set in special type or 


with border—$4.00 per column inch. 
Copy must reach us not later than Fri- 
day preceding date of issue. 


All advertisements carried on this page 





are payable in advance. 




















this 
Trade-Mark 
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REGISTERED TRADEMARK 








FIRST IN 
AMERICA 


when buying Rotary Pumps 


The Viking Patented ‘*Two Moving Parts’’ 
Principle has been proved by 22 years 
of experience . . and better than 400,000 
Viking Rotary Pumps in successful opera- 
tion today. 


Because of its outstanding success . . 
because of its proved efficiency and long 
life . . the Viking Principle has become 
the most widely imitated of any principle 
in the internal gear pump field. 


When you buy rotary pumps. . be sure 
and look for the Viking trade-mark. It is 
your assurance of economical operation . . 
tested by 22 years of experience and 


proved by the hundreds of thousands of 
Vikings that are on the job today. 


Ever since its inception, the Viking Pump 
Company’s sole interest has been in the 
building of better rotary pumps. Its 
resources, laboratory and manufacturing 
facilities are now, and always have been, 
exclusively devoted to that one task. 
Viking puts everything it has into its 
rotary pumps . . that’s why users in- 
variably get so much out of them. Inves- 
tigate the Original Viking . . before you 
invest in pumping equipment. Write for 


FREE FOLDER. 


VIKING PUMP COMPANY 


CEDAR FALLS, IOWA 
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